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Authoritative! National’s new 
handbook,”“HowToHandleAdhesives ™% 
For Transparent Films” has been 
approved by leading transparent film 
makers. Lists films by trade names, 


grades, gauges, characteristics. 





Recommends adhesives. Suggests 


handling procedures based on more 


than 50 years’ adhesive experience 


Address: 270 Madison Ave., NEW YORK 16; 
3641 So. Washtenaw Ave., CHICAGO 32; 

735 Battery Street, SAN FRANCISCO 11; 

and other principal cities. In CANADA: 
National Adhesives (Canada) Ltd., TORONTO 
and MONTREAL. In ENGLAND: 

National Adhesives, Ltd., SLOUGH. 


EVERY TYPE OF ADHESIVE FOR EVERY INDUSTRIAL USE 
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Convenience devices 73 
The American housewife is coming to expect 
easy opening, dispensing and reclosing fea- 
tures. What does your package offer? 


Five-pack cigarettes 78 
Old Gold introduces the paperboard-collared, 
cellophane-wrapped half-carton pack. 


Vinyl-coated milk carton 80 
Bowman Dairy’s favorable report after a 
year’s test launches full-scale introduction of 
the only paper “‘bottle” that uses no wax and 
is shipped and stored as three flat blanks. 


The plant a package built 86 
Durkee-Mower adopts package the house- 
wives prefer and specially equips a whole new 
plant to handle it most efficiently. 


Girdles in ice cream cones 89 
Unusual special-promotion package brings 
new excitement to the corset counter. 


Boon to builders 90 
Ease of handling compressed rolls of Kimsul 
insulating material in trademarked kraft 
wrapper greatly increases its popularity. 


A look at a lens 93 
Bausch & Lomb’s package provides visibility, 
identification and complete protection during 
use for $50-$100 movie-camera lenses. 


Smith Brothers Cough Drops 94 
This month’s “Hall of Fame” package is as 
old in design as it is in years—but its whisk- 
ered Trade and Mark are the very personifica- 
tion of trademark protection. 


Design Histories 100 


Air-minded bottle 102 
Jacqueline Cochran's “Pursuit” presents use- 
ful lesson in’ drawing-board-to-production- 
line planning of a private mold. 


Bubble gum 104 
Topps describes the package gimmicks that 
sell its produc ts by the millions to America’s 
most discriminating market—the kids. 
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Christmas whiskies 107 
Glenmore has a gay 1919 collection of cartons 
and is pre-packaging all holiday orders. 


Packaging Pageant 110 


Time for a change? 112 
Spencer Rubber Products Co. asked that 
question and answered it by adopting a better- 
identified, functionally improved package. 
By Wittarp F. Devenrau. 

Industrial packagers’ best 114 
Prize competition is feature of annual meeting 
that draws 4,000 to Detroit. 


Display Gallery 116 


Boat in a box 118 
Beetle’s 15-foot Fiberglas boat is delivered 
safely in a special corrugated carton. 


TECHNICAL 


Impact on cap liners 121 
Apparatus and statistical method for estimat- 
ing impact-shock resistance of coated or 
laminated papers. By H. G. Sterrens. 


Insect-repellent cotton bags 126 
Treatment of cloth with new non-toxic insecti- 
cides shows great promise. By RicHarp T. 
Corton, Justus C. FRANKENFELD and Wrns- 
ron B. STRICKLAND. 


Questions and Answers 128 
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different sizes... 


BURTON’S pure extract VANILLA 
cartoned with instant adjustability 


to all 5 sizes on this single 


REDINGION 


The simplified, advanced-type 27 
REDINGTON CARTONING MACHINE 


new design particularly adaptable for inserting 


Here's another example of Redington’s versatility in 4 
For example, as with Burton 


For one item into a carton 
Vanilla: the bottle but no circular, corrugated pro 


item, single-insertion cartoning—this new, ad ; : 
tector, etc. This permits Type 27 to be considerably 


vanced type, simplified machine used by Fred Fear & 
simplified in construction and operation, although 


solving your cartoning problem most efficiently 


4r¢ } , ¢ onin 
Brooklyn, N. ¥ for the cartoning of built to usual Redington high standards. Equipped 


Company 
Mercury) to assure ultra 


Burton's Vanilla Extract. The five size changeovers with new safety clutch 


are accomplished instantly on this as on all Reding sensitive setting of machine 





ton machines by simply moving numbered parts 


) proper marking 
HOW IT'S DONE 


High output or low solid or special shape Divnilns ait Rincson Mtaieate ace diacbarael dtcocdls 
single or multiple-insertion whatever your own from labelling machine onto intake belt of car- 
toning machine. Burton cartons in collapsed 

particular problem, there's surely a smooth-function form are stacked in carton magazine of Redington, 
ing Redington machine ready now or easily geared which feeds cartons from magazine, expands them 
into shape, inserts bottles, presses a code number 

on inside surface of upper tuck flap, and closes 


to consult 
cartons by tucking in the end flaps 


to your precise requirements. Feel free 


ur engineers at any time about your sample packages 











and production details. Write today! 


F. B. REDINGTON CO. (EST. 1897 110-117) S. SANGAMON ST. CHICAGO 


REDINGTO 


AUTOMATIC CARTONING- WRAPPING-SPECIAL PACKAGING 
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MR. WALLACH’S CRUTCHES 


W" WONDER Just wHat J. B. Wallach, Business 
~ News Editor of The New York Sun, had for 
lunch 
lunch 
to an attack on point-of-sale displays, under the 
heading: “Defective Selling Cause Cited—Point-of- 
Sale Aid Held Promotional Detour Around Essential 
Training Job.” 

The burden of Mr. Wallach’s complaint seems to be 
that sales are being lost at the counter because of 
of retail personnel which, he 

Recent 
“lack of 
knowledge on the part of retail personnel of the selling 
So, he concludes. 


or, perhaps more pertinent, with whom he had 
that day recently when he devoted his column 


“faulty sales training” 
says, “point-of-sale helps do not’ remedy.” 


shopping surveys, he avers, have disclosed 


points of advertised merchandise.” 
funds expended on displays (which he refers to as 
“props” and “crutches’) could be put to better use in 
“educational programs.” 

Mr. Wallach doesn’t explain what he means by 
wonder 


“educational programs,” so we are left to 


and we do wonder— just how he expects to educate a 
clerk who is too dumb (he seems to think) to grasp the 
fine points of the merchandise from a simple and 
graphic display piece. 

We suspect that Mr. Wallach identifies the source of 
his inspiration when he says: “More than one ad- 
vertising agency executive has stoutly denied that 
agencies are traditionally opposed to point-of-sale aids 
because they reduce the appropriation placed under an 
agency's direction.” The stout denial... the well- 
planted innuendo. 

There is no substitute for advertising: 
substitute fo: intelligent personal salesmanship at the 
retail counter—but if anybody can suggest a better 
means than the thoughtfully executed point-of-purchase 
display piece for pulling the advertising reader up to the 
counter where” personal salesmanship can go to work 


there is no 


on him, we have yet to hear of tt. 


The 





A bright hum of faster sales accompanied the 
introduction of these two new packages by 
Dobeckmun. It was only natural. Wherever warm 
colors and rich designs attract the shopper's eve, 
you'll find the rustle of swifter turnover. 

Take this delightful and protective wrap for 
Mooresville Mills . . 


of an idea. Now, through creative packaging, new 


. it once was just an inkling 


towel potential is being realized. 
Does your product need extra protection ? Give it 


that. but give it sales vitality as well. The Vernell’s 


Branches at Atlanta, Boston, Chicago, Cincinnati, Los Angeles, 
New York, Philadelphia, Portland, St. Lovis, St. Paul and Seattle. 
Representatives everywhere. 
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bag is of Dobeckmun’s highly moisture-proof 
*TRITECT, boldly printed in aluminum metallic 
colors. Overall design makes it stand out anywhere. 
no matter how it’s stacked on the retailer’s shelf. 

Remember . . . it costs no more to print extra- 
ordinary colors and designs than ordinary ones. 
With films, foils and other materials, Dobeckmun is 
turning out sales-tested packaging ideas, one after 
another, for all types of products. Perhaps we can 
do the same for you. Ask for suggestions. The 
Dobeckmun Co., Cleveland 1, Ohio. Berkeley 2, Calif. 














We at Worcester Moulded Plastics 
are frequently presented with the prob- 
lem of a package that lacks the sales 
appeal necessary for rapid turnover of 
the packaged product. Our experienced 
personnel takes pride in the solution of 
such problems. From die designer to 
inspector our every effort is bent to the 
successful redesigning of customers’ 
packages in durable, practical plastics 
to turn lackadaisical loafers into sales 
“go-getters.” What we have done for 
others, we can do for you. If you have 
a product that’s a slow seller due to 
lazy packaging, let us plastically re- 
vamp your package for you. There are 
cases where the resulting increase in 
sales more than paid the cost involved. 











WORCESTER MOULDED PLASTICS CO. 
14 HYGEIA STREET, WORCESTER 8, MASS. 


17 East 42nd St., New York 17, N. Y. 
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You can use the word “can” more often in succession than any other word 
in the English language. For example: (can) expresses the ability to perform 
...to (can) means to seal something in a container... and as a noun (CAN) 
actually means container. 


This situation is intriguing in regard to a certain CAN manufacturer — Mr. 
Can Can by name. Since CANS can can and CANS can can CANS, and 
the CANS that Can Can’s CANS can can can also can other sizes of Can 


Can’s CANS, this question naturally arises: If the CANS that Can Can’s 
CANS can can can can Can Can’s CANS, can CANS not canned by Can 
Can's CANS can the CANS that Can Can’s CANS can can? 


Don’t worry about it... Here’s the perfect solution 


to any “practical” can problem: 


acy Ce CAN furnish almost any size or type of fibre bodied can you require. 


late Ce CAN do this because through many years of constant research and broad- 
ening of shapes, sizes and types of closures for its products, they have built 
up one of the most complete lines of fibre bodied cans obtainable from any 
one source. 


*3 CAN give you highest quality products as well as friendly, fast, efficient 
service — from each of four strategically located plants. 


MAIN OFFICE ° 
and Factory 103 Chambers St., St. Louis 6, Mo. 
Branch Foctories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES 
C.E. DOBSON, 819 Carondelet Bldg. .New Orleans 12,lo. R. J, WATERS, 516 Fifth Ave., New York,N. Y. LC. MORRIS Co.; 1125 Spring St.,N.W., Atlanto,Go 
S. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn E.F. DELINE CO., 224 W. Alameda. Denver 9,Colo. W.L. BENNETT, 126 S. Third St.. Minneapolis 1, Minn. 
CAN SUPPLY CO.,1006 W.W ashington Bidg.,Los Angeles Calif C.J TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis 
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THERMOBEADERS 


We illustrate here five precision built pro 
duction beading machines covering all the 
principle types of beading used by trans 
parent box makers. 


As fast as the operator can feed the blanks, 
our Model 128 Straight Edge Beading 
Machine will produce the wide variety of 
edges-shapes shown through the use of 
quickly interchangeable dies. Beaded loops 
from 4” up to unlimited size for sides and 
covers and of boxes can be run off quickly 
with this Model 128 Straight Edge Beader 
The strip is first beaded and then the ends 
cemented together to form a loop. 


Cylinders may be headed on either the 
Model 130 Automatic Indexing Type 
Cylinder Beader or the new Model 135. 
Both 


bead the maximum number of cylin 


of these machines are designed to 
ders that is possible from a single set 
of dies to 814” 


Attachments to accommodate narrow 


(sizes 1!5” diam. ) 
beaded cylinders or covers for cylin 
ders can be furnished for both Models 
130 and 135 


TABER also makes hydraulic and ait 
presses for beading, embossing or 


Model 129 


trated is shown beading 4” diameter 


jacketing covers. illus 


covers 


WRITE FOR INFORMATION 
AND PRICES 


DEMONSTRATIONS ARRANGED 
AT YOUR CONVENIENCE 


abor— 


~ 


BEAD SHAPES © 


UPLEX 


128 D 


<> STRAI 


4 “ot 4 
MODEL 130 CYLINDER BEADER MODEL 129 PRESS 
AUTOMATIC COVER BEADING ATTACHMENT 
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INSTRUMENT CORPORATION 


119 GOUNDRY ST., NORTH TONAWANDA, N. Y. 
BETWEEN BUFFALO AND NIAGARA FALLS 
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FOIL cantons 
Speed up yotte 
SALES 
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Motion draws attention .. . attention boosts sales. That’s why 
Foil Cartons sell more products faster. Foil aets 


as a moving display. Walk past a Foil Box and see how 


i 
! 
4 
4 


‘ 


the changing patterns of light and shadow create 

an illusion of movement. These eye-catching. attention-holding. 
and purse-opening qualities of Foil have pushed 

the sales curves of many products way up into the best seller class. 


BOARD MILLS: They can do the same for yours. Send us your present package 
Lockport, New York . , , : 
Lo I : : w York for suggestions. No obligation, of course. 
Thomson, New York 


Urbana, Ohio 


CARTON PLANTS: 
Victory Mills, New York — 

Syracuse, New York UNITED BOARD/AND CARTON 
Brooklyn, New York 


Cohoes, New York :* 2 131 
Springfield, Ohio ; ‘ ox 8 - Syracuse, New York 
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Do you have a packaging problem leading up a blind alley? If so, you will 
surely want to know about the gelatin container. 

The Rotary Die Process, by which gelatin containers are produced, is a 
revolutionary packaging method of seemingly inexhaustible versatility. Gelatin 
containers have proved the answer to such diverse unit-packaging problems 

as smoke for toy trains...suntan oil... bath oils... flavors...margarine coloring 
...vitamins...golf ball centers...lighter fluids...lubricating oils...adhesives 
and many others. 

The gelatin unit container will assure your product of accurate unit measure, 
sanitary protection, convenience and economy. 


Translucent colors, together with varied shapes and sizes, add sparkle and 
individuality to every product thus packaged. 


So, if you are stymied with a good product that needs special pockaging, let 
cur research and engineering laboratories give you the benefit of their 
diversified experience. 


| —— GBLATIN PRODUCTS: ivision 


R. P. SCHERER CORPORATION 


9425 GRINNELL AVENUE, DETROIT 13, MICHIGAN 
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DO YOUR CUSTOMERS WANT TO 


‘KEAD 


ABOUT QUALITY: -+-- 


DICED CARROTS 


This special vari 

fully selected carro”? 
fine, deep color it 
cious flavor. Texture 
itormly 


Cubes are cut u" 


Y%-inch size 


DICED 


CARROTS | 


@ Your food in clear-as-air 
Duraglas containers stands a 
better chance to be bought. Its 
quality is revealed at a glance. 
Consumer buying impulse is 
stimulated. Appetite appeal 
works its sales-magic fast. 


And Duraglas containers are 
as efficient on your filling line 
as they are on the sales line. 
They're strong, lightweight, eco- 
nomical. They are your best bet 
to keep your quality and brand 
in the public’s eye. 


DPwragLlas CONTAINERS SELL ON SIGHT 


OWENS-ILLINOIS GLASS COMPANY - Toledo !, Ohio + Branches in Principal Cities 
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sweet flavor sealed in. Odors and light 
sealed out. Parchment bonded inside 
so the wrap can be opened repeatedly 
without tearing. Now Blue Bonnet 
quality reaches the consumer churn- 
fresh. And every opened carton dis 
plays the self-selling magic of alu 
minum! Let us show you, right on 
your own products, the superior job 
that Reynolds Aluminum can do. 


Reynolds Metals Company 
Richmond 19, Virginia 


Raise this tip-on and see 


Reynolds Aluminum Wrap in actual 


use on Blue Bonnet Margarine 


REYNOLDS ALUMINUM 
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@ Your food in clear-as-air 
Duraglas containers stands a 
better chance to be bought. Its 
quality is revealed at a glance. 
Consumer buying impulse is 
stimulated. Appetite appeal 
works its sales-magic fast. 


And Duraglas containers are 
as efficient on your filling line 
as they are on the sales line. 
They're strong, lightweight, eco- 
nomical. They are your best bet 
to keep your quality and brand 
in the public’s eye. 


DPwrag Las CONTAINERS SELL ON SIGHT 


OWENS-ILLINOIS GLASS COMPANY - Toledo 1, Ohio + Branches in Principal Cities 
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New! Wrapped in 
| PURE ALUMINUM 


FOR EXTRA 
PRO ITECTION 


OVELLOW DE Binns et th eeeee nnet 7 


wom OLEOMARGARINE 
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Blue Bonnet Margarine (Standard 
Brands), now joins the long list of 
famous food products protected in 
Reynolds Aluminum. Full country 
sweet flavor sealed in. Odors and light 
sealed out. Parchment bonded inside 
so the wrap can be opened repeatedly 
without tearing. Now Blue Bonnet 
quality reaches the consumer churn- 
fresh, And every opened carton dis 
plays the self-selling magic of alu 
minum! Let us show you, right on 
your own products, the superior job 
that Reynolds Aluminum can do, 


Reynolds Metals Company 
Richmond 19, Virginia 


Raise this tip-on and see 
Reynolds Aluminum Wrap in actual 


use on Blue Bonnet Margarine 


REYNOLDS ALUMINUM 
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Keeping dry powdered skim milk DRY, 
free-flowing and sterile was atough problem 
with former packaging methods. Product 
picks up moisture, cakes into big solid 
lumps. Arkell Safety Bag Co. of Chicago 
consulted Visking engineers who de- 
veloped this moisture-proof bag made of 
VISQUEEN film. Safer, longer storage of 
product now possible—at far lower cost. 











Selling three cakes of soap instead of 
one. That's what the Wrisley Company— 
manufacturers of Olivilo Soap did when 
they wrapped three bars in the good- 
looking VISQUEEN film package you see 
pictured here. In addition to being 
an attractive transparent package, the 
VISQUEEN film serves as a useful food 
bag when soap is removed. 


If you have a packaging problem that calls for the 
modern approach—find out what Visqueen film can 
do for you. Write for samples and complete information. 


Vila 06m ...8 PRODUCT OF THE 


PRESTON DIVISION e TERRE HAUTE, INDIANA 


How Stewart-Warner gets millions to eye 
and buy their Alemite fittings. After exper- 
imenting with every known method of 
packaging their Alemite lubrication fittings 
for automotive purposes, Stewart-Warner 
adopts packages made of VISQUEEN film. 
It’s strong, tear-proof—holds huskiest fit- 
tings. Transparent—it displays packages’ 
contents at a glance. Keeps costs down, too. 


International Silver's Radically New Pack- 
aging—made of VISQUEEN film. Former 
wrapping failed to seal out air-caused tar- 
nish. Retailers had to unwrap each piece 
separately to select pieces. Now, strong 
heat-sealed VISQUEEN film envelopes 
lock out air, are transparent and have 
printability that gives instant identification. 
Satin-smooth VISQUEEN prevents scratch- 
ing of fine sterling. 














A BIG packaging problem? The Columbia 
Ideal Quilting Co., Inc., manufacturers of 
the quilt and mattress pad pictured, really 
had one. Selected VISQUEEN film because it 
seals out moisture, dust, air, contamination. 
And because it displays their product so 
attractively. Mattress pad is 20” x 14” x 3”. 
Quilt—23” x 19” x 3’. New packaging 
resulted in a spectacular rise in sales. 











VISQUEEN film drastically cuts shipping 
costs. Manufacturers of Simmons Stock- 
Gro, by-product animal feed containing 
66% solids, 38% milk sugar and 12% 
lactic acid found cheaper, lighter packaging 
with VISQUEEN film—inserted in strong 
paper container. In startling test, 50-lb. 
VISQUEEN film bags were dropped re- 
peatedly from 10-ft. heights — without 


breakage or leakage! 


VISKING ...-220nes 


*T. M. The Visking Corporation 
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No. 4 
in a new series of 


BBD 
ANILINE INK 
COLOR GUIDES 


for 
PACKAGE 
PRINTERS 
and 
PLANNERS 





Write for your copy... 
FREE for the asking 


Contains 47 pages of dyestuff 
aniline ink color specimens . . . 
shown on both transparent and 
opaque glassine. 


* Also recently issued 


If you want to simplify color selection when you 
and available free es ee : 
on request: plan your glassine printing jobs . . . send for a copy 
Ne. 1 of this new BBD Color Guide. It shows you the full 


HYDROTONE INKS 


for Kroft, Tissue, and range of standard BBD TRANSLUSTRO INK colors 


h . “Wh: 
aaa .. and the kind of sharp, brilliant results you get 


No. 2 with this 100% dyestuff aniline ink that affords 


EXCELLOPAKE INKS : ; : 
for Cellophane more coverage per pound than any other type of ink. 


No. 3 
EXCELLOPAKE INKS Mail this coupon for your FREE book 


for Glassine 


ea a a 


BENSING BROS. and DEENEY 
401 N. Broad Street, Philadelphia 8, Pa. 


Please send me a copy of the new 
TRANSLUSTRO INK COLOR GUIDE 


NAME 





COMPANY 





and Deen ely 


LARGEST MANUFACTURERS OF ANILINE INK IN THE WORLD 
CITY ZONE STATE 


PHILADELPHIA - CHICAGO « WAKEFIELD, MASS. - LOS ANGELES™ @ @ @ @ @2 mv oe oe oe oe @ oe = 
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we also manufacture all types and sizes 


of containers for any purpose — with 
ao personal interest in designing an 


attractive package to meet your needs 


OLIVE CAN COMPANY 

MANUFACTURERS © DESIGNERS 

PLAIN @ DECORATED e LITHOGRAPHED 
METAL CONTAINERS 

450 N. LEAVITT ST., CHICAGO 12, ILLINOIS 
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EASTER + ECONOMY = DESIGN * 32-32 
STANDARD UNITS - ROLLS 30” WIDTH, 4 REAMS EACH 
CAN ALSO BE CUT TO ANY SIZE ROLLS OR SHEETS 
PRICES PER REAM BASIS 20 x 26 - 500 SHEETS IN 30” ROLLS 


12 ROLLS $5.85 ) per ream 20 x 26 basis 2 ROLLS $6.10 cuTTING 
6 ROLLS 6.00) in rolls 1] ROLL 6.50 EXTRA 
SHIP FASTEST AND CHEAPEST ROUTE: 


ROLLS SIZE 
SHEETS SIZE 





CHARGE TO: 




















you increase the speed, 

economy and convenience 

of outboard motor gear 
lubrication with 


WIRZ 


special design 
~ grease-tip tube 





The new specially designed nozzle of the WIRZ 
grease-tip tube prevents grease “backfiring,” cuts 
lubricant losses. Tapered and long enough for prac- 
tically every type outboard motor, the nozzle fits 
snugly into lower unit diameter openings from 
19/64” to 13/32” .. . reduces the inconveniences of 
the lubricating job. WIRZ grease-tip tube has met 
instant approval everywhere. 


Among the leading manufacturers who have adopted 
the new WIRZ grease-tip tube are Texaco, Dixon, 
Evinrude, Johnson, Socony-Vacuum, Whiz, etc. 


If you want to increase the speed, economy and con- 
venience of your product-in-use, it will pay vou to 


try WIRZ collapsible metal tubes. The grease-tip 
tube is one of many practical tube designs for a spe- 
cific purpose produced by WIRZ in the consumer 
and industrial fields since WIRZ made the first tubes 
in America back in 1872. Write today for samples 


and recommendations. 


Fourth & Cole Sts. CHESTER, PA. 


A. G. Spilker 











Export Division—755 Drexel Bidg., 


Havana, Cuba 
Philadelphia 6, Po 


Memphis 2, Tenn 
Roberto Ortiz Plonos 


Wurzburg Bros 


Los Angeles 14, Calif. 
1709 W. Bth St., Exposition 0178 


New York 17, N.Y. Chicago 4, Ill 
50 E. 42nd St 80 E. Jackson Blvd 


Collapsible Metal Tunes » Lacquer Linings » Wax Linings + Westite Closures + Soft Metal Tubing » Household Can Spouts + Applicator Pipes + Compression Molding 
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problem: There are scores of comb and brush sets on the market. This one is flawlessly made, 


real quality merchandise but what can be done to make it stand out from the crowd ? 


solution: Columbia Protektosite created this package with a plus sales incentive a crystal-clear 


container of rzgid plastic that lives a double life as a permanent comb and brush holder, or as a 


jewel case, trinket case, or for any number of other purposes milady might choose 


suggestion: |; packaging ideas like these, plus complete and extensive engineering and 


molding facilities, that have put Columbia far out front in the packaging parade 
If your packaging problem calls for a high order of creative ingenuity combined with a 


ractical, cost-conscious viewpoint, we'll welcome the opportunity of working with vou 


COLUMBIA PROTEKTOSITE COMPANY, INC. CARLSTADT. NEW JERSEY 


New York Showrooms. Empire State Building 
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mMmOtiOn monopolizes... 


Eye-camera studies indicate that the normal free 
vision flits about like a frustrated mosquito which has 
confused Friday with Jersey. 

This illogic of the eye often works oddly... .frinstance 
Constant Reader can scan his newspaper's Page One and 
not see the cartoon or streamer headline. 

Mrs. Noblots notes a lithographed likeness of Cousin 
Emmy’s girl in Superba Chain’s Window... without 
noting the Sensational Semi-Annual One Cent Sale. 

While Mr. Goway may tumble to the Tomato Surprise 
effect atop a passing blonde, but pass up his wife on the 
corner as if she were a parking meter! 

All of which explains why even Hollywood’s worst 
B picture draws a better b.o. than a Class A museum! 
Anything that moves gets attention...which brings us 


to our commercial... viz., animated displays. 


flor several years people bought without looking... 
With normalcy just around the calendar, if not already 
moved in, there will be more looking than buying. 

Some advertisers look to Television, but animated 
displays have fewer headaches, require less investment, 
and bring fast reactions...stop from five to twenty times 
as many people as a good still display...also activate 
dealers and turnover, no doubt about it! 

While the animated display costs more than the still 


...it more than pays for its cost...has a longer life, ean 





be moved from store to store, even booked for return 
engagements. It reverses the usual dealer relationship 
.»- you do the dealer the favor, not vice versa! 

It is practically pure altruism on our part to plug 
animated displays...as every order involves mechanical 
gadgets and small motors which cut into our take on 
quality board and high class printing. But our business 
is helping your business—with displays! ... Like to see 


some specific suggestions? 


einson-freeman ¢o. 
sales-motivated lithographers 


starr & borden aves., long island city 1, new york 
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Carton top folds flat for Sturdy handle folds up to 
easy stacking and display make an easy-to-carry 

. . cut-out windows give carton that builds multiple 
full display to cans of oil. sales! 
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A carrier that holds 5 cans of oil — 
plus the answers to 5 sales problems! 


More multiple sales... better display 

fool-proof separation of easily- 
jumbled units... lower handling costs 

faster transactions on the sales 
floor! Those are five advantages any 
merchandiser is glad to find in a pack- 
age — five advantages Montgomery 


Ward found in this Gardner-designed 


It keeps cans of one SAE weight from 
becoming mixed with cans of other 
weights, displays them attractively, 
eliminates wrapping and tying by 
busy clerks, and best of all, boosts 
multiple sales. Its the kind of do- 
more-than-one-job carton that Gard- 


ner experts are old hands at produc- 


carry-out package for motor oil. ing, for all kinds of products. 





Maybe we can add more sales appeal, 
more advantages to YOUR package 


Do you have a product that’s hard to package? 
An old product that needs new point-of-sale 
vitality? Or a new product that needs a neu 
packaging idea? Get in touch with Gardner 
We'll be glad to put our expe rience and in 
genuity to work on it. No obligation, of course 








Tue Garoner Boarp ano Carton Co. 


Formerly The Gardner-Richardson Co. 
Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
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building 
a business! 


PAR AIR 
COMPRESSORS 


Don’t wait until you’re doing a volume business to give 
serious thought to fast, automatic packaging. Let Lynch 
WRAP-O-MATICS give you a big assist in helping to 
build your business RIGHT NOW by keeping packaging 
costs down to a minimum and keeping your prices com- 
petitive. Lynch WRAP-O-MATICS are designed to 
handle not only the conventionally shaped candy bars, 
cookies, small cakes and crackers but irregular and fragile 
shaped forms as well. Model RA can be equipped with an 
automatic card or boat former and feeder to handle pri- 
marily fragile or irregular shapes like those illustrated. 
Write today for more details on how Lynch WRAP-O- 
MATICS can help build a business to bigger volume. 


REFRIGERATION 


CANDY OKIE 
COMPRESSORS WRAPPING PACKAGING MACHINE DIVISION ° 


MACHINES TOLEDO, OHIO 


Model RA_ Lynch 
WRAP-O-MATIC 
with automatic card 
ort boat former and 
feeder using car 
board in roll form. 
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HERE’S WHY: 








AMERICA'S LEADING MERCHANDISERS 
depend on Ritchie to make their pack- 
ages—by the thousands or millions 

depend on Ritchie to deliver them on sched- 
ule! Ritchie’s been doing that for 83 
years. Ritchie has the know how to help 
you an any package problem—design, 
construction, production-planning or 

deliveries. Talk to a Ritchie 
time you consider a packaging source. 
Ritchie makes all types of set-up paper 
boxes, transparent packages and fibre 
cans. And 


man next 


Ritchie men know packages 


i Design: 

‘s g 

If you seek a package that will better 
identify your product 


an eye-catching, 


dace 


Before you package it TALK TO RITCHIE 
.. . 83 years of packaging KNOW HOW 


eye-appealing, selling package —one that 
will win jobber and dealer enthusiasm 
Ritchie can supply you with that kind of 
package—in any quantity 


™» Construction: 


Ritchie-made packages are practical 
planned for production at low unit cost. 
Constructed to protect and/or conven- 
iently dispense your product. Easy to 
fillor pack —to handle, stack and display. 
In short, a BETTER PACKAGE 


SET-UP PAPER BOXES we 


TRANSPARENT PACKAGES 


and COMPANY 


FIBRE CANS 





Packaging for the Leaders 
since 1866 
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NEW YORK 
PROVIDENCE 


DETROIT . 
CLEVELAND e 


LOS ANGELES 
CHARLOTTE 


Tis Production: 


With specially designed, high speed 
labor-saving equipment—Ritchie func- 
tions as an arm of your own production 
line—delivers your package require- 
ments ON SCHEDULE—even during 
your seasonal peaks. (Ritchie’s annual 
package capacity over a billion units. 


Talk to a Ritchie Man 
service. Or send us your present package 
Let Ritchie help you 
low unit 


always at your 


for suggestions 
develop a better package at 
No obligation 


cost 





ST. LOUIS . 
JACKSONVILLE . 


DENVER 
DALLAS 
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Loyalty— 


and hou it may be bought 


One of the most admirable of all human 
attributes is that one known as “loyalty”. It 
transcends nearly all other characteristics. It is 
an essential quality of those upon whose shoul- 
ders has been placed the mantle of leadership. 
For, to be loyal is to be constantly faithful to a 
trust or confidence. And that too is a penalty of 
leadership. 


Loyalty is as tangible a part of the merchandise 
made by those leaders as are the materials, men 
and machines that make it. 


It is that element which contributes so large a 
measure to inherent goodness . . . that distin- 
guishes a man; an organization or a product 
from the average: the mediocre; the expedient. 


Fortunately loyalty may be bought . . . not in 
terms of dollars and cents; not as one would buy 


The Tupperwore Bread Server, most recent of Tupper 
developments, represents another successful acceptance 
of the ‘challenge to straight-thinking, ingenuity and 
loyalty to principle to which leadership is subject 


For, here is the first receptacle devised of which it may 
be said positively that it will retain the freshness of 
the sliced commercial loaf of bread, since home bread 


baking became lost to the American scene 


Observe that the identical principle, conceived and 
made available in the form of Tupper Seal, flexible, 
air ard liquid-tight covers has been employed in this 
design, to exclude air, resist humidity, insects and 
vermin to function as a storage container and 


occupy a place of distinction in a smart table setting. 


~ TUPPER / 


from the glib-tongued hawkers in the bazaars or 
at the shrill insistence of the itinerant vendor, 
but from those who know its meaning and, being 
loyalty-conscious, imbue their products with that 
inherent goodness. 


The customers of the Tupper Corporation buy 
that element of loyalty as an essential ingredient 
of every Tupper product made, whether for 
general sale or for association with others of 
similar worth. 


No Tupper product is ever made until it has 
been subjected to thoughtful consideration and 
deliberate contemplation of the service it must 
render... that it may perform that function in 
a manner that is wholly satisfactory. 


That is loyalty and this is how you may buy it. 


UPPER CORPORATION 


Manufacturers of — CONSUMER, INDUSTRIAL 
FACTORIES: Farnumsville, Mass., and Cuero, Texas 


PACKAGING AND SCIENTIFIC PRODUCTS 
New York Show Rooms 225 Fifth Ave. 


ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 1949 
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THE BOXER, America’s No. 1 fa 
vorite for 1949, gets his name from 
the fact he uses his front paws in 
much the same way as a human 


boxer when fighting 


Coloring of 


coat ranges from fawn to brindle 
but his muzzle is always black 
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Buyers Who Know 


ook at the 


Dependable Packaging 
Since 1872 


_ UNION SHIELD is the pedigree 


mark of a box with 75 years of 


packaging leadership behind it. 
That’s why Standard Brands uses 
Union boxes to carry Royal Puddings 
choice of millions—to dealers all 
over the country. 
The Union shield means every step 
in the making, from tree to finished 
box, is tested and controlled by one 


CERTIFICATE 
OF BOX MAKER 
THIS BOX CONFORMS TO ALL 
CONSTRUCTION REQUIRE- 
MENTS OF CONSOLIDATED 
FREIGHT CLASSIFICATION 


sumer 175 sari 


nar 60 INCHES 


GROSS 
WTLT. 


management in America’s largest in- 
tegrated pulp-to-container plant. 

Four modern box plants, five of the 
world’s largest paper machines, and 
vast timber tractsare your guarantee of 
consistent quality, consistent service 
and fair price, today and in the future. 

That’s why every month more mak- 
ers of famous brand products are 
shipping in Union boxes 


UNION Corrugated Containers 


UNION BAG « Paper Corporation 


Principal Offices: WOOLWORTH BLDG., NEW YORK 7, N. Y. 


Corrugated Container Plants: SAVANNAH, GEORGIA - 
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CHICAGO, ILLINOIS > 


TRENTON, NEW JERSEY 
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YOU DON’T 
NEED 

AN INDIAN 
Td SELL 
CIGARS 


Package them in plastic —in 
Tri-State Rigid Plastic—for a new 


This round Humi-tainer keeps 50 cigars, or a pound of to- : = high in sales appeal. A snug- 
bacco, in perfect freshness. Makes an attractive humidor : ———— : 

that requires no troublesome moistening. Costs no more = hugging plastic cover provides 
than a conventional wooden cigar box! ; humidor-freshness. A gleaming, 
crystal-clear transparciit surtace sells the long, tender leaf wrapper of your 
product on sight. Or choose a simulated Walnut finish, to get your ‘‘Humi- 


tainer’’ used on desks and in dens throughout your distribution area. 


Many manufacturers, using sales and packaging techniques no 
less antiquated than the Cigar Store Indian, are missing out on their 
share of the modern market for just this reason. If you market a Staple 
Food Item—a Confection—a Perishable Product— Class or Mass Mer- 
chandise of any kind —it will pay to investigate our wide range of stock- 
sized and shaped boxes now. Or we'll mold to your specifications in 
plastic—the perfect packaging medium for maximum protection and 
peak point-of-sale appeal. Be ‘‘First’’ in your field — with Plastic. 


Square Selecto-Pak is an appealing introductory package- 
a ‘‘natural’’ at gift-giving times. Holds ten cigars comfort- 
ably, to make a good-looking, attractively-priced gift. Serves 
the smoker after the cigars are gone as a lunch box, office 
cigar tray, hobbyist’s catch-all, or in a hundred other ap- 
pealing ways. From our stocks. 


The best Rigid Plastic Boxes are Injection Molded by 


-  TRI-STATE PLASTIC MOLDING COMPANY 


oR, HENDERSON, KENTUCKY 
4 \ New York: 12 E. 41st St. Chicago: 176 W. Adams St. 


los Angeles: 6235 S. Manhattan Pi. 





For the 


FOLDING 
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CARTONS 


teamwork that produces the finest in folding cartons 


call on Chicago Carton Company... 


42 years of working with discriminating carton buyers. 


CHICAGO CARTON COMPANY 


4200 SOUTH CRAWFORD AVENUE @ CHICAGO 32, ILLINOIS 


PLAItN © PRINTED © LAMINATED © PARAPFINED 
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on the new | (}NFES CMV 


constant motion vertical CARTO N E R 


The Constant Motion Vertical cartoner provides com- 
Feeds and opens cartons— plete flexibility within its revolutionary size range. 
all sizes within range indi- ? ‘ 


outed Sy agreme. Changed quickly to any size carton by adjusting to 





precalibrated settings 
Speed variable from 25 to 130 cartons per minute. 


Tucks bottom flaps — re- 
verse, straight or airplane 
type cartons. 


Tremendous savings in cartoning costs on long or 


short runs, at high or low speeds 





3] years of 
» in designing and building the finest in 
nachines 
Carries cartons vertically, in . 
smooth and constant motion, Specificatic ns 
past 1 or 2 operators for Available 
easy manual loading. 





Closes and tucks top flaps. 








& COMPANY, INC. 


P. O. BOX 2055 DESK MII CINCINNATI, OHIO 





SHIPPED AND STORED FLAT...TO BECOME CONTAINERS LIKE THIS... 
1 MILLION (Shown Here) OCCUPY ONLY 1,596 CUBIC FEET 


a 


# Now, for the first time, paper milk contain- 


ers travel to bottling plants in flat sheets 
saving more than 90% in costly shipping and 
storage space! 

An economical coating of heat-sealable 
VINYLITE Resin on the printed, die-cut sheets 
turns the trick. The sheets are ready to be 

‘ sterilized, formed, assembled, heat-sealed, 
filled, closed, and dated —all in a newly per- 
fected, automatic machine. 

The revolutionary new ‘‘Sealking” con- 
tainers were developed and are manufac- 
tured by the Sealright Company, Inc. One 
million of them occupy a space of only 1,596 
cubic feet! 

This brilliantly engineered packaging 
technique is adaptable to other dairy prod- 
ucts such as cream and buttermilk, as well as 
to fruit juices and beverages of many kinds. 


a 


It is one of a host of ideas developed by 
progressive package designers utilizing the 
many useful properties of VINYLITE Brand 
Resins and Plastics. In addition to heat-seal- 
ability, these properties include resistance to 
water, oils, greases, and most strong acids 
and alkalies ... plus freedom from taste, 
odor, and toxicity. 

Available in a rainbow range of colors, 
transparent, translucent, or opaque, VINY- 
LITE Brand Plastics and BAKELITE Polyeth- 
ylene Plastics have something extra to offer 
you in packaging. Our representatives will 
gladly discuss your problems with you. Just 
write Dept.GW-55. 





BAKELITE CORPORATION, Unit of Union Carbide and Carbon Corporation [gj 30 East 42nd Street, New York 17, N. Y. 
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STOCK UP ON LABELS instead of BOXES... = 


(LABELS COST LESS THAN BOXES!) 


Standardize on One Box—with an acceptable over- 
all design. Use it for any number of products—and 
have an individual LABEL identify the product 
packed inside. You cut a huge slice out of your 
knock-down carton cost,—in printing, inventory 


and space requirements. 


GET YOUR FEET ON THE GROUND 


WITH A... PONY LABELRITE 


That's the smartest kind of economy—especially 
when labeling is excellently done on the Pony 
Labelrite you get perfect register—never any 
excess adhesive to wipe off—and so eliminate all 
operators from the labeling line except the one 
“feeder”. 


How LABELS protect introductory or 
special I¢ sales... 


This label (not 
removable) tells 
the manufac- 
turer's whole 
story to the user; Makes sure 
introductory offers go “all 
the way” to the consumer. LABELS 
(labeled on the Pony | COST 
Labelrite) ned 
LESS 


, . : THAN BOXES 
Get the details—they are important to you! 


1510 WILLOW Pam = 1@):1@) 44. een 


*Reg. U.S. Pat. Off 
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WHICH PACKAGE 
SUITS YOUR PRODUCT? 


Flat, airtight 
keyopener 


| 
_2 Pocket-size 
\-" with hinge cover 


<> 


_—~ Oblong airtight 
a keyopener 


=" High-vacuum, 
keyopener 
———— 
J —, SN 
——— } 


< 


_ 


~ “y Double-tight 
‘ reclosure 


Faced with tougher going in today’s buyer’s market, 


sels progressive management men are applying new techniques 


_} for liquids 7 : 
and principles to the sales force, the dealer set-up, the 


product, and to the package ii which it reaches the ulti- 
mate consumer 


| Hermetically 
sealed can 


CONSULT US 
May we help make your package “more effective”? Since 
1901, Canco has been out front in creating new and more 
effective packages. There is hardly a major development 
High-pressure can . : 2 
in metal and fibre packaging—whether it be for a food 
or non-food product—that this keen, alert organization 


has not pioneered. 
Sifter-top . 
package Canco can help you with cost-cutting, sales-building 
advice on packages, processes, filling and closing. Canco 
stands ready to serve you promptly in production-line 
emergencies. From Canco you get as many containers as 


All-paper you need when you need them. Let’s get together! 


for milk 


CALL FIRST 


AMERICAN CAN COMPANY 


New York e Chicago « San Francisco 


Spout-type 
fibre 


Coe CC COR OEE SHS SOS HHHS HSH HHH HOHEHHHSHHSHSHSHHHEHHHHEHSHHHSHEHHSHHSHHHHOHH SHEESH HEHEHE HOHHEHSSHHOHHOHEHOHS SOHO HOES SESE SESE OEEE EELS 


Fibre body, 
metal ends 
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Rainbows Sell Faster 


/ «. withCOLOR 


Package illustrated 
Rotogravure printed 
MST Cellophone 


Nothing tempts the appetite like true 

full color. And Strietman’s Rainbow Assortment of FOF I uy 
fine cookies sells faster in the colorful new INC 
Milprint package that looks as good as PACKAGING MATERIALS 


4 PR NTitiwngG 





these delicious cookies taste. ee, GRAPH 








If you make a packaged product it will pay 


you to talk to your local Milprint man GENERAL OFFICES, MILWAUKEE, WIS 


° : . SALES OFFICES IN ALL PRINCIPAL CITIES 
and get his suggestions for package improvements. 


He works with the widest choice of packaging MILPRINT Helps You All the Wey 

‘ 12 ‘ ‘ “ac © ay: ‘ Milprint's merchandising experts will help 
materials and printing processes available ee eee eee ee 
paign oround your pockage line with well 
planned lithographed displays, booklets, 
broadsides — all types of printed promo 
tional moterial 


from a single source. He commands a large staff 


of the nation’s foremost creative packaging artists. 


The services of these specialists are yours at no ay 


extra cost so why not call or write today! 


Printed Cellophane, Pliofilm, Acetate, Foil, 
Glassine, Plastic Films, Lithographed Dis- 
plays, Printed Promotional Material. 


*This insert produced by Milprint, Inc., Lithographing Division 
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Makers of set-up and folding boxes of all types 


Main Office and Factory: 


325 


Lafayette 


Street, 


transparent acetate containers . 


Bridgeport 1, Conn. 


*Desirable Aspects: 

Goes directly to the point, 
tremendous force and driving 
power, outstanding pe rsonality, a 
strong sense of discrimination, 


tremendous working capacity, robust 


Going directly to the point, Warnercraft’s new 
plant facilities allow volume production 
of folding boxes which act as a treme ndous 
force and driving power in any sales program. 
Warnercraft folding boxes impart an outstanding 
personality to your product that instantly appeals 
to buyers with a strong sense of discrimination 
Packaging with tremendous working 
capac ity, yet smart design, exerts a robust 
influence over pote ntial customers, thus 
inevitably placing your product 


“AMONG THE STARS.” 


SW ARNERCRAry, & 


Ye pegl Nope tn S008 CHG 


THE WARNER BROTHERS COMPANY 


.. hand made specialties . . . counter displays and dispensers. 
New York Sales Office: 200 Madison Avenue, New York 16, N. Y. 
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HERE IT IS! 


ERMOLD UUZi77 UNPACKER 


Hinged windows 
provide maximum 
safety without loss 
of accessibility or 
visibility. 


Photo-electric eye 
contro! interrupts 
unpacking cycle if 
containers are not 
clear of machine. 


Compact. Overall dimen- 
sions are approximately 
6x 6' x6 


FULLY AUTOMATIC! That’s the 
keynote of the new Ermold Un- 
packer. It automatically removes 
standard containers from cartons, 
deep or shallow cases or trays. It 
takes filled or partially filled cases 
and discharges the containers on a 
continuous conveyor while discharg- 
ing the empty cases on either right 


or lefc side. 
EDWARD 











Automatic speed 
control adjustment. 


Fully automatic safety devices not 
only protect employees, but also pre- 
vent damage to the machine as well 
as to containers and cases. The Un- 
packer also automatically rejects odd 
size or badly damaged cases, under 
or overlength or broken bottles. 


Vitally important, too, the output of 
the Ermold Automatic Unpacker is 


Colored signal 
lights indicate cause 
of interruption. 


Automatic control 
stops machine if 
flow of full cases is 
interrupted. 


Handles any stand- 
ard size container 
packed in any uni- 
form carton, case 
or tray. 


Right or left hand 
case feed optional. 


Operational adjustments 
are readily accessible. 
Changeover to different 
size containers or cases 
is a matter of minutes 


more than ample to feed the largest 
washers operating at full capacity. 


For details on the new Ermold Auto- 
matic Unpacker as well as for a 
consultation with an Ermold repre- 
sentative on how this machine can 
be integrated into your production 
line, fill out the coupon and mail it 
today. 





EDWARD ERMOLD COMPANY 
652 Hudson Street, New York 14, New York. 


Please have a representative call to discuss how the new Ermold 


ERMOLD 


COMPANY 


652 HUDSON STREET, NEW YORK 14, N.Y. 
FOUNDED 1880 @ INCORPORATED 1911 


OFFICES: BOSTON CHICAGO - CLEVELAND - LOS ANGELES: MONTREAL 
$T. LOUIS-SAN FRANCISCO: TORONTO - MEXICO - CUBA: ENGLAND 


Automatic Unpocker can simplify our unpacking procedures. 
NAME 
COMPANY 


ADDRESS 


POSITION 


Famed for Labeling Leadership for 69 years. 


NOVEMBER 1949 





ONE 
CALL 
for ALL 


River Raigin is equipped ta supply all of‘your display requirements. 
A new and different \ervice ; \as convenient as*your telephone. Our 
Creative Staff supplied the basic Ndea ... our Production Experts 
produce the\finished display in our fills equipped Monroe, Michigan 
plant. You can expect economies becausé River Raisin is one of the 
country’s largest manufacturers of corrugatéd and fibre board. The 
next time you want dimensidpal displays that. produce immediate 


action call for our ONE CALL ¥OR ALL oniutea 


DURABLE CARDBOARD QUALITY PRINTING 


RIVER RAISIN PAPER CO. 


DISPLAY DIVISION - MONROE, MICH. 
CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS + PACKING 


MATERIALS © FIBRE BOARDS © CORRUGATING STRAW © SILICATE OF SODA 
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METAL, PLASTICS & WOOD PACKING & SHIPPING 
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Sour pickles, sweet pickles, kosher pickles, 
dill pickles . . . pick your favorite from the 
Chipico Brand* line. They're famous for qual- 
ity and famous for flavor. No matter what 
variety you choose, you can be sure they'll be 
as delicious as the day they were packed. The 
flavor is sealed in by dependable Crown Screw 
Caps. Crown Screw Caps aren't ordinary screw 
caps, for their special features make a big 
difference in sealing satisfaction. For fresh 
cucumber pickles, for example, Crown's thick- 
cut Slip Rubber Ring is the top class by itself. 
Then, too, Crown's patented Deep Hook 
Thread affords a greater vertical down-pull... 
a tighter seal with any given application force. 


Crown's years of laboratory and fabrication 


experience are at your service for the asking. 


Crown Cork & Seal Company, Baltimore 3, 


Md. World's Largest Makers of Metal Closures. 


4p Proved by Millions : 


*Chipico Brand Pickles are packed by 
Chicago Pickle Co., Inc., Chicago, U1. 
Packing Plant—Red Granite, Wisconsin. 
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... @ product looks at its package 


... and what does it see? It sees its protector 
clothed in the shining armor of glossy paper 
and glittering color. But, most of all, it 
sees that tough, long-fibred paperboard that 
really stands the gaff. It also sees the out- 
standing sales appeal, display space and 
take-home value of its Old Dominion box. 
Old Dominion makes every type of paper- 
board package from product packages, such 
as set-ups, canisters, convolutes, folding 


PLANTS LOCATED THROUGHOUT THE SOUTH 


boxes and acetate containers, to corrugated 
shipping cartons. This complete package 
manufacturing has made it possible for 
Old Dominion to maintain its leadership in 
servicing outstanding accounts throughout 
the South Atlantic area. 

Give your product the advantage of a com- 
plete packaging service which is available 
nationally, 

Send for Standard Line Folder #95 


1Ow” ‘wll 7 


CHARLOTTE, N. CAROLINA 


THE SOUTHERN BOX MAKER WiteH A NATIONAL REPUTATION 


NOVEMBER 1919 1] 








- 


WHEN YOU Waot 
REDUCE COSTS — USE 


STANDARD- KNAPP 
PACKAGING 
MACHINES 


Woon. YOU'VE got to 
buckle down, when you've 


got to make every minute and 
every motion on your produe- 
tion line pay off, you can’t af- 
ford ordinarily efficient equip- 
- you need Standard- 


ment 


Knapp packaging machinery. 


Whether you require just one 
machine, or a complete new 
packaging line . whether 
you use cans, bottles, or cartons 

. Standard-Knapp engineer 
ing and design experience as- 
sure cost-reducing — efficiency 


for every packaging operation. 





UNLOADERS 


Remove glass containers from 
carton and place them in single 
file—or feed them into soakers 
and washers. 


WASHERS 


—_—s 
slab 


Provide fast, continuous delivery 
of washed new glass contain- 
ers, without thermal shock. 


UNSCRAMBLERS 


Rapidly arrange cans dumped 
from crates in single file at oper- 
ating economies that quickly pay 
for machines. 





LABELERS 


Apply labels with speed and pre- 
cision, to afford good package 
appearance at minimum cost. 


CAN PACKERS 


. - 
= 


Place cans quickly and gently 
into shipping cases in a smooth, 
cost-saving operating sequence. 


BOTTLE PACKERS 


meh. 


Automatically pack bottles into 
trays or cases, and pay for 
themselves in efficiency. 








CARTON PACKERS 


Automatically pack cartons of all 
sizes and shapes into display or 
shipping cases with maximum 
speed and economy. 





GLUERS AND SEALERS 


‘AA 


ima glue to the carton or ship- 
ping case, not to the contents; 
insure strength with neat, eco- 
nomical sealing. 


a > 








STANDARD. 
KNAPP 


DIVISION OF 
HARTFORD Empips COMPANY 


PORTLAND, ¢ ONN. 
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Biue acts oS 
merchandising 


easier t© see and remember Pa 
tands out assures better display 
builds profits steps UP repeat Pres 
wide variety of styles and sizes 
RYLAN LASS CORPORATION 
MARYLAND 


a powerful 









advertising: 


erm 





We Wield Fresih awe 


Crown was first to invent the \ghtweight Spray 
Can—named it Spra-tainer—and now more Spra- 
tainers are used than any other pressure can. 
Spra-tainer is different—the only\can with “no- 
side-seam, no-top-seam.” This stronger construc- 


tion permits stronger pressure, longer life. Your 


One of America’s Larges(\ Can Manufacturers 


\ 


\ 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. L 


it 


; Lihtideiht vddin Cin 


product deserves this leading Better Container. 


Ask to see a Crown Sales|\Representative. 


Used for: Insecticides ¢ Plastic Sprays and Lacquers 
Fire Extinguishers * Perfumes and Colognes 
Whipped Cream e¢ Cledners ¢ Air-Conditioners 
\ What next? 


—_ 


Gil CAN 


; HOUSTON, ORLANDO + Division of the Crown Cork and Seal Company 
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How to make shoppers 


FEEL IMPULSIVE / 


PACKAGE WITH LUMARITH* TRANSPARENT FILM 


Give your product “sight appeal” for impulse buying. For merchandise that is 
attractive ... unique... or useful will sell cself if it can be seen. 

With Lumarith transparent film there are many ways of getting display case 
visibility that even dime store items can afford. Ask your box maker about Lumarith 
full transparent, combination or window boxes. Celanese Corporation of America, 
Plastics Division, Dept. 8-K, 180 Madison Avenue, New York 16, N. Y. 

In Canada, Canadian Cellulose Products Co., Ltd., Montreal. 


Reg. U.S. Pot. OF. PLASTICS 


NOVEMBER 1949 





roper packaging 
protects 


PROFITS 
as well as 


PRODUCTS” 


Says 
FRANK CHILSON 


([nternationally-known 
packaging engineer) 


‘Factory rejects’? and ‘‘return goods” 
are a vital factor in profits. That’s why 
the men who engineer sales-winning 
packages always stress the part that 
protective packaging can play in 
reducing this loss. 

Check the sales leaders in field after 
field and you will find well-engineered 
packages... and over and over again, 
you will find a Riegel paper inside for 
product protection. Many other Riegel 
papers are designed for flexible 
packages, for laminates, for outer wraps 
and for almost every requirement 
in protective packaging... papers that 
can be relied on for smooth performance 


on modern high-speed machines. 


Tell us your needs, and we believe we 


can offer you a paper that will do 


your job... efficiently and economically. 


RIEGEL PAPER CORPORATION 
342 Madison Avenue, New York 17, N.Y. 


a 
LE fof Veior mai Papers for 
Protective Packaging 
46 
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OBJECT OF TEST: Determine the suitability of 
heat-sealed envelopes made from .001” soft Alcoa 
Aluminum Foil, for packaging prepared synthetic 
lemon powder. Some packages were immersed under 
water for 30 minutes . . . others stored for 90 days 


in temperature of 106° F. plus 90% relative humidity. 


CONCLUSIONS: «All aluminum foil packages satis- 
factorily passed the tests. After the 90-day storage 
period, no moisture was observed. The packages 
tested under water at 100mm _ reduced pressure 
developed no leakers.” Again Alcoa Foil proves it has 
a moisture-vapor transmission rate of practically 


zero. Can give better protection ... longer... to an 
Facts on Foil—Further informa- 


infinite variety of products—from tire tube patches Gan am. Om. stale of Aeon 


to dehydrated foods. For further information about i = Packaging Laboratory tests is 
available. Write us concerning 
your packaging problems. 


Alcoa Aluminum Foil, and the names of package 
manufacturers experienced in working with foil, write 
ALUMINUM COMPANY OF AMERICA,2129L Gulf Build- 


ing, Pittsburgh 19, Pennsylvania. 


NOVEMBER 1949 














ACME-PAKIT SQUARE BAGGER (MODEL 500) 
FUNCTION: Forms, fills and seals single and duplex square bottom bag 


SIZES (closed): Minimum—%4" x 216" x 5"; maximum—2\54" x 
#14" x 914" (and all intermediate sizes) (larger 
sizes taken with special arrangements) 

A result of over two years of development work and a year of field testing 

this “one-unit packaging plant” uses rolls of heat sealing cellophane, plio- 

film, foils and heat sealing papers, both plain and pre-printed. Suitable 
for packaging any solid material, whether free-flowing or non-free-flowing 
the Acme-Pakit Square Bagger turns out 25-30 accurately filled, neatly 
sealed units per minute. One operator can tend several machines. The 


built-in filler may be of the volumetric or net-weight type. Special con- 











struction features can permit the Model 500 to handle bags of even larger 


sizes. Registration and labelling devices are available as extras. 





tormance to the Square Bagger, 
but makes pillow type bags rather 


ACME-PAKIT PILLOW than square bottom bags. After 
BAGGER (MODEL 51 0) , eS the bag is formed and filled auto 


FUNCTION: Forms, fills and j i Ki matically, the product is settled, 


and the open end of the bag is se 
curely heat sealed. Output is 25-30 


seals single and du- 
plex pillow type bags 
SIZES: Width 3” to 6"; length 


6” to 12" (with one end 


packages per minute. One operator 
can tend several machines. Regis 
tration and labelling devices are 
pen) > ; 
iv available as extras, 
Employing plain or printed heat 
sealing roll stock, the Acme-Pakit 








Pillow Bagger is similar in per 





ACME E & R CHECKWEIGHER 


Automatically, the E & R Checkweighter sorts filled cartons, bags and 
other packages for on-weight, over-weight and under-weight. Not only 





does it save you money by cutting “give-away” to a bare minimum, but it 
also prevents the legal difficulties which can arise as a result of under 
weight packages. 
Accurate to 1/32 ounce, the E & R Checkweigher operates at speeds up to 
45 packages per minute, depending on package weight. 
In one of the largest, best equipped special machinery plants in the country 
fcme also produces 

cartoning machines 

loading machines 


pressure pack wrapping machines 








special machine tools and production machines of all types 





SEND FOR 
DETAILS 
TODAY = 

performance and production 

set new highs for packaging machinery 
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REAL TRANSPARENCY | 


That's the first requirement of an effective package 
in these hard-selling days. The crystal-clear trans- 
parency of Du Pont Cellophane shows all the 
appetite-appealing goodness of a product... makes 
it a powerful self-seller. 


RIGHT PROTECTION 


That means protective p 
tailored to meet a product's needs. Du Pont Cello- 
_ phane provides the ist tection this 
product needs to safeguard otateds quailty. (There 
are over 50 different types of Dy Pont transparent 
films to furnish many types of protection for indi- 
vidual product needs. Also Cellulose Acetate and 
Polythene films.) 











TRUE ECONOMY 


That calls for a packaging material that will deliver 
renenetad pe poww and effective protection. In 

ddi aterial which works effi- 
ciently on . heteapiiel automatic packaging ma- 
chinery. This Du Pont Cellophane package is truly 
economical because it meets all these specifications. 


trbes le 3 
| eran octoepochass 


Does your package fall short of any of these require- DuPont 


ments? It will pay you to discuss your packaging prob- 


lems with the converters of Cellophane—or with i ellophane 


Du Pont packaging specialists. 





They’ll be glad to work with you in developing Shows what it Protects 
a package that is geared to modern merchandising. Protects what it Shows 


E. I. du Pont de GU POND 
Nemours & Co. (Inc.), 23) Sa 
Cellophane Division, maint * BETTER THINGS FOR BETTER LIVING 
Wilmington 98, Del. ... THROUGH CHEMISTRY 
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In Small Candy Products, For lastance 


ie. 


t> 
Ridgelo 


BOXBOARDS 
THE CLAY-COATED BOX BOARD THAT'S CUSTOM-MADE FOR EVERY ORDER 


REG. US 


Color Fidelity Plus Perfeet Uniformity... 


With Cleaner, Brighter, Glossy Ridgelo 


Beitian color, appealing brightness and strong 
product identification are the ingredients of success- 
fully packaging small candy products. Makers of many 
varieties of candies and gum depend on Ridgelo to give 
their products real individuality . . . at production costs 


in line with profitable operation. 


Since every Ridgelo order is custom-made and designed 
to fill your requirements, your product, too, can reap 
the benefits of progressive, personalized packaging 


technique, utilizing Ridgelo, America’s finer box board. 


Complete uniformity is assured you through Ridgelo’s 


remarkable precision control system, that keeps colors 


50 


constant in re-orders of years’ standing. And for gloss, 
whiteness and light-resistance, Ridgelo is unsurpassed! 
Quality wedded to economy is the formula that has 
built Ridgelo’s reputation for the finest in creative 
packaging. To maintain sales leadership, to attain 


productive packaging, rely on Ridgelo! 


MADE AT RIDGEFIELD, N. J. 
BY LOWE PAPER COMPANY 


REPRESENTATIVES 


H.B. Royce, Detroit + Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellog, St. Louis + Norman A. Buist, Los Angeles 


MODERN PACKAGING 








HOW SMART 
MERCHANDISERS 
STEP UP 





Refrigerator Boxes of Koppers 
Polystyrene have noticeably higher 
clarity than other material. Molded 
by Perry Plastics, Inc., Erie, Pa. 











Attractive containers of 


Koppers Polystyrene 


| 


\ 
furnish extra sales push 


Impulse sales account for 38% of super market sales according to 
a carefully made survey. In drug stores, impulse buying ran even 
higher. 48° of 2,300 women interviewed admitted the y bought 
on impulse after seeing the product displayed attractively. 

\ cottage cheese maker recently took advantage of this sales 
psychology and packaged his product in a handsome refrigerator 
box made of Koppers Polystyrene. Women were quick to spot the 
extra value and sales spurted on this item which ts usually a slow 
seller. The refrigerator box furnished the buying impulse that 
made customers switch brands. 


Bring your packaging problem to Koppers 

Whether you make sporting goods, food products, cosmetics, 
jewelry—Koppers Polystyrene offers a combination of qualities 
that is well worth investigating. It is tasteless, odorless and ex- 
tremely low in water absorption . . . will hold food products and 
drugs . . . can be supplied crystal clear or in any desired color. 

Possibly Koppers can help you with your pack: aging problems. 
Our technical staff is ready at all times to help you improve your 
designs and to choose the right packaging materials for your 
application. 





KOPPERS COMPANY, INC. 


Chemical Division Pittsburgh 19, Pa. 
Regional offices in New York, Boston, Chicage and Son Francisco 


“POLYSTYRENE “ETHYL CELLULOSE “CELLULOSE ACETATE 
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BOTTLES WITH A FUTURE 


Plaxpak polyethylene bottles are now in use for 
more than a hundred different products—in fields 
ranging from corrosive chemicals to room deodor- 
ants. But this is only a sampling of what is still 
to come. 

The design, color and decorative possibilities of 


the Plaxpak. bottle have been barely. touched: “A” 


new package form, it needs only engineered imag- 
ination’s practical wand to convert its numerous 
intrinsic advantages into sales-getting _ realities. 
Write Plax for the complete story on the unique 
new advantages of the “squeezable” bottle. 


OFFICES IN NEW YORK CITY, SYRACUSE, 


A ; 
TiC 
TUBES 


<a NS 
SUBSTITUTES. NPWS 


PLAX CORPORATION DIVISIONs HARTFORD-EMPIRE CO. 
P. O. BOX 1019 * HARTFORD 1, CONNECTICUT 
la Canada — Canadian Industries, Ltd., Montreal 

PHILADELPHIA, CHICAGO, AND ST. LOUIS 
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See over for how: Fisher's Foils build up Package Appeal 






















































































FISHER’S FOILS LTD 


Telephone: WEMbley 6011 
































Fisher's Foils of Wembley, England, is not only 
a household name to hundreds of leading 
manufacturers and retail distributors all over 
the world, but their Factory is a veritable “Open 
Sesame” to all that is modern, original and 
sparklingly new in Aluminium Foils for 
wrapping, packaging and carton production. 
What Fisher’scan do with an ingot of Aluminium 
would amaze the Alchemist and delight the eye 
of every sales executive who believes that the 
right pack is half the sales battle. 

Our random sample, which you are now holding, 
is a Foil rolled to less than 1/1,000th of an inch, 
printed in Red, Blue and Green on mottled 








Pastel Pink background and backed with paper 
or board as required. There are thousands of 
designs in varying colour combinations for 
every possible trade. 

There are unbacked Foils, too, in an amazing 
and breath-taking range of beautiful colours— 
all shimmering and glinting with eye-catching 
metallic brilliance — for sweet wrapping, boxes 
and packs. These are also supplied wax and 
tissue backed for classes of goods demanding 
additional protection. 

For the very smartest, gayest, or the most 
restrained and dignified packaging material— 
specify Fisher's Foils. They’ve got what it takes 
to make the Sales! 











































































































WEMBLEY - 
































MIDDLESEX - 


ENGLARD 


Cables & Grams: Liofnit, Wembley (ABC Code 6th Edn.) 
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“Police” your product’s quality 


with this Hermetic Seal 


Alseco’s Pilferproof gives “police” 


a) 


“8° lallelesdecs® 


protection to the quality of your wines 


and liquors. Once the telltale slotted 


\ 


band is broken, it can’t be replaced. 
The Pilferproof provides a hermetic 
seal; can be used as a tight, sanitary 
reclosure; comes in any color or litho- 
graphed design. This aluminum seal 
may be the answer to your closure needs 


—ask us about the Pilferproof today. 


* 
%e 
*®eeeeeeee® 


“TAILOR-MADE” TO FIT EACH BOTTLE 


Under controlled pressure, the unthreaded cap is 
held down tightly on the sealing surface, embedding 
the lip of the bottle firmly into the cap liner. 
While the cap is held down tightly on the bottle, roll- 
ers move in and, using the bottle threads as a guide, 
roll-on the threads and Pilferproof locking ring. 


ALUMINUM SEAL COMPANY, INC, « RICHMOND, INDIANA ¢« SUBSIDIARY OF ALUMINUM COMPANY OF AMERICA 
NOVEMBER 1949 
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with Kum-Kleen ‘conveyer-helt’ labels 


IF YOU LABEL BY HAND, compare the snail-like pace of 


handling and moistening loose labels with this— 


Kum-Kleen pressure-sensitive Labels are mounted on con- 
veyer-belt rolls which feed through Kum-Kleen dispensers. 
Individual labels are delivered to the hand of the operator 
at any desired rate of speed, ready for instant application 
without moistening. Sticky, inefficient fingers and soiled 
packages are eliminated. 

Speed plus ‘stick-to-it-ive-ness.’ Once applied, Kum- 
Kleen Labels stick and stay stuck to all types of packages, 
including such difficult-to-label surfaces as cellophane, plio- 
film, glass, metal, plastic, etc. The labels never pop or curl 


off, despite humidity and temperature extremes. 


Let Kum-Kleen Labels—produced to your exact size, shape, 


NEW YORK~: PHILADELPHIA~+ DETROIT~+ CHICAGO: 


color and printing specifications—spotlight your package 


into new prominence. 


A new dispenser for production-line labeling. The 
low-cost Kum-Kleen Electric Label Dispenser fits into any 
production and can be operated by unskilled help. Many 
users state their time and labor savings pay the cost of the 


labels and dispenser. 


An inquiry on your letterhead brings you complete Kum- 


Kleen information and samples by return mail. 


AVERY ADHESIVE 


LABEL CORPORATION 


Monrovia, California 


CLEVELAND~:+AND ALL PRINCIPAL CITIES 
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TRU 
Four 


PAID FOR ITSELF — The first month the Electronic 
Metal Detector was installed in the plant of a cigarette 
manufacturer, the unit paid for itself by preventing damage 
to cutter knives. This is typical of prepackaging inspection 
of fruits, vegetables, and meats to be packed in metal or 
foil containers. 


SF ag i ew 


an | 


‘ul ea wl "7 


' 


PREVENTS CONTAMINATION — Large flour mill in- 
spects 100-lb, bags of flour in a super sensitive 12 in, aper- 
ture type Metal Detector set vertically. Biggest trouble they 
found is with small pieces of metal from grain processing 
equipment that gets into the flour. Typical installation of 
Metal Detectors in vertical position shown, 


STORIES from Files of 
Metal Detector Users 


SAVED THE DAY— Candy maker started up his new 
Electronic Metal Detector and found it indicated metal in 
every package. He thought it must be the detector and 
called a serviceman. Discovered instead that rust scale from 
overhead pipes had contaminated the entire batch of candy 
during mixing. Typical candy plant installation shown. 


DETECTS METAL SMALL AS .039 IN. — The con- 
sumer is protected by food packagers employing the Elec- 
tronic Metal Detector, as shown, on packaging and canning 
lines. Your problem may be as unusual as the manufacturer 
of meat products who found stray B-B shot from hunters 
was a problem, and solved it with a Metal Detector. 


PREVENT COSTLY SHUTDOWNS WITH ALLIS-CHALMERS 
ELECTRONIC METAL DETECTOR 


AGNETIC OR NON-MAGNETIC METAL PARTICLES are detected. 
Pieces as small as .039 inch are spotted no matter how deeply buried. 
Systems may be arranged so that when metal is detected: 1. conveyor is 
stopped, 2. automatic rejection device is actuated, or 3. an alarm signals for 
manual removal of contaminated article. Handles ‘belts to 24” wide at speeds 
from 15 to 600 fpm. Aperture heights: 2”, 4”, 7”, and 12”. 


ALLIS-CHALMERS 


| ehealeletele leet tehetedete tebe ke ked kedeehtete de dete tte! 
ALLIS-CHALMERS, 1124A SO. 70 ST. A-2824 
MILWAUKEE, WIS. 
Please send more information about Metal Detectors. 
Pi isceiniancens ; 


TUPI iditianidakaictedaessonens 


Company 





BILLION-DOLLAR SWEET TOOTH 


The candy boom continues to flourish, to the ineffable 
satisfaction of manufacturers, jobbers, retailers, and 


consumers, 


1947 production amounted to 2,790,000,000 pounds, with 
a retail value of $1,423.577,322. With slightly Jess pound- 
age in °48, the retail take was upped to some $1,700,000,000. 
The industry expects to at least equal last year’s record 
in 1949, 

Most of these sweets find their way to market in cases 
confected of corrugated board. Sturdy corrugated board, 
such as that made from MEAD .009 Corrugating and 
Liners. MEAD Corrugating is super-strong because it’s 


carefully made from chestnut and other hardwood fibres. 


Shippers of all manner of merchandise have relied upon 


its stout protection for more than 20 years. 


58 


Mead Board is sold direct by 


MEAD BOARD SALES, INC. 


3351 MADISON ROAD, 
CINCINNATI 9, OHIO 
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This is the 
label... 


and it’s printed on 


Kaiser Aluminum 
Foil... 


The largest brewery in the Pacific Northwest, 
Sicks’ recently reported a marked sales increase 
after the introduction of the above label. 

This label identifies a quality product and reflects 
the confidence of another leading manufacturer in 
the West’s great new source of foil—Permanente 
Metals, producer of Kaiser Aluminum Foil. 

The confidence is based on these advantages: 

Wide range of specifications — widths from 3 of 
an inch to 3014 inches... thicknesses from .00025” 
to.006”. Processed to meet your exact requirements. 

Completely integrated production control —from 
bauxite processing through finished foil—assuring 
you of quality, reliable service, on-time deliveries. 

For early delivery of Kaiser Aluminum Foil, call 
any of Permanente Products’ 23 sales offices. 


NET CONTENTS 11 FL. OZS.+ INTERNAL REVENUE TAX PAID 


that boosted sales 
of this beer... 


ABOVE, at Pacific Coast Foil Company’s San Francisco plant, Sicks’ alumi- 
num foil beer labels are printed on their new six color rotary web gravure 
press —the most modern in the country. The label was designed by Walter 
Landor, outstanding industrial designer. 


Permanente Metals 


PRODUCER OF 


Kaiser Aluminum Foil 


SOLD BY PERMANENTE PRODUCTS COMPANY, KAISER BUILDING, OAKLAND 12, CALIF. ... OFFICES IN: Atlanta 
Boston * Chicago * Cincinnati * Cleveland * Dallas * Denver * Detroit * Houston * Indianapolis * Kansas City * Los Angeles * Milwaukee 
Minneapolis * New York * Oakland * Philadelphia * Portland, Ore. * Rochester, N. Y. * Seattle * Spokane * St. Louis * Wichita 
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- : Nation-wide Service 
k jmepeal 1D 1ese | S Through Oxford Paper Merchants 


Albany, N. Y. ‘ W. H. Smith Paper Corp. 
Augusta, Maine . . . . .Carter, Rice & Co, Corp. 
Baltimore, Md. . . . . . The Mudge Paper Co 
Bethlehem, Pa . .Wileox-Walter-Furlong Paper Co. 
ee et kl Blake, Moffitt & Towne 
Boston, Mass. oe Pp Carter, Rice & Co. Corp. 
Buffalo, N.Y. . . . «.  .Franklin-Cowan Paper Co. 
Charlotte, N. C, at oe ae Caskie Paper Co., Inc. 
Chattanooga, Tenn. . . . .Bond-Sanders Paper Co. 
Chicago, Il ee Bermingham & Prosser Co. 
dradner, Smith & Co. 
The Whitaker Paper Co 
Cincinnati, Ohio oe ie ay The Johnston Paper Co. 
The Whitaker Paper Co 
Cleveland, Ohio. . . . .The Cleveland Paper Co 
Columbus, Ohio . . .. Scioto Paper Co 
Dayton, Ohio “+ ee he Cincinnati Cordage Co. 
The Whitaker Paper Co. 
Des Moines, lowa . .  .Bermingham & Prosser Co. 
Detroit, Mich 7 Chope Stevens Paper Co. 
Fresno, Calif are So - Blake, Moffitt & Towne 
Hartford, Conn. . Green & Low Paper Co., Ink 
Indianapolis, Ind. . . . . MacCollum Paper Co. 
Jacksonville, Fla. . . . Jacksonville Paper Co. 
Kalamazoo, Mich. . .  .Bermingham & Prosser Co 
Kansas City, Mo.. . . .Bermingham & Prosser Co, 
Knoxville, Tenn. ae Louisville Paper Co 
Lincoln, Neb . « « «Western Newspaper Union 
Little Rock, Ark. io Roach Paper Co. 
Long Beach, Calif. . « « «Blake, Moffitt & Towne 
Los Angeles, Calif. . « . «Blake, Moffitt & Towne 
Louisville, Ky. a a a Louisville Paper Co. 
Lynchburg, Va. - « « Caskie Paper Co., Inc 
Manchester, N. H. o 0 « « «ci» M. Robinson Co 
Memphis, Tenn. - « «+ « «Louisville Paper Co. 
Miami, Fla. ee Na ae Everglades Paper Co. 
Milwaukee, Wis. Allman-Christiansen Paper Co 
Sensenbrenner Paper Co 
Minneapolis, Minn, . Wilcox-Mosher-Lefholm Co 
Nashville, Tenn... Bond-Sanders Paper Co. 
Newark, N. J — Bulkley, Dunton & Co., Ine 
New Haven, Conn. . Bulkley, Dunton & Co., Ine. 


New York, N. Y. o & Baldwin Paper Co., Inc. 
Bulkley, Dunton & Co., Inc 

Green & Low Paper Co., Inc. 

Miller & Wright Paper Co 


The Whitaker Paper Co 

. - . Oakland, Calif. . «Blake, Moffitt & Towne 

lal ke / P B l TL dD S A L ke S Omaha, Neb . .~Western Paper Co 
‘ Philadelphia, Pa. .. .Atlantic Paper Co. 
Wilcox-Walter-Furlong Paper Co. 

Phoenix, Ariz. > * os Blake, Moffitt & Towne 
Pittsburgh, Pa. . . . «. « General Paper Corp 
Portland, Maine . 6 «e & C. H. Robinson Co 
Portland, Ore. ‘ r Blake, Moffitt & Towne 
Providence, R. I. . « Carter, Rice & Co. Corp 
Richmond, Va i ah ae a Cauthorne Paper Co 
Rochester, N. Y ea Genesee Valley Paper Co 


\ \ HETHER YOU are selling power plants, appliances or almost 
any other product, printed selling aids can help clinch the first 
sale, and make repeat sales more certain. For fifty years, ae a: | di 
producers and users of printing have looked to Oxford Papers gr earag Sideiiaeman tintin tian Oe 
for extra help in making catalogues, brochures, direct mail, in- ] , aks Pele Mies ers ea 
struction manuals and other items more profitable. St. Paul, Minn. . .Inter-City Paper Co. 

This confidence in Oxford Papers comes from our specializ- San Bernardino, Calif. . Blake, Moffitt & Towne 
ing in fine papers for offset, lithography, letterpress and roto- Salt Lake City, Utah . Western Newspaper Union 
gravure printing. The result is a range of coated and uncoated San Diego, Calif Blake, Moffitt & Towne 
grades that assures the right paper to give your printing greater San Francisco, Calif ashy a fitt & Towne 
-ffectiveness San Jose, Calif ita ake, Moffitt & Towne 
aceite Seattle, Wash oe Blake, Moffitt & Towne 

Sioux City, lowa Western Newspaper Union 
Your Oxford Paper Merchant Spokane: Wail arr ete & Pini 
is a Good Man to Know Springfield, Mass. Bulkley, Dunton & Co., Inc 


Surest way to learn the full scope of Oxford service is (Div. of Carter, Rice & Co. Corp.) 
through your Oxford Paper Merchant. His practical Mill Brand Papers, Inc 
knowledge of paper can help you get extra value from Stockton, Calif. . . . . Blake, Moffitt & Towne 
your investment in printing. Get in touch with him Neen Wack . « « « ditch, Metin & Sine 
today for your copy of the helpful Oxford Paper 


y Tampa, Fla é & & « Tampa Paper Co 
Selector Chart, or write direct to us. y i I 


Toledo, Ohio ea ie Paper Merchants, Inc. 
OXFORD PAPER COMPANY OXFORD MIAMI PAPER COMPANY Tucson, Ari a Blake, Moffitt & Towne 
230 Park Avenue, New York 17, N.Y. 5 East Wacker Drive, Chicago 1, Ill. Washington, D. ¢ ; The Mudge Paper Co 
Worcester, Mass. F C. A. Esty Paper Co. 


MILLS AT RUMFORD, MAINE AND WEST CARROLLTON, OHIO (Div. of Carter, Rice & Co. Corp.) 
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THERE’S A 
SYLVANIA CELLOPHANE 
ENGINEERED FOR EVERY 
PACKAGING PROBLEM 


Now tools join the trend to visible packaging—and 
sure enough there is a member of the family of Syl- 
vania Cellophane, type MS in heavier gauge, to help it 
put its best foot forward. Its inherent toughness lends 
itself to heavy duty packaging. It is impervious to the 
protective coating of machine oil on the metal. Its true 
transparency offers extra sales appeal. 

Remember, every product demands its own com- 
bination of specific packaging properties. Whatever 
your present problem, you will find a Sylvania Cello- 
phane tailor-made with its requirements in mind. Call 
on your Sylvania representative to help you determine 
just the right one. You will find him most cooperative. 


KNOW YOUR 
CELLOPHANE 


The booklet, “Charac- 
teristics and Uses of 
Sylvania Cellophane,” 
is still available. Here 
are all the essential facts you need to de- 
termine the proper use of Sylvania Cello- 
phane. Basic data on types, weights, pro- 
tective qualities and recommended use is 
given in concise, easy-reference style. It’s 
packed with the kind of information you 
need to meet today’s packaging require- 
ments. Write for your copy today. Address 


Market Development, Department yp-|| 


SYLVANIA DIVISION american viscose CORPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 350 Fifth Avenue, New York 1, N. Y. Plant: Fredericksburg, Va. 


NOVEMBER 1949 





Now...NEW PROCESSES PERMIT US TO SAY: 


“NO ALL-TRANSPARENT BOX 
MEET OUR PRICE!" 


* Trademark. 


ow—you can package your prod- 
uct in gleaming, clear-plastic 
PLASTAFOL* cartons... (cartons 
that fold for economical storage 
and shipment . . . strong cartons 
that set-up fast and out-last others) 
... AT PRICES NEVER BEFORE 


EQUALLED. 


new 


CAR- 


Thanks to new processes 


materials -PLASTAFOL 


TORS ... 


parent cartons on the market)... are 


(the only folding, all-trans- 


now available at new, low prices—15, 20 
and 25 percent lower than we ever were 


able to offer before. 


If you’ve always regarded clear plastic 
packaging as too costly ... or, if you 
want to cut down on your clear-plastic 
packaging costs, write, phone or wire 


us today! 


Plastafol Carton Case Histories: 


Foremost cosmetic house now 
packages eyebrow pencil and 
refills in Plastafol carton 
7» inches long. 


carton 
inches. 


M4 


Well known Pharmaceutical 
House dresses up doctors’ 
samples in neat Plastafol 


x 


Men’s garters “sold on sight” 
by leading men’s accessories 
manufacturer using Piastafol 
carton, 33, x 5g x3 54 inches. 


164 x 35% 


TROTH - BRIGHT - PAGE 


INCORPORATED 


PAOLI, PENNSYLVANIA Phone: PAOLI 1846 
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In this beautiful, modern plant are engineered and 
built the highly specialized machines which bear the 
Colton name. Recently modernized and expanded 
to meet the needs of an ever-growing clientele, this 
plant is one of the best-equipped machine building 
shops in the entire country and is manned by crafts- 
men whose skill and experience qualify them to 
work to the exacting standards which must be 


ARTHUR COLTON COMPANY 


maintained in fine machine building. The organiza- 
tion includes a large engineering department 
which is employed exclusively in creating special 
machines for specific applications and a service 
department which promptly and economically han- 
dles problems beyond the scope of the clients’ 
maintenance mechanics. See typical Colton machines 
on the next page and write for our current catalog. 








COLTON MACHINES 
CONTROL 
PACKAGING COSTS 





DIVISION, SNYDER TOOL & ENGINEERING COMPANY 
3402 E. LAFAYETTE AVENUE, DETROIT 7, MICHIGAN 


LEADING SPECIALISTS IN THE. DEVELOPMENT OF PACKAGING EQUIPMENT FOR 65 YEARS 
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THIS CARTONER HANDLES ELECTRONIC TUBES with Kid Gloves 
Rockwell 


Rockwell Automatic Car- 
> ormer| y ROSS toner packaging delicate 
Co. / electronic tubes in 
Weare Owensboro, Ky., plant 
of General Electric. 


Um mene Wane 


CARTONER 


The smooth, continuous operation of a Rockwell 
cartoner is ideally suited to packaging fragile elec- 
tronic tubes. Several sizes of tubes are handled by 
this machine. A complete changeover from one size 
carton to another is made in only 30 minutes using 
dial adjusted compounds on the machine bed. 

Production rates exceed 5,000 cartoned tubes per 
hour. This is in contrast to the 400 tubes per hour 
that can be cartoned by hand. 

You, too, can save time and money by cartoning 
your products on a Rockwell machine. Get the facts 

mail coupon today for free literature. 





ROCKWELL PACKAGING MACHINES, INC. 
Subsidiary of Rockwell Manufacturing Co. 
Box 314, Hudson, N. Y. 
Gentlemen: 
Please send me full information on Rockwell automatic cartoners 
for packaging . We are sending samples [| yes 
no. We are interested in [ } single pack [ | multiple pack. 


COMPANY 
STREET _ 


Re a Sa 1 -ZONE STATE 
FOR FREE DATA YOUR NAME aa 
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ecipe to put the & in 
Prepackaged Produce 


wa 
- 


em I 


Specially designed to complement and complete the 
economical operation of “Dent-0-Pak" bags. It weighs, 
fills and automatically stitches, with only two girl op- 
erators, 28 bags per minute. It stands up under hard, 
continuous usage and pays for itself, through increased 
output, in a short time 


Ideal for prepackaging carrots, corn, asparagus, celery, 
brussels sprouts, cherries, plums, apricots, dates, limes, 
etc. 16 feet long by approx. 52 inches wide. Each bucket 
equipped with a scale. Weighing practically automatic 


with the NEW DENT-O-PAK PLIOFILM BAGS: 


@ DENT-O-PAK FLAT HEADERS 


Head already attached. (Patent pending.) Open so easily 
that they can be machine-filled at several times the speed 
of the ordinary Pliofilm bag 


DENT-O-PAK HANDLE HEADERS» 


The ideal package for apples, oranges or potatoes. Here is 
a real ‘plus’ for your salesmen or brokers to sell—just 
the extra touch of convenience that gets women to talking 
—and BUYING 


NOW IN LARGE AND RAPIDLY GROWING 
VOLUME USE BY SOME OF OUR LARGEST 
NATIONALLY KNOWN GROWER PACKERS 


DENTON 
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packaging 


Viamspec 


Moore and Munger Specifications 
means 


perfection in 
petroleum wax 


for every packaging need 


MOORE & MUNGER—33 Rector Street — New York 6 
Marketers of Petroleum Wax for Over Half a Century 
NOVEMBER 1949 
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AVENIZED * MYCOBAN & 
DRY WAXED PARCHMENT 


e 
BUTTER WRAPPERS 
e 
OLEOMARGARINE 
WRAPPERS 
. 
MILK & ICE CREAM 
CAN TOPS 
+ 
MEAT WRAPPERS 


LARD CARTON LINERS 
+ 


VEGETABLE SHORTENING 
CARTON LINERS 


a West Carrollton 


& CIRCLES 


soma GENUINE VEGETABLE 


SLICED ae WRAPPERS P Eycolabeatsyatl 


FISH FILLET WRAPPERS 
& INSERTS 


. IS VERSATILE, TOO! 


CELERY WRAPPERS 


LINERS FOR MEAT TINS 


Not only is West Carrollton Genuine Vege- 
table Parchment TASTELESS, but it is 
ODORLESS, GREASE RESISTANT and 
POULTRY WRAPPERS INSOLUBLE as well. It is STRONG, too, 
e and keeps its strength, wet or dry. It is the 
CHEESE WRAPPERS perfect material for wrapping all moist 
% foods. Why not have us design your label 
TAMALE WRAPPERS and print it with one or more attractive 


e colors (with special inks) ? 


MANY OTHERS WEST CARROLLTON PARCHMENT COMPANY 


WEST CARROLLTON, OHIO 
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B....: farm and frozen food counter, packaging is a vital link. Whether you make packages or 
convert packaging materials, there is a Beck machine to help you boost production, cut costs ...a Beck 
machine designed specifically to handle the materials you use 


From cellophane to cardboard, the Beck Automatic Roll Sheet Cutter cuts, counts and stacks . . . converts 
from rolls to sheets in one swift operation. Eliminate cutting charges and delays, assure a constant supply 
of correctly-sized sheets 


Handling lightweight materials? There's also plenty of production economy in the Beck Slitter and 
Rewinder. You buy wide rolls...the Slitter and Rewinder quickly delivers tight, evenly wound rolls in the 
narrower widths you need. 


Send us some small samples of your materials. Do it today and find out how amazingly little it costs to 
step up your production with a Beck machine. 


CHARLES BECK AFL K CORPORATION 
406 NORTH 13th STREET PHILADELPHIA 8, PENNA. 
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SHMOOS ia} 
RULER ‘x 
PENCILS i:2 
WHISTLE 


Whether it be a pencil kit that 
whistles or a container for any item 
or assortment two heads — yours 
and ours —can go places in aiding 
YOU to increase your sales. Con- 
sult us on new ideas in better pack- 


aging 


CLEVELAND CONTAINER 
PACKAGES 


ORIGINALITY PAYS DIVIDENDS 
IN SUCCESSFUL SALES! 


Today every manufacturer and merchan- 
diser is challenged by competition for 
originality in presenting his merchandise 
to the public. 


CLEVELAND CONTAINERS offer unlimited 
possibilities in novel ways to package 
products with new, money-saving methods 
of merchandising. 


TWO-PIECE 


f 


iS for packaging.an 
aavartinent of 
items 


‘ 


We invite you to use the facilities 
and the know-how of our Creative 
Design Dept. 


Ask for a copy of our new Folder, 
identifying and illustrating Package 
types and sizes, 


Ol BARBERTON AVE. CLEVELAND 2, OHIO 
¢ All-Fibre Cans ¢ Combination Metal and Paper Cans 
® Spirally Wound Tubes and Cores for all Purposes 
@ Plastic and Combination Paper and Plastic Items 

* * 7 


“eCLEVELAND CONTAINERGI= 


PRODUCTION PLANTS aise at Plymoutd. Wise Ogdensburg HT Chicago etrert +. lamesberg, 8 1 
PLASTIC . 4. Obie 


\ 
SALES OFFICES Room 6 Building, New York 1? 


6). i te al be of 
CANADIAN PLANT The Cleveland t Canada, Ltd. Prescott, Gatarie Sales Offices im Toronto and Montreat 
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Cuts shipping costs — 
reduces damage in transit! 


Now—give your prc »duct better protection 
—save money—and deliver a more pre- 
sentable package. KIMPAK is so easy to 
apply, it saves dozens of man-hours in 
the packaging operation. Soft, resilient, 
flexible—KIMPAK adds little to the ship- 
ping weight. And so efficient, that 
complaints and rejects due to damage 
enroute are rare. 

KIMPAK is versatile. Buy it in rolls, 
sheets or pads to suit your convenience. 
There’s a specification to meet every re- 
quirement of the Four Basic Methods of 


REG US PAT OFF & p 


FOREIGN COUNTRIES 


CREPED WADDING 


°T. M. Reg. U.S. & Can. Pat. Off 


NOVEMBER 1949 


Interior Packaging . . . Surface Protection, 
Flotation Packaging, Blocking and Brac- 
ing, Absorbent Packaging. At your first 
opportunity, test KIMPAK “Float Packag- 
ing’’—and save! 


PLEASE ACCEPT THIS FREE BOOKLET 


“Float Packaging” will help you improve your 
packaging methods ... and it’s available to you 
at no cost. For your copy, simply call or write 
your local distributor, listed in the classified 
phone book under Packaging Materials, Shipping, 
Wadding, Packing Equipment and Supplies, ot 
Shipping Room Supplies. Or use the coupon below 





Thick cushioning blanket of 
KIMPAK is laid over top of cabi- 
net and down sides 


Kratt bag is pulled over the 
KIMPAK Cushioning and down 
to the base 


Ui. 


adm - ere 
i i 
Corrugated head cap and the 


sides of wire-bound crate are 


placed in position 


Completed* shipping package 
affords protection from dam- 
age to surface of cabinet 


All photographs courtesy of Hamilton 
Manufacturing ( Two Rivers, Wis 





\\ Kimberly 


A a8 es 
X\\ 4 preouct oF Neenah, Wisconsin 


Name 
Firm 
Addres 


City 





KIMBERLY-CLARK CORPORATION 


Please send me free, the illustrated KIMPAK packaging guide. 


Zone 





"PERVENAC'S 


Lasting Adherence 
makes Displays like 
this Possible”’ 


0 
wy? SLOTTED HEAD 


3/4 Long 


no. 6 


10 Screws at PLATED cellophane enve- 
WEAD w company Se inder varying extremes of 
manne ricaN seaew c - mperature and humidity. 
AME 


AD 
{TED HE 
sLo No.8 


1 Lone. S-——>-SCREI EWs 


R : 
3 x) gate HEAD Sa \hj label our cellophane screw envelopes securely. In Nash- 


€ 
As specialists in fastening two surfaces together we 


demanded the best when seeking a paper that would 


ua’s printed Pervenac* we not only obtain positive regis- 
tration of label to package but a clean, wrinkle-free bond 
that keeps our products eye-worthy, sales-worthy, easily 
identified and instantly available.” 


n 
3410 6 10 Screw Kel PLATED 


ROUND CAN scREW cOMPANT 
am 


Remember, if conventional methods can’t solve your 
labeling problems, Pervenac* probably can — on wet or 
dry glass, paper, wood, metal, rigid and flexible film... 
at amazing speeds that cut production costs. Write 
Nashua or your nearest distributor about 


this revolutionary heat seal paper. 





NASHUA GUMMED AND COATED PaPerR COMPANY N. A 
*Trade Mark NASHUA, NEW HAMPSHIRE 


MAKES PAPER MAKE 











MONEY FOR YOU aueeee 
NASHUA HEAT SEAL PAPER DISTRIBUTORS 





Bag oe OG N. Y. 
udson Valley Popes | Company DENVER. Ay eee Company 


ati QUERQUE, N pis Moives. IOWA LOS ANGELES, CALIF OMAIA. NEBR SEATTLE, WASH 
Caspases aper came y Paper - Carpenter Paper Company Paper Company w o © Company 
ATLANTA, G oie MICH Lot ISVILLE, KY PHILADELPHIA, PA J r, IOWA 
Whitaker — Company > The Rowland Paper Company Rhodes Paper Company Carpenter Paper Company 
a & re FL PASO. Tex es LINCOLN, NEB si . D. L. Ward Company s FALLS, S 
Carter Rice e ompany : ; PITTSBURGH, PA Th 
AUSTIN. TEX epentes: Taper Company une a Whitaker Paper Company SPRIN se tsi Page vies 
nter Paper, Company rARG , ‘ Chena Pants. Conte -ORTLAND, ORE Bulkley, Dunton & Company 
BALT MORE, joha Leslie Paper Company MILWAUKEE Wisc” est Coast Paper Company SYRACUSE, N. Y 
Whicaker Paper Company I ie WORTH, TEX MILWAUKEE, WIS PROVIDENCE, R. I dubbs & Hastings Paper Company 
BILLINGS. nter Paper Company Bradner Smith & Company Carter, Rice & Company TOP EKA. KANSA 
Carpenter Paper Company GRAND ISLAND, NEB Dwight Brothers Paper Company 4 COLO Carpenter Paper ‘Company 
BOSTON, MASS Carpenter Paper Company MINNEAPOLIS, MINN + Company WASHINGTON, D«< 
Rice & Company GRAND RAPIDS, Carpenter Paper Compa ROC HESTER, | Whitaker Paper Company 
BUFFALO, N. Y Carpenter Paper Company The John Leslie i Company The Alling & Cory Company WORCESTER, MASS 
The Alling a Cory Company MONT . CON ST. LOUIS, MO Esty Paper Company 
BUTTE, MON a a pany : Acme Paper “een” ExPoRT 
arpenter whl Company The John Leslie Paper Company ? .N. Y ST. PAUL, a MEXICO, CENTRAL AMERICA, 
CHICAGO, ILL HARLINGEN, TEX Ikley, Carpenter Paper 7 Company SO. AMERICA, SO. AFRICA, and 
Bradner Smith & Company Carpenter Paper Company P. The John Leslie Paper Company the FAR EAST 
Dwight | Brothers Paper Company HOUSTON, TEX : & 4 
Carpenter Paper Company Carpenter Paper Company any New ty 
CINCINNATI. OHIO INDIANAPOLIS, IND N, UTAH SAN ANTON >. = UNITED “KINGDOM, _EUROPE, 
Whitaker Paper Company Indiana Paper Company Carpenter Paper Company Pape NO. AFRICA and the NEAR EAST 
DALLAS, TEX KANSAS CITY, MO OKLAHOMA CITY, OKLA. SAN FRANCISCO, CALIF. Ignatius J. Szper, 65 Ave. Niel, 
Carpenter Paper Company Carpenter Paper Company Carpenter Paper Company Carpenter Paper Company 


sana od Paper Exports, Inc., 
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Convenience devices 


THE AMERICAN HOUSEWIFE IS COMING TO EXPECT EASY OPENING, 


DISPENSING AND RECLOSING FEATURES. 


I: your package easy to open? Easy to reclose? Can 
the original carton be used to store partially unused 
contents? Is it convenient for measuring out the right 
quantity of product or to take out single units at a 
time. 

It has long been known that housewives judge a 
package not only by the way it appeals to them on the 
store shelf, but for its functional aspects in the home 
whether it is an aid or a hindrance to cooking and 


WHAT DOES YOUR PACKAGE OFFER? 


housekeeping. It is also known that housewives will 
go back for more of the packages they find convenient 
to use. 

Right now, when every merchandising tool must be 
employed to bolster sales, convenience features of car- 
ton packages are a timely study. Women are becoming 
so accustomed to expect packages with convenience 
features that manufacturers of mass-market food and 
household products who have never paid much atten- 


FUNCTIONAL ASPECTS of packaging exemplified by this group are now considered by manufacturers as never before. 


OPENING : 
AND RECLOSURE 


CUTTING EDGE 














tion to such devices before are having to give serious 
consideration to packages that do away with cut 
fingers, broken finger nails, waste in measuring and 
spilling, and extra handling to change from one con- 
tainer to another. 

General Foods Post cereals just recently repackaged in 
sartons with new protective overwraps also now have a 
new patented easy-opening device. During the last 
few years, cartons for nearly a dozen products including 
dry foods, granular soap powders and detergents have 
been equipped with aluminum pouring spouts. Tight- 


wrapped packages for several leading brands of cake 
flours and prepared mixes now have patented opening 
devices and well-planned tuck flaps for reclosing. 
Others are going into cartons with more convenient 


devices for dispensing required quantities. 

In the field of household and personal products—such 
as paper napkins, facial tissues, rolls of waxed paper, 
sanitary napkins, disposable diaper products, etc.—the 
list of cartons with convenient opening, reclosing and 
dispensing devices is even greater. Many successful 
devices also have been developed for cartons holding 
stationery items, such as mending tapes, gummed tabs, 
labels, pencils, ete. 

Convenience devices are almost as old as the folding 
carton itself, some of the earliest ones with thumb 
notches and tuck-in flaps having been used for Uneeda 
Biscuits and Smith Brothers Cough Drops from the 
very beginning. 

These simple devices, of course, are excellent for the 
purpose for which they are intended and are still in wide 
use today, particularly when the carton is protected 
with a loose overwrap to keep the package sealed until 
the consumer opens it. For countless other products 
with varying characteristics, however, something more 
than this simple feature is required today. Many 
products, such as flour, cleaning powders, dry foods and 
drugs, because of the likelihood of sifting through carton 
flaps, demand the further package protection of tight 
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METAL POURING SPOUTS 
that can be automatically in- 
serted in almost any type of 
folding carton are winning 
wide acceptance for free-flow- 
ing products. They are effi- 
cient with tight wraps and 
also on cartons with liners. 


TEAR-BACK top flap with side perforation is the 
currently accepted device for packages of flaky products 
for laundering. They are inexpensive and simple to use. 


SIDE SLOTS permit dispensing of a continuous strip 
of unit packs, which are rolled up inside carton. This 
packaging method is widely used for medicinal tablets. 





wraps as well as moistureproof liners, which complicate 
the design of convenience devices. 

The seareh for devices has been continuous. Thou- 
sands ef patents have been granted and among the 
thousands one finds the basic principles which are add- 
ing greatly to the consumer acceptance of many prod- 
ucts. The successful devices are worthy of careful study 
by manufacturers who are looking for package refine- 
ments that mean added sales without adding greatly to 
the cost of package production. There are many carton 
devices which fall in this category if properly planned. 


Selection of the device 


The first step in selecting proper convenience devices 
is a study of product characteristics to find out how the 
product is used by the consumer. In an article of this 
kind, it is impossible to outline all possible situations, 
of course, but research should cover such main questions 
as the following: 


UNIT DISPENSERS are almost universal for products 
facial tissues and sanitary goods. One unit may be taken out singly 
while the rest are kept clean and fresh in the original container. 


THE CLICK-TOP is made with in- 
terlocking flaps to achieve a simple 
spring-like opening and _ reclosing. 


1. Will the product be used all at one time? If so, then 
nothing is required other than an easy-opening feature. 
A cake-mix package containing just the right quantity 
to make one cake is a typical example. Once the house- 
wife has opened and emptied it, she throws the container 
away. 

2. Does the product require storage in the home after 
opening? Must it be transferred to another container, or 
may it be stored in its original package? If the product 
does need further storage, then it is advisable to plan 
the package so that the contents do not have to be 
transferred and to have, in addition to an easy-opening 
feature, some kind of neat reclosing device to keep con- 
tents fresh and clean on the household shelf. 

3. Does the product have to be measured out in small 
quantilies, as sall, cleaning powders, corn starch, baking 
soda, etc.? If so, then it is advisable to consider cartons 
with convenient dispensing features. Sometimes this 
means a pouring spout if the characteristics of the prod- 


like WALL HANGERS are made of cartons with holes 


to accommodate tacks. Tidy House Sandwich Bag 
carton is hung by top flap; Park Napkins by back. 


CUTTING EDGES are appreciated by the consumer for the dispensing of 
rolls of waxed paper. Current trend is to safety edges that do not cut fingers. 
Twin-Tye package has emery paper edge for tearing cellophane ribbon. 





POWDER SIFTERS are made by providing pin- 
punched holes in side of carton. This package, 
a war baby replacing metal, has been continued. 


AUTOMATIC DISPENSING of pressure-sensi- 
tive labels is achieved by this clever package. 
Labels and glassine tape, which are rolled to- 
gether inside the package, separate when glas- 
sine tape is pulled and label is diverted through 
slot by means of a metal tab construction. 


uct are such that it is ordinarily free flowing. Some- 
times it means merely an opening and reclosing device 
that makes it easy to get a measuring spoon in and out. 
Nothing irritates a housewife more than an inconvenient 
opening for her measuring spoon. 

1. Is the product taken out of the carton in units? Ex- 
cellent examples of such dispensing are facial tissues, 
paper handkerchiefs, paper napkins, wrapped adhesive 
bandages, paper cups, etc. The package is much more 
useful to the consumer if it provides an easy means of 
getting one unit out at a time, while the rest of the units 
remain neat and unmolested in the package. 

5. What kind of prolection does the product require 
from moisture, contamination, sifling, elc.? These are 
essential considerations because they involve the ulti- 
mate structure of the package—whether a glue-sealed 
carton, a tight wrap, an inner liner or some other protec- 
tive feature—which may affect the design of the con- 
venience device. A good example is the sealed perfor- 
ated notch provided for opening a package of Ritz 
Crackers. To protect the crackers, the package must 
first have an inner protective liner bag. Since the car- 
ton has no overwrap, it must be glued to keep it shut for 


shipping and handling and for added protection to con- 
tents. A loose, tuck-in flap would not suffice for this 
purpose. The type that is used on Ritz, because it is 
sealed, keeps the package secured tightly until the con- 


sumer tears the perforation. It is also so designed that, 
once opened, the perforated tab becomes a part of the 
tuck-in flap for simple reclosing. 


Avoid trick devices 


Users of convenience devices must be warned against 
too-tricky types of opening or dispensing features. 
Consumers take very little trouble to read complicated 
directions. They will open your package the way you 
want them to only if the method is easy to understand 
practically self-explanatory. The successful device 
must therefore be: (a) seen at a glance, (b) easy to ex- 
plain on the package in a few words, or none at all, and 
(c) simple to operate. Many thousands of dollars have 
been wasted on convenience devices that are self-defeat- 


VARIETY of pouring-device 
designs is illustrated by this 
group, each of which portrays a 
different construction for a dif- 
ferent type of packaged product. 





Directions for use must be simple 


KU 


INSTRUCTIONS for opening Pillsbury’s Wheat Bran are presented clearly and pictorially on the package. The house- 
wife can see at a glance where to press for opening. Drawings and copy show her how to reclose carton for storage. 


ing because they are rarely used—the housewife pre- 
ferring the knife-slitting technique to the bother of 
studying complicated directions, even though the pack- 
age may be a good dispensing container when properly 
handled. 


Production considerations 


Equally as important as consumer acceptance of a 
device is the economics of its production. The best 
package is a poor one if it doesn’t return a profit. Many 
carton packages are used for mass-produced products 
sold in highly competitive price markets, where costs 
and profits are figured in fractions of a cent. 
ence devices that will do the job well may often be too 
expensive to be justified. On the other hand, certain 
recent improvements such as the addition of the metal 
pouring spout to the Soilax package are reported to be 
increasing sales phenomenonally, far outweighing the 
slight additional cost to equip the package with a spout. 
The prospective increase in sales must, therefore, be 
taken into consideration. 


Conveni- 


In some cases, too, a device which is entirely feasible 
otherwise may be entirely impractical if it requires a 
large investment in new equipment. A hypothetical 
case might be a comparison of the square carton with 
aluminum pouring spout used by Sterling Salt with the 
salt canisters with top spouts used by several other salt 
companies. Both are very efficient types of packages, 
but the Sterling Salt package is said to be simpler to 
produce, the spout being inserted automatically in one 
operation by a specially leased machine after the carton 
is set up and the bottom sealed. The canister-type 
package, on the other hand, must first have a hole 
punched in the top and then have the spout inserted in 
a second operation. For those using the canister-type 
package to switch to the square-type carton and spout, 
however, would not be immediately feasible, as it would 
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involve the scrapping of all present specialized machin- 
ery for making the canisters, punching the holes and 
inserting the spout. 


Types of devices 


Packagers who are looking for improved carton con- 
struction will do well to consider the following review of 
types of convenience devices, all of which have been 
proved in use: 

1. Thumb notch and tuck-in flap. This is the sim- 
plest kind of easy-opening and reclosing device, particu- 
larly efficient for cartons used with a loose overwrap 
which is usually torn off, leaving the package free of the 
wrap but capable of being reclosed for storing contents 
ona shelf in the home. 

2. Unwrapped sealed carton with perforated thumb 
notch and tuck-in flap for reclosing such as is found on 
the Ritz Cracker carton—suitable for random-packed 
products in cartons with protective inner liners; where 
no overwrap is used and a securely glued seal is required 
for the carton. The carton is easy to open by merely 
pressing the perforated semi-circle until the notch is 
torn loose and becomes a part of the top tuck flap for re- 
closure. 

3. Perforated side flap and tear back on top of car- 
fon—a type of opening used widely on soap-flake pack- 
ages. It is an inexpensive type of opening because it 
can be incorporated when the carton is made, requires 
no special attention in the gluing operation, is easy to 
open and gives protection as a reclosing feature to keep 
contents from spilling. It also serves as a pouring de- 
vice. 

1. Top perforations, matching on all lop end flaps, 
which provide pour openings when pushed down. These 
are useful aids for pouring dry products such as rice, 
bird and grass seed, etc., successfully used in a number 
of instances. Similar devices (Continued on page 168) 








— pack cigarettes 


OLD GOLD INTRODUCES PAPERBOARD-COLLARED, CELLOPHANE-WRAPPED 


HALF-CARTON PACK FOR MULTIPLE-UNIT SALES 


a” Vas Ne MAS 
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PACK IS RIGID, although it consists simply of paperboard collar around three sides and cellophane overwrap in 


the form of a cup, open at the bottom for tax stamping. 


HE pattern of cigarette merchandising may be sub- 

stantially changed if P. Lorillard Co.’s new Old 
Gold five-pack package is as successful on the national 
scale as its first spot market tests in the New England 
area have indicated. 

The introduction of the Old Gold five-pack is new and 
significant evidence that cigarette manufacturers are 
alert to the trend to multiple-unit packaging, already 
well established in the candy and food fields, and con- 
sider it of major importance. Old Gold is the first 
cigarette brand, so far as is known, to be packaged by 
the manufacturer in a less-than-carton multiple unit; 
however, at least one large grocery chain has experi- 
mented with the idea on a local level, making up com- 
bination-brand or single-brand packages to offer as 
week-end or vacation specials. 

Previous attempts to turn out cellophane-wrapped, 
half-carton packs at the factory level have been stymied 
by local tax-stamp requirements. Nearly all states and 
some municipalities now have cigarette taxes and re- 
quire that payment of the tax be signified by application 
of a stamp to each pack of cigarettes. This stamping, 
of course, must be done by the local jobber. Sugges- 
tions that state stamps be applied to the multiple-unit 
wrap, rather than the individual pack, have, been 
frowned on. 

Old Gold gets around this problem very neatly by 
making its multiple-unit wrap a ‘“‘cup” which, although 
it binds five packs firmly together side by side, leaves 
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Ten stripes of solvent adhesive inside wrap hold packs in place. 


the bottoms of the packs exposed for application of the 
tax stamps by the jobber in the conventional manner. 
This required the development of a special cellophane- 
wrapping machine. 

Old Gold’s five-pack has been designed from every 
standpoint to fit into the normal channels of handling 
and merchandising with as little disturbance as possible. 
In effect, a row of five cigarette packs has simply been 
picked up, gripped across the top and two sides by a 
printed, three-sided paperboard collar and automati- 
cally wrapped in a folded-over sheet of cellophane which 
is heat sealed to the board at each end and strip sealed 
to each individual pack by pre-applied solvent adhe- 
sive. Thus, although the package is open at the bot- 
tom, it is sealed and individual packs cannot drop out. 

There are certain types of retail outlets in which 
cigarettes are handled primarily at the check-out stand 
or cash-register counter and there has been a need in 
such outlets for a package that would sell less than a 
carton but more than “‘a couple of packs.” 

Selection of five as the unit number is justified for 
many reasons. Fewer smokers, as money gets tighter, 
are buying whole cartons; more are buying two,three 
or, at the most, four packs at atime. Thus, among the 
advantages of the five-pack package is its merit as an 
effective “trading-up” device for the dealer. 

Obviously, there is an opportunity for the consumer 
to save a penny or two by buying his cigarettes five 
packs at a time. Retail prices are set by the retailer, 


MODERN PACKAGING 





with no control by the manufacturer, and the Lorillard 
Co. is unwilling to venture even a guess as to eventual 
retail prices on the five pack. But asurvey by MopERN 
PACKAGING indicates that most retailers in New York 
City, for example, will sell the five-pack at a price some- 
where between one-half the full carton price (a carton 
currently sells in Liggett’s for $1.90) and the straight 
per-pack price of 20 cents a pack. Thus, the five-pack 
likely will sell in New York for somewhere between 95 
cents and $1. It should be emphasized that these 


EXPLODED VIEW shows components of open- 
end package. Jobber need not remove overwrap to 
apply local tax stamp to bottom of each 20’s pack. 


gures are not official, but merely a MopERN PackaG- 
ING estimate. 


The five-pack is designed to make an eye-appealing 
package for stocking on shelves, a feature not possible 
with the conventional carton. The Old Gold slogan, 
“For a treat instead of a treatment smoke Old 
Golds,” is printed in red on the collar—which is the 
same rich buff color as the 20’s pack—and shows up 
effectively when the package is displayed. 

From the consumer’s point of view, the Old Gold five- 
pack is a convenient size to slip in a coat pocket, glove 
compartment or suitcase. Because of its collar con- 
struction and glue lines tacking each pack to the cello- 
phane overwrap, the package keeps the packs together; 
it can be folded over as each pack is removed. 

The five-pack is convenient for the jobber to handle. 
The shipping container holds 5,000 cigarettes or 50 units 
of the five-packs, packed in such a way as to permit 
immediate application of tax stamps. 
are used. 

The five-pack is made possible by development work 
sarried out by the wrapping-machine manufacturer. 
The individual cellophane-wrapped 20’s with the U. S. 
excise-tax stamp facing toward the machine are fed 
automatically directly into the infeed conveyor chain of 


No unit cartons 
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the machine. Square pusher bars carry each row of 
five packs to the cellophane-feeding mechanism. As 
the row is brought forward, the paperboard collar is 
dropped into position. When the row is correctty posi- 
tioned against the sheet in the feeding mechanism—the 
solvent adhesive lines are applied using intermittent 
action as the cellophane is pulled over a metal feed 
roller—the cellophane sheet is sheared off and formed 
around the row of packages. The row continues on 
through the wrapping machine, traveling under slightly 
warm pressure bars which hold the cellophane against 
the packs to set the “tacking” lines of solvent on the 
face and back of each package. At the same time the 
ends of the sheet are tucked and folded against the two 
ends of the package and heat sealed. 

At the present time, the wrapping machine has an 
output of approximately 50 units per minute. 

With shipments of the five-packs just now going to 
jobbers throughout the entire country, it is too early 
for the Lorillard company to say more than that the 
results of its New England test marketing were “very 
favorable.” That such multiple-unit packs do havea 
sound basis is apparent in the sales successes of pred- 
ucts such as candy bars and chewing gum for which, 
studies have shown, the five- or six-unit cellophane- 
wrapped packages not only boost store volume—in some 
instances as much as 400%—but save store labor in 
handling and afford new opportunities of mass display. 


Crepits: Wrapping machine developed and produced by Scandia 
Mfg. Co., North Arlington, N. J. Cellophane, E. I. du Pont de 
Vemours § Co., Inc., Wilmington, Del. Printed paperboard 
collars, National Folding Box Co., Inc., New Haven, Conn. 


MACHINE of this type was developed specially 
for applying the cellophane cup wrap. Packs of 
20’s travel in rows through the machine, which 
has an output of 50 five-pack units per minute. 





Vinyl-coated 


OPENING is started by lifting the two foil tabs 
which are printed with day of week on which 
milk was packed. Doubled-over and heat-sealed 
lip is scored at the proper points for tearing. 


FOLDING BACK the triangular corner provides 
an unobstructed pour spout and any impurities 
on lid are prevented from getting into the milk. 
Pret acters ttre nec stale Meee Corner can be folded down again for reclosure. 


A" development of potentially great significance 

to the dairy industry—a virtually leakproof viny]- 
coated paper milk container offering outstanding trans- 
portation and storage economies, as well as exclusive 
sanitation and convenience features for the ultimate 
user—can now be revealed after its proof in use for 
more than a year by Bowman Dairy Co., Chicago, at 
the company’s model River Forest, IIl., plant, second 
largest in the world. 

First milk carton to be set up at the dairy from com- 
pletely flat blanks and first to make use of a vinyl! 
plastic coating instead of the customary paraffin, the 
new container and the special equipment which forms, 
sterilizes, fills and seals it were created by a leading 
supplier of packaging equipment and materials after LO 
years of research and an expenditure of $5!/2 million, 
including a whole new plant. 

The plastic-coated container represents the newest 

aF entry in the classic struggle between glass and paper in 

the highly competitive dairy field. Department of 

THREE FLAT BLANKS make the finished con Commerce figures show that paper’s share of this market 
tainer, which is formed and filled on high-speed . ; . onpe ° 
has been growing steadily—from '/, billion milk car- 


machinery at the dairy. The joints are made : . : Peon R 
tons in 1939 to an estimated 4!/. billion in 1949, 


leakproof by welding of the plastic-coated surfaces 
of the container under heat and high pressure. Bowman officials, who cooperated in the development 
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® 
in | car fon BOWMAN’S FAVORABLE REPORT AFTER A YEAR’S 


TEST LAUNCHES FULL-SCALE INTRODUCTION OF THE ONLY PAPER ‘BOTTLE’ THAT 


USES NO WAX AND IS SHIPPED AND STORED AS THREE FLAT BLANKS 


by offering their facilities for the full year’s production 
test, are enthusiastic about the carton. And in two sur- 
veys conducted during the summer of 1948 by an inde- 
pendent research organization, hundreds of patrons who 
had purchased the plastic-coated carton at retail stores 
indicated overwhelming approval. Bowman now has 
two of the automatic, integrated carton-forming and 
filling units in operation at River Forest and will place 
two more units in operation after the first of the year at 
its South State Street plant in Chicago. The Borden 
Co. also has been operating one of the new vinyl-coated 
container units for several 
months at its Chicago plant. 
Many additional installa- 
tions are expected to be 
made early next year. 

The equipment for setting 
up, filling and sealing is 
leased by the dairy from the 
manufacturer of the con- 
tainers. 

It is pointed out that the 
container, with its hard, 
glossy surface, is suitable 
not only for all fluid dairy 
products, but also can be 
used to advantage for such 
products as fruit juices and 
other liquids. Particularly 
interesting in this connec- 
tion is the possibility of us- 
ing the container, in smaller 
, sizes, for vending-machine 
sales, doing away with the 
troubles often caused by 
leakage and wax accumula- 
tions in the machine. 


Space-saving feature 


Although the new con- 
tainer, trade-named “‘Seal- 
king,’ has a number of in- 
teresting features, Bowman 
officials are quick to point 
out that reduced shipping 
costs and storage require- 
ments are among its greatest 
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virtues from the operating standpoint. One of the most 
serious problems faced by a large dairy using non-return- 
able containers is that of maintaining a “safe” inventory 
of cartons or carton supplies as protection against pos- 
sible interruption of deliveries by strikes, shipping tie- 
ups or other causes. If the inventory is sufficiently 
large to run the plant for several days or weeks, the 
matter of storage space can be serious—particularly 
when expensive outside warehouse facilities must be 
obtained for this purpose. Any development which 


enables the dairy to pack more container supplies in a 


Ink test shows cleanliness of pour 


IN DEMONSTRATION, a quantity of fluid black ink is poured in “‘well”’ of the lid 
and the container is then tilted and the milk poured out. The photograph above 
illustrates how ink—or any other impurity, such as water from delivery truck—is 
dammed up by the turned-back corner of the container and does not mix with the milk. 
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single shipment and cut down the storage space re- 
quired in the plant spells important economies to the 
dairy operator. 

Bowman receives the plastic-coated cartons in cor- 
rugated shipping containers holding the three types of 
flat, pre-coated blanks—side walls, bottoms and tops. 
A regular shipment of quart-container components will 
comprise at least 1,500,000 containers, Bowman re- 
ports. An accompanying photograph dramatically 
points up the space-saving features of the new container 
by showing the small amount of storage room needed 
for sufficient blanks to make 1,000 complete quart 
cartons. 

As a matter of comparison, the manufacturer points 
out that an average-sized dairy using 1,000,000 con- 
tainers a month can be supplied for three months by 
two carloads of the new-type container, whereas he 
estimates that the same supply of a partially set-up 
paper container would require six cars and, of the com- 
pletely set-up type, 40 cars. Plant storage space would 
show an even greater ratio in favor of the new container. 

The inventory problem is further simplified by the 
unique construction of the containers. The cartons 
used by Bowman come in four sizes—quarts, pints, one- 
third quarts and half pints. But since tops and bottoms 
are identical for all sizes of cartons, Bowman requires 
only the four basic sizes of side walls, which carry an 
institutional surface design, enough bottoms to meet 
all requirements and tops for each of the types of prod- 
ucts handled in this container—at present, Grade A 
Homogenized Vitamin D milk and Dari-Rich chocolate 
drink. 

With sufficient stocks of these seven package com- 
ponents, plus the printed foil rolls carrying the day of 
the week which form the corner opening tab, Bowman 
could meet its full present packaging schedule on this 


type of container, provided enough machines were in- 
stalled. 

A dairy packaging seven products in three sizes of 
cartons normally would have to carry an inventory of 
21 items. With the new container this number is 
reduced to 11. 

The plastic-coated carton is approximately 23/, in. 
square in cross section for all capacities. The quart 
container measures 8 in. in height; the pints, 4'/, in.; 
one-third quarts, 3 in.; half pints, 2'/2in. The square 
shape of the carton saves space in delivery trucks, as 
well as in store cabinets and household refrigerators, 
while the flat tops permit the containers to be stacked 
easily. The new container’s resistance to weight pres- 
sure is said to be twice that of any other rectangular 
paper milk container, so that filled cartons may be 
safely stacked in trucks and at loading and unloading 
areas. 

All blanks are plastic coated on both sides. Side 
walls are coated on both sides with the same vinyl 
composition, but the end blanks have vinyl on the inside 
surface and a special thermosetting plastic on the out- 
side, so that when the tops and bottoms are finally 
folded over, compressed at the corners and heat sealed 
to the body, they will adhere firmly on their inner sur- 
faces, but will not stick to the heat-sealing plates. 


Procedure at dairy 


In the Bowman plant, the flat blanks for side walls, 
bottoms and tops are loaded at their proper stations 
into the specially designed carton-forming and filling 
units. These machines sterilize the components by 


passing them through gas flames within hooded chambers 
and assemble them automatically by applying the tops 
All seams 


and bottoms under heat and high pressure. 
formed on the heat-sealing vinyl coating are made 


BOWMAN USES new container 
in four sizes, shown here in 
front and back views. A major 
economy lies in the fact that 
tops and bottoms are the same 
for all four sizes, with only the 
height of the side wall varying. 
Lid biank is printed in ver- 
million; side wall in vermillion 
and maroon. Printing is clearly 
applied over plastic coating. 





under pressures greater than 2,500 lbs. per sq. in., pro- 
ducing a light-weight, sturdy, essentially leakproof 
carton. 

After forming the body of the container and sealing 
the bottom, the carton unit applies the small printed 
strip of aluminum foil over one corner of the carton in 
such a manner that it extends down the inside and out- 
side of the body wall about '/. in. This foil, which is 
repetitively printed with the day of the week as a 
tamperproof dating feature, is coated with the same 
vinyl composition for heat sealing and is fed into the 
machine from a roll and cut off automatically. After 
the carton is filled, the top is sealed over this foil, both 
inside and outside, and over all portions of the top of the 
body not covered by the foil. The consumer opens the 
carton by lifting the foil and cover and hinging the top at 
that corner. 

The tamperproof closure of the new-type container, 
made possible by the method of heat sealing the top in 
place under pressure, is one of the outstanding features 
of this carton. Sanitary reclosure is easily accomp- 
lished by folding the uplifted corner back down and 
flattening the foil tabs—but once the carton has been 
opened, the seal is broken and tampering can easily be 
detected. The carton pours freely without pulsing, 
due to the relatively large size of the pouring opening 
and the fact that there is no obstruction at the corner. 
It is possible to pour as little as half a teaspoonful of 
milk at a time and the last drop can be emptied from 
the carton with no trouble at all. 

Another feature of the pouring opening and closure is 
the fact that the construction of the top prevents any 
non-sterile water or other foreign matter which may 
have accumulated on the lid from getting into the milk 
when it is properly poured from the carton. When the 
triangular closure flap is folded back, it forms an un- 
broken wall or dam along its entire surface, creating an 
effective barrier against the passage of any foreign 
material into the stream of milk. 


Materials thoroughly tested 


Although the new carton marks the initial use of 
vinyl coatings on paper milk cartons, this type of plas- 
tic material has been familiar to the food industry for 
some time in applications placing it in direct contact 
with food products, with the full approval of such 
agencies as the Meat Inspection Division of the U. S. 
Department of Agriculture. The numerous applica- 
tions of vinyl coatings in the food field include storage- 
tank linings for various wineries, tank-car linings for 
soy sauce, grape juice, etc., linings for bacon processing 
boxes, milk-can linings and linings for other tanks and 
containers for cheese, buttermilk, lactic acid and other 
products. The new plastic-coated milk carton has 
been granted the full approval of both the Chicago and 
New York boards of health, which customarily set 
standards for other cities. 

The specially formulated vinyl coating used on Bow- 
man’s new container was developed by the container 
manufacturer in cooperation with a major resin sup- 
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SPACE SAVING is demonstrated at Bowman 
plant by showing 1,000 set-up containers with 
the quantity of side walls, ends and foil strip 
required to make them shown in the foreground. 


plier. It is tasteless, odorless, colorless and completely 
inert to all products with which it could conceivably 
come in contact. Much thinner than the wax or par- 
affin coatings used on other types of paper milk con- 
tainers, it is uniformly distributed and well bonded to 
both sides of the carton blanks, it does not crack or flake 
off in service (a major objection to wax coatings) and 
offers a smooth inner carton surface to which milk and 
other dairy products will not adhere. 

A point of interest is the fact that all materials and 
components of the finished package are under the con- 
trol and responsibility of the single supplier; lack of 
uniformity and division of responsibility are thus 
avoided. 


Container manufacturing steps 


The paperboard used in the containers is bleached 
100% virgin kraft stock. After passing in rolls through 
the coater and dryer, the stock is printed with aniline 
ink directly over the plastic coating, using rubber 
plates. The Bowman carton uses the familiar ver- 
million and maroon Bowman colors. It is understood 
that this printing may later be handled by. the roto- 
gravure process. Following the printing operation, the 
stock is cut inte blanks and packed for shipment. The 
blanks are actually sterilized twice before reaching the 
ultimate consumer—first in the manufacturing process 
and finally before the carton is assembled at the Bow- 
man plant. 

In the manufacture of the container blanks, the eom- 
plete process is automatically controlled and there is 
little or no handling of the paperboard or any of the 
material. And due to the method of fabricating and 
filling the container in the Bowman plant, the pouring 
surface of the carton is completely protected from the 
time of sterilization before filling until the seal is broken 
by the ultimate consumer. 

Each of the carton-forming units in the Bowman 
installation includes specially designed filling equip- 
ment permitting a total of between 70 and 75 formed, 
filled and sealed containers per minute per machine. 
Due to the large opening available for filling (the 
entire cross section of the carton, prior to applica- 
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tion of the cap), filling is accomplished at a very low 
pressure and with practically no foaming, even if filling 
temperature is held as low as 34 deg. F. 

Customarily, milk is filled into paper containers at 39 
deg. and at relatively high pressures, causing foaming. 
If Bowman milk in the new container can be filled 
5 deg. colder, it will have better stability during 
delivery and storage. Also, the type of filling arrange- 
ment used enables unusually close control of over- 
and under-fills, permitting maximum economy in the 
filling operation. 

Each filling unit consists of two banks of half-pint 
filling pistons, the cartons being divided into two lines 
for the filling operation after the bottom is sealed in 
position. In the case of quarts, the container thus 
receives four successive half-pint fills as the carton 
progresses from one piston to the next. When Bowman 
is filling pints, two of the filling spouts automatically 
lock out; for one-third quarts, two lock out and the 
other two are each quickly reset for two-thirds of a half 
pint. For half-pint cartons, three of the filling spouts 
lock out. When the dairy changes from a container of 
one capacity to another, only a simple adjustment of 
the forming machine, requiring not more than two 
minutes, is necessary. The adjustments for fill in 
changing container sizes are made automatically. 

Although no definite figures are available, Bowman 
officials report that carton spoilage and product waste 
on the new plastic-coated carton have been extremely 
low. 


Experience with “‘leakers” has always been a major 


problem with paper milk cartons. In fact, in a survey 
conducted among housewives in 10 cities in 1947 by 
Sales Management, designed to uncover their chief likes 
and dislikes on all forms of packages, the second highest 
number of complaints on any score was against “paper 
milk cartons that leak.” 
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GENERAL VIEW of installa- 
tion of two Sealking carton- 
forming, filling and _ closing 
units at the Bowman plant. 
Stack of quart side walls may 
be seen at the left on the in- 
feed end of first machine. All 
components are sterilized by 
gas flames before carton is 
assembled under heat and tre- 
mendous pressure to insure 
liquid tightness. Employee in 
background is loading bottom 
blanks in the rear machine. 


The impervious vinyl coating of the new carton, 
combined with the heat- and pressure-sealed construc- 
tion of the corners, holds leakage to a very low figure. 
The container manufacturer's claims in this respect are 
substantiated by their experience, Bowman officials say. 

As to original costs, the manufacturer says that his 
l-qt. package is no more expensive than the standard 
wax-coated paper milk container and claims that in 
smaller sizes it is considerably cheaper. 


Consumer-survey findings 


In launching the new plastic-coated container last 
summer, the producer enlisted the services of an inde- 
pendent research organization* which conducted two 
surveys to evaluate consumer reaction to its sanitation 
features, pouring spout, ease of opening, incidence of 
leakage and other properties. The complete results of 
these surveys were set forth in two separate reports. 

For purposes of the survey, a group of 17 grocers who 
handled milk from Bowman’s River Forest plant agreed 
to stock it in the new containers only and to allow inter- 
viewers to contact customers purchasing milk. The 
fact that Bowman milk was available in these stores 
only in the plastic-coated containers subjected their 
acceptance to maximum observation and usage. _ Inter- 
viewers were stationed in the selected stores from the 
first day the milk was delivered in the new containers 
and were instructed to take names and addresses of 
only those who stated that their milk consumption was 
at least 3 qts. per week. Names and addresses of about 
950 customers were thus secured, 350 of whom were 
interviewed in their homes approximately a week later. 

In order to set up a control to determine whether con- 
sumers had difficulty in opening the cartons, inter- 
viewers were instructed to show half the purchasers how 
the container should be opened and to refrain from 


*A_S. Bennett Associates, New York 
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showing the others. Each was handed a folder ex- 
plaining how to open the package and describing its 
advantages. 

The 350 respondents interviewed in the survey pur- 
chased 5,216 qts. of milk in plastic-coated cartons over 
periods of five to 11 days each, affording ample oppor- 
tunity for them to familiarize themselves with the con- 
tainer. 

To the query, “What do you have to say about the 
new-type container?” the respondents gave 526 com- 
ments, of which 85.4% were considered favorable, 
10.6% unfavorable and 4% indifferent. On the favor- 
able side, such statements as “Ease of pouring” or 
“Spout is better’’ were expressed most often, being men- 
tioned 105 times or in 20% of all comments. On the 
negative side, possibly the most significant comments 
took this pattern: ‘New carton isn’t as solid or strong 
as the old carton” (a wax-coated container used by 
Bowman); or “It bulges and is hard to grasp.” 

In a general comparison of old and new containers, 
the housewives gave a total of 492 comments, of which 
only 5.5% indicated preference for tne former con- 
tainer. The most common reason given by those pre- 
ferring the plastic-coated carton, mentioned 96 times or 
in 19.5% of all comments, was: ‘New container 
doesn’t leak or drip.” 

Women interviewed were told that the new carton 
was coated with a flexible plastic instead of a stiff 
paraffin or wax and were asked: “Do you consider this 
method a disadvantage?’ Only 43 of 460 housewives 
interviewed during the week of Aug. 10, 1948, answered 
this question in the affirmative, while 393 said **No” 
and 23 had no opinion. When asked, “Which do you 
prefer, the old or the new container?” 386 preferred the 
plastic-coated carton, 47 the old, and 27 had no pref- 
erence. 

In comparing the old and new containers by specific 
qualities, 335 housewives reported they had noticed 
how the new container poured and 18, or 5.4% of that 
number, said they thought the old container superior 
in that respect, while 298, or 89.2%, preferred the 
pouring qualities of the new container and 18 said both 
were the same. Only eight of the total respondents 
considered the old container more sanitary, while 237, 
or 67.7%, favored the new container in this respect and 
105 (30%) saw no difference. 

Of the 237 housewives who found the new container 
more sanitary, 43% gave as their reason, “The way the 
top folds back, there is less dust, dirt and wax (sic) 
getting into the milk.’’ “Closes more securely” was 
next in the number of mentions given by 74 (31.2%) 
housewives. 

Housewives appeared to have very little difficulty 


opening the new containers, even in instances where 
More than 95% of 


all respondents proved to have followed the correct 


they had-received no instruction. 


opening procedure, whether they had received demon- 
When asked if the new container 


4 


opened easily, 92% replied in the affirmative. More 


strations or not. 


than two-thirds of those interviewed also stated that 


other members of their family had had an opportunity 
to open the new package and a little less than three- 
fourths of these other household members had com- 
mented favorably on the way it opened. 

Almost 60% of the housewives interviewed in this 
survey were judged to be in the 20- to 40-yr. age group 
and a little more than 40% in the over-40 group. The 
majority of the respondents were judged to be in the 
middle income group (almost 70%). In the upper 
group were 13% and in the lower income group, 18%. 


New distribution possibilities 


Bowman expects the new-type carton to prove par- 
ticularly valuable for vending-machine sales in the 


smaller sizes. The vinyl (Continued on page 178) 


CLOSE-UP of the four }4-pint filling stations. 
Quarts receive four successive charges of milk 
lo pint at a time. For the smaller sizes, the 
proper number of heads automatically cut 


out and no adjustment is needed for fill. 


DELIVERY END of the Bowman installation 
shows sealed containers emerging at the rate of 
70 to 75 a minute, to be placed in their delivery 
cases and moved by conveyor to loading dock. 





PACKAGING DEPARTMENT at new Durkee- 
Mower plant. Fillers and cappers are in glass- 
enclosed, air-conditioned room at right. Auto- 
matic labeler is behind room. In left background 
is cartoner; in foreground are carton sealers. 


THE JAR around which the packaging line is planned. 
Squat, wide-mouthed design meets housewives’ preference. 
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SPECIALLY 


I: not often that a company literally is able to build a 
whole new plant around a new package, but up in 
East Lynn, Mass., that is exactly what Durkee-Mower, 
Inc., manufacturer of Marshmallow Fluff, has done. 
When final touches are put to the plant next month (the 
processing and packaging lines are already in operation), 
H. Allen Durkee and Fred L. Mower, partners in the 
company, will have realized their ambition to have an 
ultra-modern processing plant, equipped with the 
newest packaging machinery and production proce- 
dures, all planned, designed and built to fit the new 
glass jar adopted as Fluff’s package. 

Because the jar is not standard in size or style, special 
attention has been given to the equipment in the pack- 
aging line to simplify handling it at high speeds for in- 
creased production. Among the innovations at the 


f 
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\QUIPS NEW PLANT TO HANDLE IT EFFICIENTLY 


new plant are: a four-head capping machine capable 
of capping 125 jars per minute, a filling machine 
specially designed for Durkee-Mower’s jar and an 
automatic casing machine which packs 10 cartons in one 
minute with only one operator. 

Early in 1942, when tin became scarce due to war- 
time restrictions, Durkee-Mower switched to glass jars 
for the processed syrup; however, the pri sent style of 
jar came into being only in 1948 after thousands of New 
England housewives were surveyed to find out what 
kind of a container they preferred. When nine out of 
10 said they liked a glass refrigerator-type jar with a 
very wide mouth, so that they could remove all the 
contents easily even with a large tablespoon, the com- 
pany passed along this information to suppliers with the 
request that such a jar be designed. The short, squat, 
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wide-mouthed jar, approximately 5 in. high and 3!/, in. 
in diameter, with the trade name molded in the stippled 
shoulder, was designed with a simple, enameled metal 
screw cap so that it can be re-used as a refrigerator 
container for leftovers foods once the syrup has been 
used by the purchaser. 

As in all food-processing plants, the ease with which 
good housekeeping can be practiced is an important 
consideration. So, at the new Durkee-Mower plant 
the actual filling and capping operations are carried out 
in a separate glass-enclosed, air-conditioned room which 
has special ultra-violet-ray lamps strategically spotted 
over the conveying lines and around the equipment. 
The room has tiled walls and flooring of acid-proof and 
moistureproof tile, facilitating the nightly scrub-down 
of equipment and the room itself. 

By virtue of a high degree of mechanization, includ- 
ing extensive use of conveyors, the handling of materials 
in the packaging line is reduced to a minimum at the 
new plant. 

When the jars arrive at the Durkee-Mower plant al- 
ready packed in the printed cartons in which they will 
leave, the cartons are placed on a conveyor that carries 
them to the beginning of the packaging line. There the 
jars are emptied onto the stainless steel table of a rotary 
disk-type unscrambler, which sorts them into a single 
line for their trip through the automatic cleaning equip- 
ment. In the meantime, the empty cartons are placed 
on another conveyor that takes them to the end of the 
packaging line ready for the final casing. 

From the cleaning equipment, the jars are carried on 
conveyors through a small opening into the special 
filling and capping room where they feed onto the in- 
take belt of the filler. They feed into the filler in rows 
of six and each row is filled simultaneously—125 jars 
per minute at maximum speed. To accommodate the 
short, wide-mouthed jars, extra large and long filling 
tubes were specially made. 

Speed of the conventional four-head rotary capping 
machine installed next to the filler is synchronized with 
that of the filler. The installation of this modern, high- 
speed capper goes a long way toward increasing the out- 
put of the line, since previously a single-head capping 
machine was used that had a maximum of only 80 jars a 
minute. 

Once the jars are capped, they are carried out of the 
room by a conveyor through a small exit port, back into 
the main packaging room where the automatic labeling 
machine is located. Traveling upright, the jars are 
fed into the labeler intake chain which gradually twists 
them into a horizontal position for applying the wrap- 
around paper labels. The labeler also codes the labels 
after they have been applied. It has a maximum 
speed of 890 per minute. 

On the last lap of the packaging line, the jars travel 
to an automatic case packer which assembles the load 
of 12 jars and re-inserts them into the partitioned car- 
tons. The single line of jars is first divided into two 
lines, then into four and, when three rows of four jars 
each are in proper position, the operator trips a foot 




















lever, releasing them into the carton. Previously it took 
two girls to pack seven cartons per minute, performing 
the operation by hand. With the automatic carton 
machine now being used, one operator can pack 10 
cartons per minute. 

The final step is taken by the operator of the carton 
packer, who pushes the cartons onto a roller conveyor 
leading to a top-and-bottom case sealer where, as they 
are sealed, the packing date is stamped on them. 

Although the new Durkee-Mower plant is not excep- 
tionally large—approximately 30,000 sq. ft. for all the 
offices and processing departments, in addition to the 


packaging department—between 4,000 and 5,000 cases 
of Marshmallow Fluff are produced daily through the 
use of modern equipment and well-planned production 
lines. 


Crepits: Jars and cartons, Hazel-Atlas Glass Co., Wheeling, 
W. Va., and Anchor Hocking Glass Corp., Lancaster, Ohio. Caps, 
Columbia Cap Co., Baltimore, Md.; Crown Cork § Seal Co., Balti- 
more, Md., and Ferdinand Gutmann § Co., Brooklyn. Unseram- 
bler and bottle cleaner, Chisholm-Ryder Co., Niagara Falls, N. Y 
Filling machine, Filler Machine Co., Inc., Philadelphia. Capping 
machine, Pneumatic Scale Corp., Lid., Quincey, Mass. Labeler, 
case packer and case sealer, Standard-Knapp, Division of Hart ford- 
Empire Co., Portland, Conn 





flowed-in type of gasket, applied on standard 

automatic lining equipment, has supplanted 
the cut rubber gasket used originally on the 
molded polystyrene combination cap and coaster 
for Swift’s Peanut Butter (MopERN PACKAGING, 
Sept., 1948, p. 101). Believed to be the first use 
of a flowed-in gasket with a polystyrene closure, 
the application has resulted in production econo- 
mies and has eliminated several difficulties. which 
had been experienced by the company with the 
use of the cut gasket. 

Although the unique closure was molded with 
lugs to retain the gasket, the rubber gasket origi- 
nally used had a tendency to work loose in ship- 
ment and handling, resulting in delays and slowing 
down the manual capping operation. The 
flowed-in gasket, on the other hand, is bonded 


GASKET is easily removed and the polystyrene 
plastic closure makes a useful coaster for consumer. 





Flowed-in gasket for the coaster-cap 


securely to the plastic closure during the drying 
process, yet can be easily stripped from the cap 
in the event that the consumer should wish to 
use it as a coaster. 

Formulation of a special gasket compound with 
a synthetic rubber base was required to meet the 
rather unusual service requirements of the coaster- 
cap. The gasket required a high degree of oil- 
proofness in order to withstand contact with pea- 
nut butter, plus a closely controlled degree of 
adhesion so that it would not become separated 
from the plastic closure, yet could be removed 
without difficulty if desired. Successful attain- 
ment of these objectives has simplified production 
of the closures and at the same time has increased 
their utility. 

Produced in two 8-cavity molds, the caps move 
by gravity down an incline to the automatic lining 
unit, where the gasketing compound is applied. 
Next the caps are assembled 32-up on flat trays 
and placed in a 123-in. cap dryer, where they are 
“baked” at about 150 deg. F. for 2 hrs. to cure the 
gasket compound. At present the compound is 
applied at the rate of 45 caps per minute, the 
limiting factor being the press cycle on the mold- 
ing operation. However, the cap supplier is set up 
to channel the output of more molding presses 
through the lining machine if necessary, in which 
case the lining operation could be stepped up near 
to the machine’s 100-per-minute capacity. 

After the curing process, the caps are packed in 
corrugated shipping boxes for delivery to Swift & 
Co. 

The caps are currently produced in clear trans- 
parent, red, amber and green. 


Crepits: Cap molded by Federal Tool Corp., Chicago, usiny 
Dow Chemical Co. Styron. Cap lining machine (Darez), 
cap dryer and specially formulated gasket compound, Dewey 
& Almy Chemical Co., Cambridge, Mass. 
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PRINTING on paperboard simu- 
lates the waffled surface of actual 
edible ice cream cones. Cone 
packages are put in a tray display 
of silvered paperboard resembling 
real vendor trays. Frosty pink 
girdles are visible sticking 
out of cone tops. Cellophane 
bags cover the package and 
keep the product fresh and clean. 


b} YULLS in 


‘ice cream cones’ 


UNUSUAL SPECIAL PROMOTION PACKAGE BRINGS EXCITEMENT TO CORSET COUNTERS 


| # preny it’s the cosmetic and confectionery firms 
that take the chances on trick packaging for 
special promotions. But here’s the case of a corset 
company that is successfully selling girdles in packages 
that look like strawberry ice cream cones—the kind of 
packages that create the temporary excitement for 
special promotions in a department store. 

About a year ago American Lady Corset Co., New 
York, brought out a new shade called “Ice Cream 
Pink” combined with an exclusive rubber fabric called 
““Power-Plus Net.” 

In looking for a promotional theme for its line of 
Miss Today light-weight girdles, the name of this new 
shade and the fresh, frosty appearance of the girdles sug- 
gested the appropriateness of using for a counter dis- 
play an old-fashioned ice cream tray such as those car- 
ried by vendors at baseball games. With the girdles 
packaged in make-believe ice cream cones, each “cone” 
placed in a hole in the tray, the display could not help, 
the company felt, but be an eye catcher in corset de- 
partments. The idea for the special promotion thus 
evolved, L. V. Dougherty, director of sales and adver- 
tising for the company, called in a package design 
organization to carry out the actual execution of the 
package and display. 

The problem was to keep the display as realistic as 
posssible. The ice cream tray is made of heavy paper- 
board with a dozen holes die cut in the top and an inner 
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platform with smaller holes, also die cut, to hold the 
cone packages upright in the tray. The tray’s surface 
is silk screened with a silver ink so that it resembles the 
regular metal trays. The lettering and illustrations on 
the sides are printed ir black and pink. 

The paperboard cones used as the packages are the 
sume toasted tan shade as real ones, the waffied effect 
achieved through printing on the board. Cellophane 
bags slipped over the filled cones add to the frosty 
appearance of the folded pink girdles sticking out of 
the cone tops, keeping them fresh and clean. 

Samples of the display and package were presented 
by American Lady Corset Co. to buyers during the 
Corset Show early last summer. There was such a good 
response that the company was able to work out several 
big promotions throughout the country, the first in Los 
Angeles by the May Co. department store, which ran a 
newspaper advertisement with a headline: “Have a 
scoop of ice cream pink...a new color in Miss Today 
girdles,” and illustrated with sketches of trimly girdled 
teen-agers holding the ice cream trays or cones. 

The Ice Cream Pink tray promotion will be carried 
through the Christmas holidays, one of the high-volume 
seasons in corsetry merchandising. 


Crepits: Design consultant, Continental Brands, Inc., New 
York. Display tray, Masta Displays, Inc., New York. Cones, 
Paramount Carton Co., Brooklyn. Cellophane bags, Printon 


Corp., New York. 
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COMPLETED PACKAGES are space 
savers in shipping and warehousing. One 
pallet load of compressed rolls occupies 
only one-fifth the space which would be 
required if material were uncompressed. 


COMPRESSION of Kimsul to SS ee ee wea 


= 


one-fifth its installed length 45° 
is the important factor in the 


tite. SEE, SSPE ee SOOT. he 
design of the new packaging. EXPANDED . + COMPRESSED » 





he new “handy compressed package” for Kimsul 

insulating material just developed by Kimberly- 
Clark Corp., Neenah, Wis., provides an excellent exam- 
ple of smart industrial packaging, showing how an un- 
wieldy, bulky product can be turned into a convenient 
packaged selling unit. 

The package is winning wide acceptance in the 
building trades because it: 

1. Reduces storage space required in dealers’ ware- 
houses. 

2. Iseasy toship and haul. 

3. Saves installation men’s time. 

4. Provides an attractive, trademarked paper wrap- 
per and label that carry brand identity right to the end 
user. 

In this case, the particular characteristics of the prod- 
uct suggested the idea for the new packaging method to 
Kimberly-Clark engineers. 

Kimsul blanket-type insulation weighs less than 4 oz. 
per sq. ft. and is pre-fabricated into rolls of standard 
widths. Most important from the packaging stand- 
point, these rolls can be compressed to one-fifth of their 


BANDING with plain kraft keeps rolls from unwinding 


installed length without the insulation settling. All of during wrapping and labeling. Wrapper is glued by hand. 
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ASE OF HANI COMPRESSI RO! OF KIMSI 


ee. 
ul ers INSULATION IN ITS TRADEMARKED KRAFT 


INCREASES ACCEPTANCE FOR A WELL-KNOWN BRAND 


WRAPPER 


these difficult product qualities the company turned to 
its advantage when the revamping of the packaging 
was undertaken. 

Special equipment was designed to compress the 
lengths to between 10 and 15 lineal feet, depending on 
the width of the material. After compression, the Kim- 
sul is rolled and banded with plain kraft paper. Each 
roll is then wrapped in tough, trademarked kraft, 
maroon colored and printed in black and yellow with 
the company’s familiar trademark. 

To accomplish this packaging, the company had to 
develop its own production technique and equipment 
for handling the packaged rolls. The accompanying 
illustrations show the packaging operation as it is 
carried out, step by step. 


The packaging operation 


As the last manufacturing operation is completed- 
the stitching of fire-resistant, asphalt-saturated, creped 
kraft to the insulation to make the blanket—the strips 
are fed by conveyor into the compressing machine 
ahead of the rest of the packaging line. When the com- 
pressed strips come out, they are rolled up by an opera- 
tor and the roll is sent to be banded as the first step of 


the simple wrapping operation. This inner band, con- 
sisting of plain kraft paper—just the width of the roll— 
which is pulled around the roll and glued by hand, 
serves to keep the roll from unwinding and loosening 


END FOLDING machine designed by the company tucks in ends 
of wrapper and keeps roll compressed as it passes through machine. 


NOVEMBER 1949 


during the rest of the wrapping. The banded roll is 
then placed in position for application of the printed 
outer wrapper, which is put around by hand. Ends are 
tucked in automatically on an ingenious machine de- 
veloped for this purpose by the company. Adhesive is 
applied to the wrap by hand before it is pushed into the 
machine. The machine also keeps the rolls compressed 
while the wrap is tucked at the end and secures a tight 
seal along the glue line. 

Once the outer wrap is folded and tucked, it is a sim- 
ple matter for the packer to glue the printed paper end 
labels and apply them to each end. Then, traveling 
upright, the roll is fed through a final compressing unit 
that presses down the labels, giving a complete seal to 
the top and bottom labels. The wrapped rolls are 
finally loaded by hand onto skids. 


Advantages of compressed package 


According to the company, considerable space is 
saved by the compressed package during shipping and 
warehousing. For example, one skid will hold 48 rolls 
of 16-in. wide, double-thick Kimsul, or 4,800 sq. ft. If 
the rolls were not compressed and put in this light- 
weight wrap, it would take five such skid loads to equal 
this square footage. 

The distinctive color and identity of the package 
make it recognizable anywhere as a Kimberly-Clark 
product. The use of the trademarked paper as the 


PAPER LABELS, applied by hand, are tightly 
sealed by sending rolls through pressure unit. 
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outer wrapper, plus the applied kraft end labels, per- 
mits product name and sell copy to be seen wherever 
the rolls are handled. Spacing of the printing on the 
paper is arranged so that the trademarked design is 
visible no matter in what position or in what manner 
the roll is shelved or stacked. 


The completed packages also give striking mass 
display to the Kimsul name in dealer outlets. The 
product is protected in the package and ready for use. 


Crepits: Wrap and label design, Olsen-Williams, Chicago 
Wrapping papers, Thilmany Pulp ¢ Paper Co., Kaukauna, Wis 





agging light, fluffy, dusty, rock-wool insula- 
tion—formerly an unpleasant, manual opera- 
tion—-is now done continuously, cleanly and 
automatically with a large, impressive, new filling 
machine at the Baldwin-Hill Co., Trenton, N. J. 
Although designed specifically for bagging the 
insulation, the same machine is also recommended 
for packaging asbestos fibres and other materials 
with similar characteristics, such as beet-sugar 
pulp or soybean pomace. 

Since the filling machine has been in operation 
at Baldwin-Hill, the company has been able to 
effect a 26% saving in labor, largely because labor 
is more efficiently employed and turnover has 
been drastically reduced. The machine over- 
comes two objections that heretofore had been 
thought insurmountable in packaging rock wool: 
the presence of dust during the bagging operation, 
which magnified the occupational hazard, and the 
difficulty of controlling uniformity of weight. 

The granulated insulation is packaged in attrac- 
tive two-color-printed multiwall paper bags fed 
from multiple cupolas onto two alternate con- 
veyors mounted on individual weighing mecha- 


DUCK BILLS, air operated, 
expand inside the bag as 
soon as bag is placed over 
them, holding it in position 
to receive falling column of 
rock wool from hopper, pre- 
venting dust from escaping. 





New bag-filling method 


for “dusty” products 


nisms. At the ends of the conveyors are hoppers 
with air-operated duck bills which expand inside 
the bag as soon as the bag is placed over them, 
holding it in position to receive the falling column 
of rock wool and making an airtight closure which 
prevents the dust from escaping. When the de- 
sired weight of rock wool (40 lbs.) has passed onto 
the conveyor and into the hopper, a scale dial 
operates a diverter in the feeding spout that 
switches the flow of material from the filled con- 
veyor to the empty one. At the same time, a 
time switch is set in operation which permits the 
loaded conveyor to travel its full length, thus 
emptying all the insulation which was weighed 
into the hopper. As the time-switch control of 
the conveyor completes its cycle, a pneumatically 
operated ram traveling down into the hopper com- 
presses the rock wool to a fixed load line in the bag 
for uniform packaging. An air blast is also used 
simultaneously with the diverter and time switch 
to cut off the falling column of rock wool between 
the conveyor and the diverter. The filled bag is 
then lowered onto a belt conveyor that carries it 
through a sewing head to be stitched. 

The weighing mech- 
anism of the machine is 
adjustable so that pack- 
ages as large as 100 lbs. 
or as small as 25 lbs. can 
be handled through the 
machine, 

In addition to the 
saving in labor, Baldwin- 
Hill officials report that 
the machine has enabled 
them to secure more ac- 
curate weights and uni- 
formity in packaging, a 
saving in bagging mate- 
rials through reduction 
of bag size and better 
quality control. 


Crepit: Filling machine and 
multiwall bags, Union Bag 
Paper Corp., New York 
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A look at a lens 


BAUSCH & LOMB’S PACKAGE PROVIDES VISIBILITY, IDENTIFICATION AND 


COMPLETE PROTECTION DURING USE OF $50-$100 MOVIE-CAMERA LENSES 


ow do you package a small but costly attachment 
for a precision instrument so that it will be: 

1. Visible for display and for quick identification 

by both the dealer and the ultimate user; 

2. Protected from dust, dampness and shock during 

shipment, storage and use? 

An admirable solution for such a problem is found in 
the plastic container and set-up box developed by 
Bausch & Lomb Optical Co., Rochester, N. Y., for its 
series of Animar lenses for movie cameras. Taking 
advantage of the threaded mounting ring of the lens, 
Bausch & Lomb has provided a black phenolic base 
into which the lens is screwed, rigidly upright, and a 
molded acrylic hood which covers the lens and itself 
screws into the base. 

Bausch & Lomb knows that most serious amateur 
photographers—for whom the Animar series is made— 
own alternate lenses that must be carried separately as 
accessories. For these enthusiasts who have single- 
lens cameras, the safe carrying of accessory lenses 
presents a problem. In ordinary lens packaging there 
are two sources of protection—the front and rear lens 
caps. Though these protect the glass surfaces, they do 
not shield the body of the lens from injury and the 
buffeting which lenses occasionally receive, even in kit 
bags, is a factor in protection certainly as great as the 
danger that dust might possibly work into the mechani- 
cal parts. 

Appreciative of these facts, Bausch & Lomb has 
designed the new plastic container to safeguard all 
vulnerable areas by rigidly enclosing the entire lens. 
The rear lens cap is compression molded in the form of 
an octagonal base with an internally threaded center 
well. The grooves are designed to fit exactly with the 
threads of the lens mounting, so that once it is screwed 
into the base it is securely attached. Over the base 
is the transparent acrylic hood (injection molded), 
which screws onto a raised part of the base with a 
quick quarter-turn. The Bausch & Lomb trademark 
is discreetly molded into both pieces. 

The camera fan when he sees this package in the store 
cannot help but be impressed with its convenience and 
protection features. Being little larger than the lens 
itself, the package takes up a minimum of space in his 
accessory bag and is obviously safe under any kind of 
knocking around. The fact that he can identify one 
lens from another without opening the container is 
another obvious advantage. The threaded closure 
of the container keeps the valuable lens safe from dust 
and moisture. 
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From the dealer’s point of view the Animar lens pack- 
age has many advantages. Most photographic lenses 
are displayed either in plush-lined boxes in which they 
are supplied—a box having no particular value to the 
purchaser—or are removed from the box and entrusted 
to the hazards of the counter and showcase without 
any protection at all. With the lenses selling from $50 
to $100, dealers can ill afford to expose them to the 
bumps, jars and scratches which casual handling allows 
when they are permitted to remain in such an “un- 
guarded” state or where there is danger of their top- 
pling over and plunging to the floor. The new container 
eliminates all danger and the lenses can be displayed in 
their packages with no loss of detail or visibility, even 
for close examination. When a clerk exhibits a lens, 
the octagonal shape of the base prevents the container 
from rolling off the counter (Continued on page 174) 


TWO-PART PLASTIC container is both a dis- 
play and a camera-kit package for Animar lens. 
Threaded end of the lens is screwed into the phe- 
nolic base and a molded acrylic hood also screws to 
the base for dust-tight, shockproof protection. 
Red and black set-up box has a die-cut platform 
holding the case and an instruction manual. 





HALL OF FAME BECAUSE: 


@ The famous whiskered 
“*Trade”’ and “Maik” are 
the very personification of 
trademark protection 


@ The package’s 102 years 
of success in stubborn re- 
sistance to modern design 
trends proves, at least, the 
value of being different 


@ Its protective features 
aod modern merchandis- 
ing methods are pace- 
makers in the cough-drop 
industry 


| “pases of the two bearded brothers known to gene- 
rations of Americans as ““Trade”’ and **Mark”’ have 
appeared unchanged over those words on 2'/, billion 
packages of Smith Brothers Cough Drops. Yet it is 
still not generally realized that they were no mythical 
characters whose origin is lost in the dusty files of the 
Patent Office, but—as our cover shows—the images of 
the original Smith brothers, William and Andrew.  Al- 
though they could not have known that with time they 
would become the veritable dual personification of 
“trademark,” the brothers were quick to realize that 
their beards were their fortune. All their lives, they re- 
fused to shave. 

The grandsons of Trade and Mark—William W. 
(Bill) Smith and his younger brother, Robert Lansing 
(Brud) Smith, who now head the 102-year-old company 

are just as adamant in their refusal to “shave” their 
bearded grandfathers off the famous package. One of 
their hardest jobs has been to fight off industrial de- 
signers and engineers who would like to change the sur- 
face design of their package. They are convinced that 
if they attempted to modernize Trade and Mark, thei 
product recognition would be lost and sales would suffer. 

It is obvious that the Smith Brothers package has not 
been chosen for a place in packaging’s Hall of Fame to 
exemplify modern principles of design. Quite the con- 
trary. Smith Brothers has been tremendously success- 
ful in defiance of modern design principles. Could it be 
more successful if the package were streamlined? The 
answer to that question is left to the reader. But an 
examination of the Smith Brothers package in all its 
phases, we believe, deserves a conspicuous place in our 
Hall of Fame series as one of America’s oldest and most 
famous packages, with a continuous record of success 
for over a century. 

The firm’s present four products—the original black 
cough drops, Menthol cough drops, a cough syrup and 
the recently introduced Wild Cherry cough drops 
today enjoy an annual sales volume of $5'/2 million. 
The company, which has never deviated from its five- 
cent price, holds a leading place among the big three of 
the cough-drop industry and has been a pacemaker of 
the entire field in establishing protective packaging 
principles and merchandising policies. The Smith 
Brothers’ package form—the waxed-paper-lined, cello- 


FIRST PACKAGING 
that preceded the car- 
ton. The dealers were 
supplied with glass jars 
and envelopes in which 
to put drops. Trade 
and Mark made their 
first appearance by this 
merchandising method. 





OVER 60 YEARS, cartons reveal littl change 
from the original design (above) except for the 
elimination of the box rules, larger printing 
of logotype and the words, “‘cough drops.”’ 
Same package printed on orange stock is used for 
Menthol cough drops. New Wild Cherry package 
adds second color for printing the two red cherries 
and product name on all sides of the carton. 


phane-wrapped folding carton—is the standard for all 
leading brands. 

For the entire 102 years, Smith Brothers has been 
firmly held by the Smith family. Bill and Brud have 
had numerous offers to sell their business or to consoli- 
date with other firms. The offers are always turned 
down. In fact, one of the more recent offers from a 
large candy firm was refused with an answer that Smith 
Brothers was not for sale, but that Bill and Brud would 
be willing to buy out the other company. 

The cough-drop dynasty began four generations ago 
with one James Smith, a Scotsman who arrived in 
Poughkeepsie, N. Y., via Canada in 1847 and opened a 
small restaurant, bakery and confectionery store. Ac- 
cording to local saga, he bought the cough-drop recipe 
from an itinerant pedler for $5. During the same year 
he started making the drops in 5-lb. batches in the 
kitchen of the restaurant and sent his sons, William and 
Andrew, then 20 and 15 years old, out on the streets of 
Poughkeepsie to sell them. The cough drops were first 
advertised in a Poughkeepsie newspaper in 1852 as 
cough candy recommended as “‘a cure for hoarseness and 
every kind of cough not positively incurable.” 

When James died in 1866, William and Andrew took 
over. They expanded the bakery and restaurant, 
which is still operating on the same spot and serving 
9,000 meals a week. On what was then the edge of 
town, they bought an old barn which became the first 
real factory for turning out the cough drops. 

By this time the drops had acquired more than a local 
following and were appearing on store counters up and 
down the Hudson River Valley, sold in bulk, like hoar- 
hound candy and lemon drops, from big glass jars sup- 
plied by the manufacturer. As the reputation of the 
throat-soothing drops spread, imitators appeared. To 
distinguish their product, the Smith brothers molded 
the letters “SB” into each drop. But in those days 
there was nothing to prevent competitors from doing 
the same. 


NOVEMBER 1949 


SMITH BROTHERS 


Here an awareness of the brand-identification value 
of packaging began to develop in the Smiths’ minds, 
“Pre-packaging”’ of such products at the factory was 
unheard of, but the Smith brothers—like other manu- 
facturers of hard candy—often supplied dealers, as a 
convenience, with small, plain envelopes in which the 
drops could be delivered to the customer. They started 
handwriting their signature, “Smith Brothers,” on each 
envelope. But they soon found that other “Smith 
Brothers” could imitate not only their product and 
initials, but also their counter jars, their envelopes and 
their signature. 

There was one thing, the harassed brothers decided, 
that their competitors couldn’t steal and that was their 
beards. 

William and Andrew went to a Poughkeepsie photog- 
rapher, had their pictures taken and, because in those 
days there were no halftones, had a Poughkeepsie artist, 
Timothy Cole, make wood cuts of the portraits. The 
pictures of the two brothers were reproduced on the 
glass jars and on the envelopes exactly as they appear 
today, the trademark was registered, with what turned 
out to be the lucky happenstance that the word “Trade” 
appeared under the picture of William and the word 
“Mark” under Andrew's. 


gan calling the brothers “Trade” and “Mark” and sales 


Immediately, local wits be- 
grew as the joke spread. Gradually, as the trademark 
laws tightened, imitators were driven out of business. 

At a time when packaging was having its first real 
development in many lines of products, this was a con- 
vincing demonstration of the value of a trademarked 
package in protecting the inviolability of a product. 
This, if nothing else, would qualify Smith Brothers 
Cough Drops for packaging’s Hall of Fame. 

The glass jar and envelope merchandising, however, 
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NEW 
14 drops 


OLD 
16 drops 


F 


CHANGED SIZE of the carton—which is now 
wider and thinner—provides a larger display 
area. The change was made this year when the 
company decided to maintain its five-cent price. 
but to put 14 instead of 16 drops in a package. 


had limitations. The Smith Brothers could not be sure 
that their cough drops were always sold in their own 
Smith Brothers envelopes. Nor could they be sure that 
only genuine Smith Brothers Cough Drops were going 
into the envelopes that bore their likenesses. 


The carton package 


About this time, the folding carton was coming into 
general use and the Smith Brothers soon realized that if 
they could put their cough drops in such a package, they 
would have effective control over substitutions. Thus, 
in 1872, Trade and Mark were first reproduced on the 
famous black-and-white carton package. 

The original package carried the distinctive logotype 
of the whole name, “Smith Brothers,” spelled out above 
the two wood-cut portraits of Trade and Mark, one at 
each side of the flat surface of the carton. Funda- 
mentally, this lettering—which is still used today 


A 


Four stages 


HORSE AND WAGON in 1872 delivered cans of cough 
drops to local families who spent their evenings put- 
ting them into cartons. Barn was original factory. 
Pure food laws changed this at turn of the century. 


violates all established rules of typography. In the 
midst of otherwise sans serif letters, two “T’s” crop up 
with serifs at the bottom and an “M” with top serifs. 
The two “H’s” were not uniform—one having a straight 
cross bar, the other a slanting one. 

In the beginning, these variations helped the brothers 
to detect the still-active imitators. As the success of 
the drops grew, this same lettering helped give the 
package memorable identity for the consumer. Under 
the words “Smith Brothers” and between the pictures 
of Trade and Mark on the original package was the 
copy “S. B. Cough Drops.” Below this, two character- 
type hands pointed to the letters “S. B.”’ calling atten- 
tion to the initials stamped on every genuine Smith 
Brothers cough drop. Between the two pictures was 
the address, “Poughkeepsie,” and the patent registra- 
tion notice. The side panels repeated the portraits of 
the two brothers and carried the words “S. B. Cough 
Drops.” The end flaps carried the price, “5 cents.” 
The back of the original carton, as it does today, carried 
All copy 
and illustrations on the original packages were con- 
tained within black box rules. The original package 
even had the thumb notch, as do the present packages, 


recommendations for use of the cough drops. 


to make the cartons easier to open. This, then, is the 
package that, with only the slightest surface-design 
modifications, has blazed a trail of continued success. 
For greater recognizability, the two words “Smith 
Brothers” are now reproduced in full on all sides of the 
carton, the company recognizing the importance of fea- 
turing the whole name, rather than the initials. Only 
on the ends is the word “Brothers” abbreviated to 
“Bros.,”” due to space limitations, but along with this 
the price, 5 cents, is printed as it was in the beginning. 
The black rules have been eliminated so that the trade 
name can be printed a little larger. This also gives 
room to move Trade and Mark a little farther apart to 
include the words, “Cough Drops,” between the two 


A black outline 


portraits in large sans serif lettering. 


f mechanical progress in 


HAND PACKAGING during the early 1900s. Girls had to have 
recommendations from leading business men and from their 
minister before they could get a job with Smith Brothers. There 
was usually a long waiting list of girls wanting employment. 





has also been added around the thumb notch to give 
added emphasis to this opening device. 

When the Smith Brothers Menthol cough drops were 
introduced in 1922, the identical package design was 
adapted to the new product by simply inserting the 
word “Menthol” above the words “cough drops” and 
by printing the design on orange-colored carton board to 
differentiate the menthol from the black cough drops. 
The word “black” was also added at that time to the 
original cough-drop package. 

This year, when Smith Brothers introduced their 
Wild Cherry cough drops, the.old design came forth 
again—this time with the first color printing on a Smith 
Brothers package, the words ‘Wild Cherry” appearing 
in a drawing of two cherries reproduced in red between 
Trade and Mark. This also necessitated printing the 
words “cough drops” in a single line below the portraits 
and above the mandatory information giving ingredi- 
ents and net weight, which, of course, appears in the 
same position on all the present packages. The Wild 
Cherry cough-drop packages are further distinguished 
from the others in the family by red printing of the 
product name on the sides and end panels and on the 
back of the package. 


Filling the packages 


Smith Brothers’ first carton packaging was done on a 
piece-work basis. Every night, the day’s output of 
cough drops was put into 5-gal. cans and delivered by 
horse and wagon, along with a supply of cartons, to 
about 30 families living on what became known as 
Cough Drop Street. After supper the families counted 
out 16 drops to the box. The labor was inexpensive, 
but the brothers had trouble weeding out undesirables 
who snitched a few cough drops here and there and 
built up a flourishing black market trading in the 
drops thus filched. With its faults, however, this 
system of packaging was continued for years, the pater- 
nalistic Brother William (Trade) refusing to install fac- 
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packaging of S 


FIRST AUTOMATIC LINE in the new plant was 
erected in 1916. This marked the beginning of a new 
era in merchandising and production. Since then, 
packaging operations have continually improved. 


tory packaging that might take work away from deserv- 
ing needy families. Requirements of the new pure food 
laws, however, stopped the home packaging at about 
the turn of the century and all packaging was taken into 
the plant. Before they died, Trade and Mark saw pro- 
duction grow from five pounds of drops a day to about 
four tons. 

All their lives, Trade and Mark were involved in liti- 
gation against imitators of their famous product and 
packages using such deceptive names as Smith Bros. & 
Co., Schmid Bros., Smith Sisters, Schmidt Bros., Smyth 
Brothers, etc. There were direct steals of the package 
format, including actual use of Trade’s and Mark’s pic- 
tures on similar boxes cautioning users to “beware of 
imitators.” These, of course, were easily stopped. 
Packages bearing the likenesses of Abraham Lincoln and 
James A. Garfield were substituted in one case in place 
of Trade and Mark. 

The original William Smith groomed his grandson and 
namesake, the present Bill Smith, to take over manage- 
ment of the business, because William’s son, Arthur, 
father of the present Bill and Brud, had little interest 
in cough drops. Bill and Brud, now 61 and 59, respec 
tively, did not take over official control of the company, 
however, until their father’s death in 1936. 

In 1915, Bill and Brud hired J. Stuart Bates, a former 
salesman for the National Cash Register Co., as vice 
president in charge of sales and his arrival generally 
marks the end of the old Smith era and the beginning of 
the new. He completely reorganized the selling forces 
and within a year the company was bulging from its 
barn and had begun construction of a modern new plant 
in Poughkeepsie, one of the first of its kind to be air- 
conditioned. In 1921, a branch plant was established 
in Michigan City, Ind. 

Bates died in 1945 and was succeeded by his assistant, 
Lewis M. Shaw, a dynamic former New York and Chi- 
cago advertising man. Today, Mr. Shaw is the one 
who stays up nights worrying about getting half-a- 


mith Brothers cough drops ; 


CARTON-FILLING MACHINE of the type which is now being 
manufactured for Smith Brothers fills 110 packages a minute. 
These machines will be installed next year. Legend explana- 
tion appears in text, Page 98. PHOTO COURTESY F. B. REDINGTON CO. 




















IMITATORS sprang up by the dozens and the 
original Smith brothers spent much of their time 
putting out of business firms who copied their 
packages as closely as those illustrated above. 


million cough drops a day down consumers’ throats, 
while Bill and Brud are concerned with production. 
Bill is also guardian of the secret formula for flavoring 
and medicating the drops. Twice a year, spring and 
fall, he takes the formula out of a safe and spends a 
week or 10 days behind closed doors with one or two 
trusted employees mixing a six-month supply of the 
essential liquid which goes into all the cough drops. 


Protective features 


Outwardly, the Smith Brothers package today may 
not look much different from the original, but its per- 
formance is a far cry from the cartons that were filled 
by hand on Cough Drop Street. The growth of sales 
and distribution of the packages to the far corners of the 
world has demanded continuous improvements in pack- 
age protection and the adoption of the most modern 
techniques of mass production. 

It was not long after the carton packaging was 
started that Smith Brothers realized that cough drops 
made with a sugar base required greater moisture pro- 
tection than a simple paperboard carton could give to 
keep them from sticking together or to the inside of the 
carton, or becoming grainy. 

The first innovation was a waxed-paper inner liner, 
which has been continually improved and today is made 
of the best type of sheet that can be obtained. Even 
this did not provide a water-vapor barrier that was effi- 
cient under long exposure to humid climatic conditions. 
An additional waxed-glassine overwrap was thus intro- 
duced and used until the mid "30s, when the company 


changed to the more-transparent overwrap of moisture- 
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proof cellophane. This, of course, also greatly im- 
proved the appearance and recognition of the package. 

The first packaging in the plant after elimination of 
the piece-work system was all by hand, done by girls 
who sat at long tables, counted 16 drops into each car- 
ton and passed the cartons onto a conveyor which took 
them to a station where they were hand loaded into 
shippers. The first carton-filling machines, installed 
about 1912, were made by a Newport, R. I., company 
which is no longer in existence. 

Since that time, the packaging operation has pro- 
gressed to completely automatic production, including 
cellophane overwrapping machines, sleeve cartoners and 
case sealers. At the present time, the company is in 
the process of installing a whole new battery of the 
latest-model automatic cartoners and cellophane wrap- 
ping machines. 

It is expected that the first of these cartoning ma- 
chines will be in operation about the first of the year. 
Eventually all machines at Smith Brothers will be of 
the type shown in the right-hand illustration on page 97. 
The guaranteed speed will be 110 packages per minute, 
nearly twice that of previously used machines. The 
conveyor carrying the cartons along through the ma- 
chine never actually stops, although the speed of travel 
is varied. At the low point of speed, the cartons enter 
conveyor pockets, liners enter cartons, cough drops are 
inserted and the top of the bag is heat sealed. This 
top seal is a special new feature of the equipment being 
built for the Smith Brothers and is considered extremely 
important for products which are affected by moisture, 
such as cough drops. 

Operation of the machine may be followed by com- 
paring the photo on page 97 with these legends. Car- 
tons are stacked in the carton magazine (A) in collapsed 
form. Taken from the magazine automatically, they 
are expanded into shape and placed in pockets of the 
moving conveyor (B). The roll of waxed paper (C) 
is for the liners. The machine cuts a sheet of this paper 
and makes it into a bag on one of the several mandrels 
that are attached to a revolving wheel. The bag is re- 
moved from the mandrel and inserted into a carton (D). 
The cough drops are removed from the hopper (E) by a 
conveyor consisting of a series of long plates with holes 
in the plates. 

Of particular interest is the cough-drop counting de- 
vice. Each of the series of long, perforated plates 
comprises a part of the counting conveyor (F) and 
contains 20 holes for picking up the cough drops, any 
number of which can be used, according to the count 
desired. The designers of the machine have devised a 
new method of counting that permits dropping two 
drops at a time into the cartons, preventing choking 
up—a serious obstacle to speed. 

As the cartons with the waxed-paper liners in them 
move along in the conveyor, they receive two cough 
drops at each position (G) until the proper count has 
been accumulated in the carton. A mechanism (H)— 
not shown in the photo—folds over the top of the liner 
and heat seals it. The liner produced on this machine 
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has folds on the bottom and side seams which are se- 
curely heat sealed, as well as the top seal previously 
mentioned. Under guard (J) the top of the carton is 
closed and completed cartons are discharged at (X). 


The new package size 


One of the recent problems has been the adaptation 
of present filling machines to handle the modified carton 
size adopted this year when a change was made from 16 
drops to 14 drops to the package. Rising costs made 
necessary either a rise in price or a reduction in quan- 
tity and Smith Brothers chose the latter course in order 
to maintain the historic 5-cent price. The new package 
is slightly wider than the old, but whereas the former 
carton was *°/3. in. thick, the new one is !*/3 in. in thick- 
ness. The cough drops are ?*/32 in. in diameter, but 
less than '*/3. in. thick. Obviously, the 2*/;:-in.-thick 
drops can no longer be random filled into cartons that 
are '4/39 in. thick, but must all go into the new cartons 


on their sides. The problem has been successfully 


solved by the company’s own engineers, but they prefer 
not to divulge details. Smith Brothers has always 
been meticulous about giving the consumer a box with 
good fill and the 14 drops fit snugly in the new-sized 
carton, thus eliminating any question of slack fill. 

Smith Brothers has also influenced merchandising in 
the cough-drop industry through its system of packag- 
ing sales units. Today all Smith Brothers Cough Drops 
are packed in wholesale selling units of 40 five-cent 
packages—two tray-type folding boxes of 20 each, suit- 
able for counter selling, held together by a printed chip- 
board sleeve. Ten of these units go into a corrugated 
shipping case. 


Advertising and promotion 


Present-day promotion policies belie the conservatism 
suggested by the Smith Brothers’ package, but old Trade 
aud Mark would be happy to know that the whole pub- 
licity program is built around their famous whiskers. 

The 100th anniversary of the founding of the com- 
pany in 1947 was made the occasion for one of the most 
elaborate publicity stunts in the annals of American 
business. About four months ahead of the anniversary 
date, practically every male employee of the company 
put away his razor and started growing a beard—led 
by Bill and Brud, who soon sported luxuriant whiskers 
strikingly like those of the founding grandfathers. 
For months, Poughkeepsie reveled in a mid-19th cen- 


COUGH SYRUP, the 
only product other than 
cough drops, also has a 
bottle label and carton 
with illustrations of 
**Trade”’ and ‘*Mark.”’ 


SELLING UNITS contain 40 packages of cough 
drops—20 to a folding tray suitable for counter 
display, two of which are held together by a 
chipboard sleeve. Ten of these units of 40 go 
into an outer corrugated shipping container. 


tury atmosphere and when the anniversary date came 
around, it became a big civic celebration with a 40-page 
Smith Brothers Centennial Edition of the Poughkeepsie 
New Yorxer. Lew Shaw, who master-minded the idea, 
was of course angling for publicity far beyond the bor- 
ders of Poughkeepsie and it worked. Feature articles 
on the whiskered Smith brothers of 1947 and 1847 
within a few weeks appeared in Life, Time, the New 
York Herald Tribune Sunday Magazine and many other 
national publications—including the hard-to-crack New 
Yorker, which made the company the subject of one of 
its Profiles. Seldom, if ever, has there been such a suc- 
cessful free promotion of a package trademark. 

Smith Brothers’ advertising appropriations have al- 
ways been healthy, but confined to small space. The 
company has rarely used an ad exceeding a quarter of a 
page, but banks strongly on national advertising distrib- 
uted widely. 

For years Smith Brothers used a technique (now dis- 
continued) of building an ad around one catch word with 
supporting copy and the portraits of Trade and Mark 
reproduced in almost the same positions as they occupy 
on the packages. The company was one of the first 
network users of radio over New York’s WEAF in 
listener competition with Cliquot Club and the A & P 
Gypsies. At one period they were put off the air for 
capitalizing on Trade and Mark in a song that asked 
whether they slept with their whiskers under or over the 
sheets—which the early-day air-wave censors somehow 
thought wasn’t quite proper. During recent years, spot 
radio announcements have been used over some 200 
stations. Smith Brothers was the first buyer of the 
“Stop the Music” program, which is significant in view 
of the subsequent sale of this program. The company 
used this program through the 1948-49 season and is 
again using it this year. 

The company also has (Continued on page 164) 
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Geometry that sells 


The distinctive new triangular window carton selected 
by Blumenthal Bros., Philadelphia, for chocolate can- 
dies reveals a clever new principle in mathematics for 
merchandising. The shape of the folding cartons per- 
mits them to be arranged in a great variety of small 
mass displays such as the free-standing square island 
and the others illustrated, any one of which is sure to 
be an eye catcher. 

By positioning the cellophane-covered window on the 
long side of the isoceles triangle and having the window 
continue around the side to the top of the shallow 
folding carton, the product can be seen from two or 
more sides in nearly every type of arrangement. Par- 
ticularly suitable for small counter and shelf arrange- 
ments, the cartons have an ample area for printing 
not only the required identification, but also attractive 
color effects to increase the appeal of the contents. 


Crepit: Carton, Edwin J. Schoettle Co., Philadelphia. 


From the oven to the freezer, from the freezer to the 
purchaser’s own oven and from there to the dinner table, 
all in the same container—this is the triple-use feature 
of the aluminum foil pie plate used for Sto-Away brand 
individual frozen chicken pot pies processed by Holiday 
Food Co., Kansas City, Mo. After the pie has been 
-aten, the plate can be thrown away—another con- 
venience feature that appeals to the housewife. Each 
individual chicken pie is prepared, pre-baked and frozen 
in the plate, which acts as a good conductor of heat 
and cold. The dish is packaged in a conventional 
frozen food carton and overwrapped with colorfully 
printed aluminum foil. Use directions are on wrap. 


Crepits: Aluminum foil pie plates, Aluminum Co. of America. 
Pittsburgh. Overwrap supplied by Rapinwar Paper Co., Minne- 
apolis, Minn., using Alcoa foil. Cartons, Marathon Corp., Men 
asha, Wis 





HISTORIES 


Contoured to keep the product in shape 


The mold used in forming Ozette suppositories has been 
duplicated for the new two-piece polystyrene plastic 
box in which the product is packaged. The G. F. 
Harvey Co., Saratoga Springs, N. Y., manufacturers 
of Ozettes, developed this unusual package as a means 
of assuring delivery of perfectly formed suppositories 
despite exposure to high temperatures in shipping 
and storage. The package need only be kept in a 
cool place, or refrigerated, before using. 

A wrap-around paper label, printed in red, yellow 
and brown colors to harmonize with the bright yellow 
of the polystyrene case, has a cellophane band as a 
secondary seal around the package. Directions and 
diagrams for opening the case—the top and bottom of 
the “mold” fit tighthy—are printed on the label which is 
applied so that instructions are properly positioned. 





Crepits: Case molded by Saratoga Plastics, Inc., Saratoga Springs, 
V. Y., using Monsanto Chemical Co.’s Lustrer polystyrene. 


Carry-home beer cartons in multiple-unit shipper 


Success of multiple-unit packs depends partly upon the 
facility with which they can be handled in the over-all 
packaging operation. An interesting example is one 
of the new unit packs adopted by Brewing Corp. of 
America for Carling’s ale. These six-bottle, carry- 
home cartons arrive at the company’s plant with the 
empty bottles packed neck down in the Shipping case so 
they may be easily dumped. Each case holds four 
cartons and goes through the case-packing equipment 
in the same manner as the standard 2-doz. bottle case. 
The carry-home carton is of one-piece, patented con- 
struction, made of 30-point chipboard, printed with 
Carling’s red cap trademark. The handle is reached 
through a die-cut and folded slot in the carton top. 

Crepits: “Alpak-Autovidor” cartons, American Coating Mills, 


Division of Owens-Illinois Glass Co.. Elkhart, Ind., licensee of 
Alpak Corp., Los Angeles. 








JACQUELINE COCHRAN’S NEW “PURSUIT” 


PRESENTS SIGNIFICANT LESSON IN THE 


DRAWING-BOARD-TO-PRODUCTION-LINE PLANNING OF A PRIVATE MOLD 


STEP BY STEP to the finished product (left to right): (A) Original plasticene form that gave the idea of movement. 
(B) Plaster of Paris model with the essential practical considerations necessary for capacity and closure. (C) Glass- 


maker’s model of acrylic plastic used for the engineering study. 


(D) Built-up clay model made to satisfy the glassmakers’ 


production requirements. (E) Finished bottle with metal-flecked polystyrene closure and irregularly shaped carton. 


he increasing popularity of private-mold glass 

bottles is focussing much interest on the design of 
molds that are efficient for large-scale production and 
will produce bottles convenient for handling on filling 
lines. 

The unusual and distinctive shapes so essential to 
striking promotion and display can be achieved success- 
fully only through the’closest cooperation between the 
designer, the manufacturer of the glass and the user’s 
packaging production department. 

An excellent example is the new cologne bottle for 
“Pursuit,” the starting point for the entire packaging 
of Jacqueline Cochran’s new line of Pursuit toiletries 
and cosmetics. 


The name, Pursuit, is obviously appropriate for 


association with a cosmetic house whose owner is a 


102 


famous American aviatrix. In addition, it has just 
enough of the obvious implication eagerly sought for 
in names for perfumery. 

The big problem for the designers was to create a 
bottle that would express the significance of this name. 
What was desired was something modern and sleek, 
perhaps to suggest motion and flight, yet something 
practical that would fit well in the hand and be simple 
to produce and to fill. 

The design began with rough sketches on paper. 
Perhaps someone in the studio was influenced by the 
famous metallic form in New York’s Museum of Modern 
Art known as “Bird in Flight.” The pencil sketches 
were translated into a three-dimensional plasticene 
abstraction as shown at the extreme left in the photo 
above, with no thought to actual production or capac- 
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BOTTLE 


ity of the bottle. The next design step had to be prac- 
tical—a plaster of Paris model (second from left in 
photo) which also incorporated an idea for the asymet- 
ric closure. This model was presented to Miss Cochran 
and her staff, all of whom were pleased with the concep- 
tion. 

But could such a bottle be manufactured in large 
quantities? A duplicate of the plaster of Paris model 
was sent to the glass manufacturer. The glass maker 
produced the shape in transparent acrylic plastic. 
With this model it was possible tosee how the form would 
look when made in glass and to study its engineering 
characteristics. 

The glass makers approved the design with certain 
qualifications. The center of the form, they felt, did 
not allow sufficient clearance for the parison (the pre- 
formed blob of molten glass that goes into the mold)—a 
condition that can cause chill marks on the glass. A 
drawing of the parison in the exact size and shape that 
would be required for the Pursuit bottle was supplied to 
the designers. With this they were able to refine the 
shape, narrow the shoulder, etc., by “wrapping” the 
parison with clay to create a form that would satisfy 
production requirements without sacrificing in the least 
the original concept as expressed in the first acrylic 
model. 

The cap for the bottle is a standard screw type of urea 
with an outer shell of molded polystyrene mixed with a 
metallic powder which gives the effect of silvery flecks 
that glisten in the finished product. The tapered, 
irregularly shaped outer shell was designed to comple- 
ment the bottle form. Positioning each cap on the 


OTHER PACKAGES in the line were 
designed to complement the shape of 
the bottle. Soap, which follows the 
bottle contour, is in a set-up box with 
sloping lid. Drum box was adopted after 
market study that showed round boxes 
outsell all others for dusting powder. 


bottle would have been prohibitive in cost, but the 
irregular form proved to be such that each cap stopping 
at a different position actually added to the feeling of 
movement of the design. 

The company has no problem in handling the bottles 
on its regular filling lines, which are being used for 
both the Pursuit eau-de-toilette and bubble bath with 
only a change in label identity on the bottles and ac- 
companying cartons to distinguish the products. 

As distinctive as the new bottle is the carton which 
houses it. No conventional rectangular carton would 
suffice, it was felt. The idea evolved into something 
that suggests a pylon used in air races, even to the bold 
stripes on the sides of the carton, which has sloping sides 
and a sloping top. Such a carton was possible to pro- 
duce because the seam edges are parallel for the gluing 
machine. 

In addition to the eau-de-toilette and bubble bath, 
the Pursuit line includes soap and dusting powder. 
The soap, also shaped to complement the shape of the 
bottle, is contained in a set-up box that slopes forward. 
The conventional round drum box was retained for dust- 
ing powder, however, after market checks proved that 
the round box outsells all others for dusting powder. 

The background design on the cartons and boxes is a 
white cloud effect on sky blue with superimposed script 
lettering of the name, combined with the Jacqueline 
Cochran name and trademark wings. 

Acceptance has been immediate and many large 
stores throughout the country have arranged special 
promotions and displays. The unusual shape of the 
bottle lends itself well to all types of arrangement, its 
form picking up interesting reflected light no matter in 
what position it is placed. 


Crepits: Designer of complete line, Design Associates, Ltd., New 
York. Bottle, Carr-Lowrey Glass Co., Baltimore, Md. Silk 
screening of botlle, Ceragraphic, Inc., Newark, N. J. Decorative 
closure, Gibson Associates, Inc., New York. Bottle carton and dust- 
ing powder bor, F. N. Burt Co.,Ine., Buffalo, N.Y. Set-up box for 
soap, Gigante Paper Box Corp., Jersey City, N. J. Printed wrap 
for soap, Hibbert Printing Co., Trenton, N. J. Label for soap, 
The Foron Co., Providence, R. I. 





THE STAPLE, Bazooka, the first five-cent package 
of bubble gum that was introduced in foil, started 


TODAY’S BARGAIN, a foil package with wrap that simulates 
paper money and can be cut up for play money. Inside prize 
is one of a series of 33 coins reproducing U. S. Presidents. 


a whole new trend in bubble-gum merchandising. 


BUBBLE GUM 


TOPPS DESCRIBES THE PACKAGE GIMMICKS THAT SELL ITS PRODUCTS BY 


THE MILLIONS TO THE TOUGHEST MARKET IN AMERICA 


oys and girls of America buy $15,000,000 worth of 

bubble gum a year. This astounding volume has 

been built up not just because kids like to chew bubble 

gum, but because they can’t ~esist the clever premium 

packaging aimed at one of the world’s toughest markets 

kids with a cent or a nickel to spend, who are among 
the most demanding of “‘value.” 

An outstanding leader in this field is Topps Chewing 
Gum, Inc., Brooklyn, N. Y. How this company 
maintains continuity of interest through premium 
packaging, produces packages and premiums eco- 
nomically and uses the right psychology on the young- 
sters will be of interest to many firms who depend on the 
novelty of package change for sales continuity in a 
mass market. 

Topps gained recognition for its one-cent Topps 
“change-maker” chewing gum packages when most 
other chewing gum was going to military PX’s. After 
the war, they needed new markets and new products. 
Bubble gum offered an opportunity. Several brands 
had previously been on the market, but a lot more 
bubble gum could be sold, Topps reasoned, if the pack- 
aging was improved in a manner designed to capture 
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the kids’ interest and at the same time offer them a 
real bargain. 

In 1947 Topps came out with Bazooka, the atom 
bubble gum, named for the famous Bazooka gun. 
Bazooka looked entirely different from any of its 
competitors. In the first place it was made in a roll, 
scored off into six big chews selling for a nickel. This 
made the shape of the package different. On the coun- 
ter in its red, white and blue aluminum foil wrapper 
the first foil wrappers used on bubble gum—Bazooka 
gleamed big and brilliantly. The inside of the lami- 
nated wrapper carried a comic strip about the adven- 
tures of the Bazooka Boy. Its inner glassine wrapper 
offered premiums for 10 cents, 25 cents and only one 
Bazooka wrapper. Besides that, the cardboard stiff- 
ener was printed with stamps honoring famous Ameri- 
can heros, stamps to collect and swap. There was also 
a redeemable coupon included. This bargain soon 
began to win the nickels. It is still Topps’ staple item 
in the bubble-gum field and one that is sold most 
widely through the chain stores, on drug store 
counters, etc. 

With its merchandising of Bazooka, however, Topps 
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MAGIC PHOTOS are the fea- 
ture of the Hocus Focus packa- 
ges, which come in one-cent size 
(right) and five-cent pack con- 
taining six of the magic photos 
along with six chews (above). 
The chemically treated blank 
ecards, when moistened and 
rubbed gently with the wrapper. 
reveal photographs of favorite 
sports stars. Counter cartons 
tell how to make the pictures. 


was discovering other chances for selling bubble gum. 
It took no professional child psychologists to find out 
that kids like gimmicks, that the places they shop are 
the corner candy stores and stationery stores, which 
they feel don’t sneer at penny purchases and will give 
a fellow value—penny for penny. 

Also, while the company was busy packaging Bazooka 
on very specialized forming and packing equipment, 
Topps found it had considerable capacity on its 
“change-maker” packaging machines to get out another 
product. The result was the introduction of ‘“Tatoo” 

a name that came about as a natural because of a 
wrap-around label that had a decal transfer on the back. 
Tatoo had remarkable success. Then came a time 
when sales began to slow up. The kids wanted some- 
thing new. 

Topps was Johnnie-on-the-spot with a new idea. 
This time “Hocus Focus,” the package which contained 
“magic photos,” six to the five-cent pack, one to the 


penny pack. Each of the blank “magic photo” cards 


revealed a real photo of favorite baseball, track or 
boxing stars when moistened and rubbed gently against 
the inside of the wrap-around label. Putting these 
tiny magic photo cards in each penny pack presented 
a difficult packaging problem which had to be achieved 
on existing high-speed, gum-wrapping machinery 
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DECALS for use as transfers were presented 
on back of the wrap-around labels for Tatoo 
bubble gum. This was the first penny premium 
package introduced by Topps. It had remark- 


able success, but soon kids wanted a change. 





. ; 
MYSTERY | > 4 


* 
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— 
WESTERN |- 
HEROES 


PICTURE 


X-RAY PICTURES, revealed when covered with 
inner red cellophane wrapper. had popular six- 
month run. Experience has indicated that after 
six months it’s time for a new package idea. 


AMBITIOUS PACKAGE is Flip-O-Vision, con- 
taining 30 movie frames that can be made up 
into a finger-flip movie maker. Packaging costs 


are about 1% of the five-cent retail selling price. 


1 problem solved by the company’s engineer, although 
for competitive reasons, he prefers not to disclose de- 
tails. 

Hocus Focus lasted about six months. Topps has 
discovered that any novelty package for this particular 
youngster market has a life of three to six months. 
After that, its time fora change. In faet, the company 
continually studies new ideas and has many ahead and 
ready as soon as they see the popularity of an existing 
package is waning. Usually the ideas are discussed 
“wild ideas that filter down to something practical” 


at what the company calls its “Saturday afternoon 
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hot dog club.” Sometimes these discussions last late 
into the night. The company is always open to ideas 
and encourages anyone with an idea to offer it 
although as a general rule, they say, the outsider 
doesn’t realize all the important elements in the kid 
sale and one wrong guess when the investment is in 
millions of packages could be disastrous. They do not 
employ professional psychologists, but watch carefully 
children’s buying habits in the outlets where they sell. 
Most of the company’s executives also have children 
of their own and can observe first hand the typical 
reactions. They must also observe the seasonal aspect 
of the premium. “Variety,” a new gimmick just in- 
troduced which includes felt college pennants gummed 
to photographs of gridiron stars, will hit its peak distri- 
bution during the playing of the Rose Bowl and Sugar 
Bowl games. 

Since Hocus Focus, the compas has introduced 
“Pixie” another penny pack with a gimmick called 
\-ray Round-up—a series (one each to a package 
of “\-ray” pictures of Western scenes and characters 
which are only revealed when you cover them with a 
piece of red cellophane used as the inner wrapper. 
Next came “Flip-O-Vision,” a five-cent package which 
contains a strip with 30 movie frames which can be 
cut apart into separate pictures and arranged into a 
finger-flip movie maker. 

The current five-cent package is called Golden Coin, 
wrapped with green, gold and black printed aluminum 
foil that can be cut up and used for play money. In- 
side, the prize is a golden metallic coin on each of 
which is reproduced the head of a U.S. President. The 
idea is to collect these coins getting one with each 
purchase of a Golden-Coin package —until you have a 
complete set of 33, which you can pitch or toss or save 
to put in a Golden Coin album which you can get by 
sending 25 cents. The appeal of the premium pack- 
ages is directed to boys, because they are the best 
customers. 

Topps attributes its success largely to its attractive 
packaging and is meticulous about the selection of its 
All of the brands of gum 


are presented in counter merchandisers which are easy 


designs and color treatment. 


to set up and take a minimum of counter space. The 
company also originated the round-shaped counter box 
for its change-maker package of Topps gum and has 
used the same type of container for its Party Pack of 
Topps Gum, which may be opened and used either as 
a counter seller or as a large-sized take-home package 
containing 45 penny sticks. In 1948 Topps received 
an honorable mention in the 1948 Variety Store Pack- 
aging Contest sponsored by Variely Merchandiser for 
its Bazooka packaging. 

Such packaging costs money, but must be figured in 
small fractions of a cent. The company allows for 
packaging about 15°, of the retail price on a one-cent 
package and 1% on a five-cent package. Occasionally 
this percentage varies, but it is the ratio the company 
likes to keep. 

All of the self-liquidating (Continued on page 164 
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Christmas whiskies GLENMORE HAS A GAY GROUP OF 


CLEVERLY DESIGNED CARTONS FOR PRE-PACKAGING ALL 1949 HOLIDAY ORDERS 


ecause of its leadership in the gift: packaging of 

Kentucky whiskies, the annual holiday line of 
Glenmore Distilleries Co., Louisville, Ky., is always of 
MAIL BOX holds two 
fifths of Kentucky 


Tavern and is litho- 


wide interest in the liquor field. 

To make the handling of holiday packages easier for 
the dealer, Glenmore this year for the first time has graphed in six colors. 
adopted the practice of putting all gift cartons on the Scoring permits curv- 
bottled whiskies at the distillery before they are packed ed top flap and die- 


in shipping cases. Formerly, the gift packaging sup- ae Soe 


plies were packed flat in the cases and the dealer had to oo le, 
put them on the bottles. Sometimes he did, sometimes 
he didn’t, but he was apt to regard it as a nuisance. 
This new procedure has influenced this year’s 
Glenmore gift packaging designs in that all the gift- 
cartoned packages had to be of convenient dimensions 
and shape to fit well in the shipping cases. Designs, 
therefore, have been planned with this aim in mind, yet 
are conceived with striking new ideas in the presenta- 


tion of Christmas themes. 
YULE LOG is realisti- 


One package ing “fifths” of Gle e 
ne package holding two ‘fifths’ of Glenmore’s cally constructed an@ is 


kentucky Tavern is made to represent a mail box with printed togive effectospree 
curved lid achieved by proper scoring and a die-cut ' Y ie bark and sawed-off end. 
letter slot. An unusual feature is the mail collector's 

schedule with the various “collections” printed to sug- 

gest the proper time of the day for different drinks. 

A Yule Log carton has been designed to hold one 
fifth of Kentucky Tavern the sides full-color printed 
to represent tree bark and the die-cut top flap, which 
allows the top of the bottle to show, representing the 
sawed-off end of the log. Both mail box and log 
designs are lithographed in six colors and varnished on 
80-Ib. coated stock, mounted to 35-pt. board. DRUM CARTON is hexag- 

To hold a fifth of Glenmore Kentucky Straight Bour- onal and painted tn gold, 
bon Whiskey, there is a hexagonal carton made to look red and black. A gift card 
like a colorful drum, printed in gold, red and black on is printed on the top flap. 

0.024 clay-coated newsboard. On the top flap there 
is printed a ““To—From” panel, eliminating last- 
minute searching for a gift card. 

A double-walled window carton, lithographed in four 
colors on 0.026 stock and varnished, has been prepared 
for housing Glenmore’s famous WKentucky Tavern 
decanter bottle with glass stopper which is held in place 


ait 


by a die-cut slot inside the carton. 

Continued in the line this year will also be the popu- ! 
lar pottery jug for a fifth of Glenmore Kentucky Me | i DECANTER BOTTLE 
Straight Bourbon, attractively gift) packaged in’ the ly is housed in double- 


carton depicting the Little Colonel trade character now walled window carton 


on 


with an inside slot to 


Benen: rere 


es 


so well established by this company 
hold the glass stopper. 


Crepits Vail Bor and Yule Log cartons, Consolidated Litho 
graphing Corp., Brooklyn. Drum carton. The Richardson Taylor 
(lobe Corp... Cineinnati Decanter carton, Bradley & Gilbert Co 


Louisville. hy 








Here’s why 4 out of 5 
housewives choose 
Pliofilm bagged oranges 


“They’re attractive and appealing” 
“The oranges are fresher, juicier.” 
“Pliofilm is tough, washable and 


2) ee 


clear.” “You can see what you 
buy — keep things fresher.” “I like 
the feeling of strength in the 
Pliofilm.” ‘“‘Can be washed and 
used over and over again.” “Very 
handy. Oranges don’t go flying 
all over.” ’ 


The Pliofilm super-market bag has scored 
a super-hit with customers and dealers alike. 
That’s because Pliofilm keeps fruits, vegetables, 
cheese, meats, all kinds of foods, fresh and tasty 
for days longer. It withstands rough handling 
in shipment. 


Pliofilm produce bags and merchandise con- 


tainers are available in a variety of shapes and 
sizes to meet your special needs. Easily heat- 
sealed, they present no closure problem. Let 
sales-building, quality-protecting Plilofilm end 
your packaging headaches. For information, 
write: Goodyear, Pliofilm Department, Akron 
16, Ohio. 
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And here are typical sales results from super markets 


In a Midwestern City: 


Where Pliofilm bags and mesh bags of oranges were 
displayed side by side— 
The Pliofilm bagged oranges outsold the others by 50% 


Where Pliofilm bagged oranges and bulk oranges were 
displayed side by side— 


The Pliofilm bagged oranges outsold the others by 27% 


In a Southern City: 


Where 1,000,000 five-pound-size Pliofilm bags were 
used — 


Pliofilm bagged items—all kinds— increased sales by a 
minimum of 10% 


oo J VEAR 


PACKAGING 
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3-way protection against 
Pliofilm -T.M. The Goodyear Tire & Rabber Company 
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| lhe transparent plastic cover of the new FR Snapshot 

Printing Kit is actually one of the three print trays 
included in the kit. In its packaging capacity, the tray 
permits visibility of the kit’s contents and adds eye appeal. 
Ihe tray fits through the window of the two-color printed 
folding carton. Design, Jim Nash, New York. Carton. 
Container Corp. of America, Chicago. 


») The famous Monarch brand canned food label has 
. 


= been stripped of accumulated ‘clutter’? and type 
faces have been redesigned to emphasize classic simplicity. 
Innovations include Caslon type style for the name, re- 
duction of the lion’s head trademark, enlargement of the 
product vignette and a revamping of the back panel for 
easier reading. Design, Robert Sidney Dickens & Asso- 
ciates, Chicago. Labels, Murison Label Co., Peoria, I.. 
and Calvert Lithograph Co., Detroit, Mich. 


° Fox Head Brewing Co., Waukesha, Wis., is one of the 
3 new adherents to the practicability of applied color 
labeling on its popular **Nip”’ bottles. The ACL ver 

of the Fox Head **400" label retains all the distinctiy 

of the previous label. Bottles, Anchor Hocking Glas- 


Corp., Lancaster, Ohio. 


Vienna’s famous Ringstrasse, complete with the 
{ statue at the end of the street, inspired the gay- 
colored illustration on the box cover of Barton's Bonbon- 
niere, Inc.’s new chocolate “Pinch Bottle Cordials.” Each 
candy is wrapped in colored foil. Cover paper, D’Arey 
Printing & Lithographing Corp., New York. Set-up box. 
A & A Rudnick, Ine., New York. 


“= To match the modernization in the styling of its 
) products, Master Lock Co., Milwaukee, nmodernizes 
its HaspLock package with such features as product illus- 
tration on the front panel, new logotype and three-color 
printing. The display carton holds a half-dozen individ- 
ual packages. Cartons, A. Geo. Schulz Co., Milwaukee. 


f To present “Gumeze’—an analgesic preparation for 


the gums of teething babies—in a sanitary form more 
convenient for use, the maker has repackaged the product 


in one-dosage gelatin capsules, each unit-sealed in cello- 





phane packets. A three-color printed paperboard sleeve 
makes an attractive display package. Package, Morris L. 
Lewy & Co., New York. Unit packaging, Ivers-Lee Co.. 
Newark, N. J. Capsules, Gelatin Products Div.. R. P. 
Scherer Corp., Detroit, Mich. 


™ The case holding a set of four matched grain Kay- 
| woodie pipes appeals to a pipe connoisseur because of 
its custom-made look and durable construction. The 
aluminum form is covered with gold-tooled simulated 
pigskin and trimmed with brass. Each pipe fits into its 
own recess in the covered inner platform, Case, Farring- 
ton Mfg. Co., Boston, Mass. 


The realistically embossed cover of a two-piece folding 
x box used by C, Ray Lawyer Co., Berkeley, Calif., for its 
gold-plated toy pistol is a newsworthy innovation in the 
manufacture of folding boxes. The replica of **The Plains- 
man *49er,”* on the gold-colored, foil-laminated cover has 
proved a powerful sales getter. Box, Andre Paper Box 


Co., San Francisco. 


Four clever gift-packaging ideas are revealed in the 
4 Harriet Hubbard Ayer collection. The polystyrene 
foam angel holds a flacon of Golden Chance perfume, as 
does the plastic cocktail bell that can be turned over and 
used for sipping your favorite drink. A square wax candle 
is also used as a perfume package. The bracelet bauble, 
too, is a package containing solid perfume. Angel, Frank 
Paper Products, Detroit, Mich., using Dow's Styrofoam. 
Cocktail bell, D’Art Craftman Corp., New York. Set-up 
box, F. N. Burt Co., Inc., Buffalo, N.Y. 


A famous first in the gift packaging of Fleishmann’s 
10 **Family of Fine Liquors” is this round paperboard 
sleeve for Fleishmann’s Preferred Blended Whiskey, said 
to fit either fifths or quarts as snugly as a label and to 
make wrapping easy. The sleeves, made of clay-coated 
newsbacked board, are printed in six colors to simulate a 
frosty highball. Sleeves (Fidel-i-tone process), Lord Bal- 
timore Press, Baltimore, Md. 


First of Minute Maid Corp.’s new family of rede- 
signed labels is making its appearance on the 6-072. 


can of frozen concentrated orange juice. The background 
design of oranges in natural color on the lithographed can 
will be changed for each juice, as will the color of the center 
panel, thus establishing a quick means of product identi- 
fication. Design, Paxton, Krueger & Associates, Ine.. 
New York. Cans, American Can Co. and Continental 
Can Co., New York. 














Time for a change? 


SPENCER RUBBER PRODUCTS ASKED THAT QUESTION, AND ANSWERED IT WITH 


A BETTER-IDENTIFIED, FUNCTIONALLY IMPROVED PACKAGE. By Willard F. Deveneau* 


ust as business men are agreed that periodic financial 
audits, physical inventories and product accept- 
ance studies are necessary in the conduct of their 


business, so also will they find a periodic appraisal of 


their packages of equal value. If, as the result of such 
studies, they find no shortcomings in their present 
packages and no ways of improving them, then they 
may feel safe in continuing to use them. On the other 
hand, if desirable features in structural style or mer- 
chandising design are brought out by the appraisal 

by which the individual package may be better adapted 
to large-scale factory production, easier stocking and 


* Sales promotion manager, National Folding Box Co., Inc.. New Haven 
Conn. 


handling by the wholesaler, better display and _ self- 
selling ability in the retail store, or greater convenience 
for the ultimate consumer—then the obvious answer 
is that that is the time to make a package change. 
This approach is well illustrated by the Spencer 
Rubber Products Co., Manchester, Conn., manufac- 
turers of high-quality rubber bands which are sold 
exclusively in stationery supply stores throughout the 
country. The initial move was an exhaustive study 
of the company’s production methods, resulting in the 
development of specially designed equipment which 
improved the manufacturing methods. Spencer execu- 
tives next analyzed their product, comparing it with all 
makes of rubber bands now on the market, and satisfied 


UP-TO-DATE appearance and change 
in folding box construction to give 
greater convenience in opening and clos- 
ing feature modernized Spencer package. 


HINGED COVER of the new box tele- 
scopes over a tab extending from the 
front panel to engage with double-wall 
construction inside, forming a positive 
seal. When the cover is pressed down, it 


closes with a distinctive clicking sound. 





themselves that no major improvements could be made. 
In the course of this study they secured samples of all 
competitive packages for critical study and comparison 
with their own. In general, they found that their 
package presentation compared very favorably, being 
superior in appearance and convenience to the vast 
majority. 

Realizing that their success was dependent upon 
giving constantly improved service, they critically 
examined their package in terms of its acceptability 
to its market—namely, the retail stationer—and par- 
ticularly its practical day-by-day use by the ultimate 
consumers, who in this case were office workers. In 
this phase of study they asked themselves these five 
questions: 

1. Inasmuch as all of the rubber bands in a !/4- o1 
1-lb. box are not used up all at one time, is there some 
style of package which would offer greater convenience 
to the consumer in readily opening it, easily removing 
the desired number of bands and then reclosing it 
quickly and positively? 

2. Is there some better method of identifying their 
product than the present package design? 

3. Does the color scheme of light green on white 
folding boxboard create an impression of unquestioned 
quality and reliability, or would some other color or 
colors have a wider and improved appeal to their 
market? 

1. While general descriptive copy is included on the 
boxes, is it possible to present the sales story in more 
interesting and convincing form? 

5. Is it possible to secure distinctiveness within the 
package so that, once seen, it will be remembered and 
preferred above any other package of rubber bands? 

The accompanying illustrations show one of the for- 
mer packages, a tuck-end folding box made with a fifth 
panel. The top panel contained a perforated section 
which the office worker could tear out to secure access 
to the rubber bands within the box. The purpose of 
the fifth panel was to serve as a cover, made so that its 
two corners might be inserted in corresponding slits 
and thus prevent dust and dirt from getting to the 
remaining bands. A weakness of this construction was 
that it prevented the consumer from examining the 
rubber bands prior to purchase, since once the perfor- 
ated section was torn out, it marred the appearance of 
the package. 

Printed in a single color, the design of the old package 
consisted of diagonal sections, each panel on the box 
being cut into one green and one white triangle. This 
design necessitated printing half the descriptive copy 
on the front panel. Since several of the words con- 
tinued through from one section to the other it became 
difficult to read. 
sisted of general statements instead of giving the specific 


Examining the copy further, it con- 


advantages of Spencer Rubber Bands in simple, short, 
easy-to-read statements. 
Convinced that a folding box was the best possible 


package for their particular needs, Spencer officials 
studied all available structural styles and finally found 


a new carton style with a hinged telescoping cover which 
they believed would be the ideal package for the rubber 
bands. 

This style of box is made with the hinged cover de- 
signed so that the tab extending off the front panel 
engages with the double-wall construction inside the 
cover. When the cover is pressed down, it closes with 
a distinctive clicking sound, forming a positive seal 
and shutting out all dust, dirt and dry air which would 
cause the rubber bands to deteriorate inside the pack- 
age. When additional bands are needed, the cover or 
lid is easily opened and perfect access to the contents 
is secured. This hinged cover may be opened and 
closed innumerable times without marring the package. 

The distinctiveness of the new box cover is empha- 
sized by an illustration of masses of rubber bands printed 
onit. Copy telling of the cover’s features appears in a 
box on the top. Functional simplicity of design is 
observed on the other panels. A new color scheme of 
light blue, black and white adds to the fresh, clean 
appearance of the redesigned package. 

The three major advantages of Spencer Rubber 
Bands are given prominence in the copy on the front 
display panel: “they’re washed clean,” “more bands to 
the pound” and “they’ve got more stretch’’—all points 
of definite interest to the consumer. One side panel 
explains why these rubber bands have more stretch, 
while other panels contain equally pertinent information 
for the consumer, including an illustration showing the 
most popular sizes of rubber bands, with their dimen- 
sions, numbers and specifications clearly shown, thus 
encouraging the consumer to re-order Spencer bands. 

This new package is being well merchandised through 
advance showings at sectional sales conferences with 
Spencer representatives and then to all retail stationers 
through an intensive direct-mail campaign. While it is 
too early to cite any sales figures, the initial reception 
given to this new package has convinced Spencer execu- 
tives of the soundness of utilizing this method of deter- 
mining when and how to make a package change. 


Crepit: “Aliktop” bores by National Folding Bor Co., Ine., 
Vew Haven, Conn. 


PREVIOUSLY USED folding boxes were made 
with a perforated top panel that had to be torn 
out in order to get to the rubber bands and a 
fifth panel that served as a cover. Its triangular 
design treatment made the lettering hard for cus- 
tomers to read. The copy itself was too general. 
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CORRUGATED and solid 
fibre box group: 
Flint Mfg. Div... G. M. C., for 


pinion and ring-gear assembly. cabin supercharger 


Industrial 


NAILED wooden box group: Doug- 
Chev rolet- las Aircraft Co., for the turn-around 
$16,000 DC-6 


transmission. 


container holding a 





WIREBOUND box classification: Hershey 
Machine & Foundry Co., for a combination 
of boxes containing complete motor-stoker 


assembly, developed by Edgar 8. Diehl 


packagers’ best 


PRIZE COMPETITION IS FEATURE OF ANNUAL MEETING THAT DRAWS 


4,000 TO DETROIT FOR EXPOSITION AND INSTITUTE SESSIONS 


— packs for automotive aud aviation products 
captured most of the awards in the annual Protec- 
tive Packaging Competition judged in Detroit’ last 
month during the fourth Industrial Packaging and Ma- 
terials Handling Exposition. 

The competition was only one of the features that 
drew more than 4,000 registrants to Detroit’s Conven- 
tion Hall where the exposition sponsored by the So- 
ciety of Industrial Packaging & Materials Handling En- 
gineers—-was held Oct. 4,5 and 6. While industrial 
exhibits prepared by more than 90 companies and organ- 
izations supplying materials and equipment to these 
fields drew crowds in the afternoons and evenings, many 
of those attending the show spent their mornings at the 
Packaging & Materials Handling Institute which was 
organized by faculty members of the Department. of 
Business Administration, Wayne University. From 
Monday through Friday the Tnstitute had 16 sessions 
where panel discussions and talks by authorities in these 
fields pointed up the latest developments. Wilbur L. 
Lennox, merchandising research department, Kroger 
Co... and one of the original members «. the research 
team conducting the famous “Columbus Experiment” 
for A & P, substituted for Russell L. Putman as the first 
speaker at Wednesday's session on pre-packaging. 

At the annual banquet Wednesday evening, members 


of the S.LPLMEELE. heard Eldridge Haynes, publisher 


of Modern Industry, urge that they help lower high pro 
duction costs in Europe by getting handling and pack 
aging information to European firms. A. L. Green, 
general chairman of the awards committee for the Pro 
tective Packaging Competition, announced the winners 
of the competition and presented the awards at the con- 
clusion of Vir. Haynes’ address. 

Entries in the competition were, as customary, di 
vided into five classifications: corrugated or solid fibre 
boxes, nailed wood boxes, wirebound boxes, general and 
export. The cash awards are donated by various indus- 
trial firms, associations and publications, and are made 
to individuals rather than to their firms. Winners of 
this year’s competition are as follows: 

Group | —-Corrugated and solid fibre boxes: Firs/ 
award, D. S. Millman, supervisor of packaging and re 
search of the Chevrolet-Flint Vifg. Div., General Mo 
tors Corp., Flint, Mich., for the package of a pinion and 
ring-gear assembly for a Chevrolet truck. The packag 
developed by Mer. Millman features minimum cube by 
suspension of the pinion within the ring gear. The com 
ponent parts are completely separated to protect the 
teeth of the pinion and gear. The carton is made of 200 
lb. double-faced corrugated, B-thute, and the insert ts 
made of t00-lb. double-wall, die-cut corrugated (A-B 
flute). Second award, Wilburn Couch, for the package 


developed for a curved, tinted glass windshield used i: 


MODERN PACKAGING 





GENERAL classification: Acme Steel Co., for the combination 
spool and shipping container for a 50-lb. coil of stapling wire, 
designed by D. P. Mullaney. The spool. made of solid fibreboard, 


serves as the unwinding reel as well as the shipping . package. Hunt. 


a General Motors air-conditioned bus. This package 
also was the winner of the Irving J. Stoller Trophy, 
given by Mr. Stoller, president of the Fibleco Hlinois 
Corp., for the most ingenious interior packaging. Itisa 
full-floating glass pach for this $121 item, replacing a 
complicated pack that consisted of a 200-lb. nailed 
wooden box with excelsior cushioning. The new con- 
tainer weighs only 77 Ibs., including the 44! o-lb. wind- 
shield, and is said to have reduced loss and damage 
claims and complaints by 37% Chairman of the 
judges: J. Lebl, retired chief packaging engineer, Sears, 
Roebuck & Co., Chicago. 

Group 2— Nailed wooden boxes: Firs! award, W.W. 
Arnold of Douglas Aircraft Co., Ine., Santa Monica, 
Calif., for the turn-around shipping container for a DC-6 
cabin supercharger transmission, valued at $16,000. 
The turn-around container can be used from 10 to 40 
times, thereby reducing the box shipping cost to an ay - 
erage of $3.24, including labor and materials needed 
to install the supercharger in the box. It is made of 
JAN-139 Toxic Plywood-Douglas fir, Ponderosa pine, 
bolts, a liquid film pouch and silica gel protection by 
Method II. 
chief, Division of Material Containers, Forest Products 
Laboratory, U.S. Dept. of Agriculture, Madison, Wis. 

Group 3 -Wirebound boxes: First award, Edgar S. 


Chairman of the judges: T. A. Carlson, 


Diehl, purchasing agent, Hershey Machine & Foundry 
Co., Manheim, Pa., for the combination of six individ- 
ual boxes containing one complete motor-stoker  as- 
sembly. The new packaging reduces shipping weight 
200 Ibs. and labor packing costs $8 per assembly. 
Second award, James EK. Cave of the Ford Motor Co. 
for the crate used as the pack for a Ford \V-8 eylinder as- 
sembly. The features of the pack are its size and con- 
struction, which permit it to be handled easily in load- 
ing and unloading on a variety of handling equipment. 


It is reported to have reduced loss and damage claims 


nearly 100%. (Chairman of the judges: Wilmer J. 
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EXPORT | classification: Adding 


Machine Co., for the export packaging of a desk- 


Burroughs 


model adding machine, developed by Harry A. 
Phis also won the Harold Jackson trophy. 


Balster, vice president, Don L. Quinn Co., Chicago 

Group 4—General: First award, D. P. Mullaney for 
the combination spool and shipping container devel- 
oped for Aeme Steel Co., used for a 50-Ib. coil of stapling 
wire. The spool, made of solid fibreboard, serves as the 
unwinding reel as well as the shipping package. ‘Total 
shipping weight of the 50-lb. spool is 51 Ibs. (Chairman 
of the judges: James P. Corcoran, chief packaging en- 
gineer, Alden’s Ine., Chicago. 

Group 5— Export: First award, Harry A. Hunt, 
superintendent of shipping, packing and receiving, Bur- 
roughs Adding Machine Co., Detroit, for the packaging 
of a desk-model adding machine. The Harold Jackson 
trophy, donated by William H. MeGee & Co., marine 
underwriters, was also given to this pack, as represent- 
ing the most ingenious and effective method of preyent- 
ing pilferage shown in the competition. The machine is 
covered by a water-vaporproof vinyl pouch, then placed 
in a carton constructed of a 275-lb. double-wall corru 
cated fibreboard, properly stitched and taped. The car- 
ton is next placed in a glove-fit box liner and sealed box 
liner construction (0.013-in. thick 50-60-50 waterproof 
kraft impregnated paper). The liner opening is sealed 
with No. 6 No-oxi-dized compound and placed ina wire- 
bound crate. Second award, Gale C. Cunningham, 
packaging engineer, North American Aviation, Ince., 
Los Angeles, for the packaging of a horizontal stabilizer 
for the company’s T-6 training plane. The pack fea- 
tures a two-point suspension of the stabilizer to the sin- 
vle face of the box, allowing box distortion without dam- 
age to the fragile part. The pack was designed to con- 
form to Air Force and Navy military specifications and 
consists of plywood, wood, Tufllex covered with Grade 
\ greaseproof paper and preservative compound. It is 
reported that damage in shipment has been reduced 
Chair- 


man of the judges: Frank W. Green, packaging con- 


from 20% to less than 1% with the new pack. 


sultant, Springfield, Mass.). 
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Te demonstrate how its Candle Light package 
containing a nylon sport jacket actually lights up, 
MeGregor Sportswear uses this silk-screened, 
varnished display to hold the lighted package. 
The package consists of a printed transparent 
acetate tube, 11's in. tall and 4 in. in diameter. 
The die-cut paper cover is printed with the 
MeGregor plaid as a background with simulated 
candle drippings. The ‘“‘candle flame” is an 
electric light bulb complete with cord and 
socket ready to plug in. Display, Frank Coll- 
man, New York. Printed acetate tube, New- 
ton Carton Co., Newark, N. J., using Mon- 
samto, Eastman and Celanese acetate. Cover, 
Harcord Mfg. Co., Jersey City, N. J. Electrical 
apparatus, Gem Electric Co., Brooklyn. 


A merchandiser that takes no counter space is 
this two-shelf metal rack for Minnesota Mining 
& Mfg. Co.’s Scotch tape that hangs on a cash 
register back by a flexible plastic-covered chain 
that does not mar the register. The rack holds 
approximately 3 doz. different-sized utility tape 
dispensers. Dispenser rack, Specialty Mfg. Co., 


st. Paul, Minn. 
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A sense of motion in this window display for Italian Swiss 
Colony wines (National Distillers Products Corp.) is achieved 
through the use of three planes and full-color lithography. 
The gaily-costumed Tyrolian boy and girl illustrations 
are die cut to look as though they were “leap- 
ing’ over the billboard in the foreground. Display, 
Einson-Freeman Co., Inec.. Long Island City, N.Y. 


DISPLAY 
pA LLERY 


his streamlined counter perfume sampler unit for Solon 
Palmer's three fragrances is molded of plastic with a 
flocked base that gives it a pleasingly soft appearance. 
The perfumer’s name is dramatized by the distinctive 
style of lettering for the logotype on the front. Dis- 
play designed by Herbert H. Cooper & Associates, Los 
Angeles, and produced by Kolograph Co., Inc., Los An- 


gzeles, using Acris Mfg. Co.’s Acrimite plastic. 
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Promotion of Nestle’s chocolate products is given a lift by these three displays designed for the company’s chocolate 
bars, syrup and semi-sweet chocolate. The realistic appearance of the girl eating an ice cream sundae is created 
by the use of full-color lithography on the die-cut, two-plane display card. The two floor stand merchandisers are 
both lithographed in four colors and are delivered to dealers in collapsed form. The Toll House jumble display fea- 


To EASA st 


tures giant reproductions of the package on the base. The floor stand for the chocolate bars has a flat shelf and one at 
an angle to heighten the eye-pull. Display card, Forbes Lithograph Mfg. Co., Boston, Mass. Floor stands, Einson- 
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Freeman Co., Inc., Long Island City, N. Y. 


Arnold Bakers place bags of Lemon Cookies 

—newest addition to its sweet-goods line—on 

the counter with this handy display carton. 

Both carton and bags are printed in yellow 

and black plaid. The same design in different 

colors is used for Arnold’s oatmeal cookies. 

The paper bags have laminated glassine liners 

and tin-tie closures. Display, Robert Gair 

4 m . Co., Inc., New York. Bag, Thomas M. Royal 

with & Co., Philadelphia. 
Swing Spout 
Vegetable Sprayer 

& Dishwasher 


WALL OR TABLE TYPE 
REPLACES ANY SINK FAUCET 


ona 


Use features and price are clearly presented in this three- 
panel display used by Gerity-Michigan Corp., Adrian, Mich., 
for its new Dishmaster mixing faucet attachment. The at- 
tachment itself is placed in front of the center panel, while 
the left wing is printed with illustrations showing how the 
Dishmaster works. The right wing gives the price. The 
display is made of 80 pt. fibreboard, printed in full color. 
Display, River Raisin Paper Co., Display Div., Monroe, Mich. 





* 
B O at 1 n a b O >» 4 BEETLE'S 15-FOOT FIBERGLAS BOAT IS SAFELY 


DELIVERED IN SPECIALLY CONSTRUCTED CORRUGATED CARTON, AT GREAT SAVING 


Net: knows what old-time New Bedford sailors 
think when they see 15-ft. boats shipped out of 
the old whaling center by the Beetle Boat Co. in 
corrugated containers, but Beetle officials believe that 
the unusual packages are proving a successful solution 
to their shipping problem. 

The boxed boats are members of Beetle’s new “BB” 
fleet of small boats molded in one seamless piece of 
plastic-impregnated Fiberglas. The longest, a 15 ft.. 
3 in. outboard runabout, weighs 325 Ibs.; the heaviest, 
a 12! .-ft. centerboard sailboat, weighs 375 Ibs. The 
boats were first shipped in sturdy wooden crates which 
added considerably to the shipping weight and cost of 
the boat. Because the boats are sold directly to the 
consumer, that familiar phrase, “plus crating charges 
for f.o.b. shipment,” on the sales literature or invoice 
often proved an obstacle that discouraged or delayed 
asale. Beetle officials were, therefore, anxious to find 
a lighter and less expensive way of packing the plastic 
boats. 

The comparatively light weight and tremendous im- 
pact strength of the boats’ material and construction 
led the company to experiment in an effort to reduce 
packing costs. Padded canvas bags were tried on a 
refund-on-return basis, but this involved) additional 
bookkeeping, checking and inventory problems for the 
company. 


Beetle then took its packaging problem to a manu- 


facturer of corrugated shipping containers to see if a 
corrugated container could be developed for the pur- 
pose. Specially designed sample boxes for three of the 
larger, heavier boats were put through a series of tests 
by Beetle, including an actual test shipment of a less- 
than-carload lot. Well satisfied with its own tests and 
the reports on the excellent condition of the boats in the 
test shipment upon their arrival, Beetle adopted these 
boxes. 

The boxes are designed and constructed so that no 
pressure is put on the structure of the boat itself. All 
of the pressure and staching weights are borne by the 
walls and the interior packing pieces of the containers. 
The boxes are made of 500-test guaranteed double-wall 
corrugated. The double wall consists of A and C flute, 
100% kraft, 0.023 outer-middle-inner liners, with 
0.009 kraft corrugating medium. The inner packaging 
is constructed of the same material.  [t consists of 
scored sheets which, when folded, make up into wedge- 
shaped fillers that act as bumpers for the bow and stern 
of the boat, protecting it from blows or punctures from 
the outside and serving as a protective cushioning so 
that the painted surface of the boat is not marred. 
To keep the boat from shifting laterally, two cross 
pieces of | by 6 in. lumber are bolted through the oar 
lock holes. The completed boxes are then bound with 
steel strapping. 

The adoption.of the stéel strapped, corrugated boxes 
as the “BB” boat package 
has resulted in three great 
advantages to the Beetle 
company : 

|. The original cost of 
boxing has been reduced by 
more than 50%. 
2. Tare weight of the 
boxes has been reduced by 
90%. 

3. Labor and floor space 
required in’ packaging the 
boats has been substantially 


reduced. 


CneDIT Corrugated bores, A 
P Corrugated Bor ¢ orp Lowell 


Vass 


MAIDEN VOYAGE of a Beetle boat begins with lowering of corrugated 
carton, illustrated at left, to trucks for overland delivery. All of the 


pressure and weight is borne by the container walls and interior pack- 


ing. Wedge-shaped, scored interior sheets act as bumpers for bow and 


stern, and prevent marring. Cross pieces of lumber bolted through the 


oar locks keep the boat from shifting laterally. The one-piece, seamless, 


plastic-impregnated Fiberglas boat is shown in action in photo above. 
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x Need window cartons? 


Burt can take care of your 
requirements at a fraction of 
a cent each. 

Size, color, shape to 


your specification. 
¢ 





F. N. Burt Company Inc. » Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers - 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct * Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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Your package has to be a standout to attract 
attention from a crowded display shelf —smart 
and colorful to catch the shopper's eye at a 

A ’\.A\AF glance....And it must be ga ioianiies 
enough to invite closer inspection. For in 
impulse buying, it’s that “second look” that 
clinches the sale! 

Aware of the important part packaging plays 
in successful selling, leading manufacturers are 
constantly seeking to improve their packages 
and, if possible, to reduce costs. And in the great 
majority of cases, they look to PACKAGE for 
the machines to do the job. 

They've learned that the extreme flexibility 
of PACKAGE machines—their adaptability to 
many kinds of wrapping materials, and to nu- 
merous styles of wrapping—affords the broadest 
latitude in designing appealing packages. 

Moreover, they know that PACKAGE ma- 
chines wrap at high speeds, and can be counted 
on for years of service. 

Perhaps you have a new product you wish to 
package. Or, it may be that sales of an estab- 
lished item could be increased through package 
improvement. Why not look into the possibili- 
ties offered by America’s most extensive line of 
fast, modern wrapping machines? 


Write for a copy of our folder 
“Packages that Sell”’ 


Over 80% of America’s machine wrapped products PAC KAG EF 


are wrapped on PACKAGE machines 
MACHINERY COMPANY 


SPRINGFIELD , MASSACHUSETTS 


NEW YORK CHICAGO BOSTON CLEVELAND ATLANTA DALLAS 


DENVER LOS ANGELE*S ISC ¢ SFA LE TORONTC MEXICO. DF 
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«TECHNICAL 


ENGINEERING e METHODS e TESTING 


Charles A. Southwick Jr. ¢ Technical Editor 


Impact on cap liners 


APPARATUS AND STATISTICAL METHOD FOR ESTIMATING IMPACT-SHOCK RESISTANCE 


OF COATED OR LAMINATED PAPERS. 


Du the course of an investigation of the crack- 
ing of bonded coated or laminated paper used in 
the manufacture of cap liners for glass containers, it 
was desired to determine both the limiting thresholds 
and the probable variation of impact resistance of the 
various paper surfaces. Due to the nature of the sur- 
faces, repeated superimposed impacts of gradually in- 
creased force up to breakdown point were not consid- 
ered applicable, since the physical structure of the 
coating might be severely altered, resulting in mislead- 
ing information. Another suggested method involving 
the testing of 10 or 20 specimens at selected levels of 
impact force presented the difficulty of considering a 
large number of tests per sample. 


General method 


The method selected for evaluation of impact resist- 
ance is a modification of a technique established at the 
Explosives Research Laboratory at Bruceton, Pa., for 
determining the sensitivity of explosives to sudden 
shock. The original procedure (1)¢ consists in dropping 
a steel ball from one height and noting whether the test 
specimen explodes. If no explosion occurs, another 
specimen is tested at an increased height; whereas, if 
explosion does occur, a decreased height is used. Em- 
ploying this up-and-down procedure, it is evident that 
the testing will be concentrated in the vicinity of the 
point at which there is an equal probability of either 
explosions or non-explosions and that time will not be 
spent testing specimens under conditions which are 
practically predictable. 

Schematically, the procedure recommended for the 
purpose at hand is as follows, where “x” denotes a 
break in the coated film and ‘‘o” a non-break and where 

* Research Manager, Cap-Seal Div., Irvington Varnish & Insulator Co 


Newark, N. J 


+ Figures in parentheses identify “References” appended 


NOVEMBER 1949 


By H. G. Steffens* 


“d” is the diameter of the impact ball it being under- 
stood that each point so designated represents a com- 
plete test on a fresh portion of the specimen: 


mm 


am 


am 


It will be noted here that instead of varying the 
height, the ball diameter (or weight of ball) has been 
varied. This eliminates variation due to the rate at 
which impact shocks are applied. 


escription of apparatus 


The apparatus, as shown in Figs. | and 2, consists of 
a set of upright members carrying an adjustable hori- 
zontal bar to which is attached an electro-magnet. By 
means of a controlling switch, steel balls are dropped 
from a height of about 31° , in. at will from the magnet 
to a hinged platform beneath. The coated specimen is 
placed between the platform and a steel base plate 
covered with a thin mat of rubber, of definite dimen- 
sions and hardness, which acts as a cushion. Contact 
of the hinged platform with the coated paper is effected 
through a steel ball 0.500 in. in diameter. Thus, the 
specimen is tested under conditions of variable force 
applied at a uniform velocity and under identical point- 
Tests are conducted at room 
Steel balls are selected 


w-in. diameter intervals. 


of-impact conditions. 
temperature (77 to 84 deg. F.). 


from ball-bearing stock at ! 


Outline of procedure 


Preliminary tests should be conducted to determine 
the approximate mean diameter and a suitable value 
for the diameter difference between each ball of the 
series. It has been established that the interval Ad 
should lie between o and 20, where o is the standard 
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deviation calculated as shown in a later section. The 


interval 0.0625 in. ('/y in.) generally satisfies this con- 


dition and can be employed with safety. The approxi- 


mate mean and the interval can be obtained through 
exploratory tests. 

It is also necessary to select a function as a test vari- 
able that is normally distributed, since the basis of the 
calculations is that a normal distribution exists. Tests 
conducted would indicate that the ball diameter is 


normally distributed. In cases where variable heights 


are employed, it has been found that the logarithm of 
the height is normally distributed. The selection of 


the proper function is a matter of experience based on 
trial and error rather than on any mathematical ap- 
proach. The manner of checking the normality of dis- 
tribution by use of the x° test is shown later. 

The sample size for an experiment of this nature 
should be large, since exact measurements of the critical 
impact strength cannot be made and the amount of 
information available is at best but half that available 
in measured data. The theoretical basis of the method 
outlined here is for sample sizes of 50-or greater. Witha 
little experience, an operator should be able to make 
and record six to 10 impacts per min. so tests from 
50 to LOO impacts per sample should not be impractical. 


Calculations 


Let mo, my, me be the number of breaks or non-breaks 
for the Oth, Ist, 2nd diameters, respectively, and let .\ 
be the total number of breaks or non-breaks. Let ¢ 
be the diameter of the smallest ball used on which there 
When the total number of breaks 
is not equal to the total number of non-breaks, calcula- 


is a test recorded. 


tions for mean diameter and standard deviation are 
estimated from the smaller. The formula for comput- 
ing the mean diameter at which 50% breaks occur is: 


») 


where (is the unit interval, where dis the ball diameter 
interval and where the plus sign is used where no-breaks 
are considered and the minus sign where breaks are 


considered. 


I. APPARATUS for impact-shock test. Steel 
ball is held by electro-magnet at top of appa- 
ratus and dropped by contro switch to \V- 
shaped hinged platform directly above specimen, 
which has a '2-in. steel ball at point of impact 
on specimen. The force of impact is varied ac- 


cording to the size and weight of ball dropped. 


The standard deviation of the mean is cbtained by 
Si2n ain 
vi ( ) 
\ \ 

Through reference to Table La value for s is obtained. 
Having obtained this value, it is then substituted in the 
following equation to obtain the standard deviation 

7 ds 


By tabulation of the test results for a sample test 


shown schematically under Fig. 3 aceording to the 


PABLE HI—CALCULATION OF 
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3 
GRAPH for obtaining G from values of s. 
Curve B is used only where mean diameter m (as 


calculated), falls on one of diameter levels used. 


2. CLOSE-UP of the point-of-impact area value of s according to the data of Fig. 4. In this case 

of the test apparatus, illustrating the non-vari- G equals 0.99 and 

able 1-in. steel ball through which the variable 

: : . : 2.6 0.008 & 0.95 

impact is transmitted to the specimen paper. cl 0.6875 + 2. 7 0.6875 + 0.027 
Vv 


Test for normality 
above plan, the computation will be illustrated and ; : ; : : 
simplified. Apart from plotting the various functions of the 
diameter against per cent breaks or non-breaks for 

d . each diameter on arithmetic probability paper, it is 
em in. ~ possible to determine by calculation whether a condi- 
so in 
8125 in 
8750 in 
9375 in 


tion of normality exists in the particular function 


chosen. 


B VARIATION in the mean diameter (m) and con- 


+ O.104 O.7915 


0.6875 + 


56 1 fidence interval with the number of tests made. 
0.0625 0.0875 





18 2 | 


18 «x 96 56)? 1,472 
VW - 0.610 
2.304 2.304 








Referring to Table L, the value of s is 1.08 and, 


a 0.0025 « 1.08 0.068 in 











The confidence interval, or that interval in which the 


INCHES 





estimate, m, of the true diameter lies with a probability 


of 0.99, is calculated according to the following equa- 





tion: 














VN 





where the numerical value of G is obtained from the NUMBER OF 


on FIG. 3— RESULTS OF 100 IMPACT SHOCK TESTS ON SARAN-COATED PAPERS 

1.0000" x — a 

9375" - x x ——- x — — x 

8750 -a-- — O-X X-O-xX x x x x O-x x x 

Bi25" -O-x X-X-O x-0-0 x X——O-X-X-O-X-O-X-KX-O-*%-O x x-X X-X-xX X-O-X-X O-X-K-x-xX 

7500 — ie) Xx-O-x-O — 0-0-——-0-—__0- 0-0 K-O-O-X-0-0-0-x-0-O —O-K-K-0-—-0-0-0 
—O—oO ° ° ° 0-0 
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TABLE HI—,? VALUES FOR SMALL FREQUENCIES 


2 3 1 


tol 
$56 
350 
291 
177 
816 


263 
787 15.550 
i770 14. 896 
785 O00 14.314 
i] 


‘ 
ae 
‘ 
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613 10 571 
273 353 
950 195 
= 
Tat 


508 2 393 
1s 2.011 
3560 TO8 
285 57 
Ooo 247 
150 O70 
190 920 
236 793 
288 684 
34 591 
wt 510 
169 +41 
539 381 
613 $29 
691 O00 


76 
050 
990) 
160 
188 
931 
1o0 6 
059 > 
712 1 
Hil 1 
17 1 
914 3 
708 3.388 
3 
» 
» 


viet 


} 871 


527 089 
818 


Yat 


361 
219 
090 


976 


973 
3: 
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TABLE IV—TYPICAL TEST RESULTS FOR VARIOUS 
LINER-FACING MATERIALS 


all values in inches 
Mean Standard 
diameter, deviation, Confidence 


Vaterial m o interval 


Saran-coated paper A* 801 138 733-0. 868 
Saran-coated paper B 948 098 901-0. 995 
Saran-coated paper C 025 056 924 1.126 
White  solvent-resistant 

coated paper A 74 1h! 
White  solvent-resistant 


686 0 796 
coated paper B 907 056 857-0957 
One-side coated yellow 

paper A O49 099 000-1 098 
One-side coated yellow 

paper B vo4 172 925 1 083 
Pwo-side coated yellow 

paper 937 911 0 963 
Vinyl-coated paper OW 039 918 0 962 
Polyethylene-coated 

paper 021 215 O1L-1 032 
Paperbacked Pliofilm 134 088 090-1178 
Brown acid-resistant 

paper Ovi 165 023-1159 
Black alkali-resistant 

paper 059 0.120 000-1117 


* Letters indicate material selected from various sources 


Probabilities of breaks or non-breaks at each di- 
ameter can be determined using the mean diameter and 
the standard deviation. Thus, the probability of a 


break at diameter d, can be determined from the area 
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15.335 

13. 985 

12.817 

11.794 

10.888 

10 079 

9 350 

8.690 r 15 O18 
54d 8.088 7 14.141 
Ile 7 539 13.336 
731 7.034 668 12 590 
37k 6 568 091 11 900 14.961 
054 6 1 555 11 256 14.211 
755 3.742 057 10 656 13.509 
of the normal probability function at the ordinate cor- 
responding to (d,; — m)/o. This probability is denoted 
as p, and the probability of a non-break is then 1 — p, 
equals q,. 

By use of these probabilities it is possible to calculate 

a number which will indicate if the sample is representa- 
tive of a normal distribution. Table IT shows the 
scheme of computation for x?, where the non-breaks 
rather than breaks were (Continued on page 174) 


THE RELATIONSHIP of M to s for the values 
of M less than 0.30, where m-h is the positive 
difference between the mean and the nearest di- 


ameter, and where d is the diametric interval. 















































Insect-repellent cotton bags 


TREATMENT OF CLOTH WITH NEW NON-TOXIC INSECTICIDES SHOWS GREAT PROMISI 


By Richard T. Cotton,* Justus C. Frankenfeld? and Winston B. Strickland{ 


— infestation of milled cereal products after they 


have been bagged or packaged is a matter of great 


concern to manufacturers, marketers and consumers of 


such products. Insects readily enter paper bags and 
fibreboard packages through small openings at the 
point of closure, through needle holes in sewn bags, ot 
by boring directly through the paper or fibreboard, 
The resistance of fabric bags to insect entry depends on 
the kind of fabric. The coarser the weave, the more 
easily the fabric is penetrated. Adult insects may 
thrust their ovipositors through the fabric and deposit 
their eggs in the food material within, or the small 
larvae may crawl through needle holes along the seams 
and at the tops of the bags, or directly through the 
mesh of the fabric. 

It was thought that the method of inseet-prooting 
bags offering most promise was impregnation of the 
In 1940 tests were 


made with a number of repellents at the Manhattan, 


material with a chemical repellent. 


hans., laboratory of the Bureau of Entomology and 


Plant Quarantine. Paper impregnated with a 1-500 


nicotine solution or a 2% solution of sodium: silico- 
fluoride showed excellent resistance to penetration. 
Both paper and cotton bags impregnated with various 
concentrations of nicotine sulfate were tested, with 
varied effectiveness. 

In experiments since 1940, many chemicals have been 
applied to paper and fabric bags by dipping or by in- 
corporation in sizing or coating materials. Toxic 
materials such as DDT were found to give excellent 
protection, but were not considered suitable for use 
with fabric bags because it was difficult’ to combine 
them with the fabrie in such a manner that they wouid 
\ repellent that 


Was non-toaic to warm-blooded animals appeared to be 


not contaminate the packed product. 


necessary. In 1943, paper impregnated with pyreth 


rum extract was found to be an excellent insect repellent. 
In June, 1916, various mixtures of pyrethrins with 


piperonyl butoxide or piperonyl cyclohexanone were 
obtained for testing. Two formulations -0.5%_ of 


pyrethrins plus 5% of piperonyl butoxide, and 0.25% 


of pyrethrins plus 5¢ 


¢ of piperonyl cyclohexanone 

both in deodorized kerosene with an emulsifier added, 
were used to impregnate both paper and cotton bags. 
Phese formulations were used both at full strength and 


in dilutions in water at 1 to 9 and 1 to 14 parts by 


| Of the Division of Cereal and Forage Insect Investigations, Bureau 
Entomology and Plant Quarantine, Agricultural Research Administratior 
tS. Dept. of Agriculture 
t Of the Southern Regional Research Laboratory. Bureau of Agricultura 
and Industrial Chemistry, Agricultural Research Administration, |S. Dept 
of Agriculture 
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volume. Both kinds of bags treated with these mix- 
tures at full strength gave excellent resistance to pen 
tration for a long time. Impregnated cotton bags 
filled with insect-free flour were exposed to heavy 
infestation from July, 1946, to July, 1947. On exami- 
nation, the bag treated with the pyrethrins-piperony | 
butoxide formulation contained two dead tlat-grain 
beetles (Laemophloeus minutus {Oliv.|) and the bag 
treated with the pyrethrins-piperonyl cyclohexanone 
formulation contained one dead confused tlour beetle 
(Tribolium confusum Duy.). An untreated bag con- 
tained 182 live flour beetles and 26 live flat-grain bee- 
tles. Baking tests conducted by the Milling Depart 
ment of Kansas State College in July, 1916, showed no 
ill effect of the chemicals on the baking yualities of 
ffour packed and stored in the treated bags. 

Tests with cotton bags were continued to determine 
minimum effective dosages and to perfect commercially 
practicable methods of application. The material for 
the bags was prepared at the Southern Regional Ri 
search Laboratory of the Bureau of Agricultural and 
{ nbleached 


sheeting having 48 yarns per ineh in both warp and 


Industrial Chemistry, at) New Orleans. 


filling was impregnated with water dispersions of a 
1-10 pyrethrins-piperonyl butoxide mixture in connec- 
tion with the usual padding process, of such strengths 
that the finished cloth contained 5, 2.5 or 1.25 mg. ol 
pyrethrins per square foot. To insure complete and 
uniform penetration, a wetting agent of the sulfated 
fatty-alcohol type was used and the padding mixture 
was heated to boiling. The treated cloth was then 
dried in a hot-air drier at 212 deg. F. Bags 5 by 8 in. 
made from the treated cloths were filled with insect- 
free flour and exposed to insect infestation for eight 
months. Good protection ‘was obtained with bags 
treated at the highest dosage, but not at the two lower 
dosages. 

In another series of tests, bags made from unbleached 
cotton cloth treated with different dosages of 1 10 
mixture of pyrethrins and piperony! butoxide and also 
with pyrethrins alone were filled with insect-free flout 
and exposed for seven months to continuous infesta- 
tion by the confused flour beetle, the cadelle (Tene- 
hroides maurilanicus {L. and the Mediterranean 
flour moth (Ephestia kuehniella Zell). At the end of 
the seeond, fourth and seventh months, the bags were 
examined and the number of insects recorded, and the 
bags refilled with insect-free flour. The data given 
in Table L indicate that satisfactory protection against 


these inseets for a seven-month period was afforded 
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by pyrethrins used alone or in combination with pi- 
peronyl butoxide, at all the dosages tested. 


rABLE I—RESISTANCE OF COTTON BAGS TREATED 
WITH VARIOUS DOSAGES OF PYRETHRINS, WITH 
AND WITHOUT PIPERONYL BUTOXIDE, TO PENE- 
TRATION BY INSECTS 
Dosage of repellent 
(mg.per 
sq. ft. of cloth Number {rerage number of insects 
Piperonyl of bags per bag afler 


Pyrethrins butoride treated ? months 4 months 7 months 


100 j 


50 


lL ntreated | 


The pyrethrins deteriorate rapidly when exposed to 
light. To determine whether the repellency of treated 
cotton bags would also be affected by exposure to light, 
bags made of cloth treated with the L-L0 pyrethrins- 
piperonyl butoxide formulation at the rate of LO mg. of 
pyrethrins per square foot were filled with insect-free 
flour and exposed to insect infestation in darkness, in 
indirect light and in direct sunlight. When the flour 
was examined at the end of seven months, it was found 
that the insect repellency was retained under all con- 
ditions. 

In the investigation of techniques for applying the 
repellent to cotton cloth, the 1-10 pyrethrins-piperony! 
butoxide formulation was applied to warp yarn during 
the sizing operation. The sizing consisted of 15 oz, 
of 40-fluidity thin boiling cornstarch per gallon of 
water, cooked by boiling with an open steam line for 
| hr., to which 6% of emulsified beef tallow, based 
on the weight of the starch, was then added. The 
insect repellent was also added after the starch was 
cooked, The cooking of the starch and the sizing oper- 
ation were carried out in the laboratory under con- 
ditions similar to those in mill practice. The sized 
warp was wound on a loom beam and woven into sheet- 
ing 12%/, in. wide, with untreated filling. The cloth 
weighed approximately 5' » oz. per sq. yd. and con- 
tained 46 by 50 yarns per sq. in. The dosages of the 
pyrethrins-piperony! butoxide mixture were such as to 
Identical 
cloth was woven for bags from yarns containing no 


give 8 and 4 mg. of pyrethrins per sq. ft. 


repellent. It should be emphasized that in the treated 
cloth only the warp yarns contained the repellent. If 
both warp and filling had been treated, the dosages 
would have been about twice as heavy. The cloth 
was made into bags which were filled with insect-free 
flour and tested over a four-month period. At_ the 
end of this time no insects were found in four replicate 
bags treated at the higher dosage and only one insect 
in one of the four bags treated at the lower dosage. 

To test the persistence of the treatment on unfilled 


bags, treated bags were stored for five months and then 


filled with flour and exposed for two months to an 
extremely heavy infestation of Mediterranean flour 
moths, confused flour beetles, cadelles and lesser grain 
borers (Rhyzopertha dominica [F.] No insects pene- 
trated any of the bags that had been treated at either 
dosage, whereas untreated bags exposed to the same 
infestation contained so many insects that it) was 
impractical to count them. During the test’ period, 
insects were seldom seen on the treated bags, whereas 
large numbers crawled over the untreated bags. There 
was little mortality of flour beetles forced to remain on 


treated cloth for long periods 


Conclusion 


These experiments show that bags made from cotton 
that has been treated with the extremely light dosages 
of pyrethrins, alone or mixed with piperonyl butoxide, 
as discussed above, will protect flour packed therein 
from insect infestation for at least) seven mouths 
These chemicals are of a comparatively low order of 
toxicity to warm-blooded animals and it seems un 
likely that at the rates and methods of application used 
in these experiments they will contaminate products 
packed in treated bags. Further work is needed, 
however, to settle this question and to determine the 
minimum effective dosages. Treated cloth is not 
materially changed in appearance. Pyrethirins give ita 
slight though not objectionable odor. 

At present prices, the cost of the treatment is low 
enough to make commercial application practicable. 
Manufacturers of fabrics for cotton bags may find it 
possible to treat warp yarns during sizing at no addi 
tional cost other than that of the chemicals. 


EFFECTIVENESS of treatment is shown by this 
photo of treated and untreated flour bags turned 
inside out after exposure to infestation for two 
months. Inside of the untreated bag is a mass 
of webbing by Mediterranean flour moth, whereas 
the treated bag shows no sign of infestation. 
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Tkis consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N Y. Your name or 
other identification will not appear with any published answer. 


Adhesives for polyethylene laminations 


QUESTION: In the Aug., 1949, issue of Mopern 
PackaGine lhere is an article on polyethylene mentioning 
laminated combinations to film and other materials. Can 
you possibly give us some suggestions as to the composition 
of the adhesives used for this purpose? 


ANSWER: There are an increasing number of lamina- 
tions of polyethylene to various other materials ap- 
pearing on the market. These laminations are finding 
customers in many applications where polyethylene 
alone does not possess either sufficient physical strength, 
adequate preservation qualities or suitable machine 
operating characteristics. However, at present, there 
are not a great many of these combinations being made 
and so the volume of adhesives used for any given com- 
bination is not large. The result is that companies 
who manufacture adhesives have not advertised such 
products and it is difficult to know the source of the 
Various adhesives used. Also, in many cases, the 
companies doing the laminating have developed their 
own adhesives, which are particularly suited for the end 
use of the material and the operation on the laminating 
equipment. It is suggested that you contact adhesive 
Companies, particularly those who specialize in adhe- 
8ives based on synthetic resins or on hot melts. This 
information, together with some work by your own labo- 
fatories, should very rapidly give yeu a suitable ad- 
hesive for the particular combinations you have in 
mind. Be sure, however, that you give the adhesive 
manufacturer all information concerning the combina- 
tion of materials you have in mind, the end use of the 
laminated material and the type of equipment which 


you propose to use. 


Carton wrap of foil-kraft lamination 


OUESTION: One of our products is susceptible to 
moisture pick-up since part of its composition is gelatin 
and water. Our normal method of packing has been a 
carton 11' 5 by 11!» by 7 in. deep and these cartons are 
shipped several lo a shipping case or in an additional 
case if shipped alone. For certain customers, and al 
ertra cost, we use a heai-sealed, laminated foil bag as an 
inner liner for the carton and have achieved excellent re- 
sults from this method. However, the use of the bag 
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causes difficulties on our packing line and we would like 
your suggestions as to how to use foil in another way to get 
similar protection. 

ANSWER: It is apparent that the El! 2 by LL!’ by 
7 in. carton size is the basie unit for packing, since in 
You can 
get low-cost and effective protection by the use of 


every case this goes into a shipping case. 


aluminum foil laminated to kraft paper applied as 
a wrapper over this carton. Such a wrapper could be 
supplied to you in sheet form in the proper dimensions 
and, for example, could consist of a 40-Ib. kraft lami- 
nated to a half-mil (0.0005) foil laminated with a flex- 
ible type of adhesive. This specification would prob- 
ably be a minimum in the weight of kraft and thickness 
of foil. The cartons initially can be hand wrapped using 
a double or confectioner’s fold for the long seam and 
the ends can be made sufficiently long so that when 
folded and tucked, they give nearly a full overwrap. 
The end folds can be held in place by a strip of gummed 
tape or by a suitable end seal. There are many com- 
panies who can supply you with such flexible lamina- 
tions and who can help you with automatic equipment 
for wrapping such! cartons if your volume is sufficient 
and tests show the wrap to be practical and effective. 


Fish fillet packaging 
OULESTIONS: We would like some information regard- 


ing fish fillets in alaminum foil without using a cellophane 
inner wrapper or a war carton as an outer container. 


ANSWER: 
used for various fish products and in many different 
ways. The Aug., 1947, issue of VlopeERN Pack AGING 
carried an article on the use of a printed foil wrapper 


Aluminum foil combinations have been 


used over a cellophane-tray combination, However, 
there is no reason why foil laminated to a film or paper 
could not be used as a wrapper or made into a bag with- 
out any other Components. Such a tough and flexible 
printed foil lamination could be made heat-sealable, or 
folded and crimped to make a protective and decorative 
package. A single foil wrapper of this type would also 
allow very rapid cooling if the packages were frozen as 
units. There have been recent examples of the use of 
heavy gauges of aluminum foil alone as a rigid con- 


tainer for frozen foods. 


MODERN PACKAGING 





Tonner) | 


FHLERS 
7 


GRADE 


COFFEE 





Nation-wide Survey Shows 


Housewives Prefer It Sealed with 


CEL-0-SEAL* 


REG. U.S. PAT. OFF. 


America’s shoppers enthusiastically indi- 
cated their preference for all these products 
protected with *Cel-O-Seal.” That's why you 
can win friends at the point of sale when 
you give them this quality touch on your 
product. Here’s why they prefer products 
sealed with **Cel-O-Seal”’: 


“Sanitary !’’ More than any other feature, the 
sanitary protection of “Cel-O-Seal” was appre- 
ciated by housewives in a recent nation-wide 
survey. Evidence of the shoppers’ concern about 
sanitation—reason for you to seal with “Cel-O- 
Seal”! 


‘‘Insure Freshness!”’ Next highest on the list 
of reasons given by housewives who preferred 
“Cel-O-Seal” protection on the products they 
buy. By providing this added protection you 
seal customer goodwill! 


“Helps make product tamper-proof!” 
Another advantage that ranks high with shop- 
pers. “Cel-O-Seal” gives assurance that contents 
are uncontaminated by sampling or sniffing. 


Always insure genuineness with “Cel-O-Seal”? 
“‘Helps make product air-tight!“’ Primary 
closures stay put when secured with “Cel-O- 
Seal.”” Women appreciate this added safety fac+ 
tor and place it high on the list of advantages! 
ADD THIS POINT-OF-SALE ASSET 

TO YOUR PRODUCT 

The colorful ‘‘Cel-O-Seal” cellulose band 
adds sparkling merchandising appeal as well 
as important protection. It’s an effective 
salesman who can close many a sale for you. 

**Cel-O-Seal” comes in a wide variety of 
colors and color combinations. Can be in- 
delibly printed with your name or sales 
message. Easily applied! 

Send us a sample of your product and we'll 
seal it with an attractive *‘Cel-O-Seal”’ band. 
Then you can see for yourself how good it 
looks! E. I. du Pont de Nemours & Co. 
(Inc.), Room 2518-A, Nemours Building, 
Wilmington 98, Delaware. 


DU PONT “CEL-O-SEAL” BANDS 


K lccording to recent nation- 
wide survey among housewives 
scientifically selected to repre- 
sent a sound economic cross- 
section of American consumers. 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 








...m Jodge CORK 


From bottom to top, this new decanter package reflects 
credit upon Pio, the House of Fine Wine. Designed especially 
for use in this decanter is a Dodge cork. Here is a closure 
which simultaneously performs two important functions 
1) effectively seals the contents and (2) contributes to the 
individuality of the package. Wine connoisseurs open and 
reseal their Pio with ease—thanks to a precisely cut 
cork by Dodge. 

Now that you know what we did for the House of Fine 
Wine, we would like to discuss what we can do for you. 
Consult us— whether your particular needs call for a custom- 
built design, a colorful wood top cork or just a plain but 
thoroughly dependable cork seal 





Send for Free Closure Survey Report. Every packaging man needs this fact-packed 
data. Report proves bormen prefer embossed-top cork closures 2 to 1 over any 
other type. Write for copy. DODGE CORK COMPANY, INC., LANCASTER, PA, 


CORK CLOSURES 


DESIGNED TO GUARD THE INTEGRITY OF THE CONTENTS 
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.. a safer trip from factory to consumer 


T 
ta want your product delivered to the user in the best possible condition. 


You wantit carefully protected through all the channels of distribution which 


it must travel — whether by train, truck, plane or ship. 


You want your shipping containers and packages to reflect the quality of 
your product and to build sales. 


To avail yourself of these advantages, call the nearest Gaylord sales office. 











GAYLORD CONTAINER CORPORATION General Offices: SAINT LOUIS 


New York * Chicago + San Francisco + Atlanta * New Orleans «+ Jersey City +* Seattle 
Indianapolis * Houston * Los Angeles * Oakland * Minneapolis + Detroit + Jacksonville 
Columbus + Fort Worth + Tampa « Cincinnati + Dallas » Des Moines * Oklahoma City 
Greenville + Portland + St. Louis » San Antonio * Memphis « Kansas City + Bogalusa 
Milwaukee + Chattanooga * Weslaco » New Haven + Appleton « Hickory » Greensboro 
Sumter + Jeckson « Miami * Omcha «+ Mobile + Philadelphia « Little Rock + Charlotte 
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ELECTRONIC VACUUM PACKAGING MACHINE 


Electronic Products Corp., Chicago, announces the availa 
bility of a new vacuum packaging machine that is said to seal 
electronically under vacuum or gas, bags made of thermo 
plastic films. Film as thin as 
0.0015 can be sealed at the rate 
of 20 packages per min., it is 
said. The machine has two sets 
of sealing bars with separate 
oscillator circuits, each rated at 
1,500-watt output of high-fre 
quency current. The power 
supply is in a separate cabinet 
adjacent to the machine To 
achieve maximum speed, two 
operators should be used. Bags 
are placed in the cavities and 
once the operator presses the 
starter button, the rest of the cycle is automatic. At the 
beginning of the cycle, the vacuum dome is raised to clear the 
top of the packages and the cavities are carried in the platen 
which ‘‘shuttles’’ back and forth. When the starting button 
is pushed, the cavities advance to a position under the vacuum 
dome, the dome comes down, sealing off the cavities, a vacuum 
is drawn and, if desired, nitrogen is injected into the chamber, 
a second seal is made and the dome ts raised. Packages are 
automatically ejected from the machine. 


HEAT-SEAL ENVELOPING OF POWDERS 


The Brown Bag Filling Machine Co., Inc., Fitchburg, Mass 


announces the development of heat-sealed envelopes of pro 


tective materials which, with a special attachment for sealing 
can be handled on their Brown Bag filling machines. A speci 
ally designed machine manufactures the envelopes, which may 
be of polyethylene-coated kraft, coated foil, laminated glass 
ine, or any other heat-sealable pouch paper. In manufacture, 
the web of material is folded over and heat sealed on two 
sides; the attachment to the Brown Bag filling machine then 
seals the fourth side after the envelope is filled 


LAMINATED TRANSPARENT WRAP FOR TEXTILES 


After several years of research in cooperation with a leading 
textile manufacturer, Shellmar Products Corp., Mt. Vernon, 
Ohio, has developed a laminated cellophane wrap which is 
said to be unusually strong 
and long-lived, for such 
products as sheets, pillow 
cases, towels, blankets, etc. 
The new wrap employs a 
specially formulated lami 
nating medium to retain 
its clarity, strength, resist 
ance to embrittling and 
good heat-sealability Pictured is the ‘‘twist-test’’ showing 
the strength of the new “Tex-til-rap”’ and its ability to take 
punishing handling. Coincident with this development, the 
Hayssen Mfg. Co., Sheboygan, Wis., has placed on the market 
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a wrapping machine which automatically applies printed 
lex-til-rap”’ from a roll, accurately positioning the printed 
design on each package. No tray or board is required 


POLY ETHYLENE-COATED PAPER LINERS 


Latest addition to the line of Raltex waterproof papers made 
by W. Ralston & Co., Inc., Old Bridge, N. J., is polyethylene 
coated paper, in flat and creped form, fabricated into box, bag 
barrel and case liners. The polyethylene plastic material is 
said to impart many new advantages to coated papers. En 
velopes of this material are said to meet Government Specifi- 
cations JAN-P-117, Type I, Grade A., Class A, B & C, and 
JAN-B-211, Type I, Grade A., Class I. They are now being 
used in the packaging of chemicals, foods, drugs and other 
bulk items 


HIGH-SPEED, FOUR-COLOR ANILINE PRESS 


Kidder Press Co., Dover, N. H., announces the newest addi 
tion to its ‘‘Celloprinter’’ line—a high-speed, four-color, ani 
line press with a central hydraulic release for all plate cy 


linders, designed primarily for cellophane. The press handles 


a 32-in. web and gives a print 
ing width of 30in. It operates 
at speeds up to 500 ft. per 
minute. Travel of the eylin- 
ders is in a vertical plane and 
is said to be so positive that 
when they are returned to the 
printing position, they as 
sume their former position 
precisely, no further adjust- 
ments being necessary Rey 
ister in the lateral direction 
is adjustable by means of a 
small hand wheel; adjustments of lateral and longitudinal reg 
ister are */s in. in either direction. The press is designed to 
provide for partial drying between colors; a gas-fired sealing 
unit locks the printing to moistureproof cellophane and a 
water-cooled roller cools the web after it has passed through 
the drying unit and sealer Ihe press is also capable of 
handling all grades of paper and light-weight board stocks 


according to the company 


PRICE REDUCTION FOR PLASTIC VIALS 


Lusteroid Container Co., Inc., Maplewood, N. J., announces a 
general price reduction of 10° on its complete line of Lus 
teroid vials and tubes. 


PRECISION IMPRINTING MACHINE 


Ability to spot code marks in identical locations or on panels 
of packages is one of the features of the imprinter, ‘‘Marko 
coder,’ now being offered by Adolph Gottscho, Inc., New 
York. The coding machine is designed for synchronization 
with a cartoner, carton sealer, wrapping machine, labeler, 
etc., or it can be used with a packing-table operation as an in 
dependent imprinting station. The machine is adjustable for 
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Tall, graceful, and 

“no-slip’— Raymond 
Laboratories’ private 
mould bottles reflect Braun 
engineering, Braun experience. 
“Bottles by Braun” means beau- 


tiful, practical bottles! 








MANHASSET 


industrial type MEL a 


CELLULOSE 
ACETATE 
ELECTRONIC HEAT 
SEALER 





offers a rugged 


This new equipment em- fs 
wa tsneinee ene CONSULT MANHASSET before you buy 


which have made THER- Bag Machi , Anili P , Re- 
MATRON electronic heat @ No adhesive used. one Mo , te cen” a “ 
agnpeeneoine @ Clean transparent seals. MANHASSET precision built machines 
a” a @ Uniformity and consis- can be adapted to your requirements or 
tency. built to your specifications. 


Send for special letter, @ High Production. O nt ; D , 
ELECTRONICSEALING @ Operted by enciilled ur Engineering Vepartment is at your 


OF CELLULOSE ACE- hel service. 
TATE ON THE THER- elp. WRITE FOR BROCHURE 
MATRON." @ Priced right. 

A complete line of Electronic Plastic Sealing Equipment. 


4 “‘Mhermatron MANHASSET MACHINE CO. 


eo division of Radio Receptor Co./nc 


151 West 19th Street MINEOLA, N. Y. ¢ Garden City 7-7560 
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Cans with Sales Appeal 


A complete custom service 
from sketch to a finished prod- 
uct that is exclusively yours. 
Your lithographed containers 
combine easy brand identifi- 
cation with ideal product pro- 


tection. 


We also manufacture a com- 
plete line of round cans with 
stock designs for candies and 


cookies. 


Let Empire quote on your re- 
quirements.. We should get 


acquainted. 





“‘No other container protects lixe the can’ 
Empire Can Corp. 
220 Ashford St. Brooklyn 7,N.¥. APplegate 7-4701 











The PerfeKtum AMPFIL 


Model F-100 


A new multi-purpose light weight machine for accurate filling 
of vials and ampuls up to 50 cc This model is adapted for 
filling up to 2000 containers per hour held in trays or may be 
used with a stationary needle for filling ampules. Provides 


smooth delivery with final drip elimination. Has governed speed 





motor Will handle solutions ranging from aqueous to light oils 


Write for literature on the AMPFIL and other ampul 


washing and sealing equipment 


PerfeKtum 
PRODUCTS COMPANY 


F stablished 


300 Fourth Ave. New York 10,N. Y. 

















Equipment and Materials 


speeds of 35 to 150 units per min. Imprint legends may be as 
small as */;5 in. or as large as 4 in. Glass, tin, cellophane 

waxed paper and films can be marked successfully through the 
use of a special type of ink and ink distribution 


NEW ENCAPSULATING MACHINE 


An encapsulating machine which ts said to produce from 60 
to 200 unit packages of powders or tablets per minute has been 
designed by Frank F. Lindstaedt and 1s distributed by 
American Machinery Co 
San Francisco. The small, 
table-top machine ts de 
signed to form a depression 
on one side of aluminum 
foil or other material in 
which ts placed an accu 
rately portioned volume of 
powdered material-—tablets 
can also be packaged— and 
the material is then covered 
with coated foil, cellophane 
or Pliofilm and the two 
strips are heat sealed together making a hermetically sealed 
embossed package. Packages may range from to Sloot 
wide or any length wtihin these dimensions 


THREE-WAY SWITCHING CONVEYOR 


Standard Conveyor Co., North St. Paul, Minn., has developed 
i new three-way, 45-deg. switching conveyor unit for use with 
its standard ‘‘Litewate” roller or wheel conveyors. It con 
sists of a series of pivoted straight rollers which are controlled 
bv a hand lever, extending from both sides of the switch, so 
that control ts possible from either or both sides. The mount 
ing and control is such that the rollers alwavs remain in true 


radial position, it 1s reported 


AL TOMATIC CASE IMPRINTER 


Specially-designed foam-rubber type faces that follow case 
contours and are said to eliminate fade-outs feature the new 
unproved corrugated shipping container imprinting unit 
manufactured by J. L 

Ferguson Co., Joliet, Il 

in its Packomatic line. An 

imprint from one to eight 

on any one or all of 

ertical sides can be 

iutomatically made with 

the unit, depending upor 

the size of tvpe used and the height of the case Pv pe S1Z¢ 
ranges from to | in. high. The unit is designed to be in 
stalled following the compression umtt of a Case s¢ iler and ha 


i maximum speed of 20 cases per minute 


IMPROVED CROWN CAPS 


Elimination of the burr or sheared ge on the underside 


the skirt edge of crowns 1s a feature of Armstrong Cork ¢ 


roved ‘Hi-Speed Crowns Che burr appears harmless! 
ly 


n the upper cut edge Phe change results in less abrasio 


own, less abrasion dust in the crowner mechanism 
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SMALL PLASTICS FOR A VITAL JOB 


saint 
For SP in - 


? 
< 


illinois 
ns 
see OWS 


*Small Plastics in Big Volume 


NOVEMBER 1949 


One-piece caps with tube projections— 


precision examples of O-I's high-speed production at low cost. 


te GUARANTEE a dependable flow 


of blood, plasma, or serum to the 


patient, the Recipient sets pictured 
above use a one-piece plastic cap with 
tube projections. 

These vital parts are precision 
nolded by Owens Ulinois—makers of 
millions of small plastics for hundreds 


of industrial and household uses. 


PLASTICS DIVISION 


You can count on our expert plasti¢ 
engineers to match design with the 
most efficient molding process. They 
can fill your requirements with great 
technical accuracy . . . and with econ- 
omy of time and money. 

For the small plastics you need in 
big volume, call on us. We'll fill your 
order promptly. 


OWENS-ILLINOIS GLASS COMPANY 


TOLEDO |, OHIO + BRANCHES IN PRINCIPAL CITIES 





WHEN YOU 
SHOW WHAT 
YOU'RE SELLING MODEL (4? 


in A NUVOPAK’ coNnTAINER 


MANAGEMENT tells us sales jump when a product 
is packaged ... in a Nuvopak container. 


RETAILERS tell us a product is better displayed, 
protected and sells faster...in a Nuvopak 
container. 


PRODUCTION MEN tell us it’s faster, cheaper and 
easier to package a product... in a Nuvopak 
container. 


NUVOPAK is tough, light weight and mass pro- 
duced in a variety of sizes. 


Write us today for complete information. 


CAMBRIDGE PAPER BOX COMPANY 


NEW YORK CITY CAMBRIDGE 39, MASS. PROVIDENCE, R.! 
SET-UP, FOLDING AND PLASTIC CONTAINERS 


Dont be satisfied with 
anything less than...a 











> _ “WOLVERINE 
HYDRO-PRINTER” 


(automatic hydraulic 


: Aniline 
Printing 


Investigate the many new technical innovations and im- 
provements: 

1. Hydraulic, instant on and off impression control 
Free wheeling, constant rotating ink rollers 
Instantaneous running register control. 

One single impression drive gear (no back lash). 
Most rigid solid and compact 5-inch frame con- 
struction 

6. Acomplete one push-button controlled press. 

Check and compare these, and many other new features 
with any other Aniline Press on the market and then give 
your plant, and press operators the finest press to work with 
* Widths from 31” to 122” *From two to twelve colors 
Excellent for the speedy, highgrade production in printing 
all kinds of paper, board and indispensable for cellophane, 
polyethylene saran and any other plastic films and foils. 


Wi l ° PAPER CONVERTING 


MACHINERY CORPORATION 
19210 STANSBURY AVENUE, DETROIT 21, MICHIGAN 











scratching and marring of decorations and a reduction in wear 
of crowner chutes, according to the company. 


CODING DEVICE FOR BOTTLE LABELERS 


Through the attachment of a new 


device now being marketed by 
Holyoke Production Machine Corp 
Holyoke, Mass., bottle-labeling ma 
chines can be made into fully auto 
matic coding machines, it is re 
ported. This Hampden label coder 
adds coding information by im 
printing the labels before they are 
applied. One line of type is held in 
the end of an adjustable arm which 
carries them to the stack of labels 
in the machine in the interval be 
tween successive swings,of the gum 
mer fingers. The device is said to 
be simple to adjust and maintain 


PRICE CUT ON PLASTIC CONTAINERS 


Celluplastic Corp., 
price of its 


Newark, N. J., 
Clearsite” plastic containers 


announces a reduction in 
These containers 
may now be obtained in mottled, pearl, tortoise shell and 
metallic finishes in a variety of colors. The corporation also 
has new equipment that permits the manufacture of rigid con 
tainers in special shapes to accommodate odd shaped prod- 


ucts, and flexible containers in any length up to 6 feet. 


HAND-OPERATED CASE NUMBER IMPRINTER 


The automatic rubber figure case numberer shown in the ac 
companying illustration is made by the William A. Force & 
Co., Inc., New York 


for use in numbering cases in 


Designed 

warehouses, on loading plat 

forms or on production lines 

the imprinting tool is made 

with an aluminum frame in ! 

It makes 
dupli 


or l-in. models 
three types of imprint 


cate, consecutive and repeat 


PRINTED GUMMED-PAPER BANDING TAPES 


\ line of stock designed, printed gummed-paper tapes for use 


in banding such items as bananas, celery, etc., into consumer 
sized units for self-service merchandising is now available 
from Paramount Paper Products Co., Omaha, Neb. Space ts 


provided on each design for the write-in of specitic information 


GREASE-RESISTANT LARD CARTON 


\ newly developed lard carton made of solid bleached paper 
board base stock for brilliant whiteness and with a special 
stain- and grease-resistant coating which, it is said, will not 
flake or rub off is now being offered by Marathon Corp 
Menasha, Wis Wonder White,” are 
available in tuck-end and Peters styles. The attractive ap 


Che cartons, named 
of the printed white cartons, which have been 


pearance 
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100% IPI Anilox Inks 
Print Sharp, Look Sharp 


IPI Anilox 
inks are 
100% pig- 
mented inks 
for aniline 
and aniline- 
type 
They print sharp, look sharp on 
the package —need no slip 
Opacity and light- 
fastness are tops. Anilox inks 
offer wide color choice for prac- 
tically all types of stock. They 
work well on patent coated and 
other papers, tate, 
foil—even highly plasticized 
cellophane. IPI Anilox System 


\ 


presses. 


sheeting. 


board, ac 


of ink distribution controls ink 
film 


for more uniform color. 


IPI * DIVISION OF 


VEH PONTIAC PACK Ack 

GIVES CLASS 41ND COLOR 

TO AUTO ACCESSORIES 
Now Pontiae adds class and 
sales appeal to homely items 
like pedal extensions. A spar 
kling new package does th 
trick with clean design and dis- 
tinctive printed colors. 

IPI developed the inks in two 
special colors— Pontiac 
and Pontiac Buff—under 
direction of J. K. Stuart 
tiaec Motor Division, Genera 
Motors Corp.) and the 
designers, McManus, John and 


Red 
the 
Pon- 


Adams, Inc., Detroit. IPI Speed 
Limit Black is the third color. 

A special IPI varnish pro- 
tects this package and keeps it 
looking new. Stockroom dust 
wipes off easily. 

Much credit for the appeal of 
Pontiac's package is due the 
package printers who produced 
it— Great Lakes Box Company 
Cleveland) and Spitzer Paper 
Box Company (Toledo). 





FERD’NAND 


INTERCHEMIC 





Build a Better Mousetrap 


AL ¢ ‘ORPO ORATION 


IPL HAS 


ities Printers Can 
Order Inks by Number 

from Nearest IPI Branch 
Now package printers can get 
IPI inks to match all the new 
G.C.M.I. package colors. And 
they can get them from any 
one of IPI’s 31 Branches and 
Service Stations throughout the 
country. All of these colors may 
be ordered by number as shown 
in the color charts just iss1ed 
by the Glass Container Manu- 
facturers Institute, Ine. 

Colors in the new charts are 
those found most popular for 
printing corrugated boxes for 
glass containers. They are also 
said to be time-tested for legi- 
bility against the characteristic 
color of corrugated board. The 
effect of backgrounds on printed 
colors is of great importance in 
package printing. 


Charts Developed for 
Better Color Control 


The G.C.M.I1. developed 
these charts to give the indus- 
try better standards for color 
control in production. The use 
of these and other visual stand- 
ards helps to prevent too much 
“color drift’ from original col- 
ors due to stock variations. IPI 
also recommends that package 


+ 650 ELEVENTH AVE. 


FOR ALL COLORS 
SHOWN IN NEW G.C.M.1. COLOR CHARTS 


EM—MATC HES 


rchen.ical Corporation 








printers use “tolerance curves” 
(determined with the Record- 
ing Spectrophotometer) for 
maintaining color standards in 
package printing. 


G.C.M.I. Covers Wide 
Range of Color Needs 
The 36 G.C.M.I. col 
| a range wide enough for most 
requirements. The charts were 
printed with oil inks, but IPI 
can also supply commercial 
matches for all colors in mois- 
ture-set Anilox 
inks if customers desire. Next 
time you have G.C.M.I. colors 
| specified, just send the num- 
bers (right out of the chart) 
| with stock samples and other 
| data to your nearest IPI 
Branch or Service Station. 


rs cover 


and aniline or 





| down 
| down aluminum. Speed of press, 


| the right 
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Free Booklet on Color 
for Package Printing 


Color prob- 
lems in pack- 
age printing 
are easy to 
solve if you 
know the an- 
swers in ad- - 
vance. That’s why 
pared the booklet “Color for 
Package Printing’. It has 14 
color sketches, including the full 
hue circuit. Color control and 
measurement are fully ex- 
plained. And it also tells about 
new inks and processes, how to 
select printing inks to meet 
specifications. Copies are free. 
Ask your IPI salesman or write 
us at 650 EleventhAve.,N.Y.19 


IPI pre- 


» NEW YOR K 19 e ADDRESS INQUIRIES DEP T. 


“MAGIC FOIL” PACKAGE 
CATCHES EYE, TELLS STORY 
WITH IPI BLUE, ALUMINUM 


Here is a “‘self-selling’’ package 
that complies with all rules of 


| good design in the home prod- 


ucts field. It's the new Magic 
Foil Aluminum Wrap box pro- 
duced for Quaker Waxed Prod- 
ucts Corp. by Container Corp 
of America—design by Shaw 
and Schreiber, all of Phila. 

The production story of this 
package is unusual. It was 
printed wet on a Miehle two- 
color press with special IPI first 
gloss blue and second 
1700 iph with both wax and dry 
sprays. 

Usually a package like this is 
run on single-color presses. The 
aluminum is printed first (either 
with or without a size under- 
neath). Then comes the blue 
over the aluminum. But with 
IPI inks plus fine 
craftsmanship, package print- 


ers can save at least one trip 
through the press and produce 
first class results. 

Container Corporation and 
Quaker Waxed Products rate 
orchids for this sparkling, clean- 
cut package. It’s one of the 
best of its type we've seen. Ask 
your IPI salesman to show you 
the Magic Foil Aluminum Wrap 
box. Or write us at 650 Eleventh 
Avenue, New York 19, N. Y. 








“<¢) CUT COSTS at the 
“i, _PACKAGING LINE! 


Profit from the experience of packaged food 
manufacturers such as I. J. Grass Noodle Com- 
pany. Modernize your packaging line with 
PACKOMATIC automatic carton formers, fill- 
ers, sealers... PACKOMATIC automatic ship- 
ping case packers, gluers, sealers, imprinters. 


PACKOMATIC 


J. L. Ferguson Company, Rt. 52 at Republic Ave. 


Joliet, Illinois 


Al 
st EQUIPMENT 


As pioneers and exclusive man- 
ufacturers of heat sealing equipment 
for more than 15 years, the Heat Seal-it 
Company offers a complete line designed to perform 
any heat sealing task faster, better and more economically. 
The Heat Seal-it line offers many exclusive features not 
available elsewhere. Regardless of what your heat 
sealing problem may be, write for our catalog 
for a better soluti No obligati 
of course. 


HEAT SEAL-IT COMPANY 
4316 LANCASTER AVE., PHILADELPHIA 4, PA. 


a 
Re ke 





Equipment and Materials 


Continued 


thoroughly tested in laboratories and plants, has been found 
a definite factor in customer selection in market tests, accord 


ing to the company 


REFILLABLE POLYETHYLENE SQUEEZE BOTTLES 


Injection-molded, induction-bonded polyethylene bottles with 
built-in dispensing units have been developed by the Squeez 
Easy Dispenser & Container Co., Salem, Ore., and are now 
available in a variety of 
colors and styles of dis 
pensing heads, it is re 
ported A feature of the 
bottles is that they can be 
refilled Phe flexible plas- 
tic bottles come in sizes 
ranging trom 2 0z. to 20.02 
Patents have been applied 
for and registered on the 
different stvles of dispen 
sing heads which include 
one for dispensing a fine 
stream of liquid (illustrated), one for fine mist or spray, one 


for heavier viscous products and one for dry powders 


NEW BRAND OF INDUSTRIAL TAPE 


Polyken is the new trade name for Bauer & Black’s pressure 
sensitive industrial adhesive tapes. The change was made to 
establish a clearer distinction between the company’s surgical 
dressings business and this separate industrial-tape line, ac 
cording to a recent announcement. The company is also ex 
panding facilities for the manufacture of Polyken in a greater 


variety of combinations 


BENCH MODEL AUTOMATIC WEIGHT FILLER 


Newest addition to the Elec-Tri-Pak line of automatic weigh 


ing and filling equipment made by the Triangle Package 
Machinery Co., Chicago, is a low-priced bench model. The 
small, compact machine, 42 1n. high, has an overhead hopper 
and patented vibratory feed tray Available in only one 
standard model, the bench weigher will handle a wide range of 


free-flowing materials, it is said 


ADHESIVES FOR POLYETHYLENE 


Two flexible adhesives for polyethylene-coated surfaces are 
announced by Naugatuck Chemical Division, United States 
Rubber Co. Known as Dispersite 1789 and 1822-A, the ad 
hesives were developed for seaming bags of polyethylene or 
polyethylene-wax coated paper, but are also said to be suitable 
for other applications where a flexible type of adhesive is re 
quired. They are aqueous dispersions suitable for brushing 


spraying or roller coating 


MACHINE FOR FOLDING SHEET PLASTIC 


To provide a wider range of folding angles for plastic sheet 
materials, the ‘“Thermofolder’’ machine, made by Taber In 
strument Corp., North Tonawanda, N. Y., has been rede 


1 


signed. The new model, No. 103-5, through the use of stand 
ard attachments, can now be used to make folds varying from 
a 60 deg. open fold to a 180 deg. tight fold on materials 0 005 


to 0.020 in. thick, according to the company. 
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EVENFLO ENGRAVED INKING ROLLS 


eliminate ink waste, poor quality runs and re- 
jects due to faulty inking and need no adjust- 
ing. New Evenflo engraved ink-metering rolls 
make tedious adjustments unnecessary. Ink is 
fed in the exact quantity necessary for fine 
presswork, continuously and automatically. No 
press time is lost, no ink wasted and less print- 
ing stock is spoiled due to poor inking. 


NO-FLEX PLATE ROLLS AVAILABLE 
ON SHORT NOTICE AT LOWER COST 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping—are your guar- 
antee of a perfect impression. Special high 
speed lathes and equipment and improved 
methods of manufacture mean you get preci- 
sion made rolls, quickly, and at lower cost. All 
No-Flex rolls are ground finished to your exact 
specifications and carefully inspected before 
shipment. The next time you need plate rolls, 
call Pamarco for faster service, lower cost and 
a better printing job. Quotations on plate, im- 
pression, and special rolls supplied promptly, 


PRESS BUILDERS 


Evenflo rolls, installed as original 
equipment, make your presses 
easier to sell because they print 
better, use less ink and require 
less operator attention. Inquiries 
from press manufacturers are in- 
vited. Prompt estimates on receipt 

of specifications. 


LLY 
HAND PROOFER 


— the handy way to 
ti mae) lol m@elileMaehZ-1aelel- 


No need to set up a machine for testing ink. 
Quick as a wink, Evenflo Hand Proofer pro- 
duces an exact sample. Interchangeable rollers 
to match the one in your press or presses 
equipped with other than Evenflo rollers. 


ae OGY PBST 25 
ANILINE PRINTING PRESSES EVENF 
ENGRAVED ROLLERS. PAPER CONVERTING MACHINE 


+ tnd B es See. CRs Bees es 
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CARLON 


FILM 


(POLYETHYLENE) 


FOR 
PACKAGING 


Check these Standards: 
y’ PRECISION WIDTHS 


at standard commercial tolerances, 
plus and minus % inch, closer tol- 
erances at no extra cost. 


* 
/ TUBING FURNISHED 


in all widths 1 inch to 36 inches 
from .0015 wall up 


* 
/ NARROW WIDTHS 


are sold at low standard prices. 


* 
y/ AVAILABLE 


in quantities, flat or gussetted. 





YOUR INQUIRIES RECEIVE OUR 
PROMPT ATTENTION... YOUR REQUIREMENTS 
ARE GIVEN OUR BEST SERVICE. 


CARTER 


PRODUCTS CORPORATION 


of Extruded Plastics 
10227 MEECH AVE. « CLEVELAND 5, OHIO 


In Canada: Micro Plastics Ltd., Acton, Ontario 
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Five promotions in top-level management of the Minne- 
sota Mining & Manufacturing Co., St. Paul, Minn., have 
William L. McKnight, president of the 


firm since 1929, has been elected to the newly created post 


been announced 


of chairman of the board 
His successor as president is 
Richard P. Carlton, former 
executive vice president it 
charge of research, engi 
neering and manufacturing. 
Archibald G. Bush, former 
executive vice president and 
W.L. McKnight R. P. Carlton director of marketing and 
distribution, becomes chair 
man of the executive committee. Two new executive vice 
Chey are George H. Halpin, 
who was former vice president for sales and will continue 
to direct sales activities, and Herbert P. Buetow, formerly 
treasurer and now executive vice president in charge of 


presidents have been named 


finance 

Also announced by Minnesota Mining & Manufacturing 
Co. is the establishment of two new combination branch 
office and warehouse units, one in Ridgefield, N. J., and 
the other in Grand Rapids, Mich. The Ridgetield branch 
which went into service Oct. 17, will serve the entire New 
York area, eliminating the present New York City branch 
while the new Grand Rapids building will replace the 
present facilities there 


John c. Seager has been appointed sales manager in charge 
of packaging for Amos Molded Plastics, division of Amos- 


Thompson Co., Edinburg, Ind. Mr. Seager will be located 
at the company’s New York office which has just been 
opened at 7 E. 42nd St 


The Gillon Co., Inc., Philadelphia, manufacturer of rubber 
closures for the biological and pharmaceutical industry 
announces the appointment of R. J. Denney as vice presi 
dent and sales manager of the company. Mr. Denney was 
previously with Aluminum Seal Co., Inc 


Edward R. Hamm has been named manager of the newly 
established Packaging Development Section for Sharp & 
Dohme, Inc., Philadelphia 
the new section's activities which include 


He will direct 


the work of three departments: packaging 
engineering, packaging specifications and 
printing. Mr. Hamm was formerly with 
the H. Baron Co. as manager in charge of 
processing, packaging and production and 
prior to that he served as consultant for 
E.R. Hamn the Lily Tulip Cup Corp 
Gering Products, Inc., maker of plastic products, Kenil 
worth, N. J., has announced the addition of Gerard C. 
Heldrich to its organization. Mr. Heldrich will be in com 
plete charge of the Extruded Plastics Division, manufac 
turing and developing polyethylene film and tubing, as well 


as other thermoplastics. Also announced is the appoint 
ment of C. H. Whitlock Associates, Detroit, as Gering’s 


sales representative in Michigan, Ohio and Indiana 


Patrick E. Noonan has been promoted to district sales 
manager of the Chicago area by The Hinde & Dauch Paper 
Co., Sandusky, Ohio 


company for 22 years 


He has been associated with the 


American Machine & Foundry Co., New York has a 
quired the Union Machinery Co. of Joliet, Ill., manufac 
turer of bakery equipment. John Morrill, Union president 
will continue to serve in that capacity 


Curtis E. Maier, formerly assistant to the vice president in 
charge of research and engineering for Continental Can 
Co., Inc., New York, has been named 
general manager of research, replacing 
Allen L. Malone, who is retiring 
Willard M. Pearson, formerly a sales 
executive and consultant for a number of 
organizations in the beverage, food and 
equipment fields, is now manager of sales 
for Bond Crown & Cork Co., Wilmington, 
C. EB. Maier Del., a subsidiary of Continental Can 


National Starch Products, Inc., New York, has announced 
a change in the name of its Canadian affiliate from Mere- 
dith, Simmons & Co., Ltd., to National Adhesives 
Canada), Ltd. This makes a close association in name 
with National Adhesives (U. S.) and National Adhesives 
England), as well as Nationale Z. I. (Holland 


Richard T. Clark has been named assistant sales manager 
of the folding cartons division of Robert Gair Co., Inc., 
New York, in charge of Gair-Reynolds Foiline cartons 
Mr. Clark was formerly associated with Reynclds Metals 
Co. in the development of the aluminum foil lined cartons 
which Gair is to produce under a recent contract agree 
ment 

Also announced by the Robert Gair Co. is the appoint 
ment of T. Rasmussen & Co., Ltd., 14 St. Paul's Church 
yard, London, England, as Gair’s exclusive sales represen 
tative for the British Isles and Europe to sell any kraft 
liner manufactured by Southern Paperboard Corp. avail 
able for marketing in that area 


J. M. Morris has been named manager of sales promotion 
for the Wabash Fibre Box Co., Terre Haute, Ind. Mr 


Morris has been with the company for 12 years 


Gould Paper Co., Lyons Falls, N. Y., a subsidiary of Con 
tinental Can Co., has opened a New York sales office at 
100 E. 42nd St. Edward J. Sullivan is Eastern sales man 
ager of the company 


The American Polymer Corp., designers of polymeric 
resins for the paper, leather, textile, adhesive and protec 
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BOXES 


FOR MORE INFORMATION, WRITE 


HINDE & DAUCH 


Authority on Packacine 
o oO 


Executive Offices: 4905 Decatur St., Sandusky, Ohio 


FACTORIES IN: 
Baltimore 13, Md. * Buffalo 6, N. Y. * Chothom, Ontario 
Chicago 32, Illinois * Cleveland 2, Ohio * Detroit 27, 
Mich. © Gloucester, N. J. * Hoboken, N. J * Kansos 
City 19, Kansos * Lenoir, N. C. * Montreal, Quebec 
Richmond 12, Va. ¢* St. Lowis 15, Mo. * Sandusky, Ohio 
Toronto, Ontario . Wotertown, Mass 
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Kraiss| pumps are specifi- 
cally designed for all 

poe Mme and printing 
“aaeaen and similar 
applications where air 
pressure or suction, with- 
out discharge oil, is pref- 
erable. 


* Suction feed or pick-up of 
paper, cordboard, tin, etc. 


* Container-filling 
bottles, tubes, etc. 


bags 


* Automatic handling on 
conveyor systems 

* Packing in shipping crates 
and cases 

* Printing presses and voc 
uum printing frames 

* Vacuum canning machines 
* Vacuum holding chucks 

* Ideal for handling food 
products, beverages, phar- 
macevtical preparation:—- 
where rigid sanitation stand 
ards are mandatory 


KRAISS ) 


309 WILLIAMS AVE., 


Eliminate Oil 
Vapors from Dike’ Air 


The new Kraiss! Class 23 pumps 
completely eliminate undesir- 
able oil vapors from discharged 
air. In many operations, this 
means a tremendous saving to 
you—in time, materials and in- 
dustrial health. Pumps are dry 
lubricated—displacement blades 
take up their own wear. Positive, 
fan-cooling for continuous high 
performance. Available with 
double extended shaft for group 
installations from single power 
source. Performance data: at 
1750 RPM but not limited to this 
speed. Capacities from 5 cfm- 
20 cfm, for single units; larger 
capacities by group drive. 

Use this coupon for 


our new bulletin on 


Class 23 Air 


co 


HACKENSACK, N. J 


Plants 


and People 


tive coatings industres, has begun production at its new 
plant near Springfield, Ill. George Marshall has been 
named superintendent and Richard Pease chief chemist of 
this new unit 


The Arthur Colton Co., 


and packaging 


Detroit, maker of pharmaceutical 
has announced several additions 
Gor- 
Machine Co., 
assist Doane Hage in 
Colton in the 


metropolitan New York and 


machinery 
to its representation through the Eastern territory 
don W. Covey, formerly with F. S. Stokes 

will 

representing 

Northern New Jersey areas, 
headquarters at 303 
Fiith Ave., New York. Otto 
E. Pfannkuch & Co., Bridge 
port, Conn 


with 


has been named 


G. W. Covey C. Packard as the company's represen 
Rhode Island, 
Vermont, Eastern New York and Western Massachusetts 
Robert P. Waller & Associates, Boston, 
the metropolitan Boston district, Maine 
shire, in addition to its present representation 
A. Bernick of the L. O. Bernick Co., Buffalo now 
Western New York Cecil 
Packard, who will make his headquarters in the company's 
Detroit office, Michi 


sentative 


tative lor 


has been assigned 
and New Hamp 
Roderick 
N. ¥ 
area 


represents Colton in the 


will be gan and Western Ontario repre 


George L. McGee has been appointed director of sales and 
promotion for the Repro Art Co., lithographers, Long Island 
ay, ee. 


Sherman Paper Products Corp., Newton Upper Falls, 
Mass., has announced the promotion of John Herrick from 

the position of sales manager of the 
general sales man 
Arthur Lytle, former]; 
sales manager of the 


over Mr 


Specialties Division to 
ager assistant 
has taken 
Herrick's former position in the 
John Feaver, who 
was formerly regional packaging 


division 


Specialties Division 
engineer, 
named sales manager of the 


has been 


J. Herrick company’s Industrial Division 


N. ¥ 


following ap 


The Racquette River Paper Co., Potsdam 


facturer of 


manu 
announces the 
Bernard B. Novasel, 
Lachman-Novasel Paper Corp., New York; Jule Scholle 
and Phil Leibowitz, Pickwick Papers, Inc., New York 
William Schild, Chicago Paper Co., Chicag Heinz 
Loeffler, Exeter Paper Co., Chicago; R. E. Hawthorne 
and Carl Jurgens, Queen City Paper Co., Cin 


Ohio 


coated papers 


pointments of exclusive distributors 


cinnats, 


R. P. Anderson, U. S. Bottlers’ 
Machinery Co., announces the opening of a new office in 
603 M & M Bldg. J. D. Rogers will be in 


Texas representative for 


Houston at 


charge 


William R. Dikeman has organized the Dikeman Laminat- 
ing Corp. at 13 Vestry St., New York. Mr 
Dikeman, who for 40 vears has been connected 


Dikeman is the 


son of Roy 
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How to make dry produets sty DRY 


Moisture penetration is virtually impossible through the 
amazing seal of an Opticlear Vial . . . even after its resilient 


stopper has been removed and replaced many times. 


1. Positive, moisture-proof seal. 


2. Positive re-seal even after many stop- 
; ‘ : pasha: 3 per withdrawals. 
Leading Manufacturers of pharmaceuticals and other “dry” 


yroducts . . . in tablet, capsule, and powder form . . . find 3. Sparkling eve appeal that sells prod- 
I I | g§ eye ap} P 


uct quality and character. 


KIMBLE GLASS TOLEDO 1, OHIO 


Division of Owens-Illinois Glass Company 


Opticlear Vials indispensable on three counts: 
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THERMAL IMPULSE with the paper box industry as general manager of Shoup 
TYPE SEALER Owens, Inc., and a member of the Artistic Packaging Corp 


William Dikeman was associated with Shoup-Owens dur 
ing the development of acetate lamination and since 1945 
has been with the New York Laminating Co. The new 
corporation is equipped to handle acetate lamination to 
paper, printed matter or fabric, either in sheet or in rolls 


C. Benson Branch of the plastics division 
of The Dow Chemical Co., Midland, Mich., 
has been named manager of the firm’s 
This unique heat sealing machine effects a positive, Technical Service & Development Divi 
liquid-tight seal on Polyethylene, Vinyls, Saran and } sion This division is responsible for 
other heat sealing plastics. market studies, sale and development of 
The Wrap-Ade Model B-12 is simple in operation new products and performance of techni 
and requires no sensitive, difficult-to-adjust thermostat C. B. Branch 
controls. There is only one dial which sets the machine 
for any gauge material. 


cal services for the firms’ customers 


Wh . . on hi The combined Ammonia and Plastics Departments of 
en set up over a conveyor system, this machine nia ae : 
gives sealing speeds on polyethylene bags which have E. I. du Pont de Nemours & Co., Inc., W ilmington Del., 
heretofore been impossible with a single operator. with the consolidation which became effective on Oct. 1, 
| will be known as the Polychemicals Department. Dr 
Write today for full information on this and other Wrap-Ade Packaging _ 
Machinery E. D. Ries, general manager of the consolidated depart 


ment, announced that Dr. J. A. Almquist, former assistant 


MACHINE C0 INC general manager of the Plastics Department, is assistant 
ey . 


general manager of the Polychemicals Department along 
63 VALLEY SIREET with Dr. Robert L. Hershey, who had been assistant gen 
BELLEVILLE, NEW JERSEY 


eral manager of the Ammonia Department For the 
PHONE — BELLEVILLE 2-6150-1 . 
present, the new department will handle the business of the 





two former departments through the already established 
organization 














The Paper Products Division of Portco Corp., formerly the 
a Perfection Twine Co. of Camas, Wash., manufacturer of 


_——— | paper bags and twine, has moved its plant to Vancouver, 
3 ne Wash 

\ Frank H. Wheaton, president of the T. C. Wheaton Co., 

glass container manufacturers, Millville, N. J., was 


t honored by 3,000 people attending a celebration on Sept 
g\t\ . re 24 marking his 50th anniversary with the 
company. Many leading figures in the 


eS ‘ glass industry, as well as friends in the 


community, gathered with the Wheaton 




















for every need employees at the company’s new ware 


house to celebrate the occasion M 
DISTINGUISHED 1OUSE celebrate Ti ecasi Ps 


Wheaton's father, Dr. Theodore C 


NEW e LITHOGRAPHY | ton, founded the company in 1888. Mr 
pean e COLOR PRINTING F. H. Wheaton Wheaton, who joined the firm in 1899, 


became president upon the death of his 





















































Our Art Department has father in 1931. One of the outstanding accomplishments 
created many prize winning of Mr 














: Wheaton's business life was the continuance of 
packages. We can improve a , ° a‘ : 

L A & & L Ss your present design or origi- hand factory operations in the face of machine competition 

Seis eiasaeiee sellin ce ee ee renting ‘new For many years he remained steadfast in refusing to sup 

hard -te-lebel packages. package. 

Ideal for cellophane, plie- Fast Service—Careful Execu- 


film wet or frozen pack- tion without price premium. forming equipment Active in civic affairs, Mr. Wheaton 
ages, wood, rubber textiles 












































plant the skilled hand worker with automatic glass 




















PHONE: IL 7-2010 in 1935 was named Outstanding Citizen of Millville by 
the Millville Board of Trade 





























LABELS—BOX WRAPS—SALES CREATING MATERIAL 

















; Victor Muscat has been elected president of Victor In- 

Office & Factory . , ¢ , : 
55-15 37th AVENUE, WOODSIDE, N. Y. dustries Corp. of California, manufacturers of aluminum 
collapsible tubes. Mr. Muscat had been vice president of 


























the company. He is also president and a director of Victor 
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) "ough...xor the Carriage trade 


To learn more about Kodapak Sheet, its fabrication 


Tough. Long-lasting. Crystal-clear. That's Kodapak 
Sheet; preferred for containers that show and sell... 
keep merchandise fresh and clean, before and after 
the sale. And because Kodapak Sheet runs uniform, 
order after order, standardized fabrication methods are 
easily developed and maintained. 

Kodapak Sheet comes in two basic forms: Kodapak I 
Sheet, cellulose acetate, gauges up to 0.060”; Kodapak 
II Sheet, cellulose acetate butyrate, gauges up to 
0.002”. Made on the same type of machines, to the 


same high standards, as Kodak photographic film base. 


FOR THE DISPLAY YOU WANT... THE PROTECTION YOU NEED 


and end uses, you are invited to write, consult your 
nearest representative or distributor, or plan a visit to 


the Kodapak Demonstration Laboratory in Rochester. 


Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 


Sales offices in New York, Chicago. District sales representatives in 
Cleveland, Philadelphia, Providence. Pacific Coast distributors: Wilson 
& Geo. Meyer & Co., San Francisco, Los Angeles, Portiand, Seattle. 
Canadian distributor: Paper Sales, Limited, Toronto, Montreal. 


A> 
“Kodak 


TRADE-MARK 


Kodapalk Sheet 


“Kodapok" is o trade-mark 





LOW IN COST 
EASY TO USE 


Designed to handle bagged 
products with a minimum of 
effort at a maximum speed. 
Simple adjustments for 
height .. . tilting forward or 
backward enables operator 
to set machine at easiest po- 
sition. Stainless steel trough 
with capacity of 200 bags. 
Adjustable to bag sizes. 
Blower keeps bag clean and 
free from foreign matter. 





Send today for 
Bulletin No. 11-29 


ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS 


Polyethelyne Bags 


A complete, visual-protective bag that will 
not cut into your profits . . . Ideal for dry or 
liquid foods, chemicals, hardware items, 
powders, meats, poultry and all types of fresh 
and processed foods ... and the cost is so low! 


EVERETT POLYETHELYNE BAGS are... 

© Climatic proof—protect goods under extremes of heat, sub- 
zero cold or high humidity. 

© Practical—can be adopted for any large scale packaging 
program involving staple or novelty goods. 

© These bags have extensive reuse value to ultimate con- 
sumer—they can be washed and reused for many household 
purposes. 

Let us help you select the POLYETHELYNE bag 


best suited for your needs. No obligation, write. . . 


720007 ss: Third Ave., New York 10 


TRANSPARENT CONTAINER CORP. 
ORegon 3-4740 

















Plants and People 


Metal Products Corp. of Delaware and a vice president and 
director of Victor Industries Corp. of New York. 


W. C. Stolk, recently elected executive vice president of 

the American Can Co., New York, has been made a 
director of the firm. M-. Stolk succeeds 
James B. Taylor, a member of the board 
for 27 years, who has retired because of ill 
health 


Following its acquisition by new interests, 

the plant of the Central Container Co., 

Inc., of Paragon, Ind., has been enlarged 

W. C. Stolk and re-equipped with new, modern equip- 
ment for production of its line of wooden 

packing and shipping cases, boxes, crates, shooks, pallets, 
etc. The new owners, all of whom will continue their 
activities as officials of the Toledo Engineering Co., 
Toledo, Ohio, are G. W. Batchell, president; F. C. 
Schwalbe, vice president; J. M. Sawhill, secretary-treas 
urer. The plant will be under the management of R. M. 


Sawhill. 


Richard S. Fay, formerly manager of the Cover & Special 
ties Division of The Marvellum Co., Holyoke, Mass., 
makers of cover papers, has been promoted to production 
manager in full charge of all plant production. Mr. Fay 
replaces Russeil S. Bracewell, who resigned last month 
Lawrence L. Vajoie, also a veteran employee at Marvellum, 
has been appointed to the newly created post of assistant 
production manager The two sales divisions of the 
company, the Cover & Specialties Division and the Pack 
aging Division, have been merged and sales for both de 
partments will be directed by Robert C. Adams, formerly 
manager of the Packaging Division, assisted by George 
B. Gunderson, Whiting S. Houston, Frederick O. Hutchins 
and Alvin D. Jenkins. 


The International Dry Spray Corp., manufacturer of the 
IDS Dry Spray Gun, is now settled in its new quarters at 
13 E. 19th St., New York City. 


Addison Associates, Inc., distributors of waterproof and 
functional papers, have moved their executive offices to 
572 Washington St., Wellesley, Mass 


Douglas B. Hobbs, in charge of motion pictures educa 
tional and technical information activities of the public re 
lations and advertising department of Aluminum Co. of 
America, Pittsburgh, died last month in New York of a 
heart attack. He was 49 vears of age. At the time of his 
death he was attending a convention of the Assn. of 
National Advertisers. During his more than 20 years with 
Alcoa, Mr. Hobbs wrote many technical articles and books 
on aluminum 


D. F. Fisher, in charge of research on transportation and 
storage of fruits and vegetables in the Bureau of Plant In- 
dustry, Soils & Agricultural Engineering, U. S. Dept. of 
Agriculture, Washington, D. C., died recently of a heart 
attack 
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time EVERY TIME 


VERSATILE. . . clean, clear 

impressions on any type of FOR A 

printing paper 

FULL-BODIED... sich, im- OO 
pressive reproductions every 


UNIFORM . +. guaranteed 
uniformity in color and body STOP AND THINK — 
say DRISCOLL Ink! 


DRISCOLL {0 U e 


MARTIN DRISCOLL & CO. 
610 FEDERAL STREET, CHICAGO 5, ILL. 


BRANCH: 407 £E. MICHIGAN ST MILWAUKEE, WIS 
Affiliated Concern Great Western Printing Ink Co Portland Ore 


EVERY PRINTING ps0 ¢ 6s &, 








Fills all types of foamy and still liquids (non- 
carbonated) such as wine (hot and cold), toiletries, 
hemicals, tables di ) vinegar, salad dress- 
ing., etc.), pharmaceuticals, syrups and liquors. 
12—15—20—30 spout sizes for filling containers 
from a fractional ounce up to one gallon. 





* Automatic intake and discharge conveyor. 

Model R-48 
mrm Fully 
Automatic Rotary 
Liquid Filler— 
12 to 30 spouts 


* Automatic overflow (no waste). 

* Variable speed drive. 

* Contact parts of stainless stee! (can be supplied in 
Hard Rubber or Lucite) 

© Quickly adjustable to fill all sizes and shape 
containers. 

Write for catalog 

* Fully adjustable to fill a full range of containers— . No. MP-11 

sprinkler top glass to open top cans. illustrating complete line 


* Attachments for different types of containers are 


few and extremely low in cost. m r m company, inc. 


* Designed for quick placement in an assembly 
Rins-thandieed Matsbh eanienam daily elated 191 Berry Street @ Brooklyn 11, N. Y., EVergreen 17-3936 


to scramblers, cappers, labelers, etc. Manufacturers of a complete line of fully automatic and semi-automatic liquid filling equipment 
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At the annual meeting of the Central Division of the 
National Paper Box Mfrs. Assn., convening at Shawnee 
Bertram I. Gordon, 
treasurer of L. Gordon & Son, Inc., paper 
box manufacturer of Baltimore, Md., was 


on-Delaware, Pa., 


elected chairman. The Central Division 
of NPBMA includes paper box manu- 
facturers from Northern New York, Penn 
sylvania, Delaware, Maryland and West 
Virginia. In his new post, Mr. Gordon 
will be a member of the board of directors 
B. 1. Gordon of the national association. 
The Lake Erie Papermaers & Converters Assn. was or 
ganized at a meeting held recently in Cleveland. The 128 
men attending elected Lew Burnett of The Ohio Boxboard 
Co., as chairman of the new assocation. William Manor of 
Consolidated Paper Co. and Peter Spring of Chase Bag Co 
were elected first and second vice presidents, respectively, 
and William Schoenberg of Lord & Schoenberg was 
elected secretary-treasurer. An executive committee is 
made up of the following: Arthur Cheeley, Hankins Con 
tainer Co.; Earl Knapp, Auglaize Box Board Division, The 
Weston Paper & Mfg. Co.; Arthur Goetz, River Raisin 
Paper Co.; Karl Krancher, Ball Bros.; Mel Kernan, The 
Ohio Boxboard Co.; P. McDowell, A. L. Garber Co.; John 
Noll, Munroe Falls Paper Co., and William Hasselo, Con 
tainer Corp. of America 


“How to Handle Adhesives for Transparent Films’ is the 
title of a new booklet being offered by the National Ad- 
hesives Division, National Starch Products, Inc. A feature 
of the booklet is a chart describing the properties and 
characteristics of all principal types of transparent films in 
cluding cellophane, Pliofilm, polyethylene and cellulose 
acetate. Copies of the booklet are available from any of 
the offices of National Adhesives, or directly from the 
company at 270 Madison Ave., New York 


Members of the Society ¢f Industrial Designers elected 
Egmont Arens, New York indtstrial designer, president of 
the organization for 1950 during their recent meeting in 





What’s doing 


Noy. 13-16—Vegetable Growers Assn. of America, 
Indianapolis, Ind 

Nov. 14-16—Grocery Mfrs. of America, Inc., 41st 
annual meeting, Waldorf-Astoria, New York. 

Nov. 14-17—-American Bottlers of Carbonated 
Beverages, Convention and Exposition, Con 
vention Hall, Detroit, Mich 

Nov. 28-Dec. 3—Chemical Industries 22nd Ex- 
position, Grand Central Palace, New York. 

Dec. 1-2—Tri-State Packers Assn., annual meeting, 
Mayflower Hotel, Washington, D. C. 





Your 








Information 


New York. Serving as vice president with Mr. Arens will 
be David Chapman of Chicago. Robert Hose, associate of 
Henry Dreyfuss, and A. Baker Barnhard of Raymond 
Loewy Associates were elected secretary and treasurer, re- 
spectively. 

The American Wax Importers & Refiners Assn., Inc., 
marked its first anniversary by electing A. J. Bohart of 
Stein, Hall & Co., Inc., president for the coming year. 
J. L. deLyra, Wessel Duval & Co., Inc., was elected vice 
president; J. J. Garvey, Mamaroneck Chemical Cofp., 
secretary, and W. Gantenbein, Distributing & Trading 
Co., Inc., treasurer. Newly elected directors are L. M. 
Argueso, M. Argueso & Co., Inc., C. S. Bullock, Strahl & 
Pitsch, Inc.; F. B. Ross, Frank B. Ross & Co., Inc., and 
Messrs. Bohart and De Lyra. The association consists of 
19 member firms who are vegetable-wax importers and re 
finers in the U.S 

Members of the National Assn. of Printing Ink Makers r« 
elected Englebert Smith president of the association at 
their recent annual meeting. Mr. Smith is president of the 
Crescent Ink & Color Co., Philadelphia 


A handy reference booklet, ‘Set-Up Box: Terms and 
just published by the Carton Credit 
Bureau of Boston, presents a concise, easy-to-read sum 
mary of the features and characteristics of this widely used 


Yrade Practices,’ 


package form. In 22 pages, the set-up paper box is de 
fined, described and illustrated along with needed informa 
tion about the basic materials used in making the boxes, 
how to order and what the trade terms are as suggested by 
the 19 firms who are members of the Carton Credit Bureau 
of Boston. To obtain copies of the booklet, write to the 
Bureau at 10 High St., Boston 


Deadline for entering the 1950 Carton Competition, 
sponsored by the National Paper Box Assn. of America, 
is Jan. 15, 1950. The entries will be exhibited during the 
association's annual meeting March 22 and 23 in Chicago 
and the Grand Award will be determined by vote of the 
members present. There is no limit to the number of 
entries which may be submitted by any member company 
so long as they conform to the rules of the competition and 
judging of the entries is done by a panel of experts not 
directly connected with any member company. Awards 
are based on the functions of folding cartons—protection 
of product, brand identification, convenience, sanitation, 


12 


economy and sales value. Entries are grouped into 13 


classifications for the judging: medicinal products; cos 
metics and personal accessories; soap; fresh fruits and 
vegetables; food; tobacco and related products; hard 
ware, appliances and automotive supplies; textiles and 
apparel; retail boxes; beverages; sporting goods and toys 
florists’ boxes and miscellaneous. Rules of the competition 
and entry blanks may be secured by member companies 


from the association’s Chicago and New York effices 


The American Machine & Foundry Co. has just released to 
the baking industry a new brochure marking the 25th year 
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means more pro 


“net weight packaging” 





\ “rg 


fits per ounce! 





Here is meat packaging that leads 
the way to new and bigger sales! 
SARAN FILM exposes only the eye- 
tempting goodness of the product, 
while natural flavor and moisture 
are safely retained. 


Customers are just naturally 
attracted to this handy, clean and 
fresh looking meat package—there- 
by increasing unit sales as well as 
repeat sales. 


The superior qualities of Saran 
rt lit [Ss 
‘ilm—impermeability, trans- 
Fil bility, t 
parency, toughness, excellent 
printing surface—are unique and 
lasting. 


Make the most of these merchan- 
dising opportunities by specifying 
Saran Film for your packaging. 
Write today for further informa- 
tion regarding Saran Film and how 
it may apply to your product. 


PLASTICS DIVISION PACKAGING SECTION—LS-10 


THE DOW CHEMICAL COMPANY «+ MIDLAND, MICHIGAN 


New York * Boston + Philadelphia + Washington + Cleveland + Detroit « Chicago « St. Lovis * Houston 
Sen Francisco + Los Angeles + Seattle « Dow Chemical of Canada, Limited, Toronto, Canede 
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moisture proof — quality. 
color and quantity are well pre 


served. No shrinkage or waste, 


tough Package remains neat and 
appealing regardless of customer 


handling. 


e transparent— 4ttractivel) dis- 
plays the tempting goodness of your 


product. 


sales-increase — Increases 
customer unit sales and promotes 


repeat sales. 








INCREASE PROFITS 
Sy Making 


Nearly every business is run for profit. 
We increase efficiencies, reduce costs, 
speed production—all to make a greater 
profit. Now, if you use bags in substan- 
tial quantity, there is a handsome profit 
slipping through your fingers if you do 
not make your own. There might be even 
more profit in bags than in your own 
products. 


Simplex Hi-Speed Automatic Bag Mak- 
ing Machines handle all of the thermo- 
plastic coated materials in rolls up to 30” 
wide and turn out up to 5000 heat-sealed 
bags per hour in sizes up to 12” x 20”. 
Buy plain or printed roll stock and make 
your own—get the quality you want— 
control your inventory—don’t depend on 
anyone for delivery of bags. 


Tell us the sizes of bags you use and the 
quantities, and the prices you pay, and 
we will submit some interesting figures 
to you. It’s a promise. Write us today. 


Vv 
WRAPPING MACHINE COMPANY 


534 23RD AVENUE~- OAKLAND 6:-CALIFORNIA 








For Your Information 


of the AMF standard bread wrapping machine. It traces 
the history of the machine, describes its features and illus 
trates some of the 2,500 installations that have been made 
Copies of the folder, DM-681, may be obtained on request 
to the company’s Bakery Division, 485 Fifth Ave., New 
York. 

Commander William Van C. Brandt, managing director of 
the Electric Industrial Truck Assn., Philadelphia, has been 
appointed a member of the Munitions Board to serve on 
the Packaging Storage and Materials Handling Industry 
Advisory Committee. He will represent the association on 
the committee and has been designated also as a member 
of the Materials Handling Subcommittee of the parent 
committee 


The International Staple & Machine Co., Havertown, Pa., 
manufacturers of retractable anvil staple machines, has 
just completed a 20-minute, black and white sound film 
showing the retractable anvil principle and on-the-spot 
pictures of these machines in action in customers’ shipping 
rooms. International's distributors have been supplied 
with prints and will show the film to interested persons 
right in their own offices. For private showings, requests 
should be made direct to the company at Havertown 


A 16-mm. film showing the uses and advantages of a new 
machine for imprinting supplementary information and 
code dates on all types of packages has been produced by 
Adolph Gottscho, Inc. Titled ‘*Making Your Mark With 
Markoceder,”’ the film is available free on loan to com 
panies or associations interested in integrating the im 
printing of their packages with other production-line opera 
tions. Details may be obtained by writing to the company, 
1 Hudson St., New York 


Durethene Corp., makers of polyethylene film, sheeting 
and tubing, have available a handy film-conversion 
chart that will bé of interest to bag converters, food 
packers, etc. It shows the yield of flat film in square and 
lineal widths for the various standard widths and thick 
nesses. The tubular film is also charted to show lineal 
inches per pound. Copies of the chart are available on re 
quest to the firm, 19th St. at 55th Ave., Chicago 


To help brewers merchandise their beers in one-way, non 
returnable bottles, the Glass Container Mfrs. Institute is 
producing its first slide film, ‘Old Rover Goes One-Way 
The 12-minute sound-color production, to be released this 
month, is directed at driver-salesmen and traces the trend 
to packaged beer, showing the profit potentials of the one 
way bottle. Slides from the film may be obtained from the 
Institute, § W. 40th St., New York, by brewers wanting to 
show them at their sales meetings 


The Assn. of American Railroads has issued Bulletin No 
111, ‘‘Packing of Chinaware, Earthenware and Glassware 
in Corrugated Fiberboard Boxes.”’ This bulletin ts a 
re-issue of former Freight Container Bulletin No. 28 and 
is available from the secretary, Freight Loading & Con 
tainer Section, 59 E. Van Buren St., Chicago, at the 
following prices: single copies, 10 cents; lots of 10, 85 
cents; lots of 25, $1.75; lots of 50, $3; lots of 75, $4.05; 


over 100, 5 cents each 
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PLASTIC CONTAINERS 


STIMULATE SALES TO INCREASE YOUR PROFITS 


It’s as simple as that. If you want the ultimate effect at point of sale, 
package in Clearsite—your product's inevitable container. 

Clearsite containers may be had flexible or rigid « Clearsite is seam- 
less, shatterproof. Clearsite is feather-light, weighs only 1/5 as much 
as glass. Clearsite is available crystal clear and in gemlike colors as 
well as opaque. Of particular importance: Clearsite containers can be 
permanently imprinted with your company name, trademark, address 
and directions for the use of the product or material packaged. 


Write for samples. Send product to be packaged, or give product 
" CELLUPLASTIC size. We will return your product in Clearsite, together with a wealth 


of helpful information. 


34 AVE ‘s NEWARK . N. J America’s #1 Source for Plastic Containers ¢ Established 1919 


2 


Bertscrer hoard inpreqiction® gar omen 
oe Bs bares. | iA Ss 


EMULSIFIED WAXES Rs |e Looks like Leather ¢ Contains Leather 
COATING WAXES 


¢ Wears like Leather 


a e Costs much less than Leather 
Meet Army and Novy specifications 


WAXES FOR FUNGUS PROOFING Perfect for all 
Our laboratory will eee your problems - PACKAGED PRODUCTS 


P : * Composed of approximately 40% ground 
Zophar Mills, Inc. has been known | leather by volume, plus other ingredients 


for its dependable service and uni- By | * Reg. Trade Mark 


formity of product since 1846. . \ ) : . 
ZOPHAR MILLS, Inc. NI-MARK. ine. 


Established 1 846 | . New York—450 Fourth Ave. Boston—114 South St. 


Agents in all principal cities 
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Magic chemical crystals available everywhere can 
easily prevent moth damage. Highly volatile, these 
rystals evaporate if their elusive substance is not 
trapped in a secure package. Yes, there's a special 
Rhinelander paper tight enough to do this tough job. 


The world of commerce trom modest store to 
giant othce ... finds convenience and economy in the 
use of a vast variety of interleated business forms 
Many of these require and employ the high transpar- 
ency and tine writing quality of Rhinelander's 
Manifold Parchment. 


Oh, so good!! A new idea in prunes so plump 
and tender you eat them like candy. The secret is a 
stepped-up moisture content which, however, is very 
litficult to retain in the package. Rhinelander has 
exactly the right answer in a paper of superb mois- 
ture resistance. 

Glassine and Greaseproof — the functional 

papers that do so many tough jobs well 


\ande" 
co 


‘ ry 2 
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RHINELANDER, WISCONSIN 
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on Lusteroid 
VIALS AND TUBES 


Now you can protect and 
merchandise your products 
in Lusteroid vials and 
tubes at greater savings 
than ever before. 
The constantly increas- 
ing demand for these 
modern plastic containers has resufted in lower 
production costs. This saving is being passed along 
to our customers in the form of a 10%. price 
reduction on al! Lusteroid vials and_ tubes. 
With lower original cost and sayings in weight, 
labeling, packing and shipping, »Lusteroid offers 
you the biggest packaging value in our history. 
It will pay you to get the complete facts on these 
colorful containers. Standard sizes from 14 to 1! 


inches in diameter and lengths ap to 6 inches. 


Write for quotations today. 


LUSTEROID CONTAINER COMPANY, INC. 


10 Parker Avenue, West 
Maplewood, New Jersey 


MODERN PACKAGING 





for a greater 
profit margin 


PACKAGE 
FOOD 


the 
DELTASEAL 


way 


It costs less to fill bags the Deltaseal 
way because filling and closing is 
faster ... mostly automatic. There’s 
less handling... more bags closed 
per hour. 


And Deltaseal bags are easy to open. 
Customers just pull, cut and pour. 
The handy spout channels the food 
right into the measuring cup or stor- 
age container. 


The Deltaseal closure gives a neat fuli- 
pack appearance and makes it easy 
to build attention-getting displays in 
stores. Your brand, printed in bright, 
sparkling colors adds still further to 
the sales-inviting appearance of the 
package. 


Ask a Bemis representative about the 
economy of Deltaseal Bags and the 
Deltaseal Packaging System. 


Bemis 


“‘America’s No. 1 Bag Maker” 
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* DELTASEAL BAGS plus the DELTASEAL PACKAGING SYSTEM 


Deltaseal: Reg. U.S. Pat. O# 
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@  |f you are as demanding of your pack- 
aging as you are of your products... 
send them to market in Munson Quality 


Cellophane Bags. 


@ Quality products . . . Quality cello- 
phane bags. 


@ For over 18 years Munson has set the 

standard of quality in Cellophane Bags. 
Fine workmanship . . . excellent printing... 
prompt delivery . . . and merchandising 


aids... have resulted in product preference. 


Write today for full facts. 


Quality Bagsof 


DU PONT 


Cellophane 
THE MUNSON BAG CO. 


1366 WEST 117th STREET 
CLEVELAND 7, OHIO 


© Cellophane Bags © Printed Roll Stock 
e Transparent Boxes ® Moisture Vapor-Proof Bags 
¢ Super Seal Cellophane Bags 
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Edited by H. A. Levey 


Uhis digest includes each month the more important palents 
which are of interest to those who are concerned with pack- 
aging materials. Copies of palents are available from the 
U.S. Patent Office, Washington, at 25 cents each in currency. 
money order or certified check; postage stamps are nol 
accepled. 





Method of Assembling Containers, J. A. Zinn, Jr.. Belmont, 

ass. U.S. 2,480,176, Aug. 30. The method of assembling 
cartons or the like from flat blanks which comprises folding the 
blank around a mandrel, holding the entire side area firmly 
against the mandrel, thereafter forming the bottom elements of 
the blank against the mandrel while retaining pressure against 
the entire side area 


‘arton-Forming Machine, J. A. Zinn, Jr.. and Mi. J. Wilson, 
Chicago, Il. (Wilson assigned to Zinn). U.S. 2,480,177, Aug. 
Carton-forming machine comprising a continuously rotating 
carrying a plurality of carton-forming mechanisms, a 
conveyor having portions extending above table, means for 
moving carton blanks by the conveyor in synchronism with the 
rotation of the table and means for transferring blanks from the 
conveyor to predetermined positions on the table 


Record Envelope, E. Ek. Modes, Chicago, Hl U.S. 2,480,416 
Aug. 30. An envelope adapted to receive a phonograph record 
and the like, comprising a flat container having front and back 
walls closed along three edges and open along the fourth edge 


Separable Liner For Tacky Elastomers, J. A. Bicknell (to 
S. D. Warren Co., Boston, Mass.). U.S. 2,480,352, Aug. 30 
A paper product suitable for use as a liner for tacky elastomers 
comprising paper having a base coating consisting essentially of 
an alkali metal silicate and a finely divided filler and a top coat 
consisting essentially of from one to LO parts by weight of a 
mineral wax binder having dispersed therein from LO to one 
parts by weight of pre-formed discrete particles of a water- 
insoluble soap 


Bag For Merchandising, G. A. Moore (to Reynolds Metals 
Co., Richmond, Va.). U.S. 2,480,500, Aug. 30. A gusset-type 
bag for merchandise having side gussets and front and rear panels 
which comprises a closure card inserted into the mouth portion 
of the bag a short distance, leaving a substantial portion of the 
card outside the bag, which is suitable for display advertising 
media, adhesive means permanently seal the rear side of the card 
to the rear panel near the mouth edge and thermoplastic adhesive 
means for sealing card to front panel, bag being formed of ma- 
terial which is self sealing when heated under pressure 


Means For Producing Cigarette Packages, G. A. Moore (to 
Reynolds Metals Co., Richmond, Va.). U.S. 2,480,501, Aug. 30 
In production of yieldable cigarette packages of type having a 
casing produced on an automatic packaging machine of flexible 
sheet material having end folds and an overlapping longitudinal 
seam, the improvement which comprises forming a casing of 
flexible non-resilient sheet material coated with a thermoplastic 
adhesive material to adhesive consistency and simultaneously 
pressing the longitudinal seam into sealing contact and settling 
and flattening the end folds by high-frequency vibrations 


Method of Filling and Closing Cartons, D. bk. Marshall, 5 
R. Howard and F. R. Clark (to Colgate-Palmolive-Peet Co., 
Jersey City, N. Jo). U.S. 2,480,587, Aug. 30. The method of 
manufacturing a full package of particulate material which 
comprises flowing the material into a carton having a closed 
bottom, side walls and side-wall extensions on two opposite side 
walls, until the level of the material is above the top of side walls, 
each side-wall extension having wings directly connected thereto 
at either end which serve with extensions to retain material above 
top of side wall and pressing particulate material into carton by 
forcibly folding to opposite side-wall extensions, each correspond- 
ing in area to open end of the carton 


Glue Applicator, G. A. McNab (to Socony-Vacuum Oil Co., 
Inc., New York, N. Y.). U.S. 2,480,663, Aug. 30. In a glue 
applicator, a rotary table, positioning means on table for _posi- 
tioning a tubular member in vertical position on table, a frame 
carried by table, reciprocating means mounted for vertical 
reciprocation on frame above position means, a spindle mounted 
for rotation in reciprocating means, (Continued on page 157) 
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oMANUFACTURERS’ LITERATURE¢e 


To obtain any of the booklets or catalogs listed below, 


simply circle the corresponding number on the post 


card, fill in the information requested, and mail. 


CUTTING LABELING COSTS. This illus- 
trated 8-page booklet describes the factors 
involved in the cost of hand labeling: 
Z i vs. d labels, application 
time, preparation and cleanup time, invest- 
ment in equipment, and quality of the job 
done. The substantial savings in all these 
factors which have been effected by a number 
of firms with different labeling problems are 
described. King Sales & Engineering Co. 

(11-1) 


PACKAGING BRIEFS. The production and 
qualities of Pliofilm, a transparent rubber hy- 
drochloride film, are presented in this book- 
let. Also, there is a series of individually 
treated applications of Pliofilm which tells 
the story of the type package, production 
equipment and methods, costs, advantages, 
users, etc. The Goodyear Tire & Rubber 
Co., Inc. (11-2) 


PRODUCT DISPLAYS. A reprint from the 
1947-48 issue of MODERN PACKAGING 
ENCYCLOPEDIA, this illustrated leaflet 
describes various display ideas. Forbes 
Lithograph Co. (11-3) 


MOLDING PROBLEMS. Technical bulle- 
tin presents suggestions for the solution of 
molding problems encountered with the 
thermoplastics polystyrene, cellulose acetate, 
and ethyl cellulose. Koppers Co., Inc. (11-4) 


NEUTRAGLAS AMPULS. Complete speci- 
fications are given in this folder for the Tuf- 
Top Neutraglas Ampuls and for the Trimmed 
Stem Neutraglas Ampuls produced by Kim- 
ble Glass. Standard ampul specifications are 
also given. Kimble Glass, Div. of Owens- 
Illinois Glass Co. (11-5) 


ADHESIVES. Various general types of 
adhesives are listed and described in this 
folder, with the main types of Paisley ad- 
hesives listed also. Illustrations show the 
application of some of the adhesives. Other 
general data about adhesives are included. 
Paisley Products Inc. (11-6) 


PRINTING!PRESSURE SENSITIVE TAPE. 
This sheet describes the Model 12A Machine 
for high quality imprints on clear or opaque 
pressure sensitive backed stock in rolls. 
Samples and the advantages of the machine 
are also included. Markem Machine Co. 
(11-7) 


SCREW CAPPING MACHINE. Specifica- 
tions, features, and other important data are 
given concerning this Elgin screw capping 
machine which is semi-automatic with auto- 
matic feed. A list of Elgin equipment is also 
presented. Elgin Mfg. Co. (11-8) 


MICROVAC PUMPS FOR HIGH VAC- 
UUM. Three-color, 36 page catalog and data 
book describes the complete line of Stokes 
Microvac pumps, including specifications, 
and their applications. Valuable vacuum 
data and engineering information is given, 
together with formulas for the solution of 
actual vacuum processing problems for many 
industries. Charts, graphs and tables are in- 
cluded. F. J. Stokes Machine Co. (11-9) 





LIQUID HANDLING EQUIPMENT. 
Specifications, illustrations, and the features 
of various filters, asbestos filter sheets, 
pumps, vacuum bottle fillers, etc., used for 
liquid handling are given in this 16-page 
booklet. Ertel Engineering Corp. (11-10) 


REGULATED PACKAGING. Bulletin pre- 
senting various information on the meter 
flow, predetermined speed, range of volume, 
fingertip control, compactness, and sim- 
plicity of the Model A Pak King machine 
filler used in the packaging of coffee, teas, 
spices, powders, and foods in grams to 
ounces. Specifications are included. Weigh 
Right Automatic Scale Co. (11-11) 


SURVEY ON THE PREPACKAGING OF 
MEATS. An explanation of and the results 
of a survey on shopping habits in buying pre- 
packaged meats are presented in this 8-page 
illustrated brochure. E. I. du Pont de 
Nemours & Co., Inc. (11-12) 


TABLET AND PILL FILLING MACHINE. 
Specifications, illustration, features, and 
operational data on the Model TBS, used for 
counting and filling tablets and pills, are 
given in this bulletin. U. 8. Automatic Box 
Machinery Co., Inc. (11-13) 


PACKAGE SEALING. Manual telling how 
to apply gummed sealing tape properly, 
what makes gummed sealing tape stick, mail- 
ing regulations, how to store sealing tape, and 
answers some unusual questions on this tape. 
The Gummed Industries Association, Inc. 
(11-14) 


PRECISION LABELING. Specifications, 
diagrams, features, illustrations, and various 
other information is included in this 12-page 
booklet on various labelers as produced by 
Pneumatic Scale Corp., Ltd. (11-15) 


CELLOPHANE. Basic data on types, 
weights, protective qualities, recommended 
use, and other information on Sylvania cello- 
phane are given in easy reference style. 
Sylvania Div., American Viscose Corp. 
(11-16) 
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KODAPAK SHEET FOR ELECTRICAL 
USES. Formulations, physical and chemical 
properties, electrical properties, and other 
important data on Kodapak I and Kodapak 
II, thermoplastic cellulose ester materials, 
are presented in this 8-page brochure. Cellu- 
lose Products Sales Div., Eastman Kodak 
Co. (11-17) 


AUTOMATIC WEIGHER. Illustrated four- 
page leaflet giving the principle, description, 
weight range and products handled, feed and 
operation, maintenance, accuracy and speed, 
and labor requirements of the Model M Hy- 
Tra-Lec used for weighing and filling free- 
flowing and semi free-flowing dry products. 
Wright Machinery Co. (11-18) 


BAG CLOSING EQUIPMENT. Three 
Hoepner sewing heads and various other bag- 
ging equipment are discussed in this four- 
page illustrated booklet with specifications 
oneach. Consolidated Packaging Machinery 
Corp. (11-19) 


COLOR CHART. The specific gravity, 
weight per solid gallon, etc., are given for 
each color shown on this color chart. H. 
Kohnstamm & Co., Inc. (11-20) 


DISPLAY OPPORTUNITIES WITH SY- 
ROCOWOOD. Various display opportuni- 
ties at point of sale using SyrocoWood, a 
molded wood product of extreme durability, 
are presented in this 12-page fully illustrated 
brochure. Syracuse Ornamental Co., Inc. 
(11-21) 


CORD CONVEYOR BELTS. Loose leaf 
bulleting giving the advantages and features 
of cord conveyor belts, their construction and 
selection, and other important information. 
Tabulations giving important data are also 
included. The B. F. Goodrich Co. (11-22) 


COLOR FOR PACKAGE PRINTING. 
Four-page pamphlet giving principles of 
color selection, hue circuit in full color, exam- 
ples of simultaneous contrast and check list 
for packaging inks. International Printing 
Ink, Div. of Interchemical Corp. (11-23) 
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eMANUFACTURERS’ LITERATUREe 


To obtain any of the booklets or catalogs listed below, 
simply circle the corresponding number on the post 


card, fill in the information requested, and mail. 


MOTOR STARTERS. Across-the-line mo- 
tor control, construction features, standard 
enclosures, operating arrang' t J 
and magnetic across-the-line starters, com- 
bination starters, reversing starters, and 
push-button control stations are illustrated 
and described in this 12-page brochure. 
Allis-Chalmers Mfg. Co. (11-24) 





LABELING WITHOUT GLUE. The Pony 
Label Dri, used for applying paper, cloth or 
foil labels to glass, metal, wood, plastic, tex- 
tiles, and cellophane, is illustrated and dis- 
cussed in this four-page leaflet. The Pace- 
maker and Label Dri are also shown with 
specifications on each. New Jersey Machine 
Corp. (11-25) 


CAN SEALER. An automatic can sealer 
used in the edible oil industries to seal cans 
using the standard one inch seal is discussed 
in this bulletin. Resina Automatic Machin- 
ery Co., Inc. (11-26) 


BAGGERS. The Anderson Model 134 Bag- 
ger used for the handling of small paper bags 
and the Model 184 Bagger are both presented 
in this bulletin. Anderson Bros. Mfg. Co. 
(11-27) 


BUTTER WRAPPING MACHINES. Loose 
leaf bulletin giving specifications, features, 
illustrations, and other information on the 
Morpac Junior Wrapping Machine used for 
butter, oleomargarine and related products. 
Lynch Corp. (11-28) 


SLITTER. The Kidder Merchant Model 
Slitter, designed for accurate cutting, easy 
separation of rolls, clean dustless cuts, and 
high speed, is illustrated and described. 
Specifications are also given. Kidder Press 
Co., Inc. (11-29) 


STOCK BAG FOR HOTEL GLASSES. 
Bulletin illustrating and describing the fea- 
tures of stock bags for hotel glasses. A sam- 
ple and prices are included. Shellmar Prod- 
ucts Corp. (11-30) 


PROTEK-SORB SILICA GEL. Pocket-size 
ecard presents current data on the use of 
Protek-Sorb Silica Gel, a dehydrating agent, 
for protective packaging. Instructions for 
use are also included. The Davison Chemical 
Corp. (11-31) 


ROTARY PRINTING. Authoritative sum- 
mary of modern rotary printing and inline 
fabricating processes and equipment pre- 
sented in a colorful 42-page booklet. The 
Champlain Co. (11-32) 


BELT CONVEYOR. The Cyclone Flex- 
Grid Belt Conveyor is described with its 
advantages, specifications and illustrations. 
Pictures showing the conveyor in actual use 
are also given. Island Equipment Corp. 
(11-33) 


BUNDLING MACHINE FOR SMALL 
PACKAGES. The Model F-10-J Bundling 
Machine for small-sized packages is described 
in this bulletin. Specifications and diagrams 
are included. Package Machinery Co. 
(11-34) 


PORTABLE LAMINATOR. Folder stating 
why the Permasealer Portable Laminator is 
being introduced to the industry, mentioning 
some of the features of the machine, and list- 
ing the parts of the laminator. Five drawings 
illustrating the equipment are included. 
Protexall Permanent Process Service. (11-35) 


SET-UP BOXES. Illustrated folder showing 
various set-up boxes in use by leading manu- 
facturers. The features and advantages of 
using set-up boxes are also presented. Old 
Dominion Box Co., Inc. (11-36) 


ELECTRIC STAPLING MACHINE. Bulle- 
tin giving the advantages, features, specifica- 
tions and an illustration of the Staplex auto- 
matic electric stapling machine. The Staplex 
Co. (11-37) 


PRESSURE SENSITIVE TAPE. A price 
circular illustrating various ways of using 
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Scotch pressure sensitive tapes. Minnesota 
Mining and Mfg. Co. (11-38) 


WAXED PAPER. The history, types used, 
means of production, uses and various other 
information about waxed paper is included in 
this 4-page bulletin. Waxed Paper Institute. 

(11-39) 


75 LB. CAPACITY SCALES. A new line of 
75 pound checkweighing and production 
scales, with either shadow indication or 
mechanical indication is shown and described 
in this folder. The Exact Weight Scale Co. 
(11-40) 


ALUMINUM—ITS FUTURE IN FROZEN 
FOODS. The features, properties, results of 
various tests, new uses, and other informa- 
tion about aluminum used in connection with 
frozen foods are presented in this reprint 
from the June, 1946 issue of “‘Quick Frozen 
Foods.”” Aluminum Co. of America (11-41) 


PRODUCE PREPACKAGING. The ad- 
vantages to both the consumer and retailer 
are given in this brief manual. Information 
on picking the right bag, sealing and labeling, 
and dimensions is also given. The Dobeck- 
mun Co. (11-42) 


HIGH SPEED AUTOMATIC ROTARY 
BAG SEALING MACHINE. High speed 
automatic rotary bag sealers for both heat 
sealing and non heat sealing bags available 
for practically every type bag and bag ma- 
terial are described in this bulletin. Specifi- 
cations and illustrations are included. Amsco 
Packaging Machinery, Inc. (11-43) 


CONVEYORS. This 180-page loose leaf 
catalog gives photographs of conveyor instal- 
lations and technical data. Alvey Conveyor 
Mfg. Co. (11-44) 


FILLING MACHINE. Manual describing 
the features of the Packer vacuum filling 
machine with its set-up and operation and 
the Packer gravity filling machine. Specifi- 
cations are included. Packer Machinery 
Corp. (11-45) 


AUTOMATIC SHIPPING CASE IM- 
PRINTER. Floor plans, specifications, fea- 
tures, illustrations, etc. are given on this 
Packomatic automatic shipping case im- 
printer, which prints from one to eight lines 
on one to four panels. J. L. Ferguson Co. 
(11-46) 


TANDEM LABELERS. Six-page bulletin 
describing and illustrating construction and 
operation, with floor plans for twin, triple 
and 4-unit World Tandem labelers for 75 to 
300 bottles per minute. Economic Machin- 
ery Co. (11-47) 


ARTIFICIAL FLOWERS FOR USE IN 
PACKAGING. Sample card of 16 different 
artificial flowers used for decorative purposes 
in the packaging field. These samples may 
be made in all colors, materials and with vari- 
ous kinds of centers by the Cardinal Flower 
& Novelty Co. (11-48) 





U.S. Patents Digest 


Continued 


(Continued from page 154) a supply of fluid which goes 
on plate which fits in a collar and a recessed fluid catcher in 
collar to catch fluid thrown from plate when within collar. 


Guest, Loma Linda, Calif., (one- 
third to A. L. Guest and C. J. Guest, both of Pontiac, Mich.). 
U. S. 2,480,729, Aug. 30. A dispensing carton having a closure 
flap provided with a line of perforations extending inwardly from 
the side of the carton and to a point below the open top of the 
carton, a second line of perforations in carton parallel to first 
line, lines of perforations defining a dispensing flap severable 
from the closure flap and adapted for opening and closing move- 
ment independently of the closure flap. 


Dispensing Carton, M. C. 


Powder-Dispensing Container, L. Hermani (to Continental 
Can Co., Inc., New York, N. Y.). U.S. 2,480,733, Aug. 30. 
A dispensing top for containers comprising, a one-piece drawn 
breast having a horizontal flat top portion and a convex radial 
surface projecting upwardly from flat top portion and merging 
smoothly at its ends without shoulder projections, said surface 
having a dispensing opening therein and an elongated slot, with 
a very thin and resilient elongated rectangular slide wormally 
tlat over its full length and breadth and movable over the interior 
of surface for exposing or closing over said opening. 


Means For Controlling the Feeding of Metal Coil Strip to 
Scroll Shears or the Like, J. Simpson (to Continental Can 
Co., Inc., New York, N. Y.). U.S. 2,480,781, Aug. 30. Combi- 
uation of a stop means, reciprocable shearing means placed a 
predetermined definite distance from stop means, roll means for 
continuously feeding metal strip toward stop means and shearing 
means to be gauged by stop means and cut into sheets. 


Merchandise Control Gate For Vending Machines, F. N. 
James (one-third to R. A. Gump, one-sixth to C. M. McMullin 
and one-sixth to C. Kilgore, all of Dallas, Tex.). U.S. 2,480,932, 
Sept In a bottle-vending machine having a ve rio cal bottle- 
de ste ry magazine and a series of communicating inclined bottle- 
storage magazines, a gate at the disc harge end of each of inclined 
storage magazines, each gate comprising a series of relatively 
hinged plates, uppermost plate being hinged to the floor of an 
inclined storage magazine, companion plates being suspended 
and adapted to close the discharge end of the next lowest inclined 
magazine by pressure of bottles in delivery magazine. 


Chime Construction For Steel Barrels, R. C. Ingersoll (to 
Borg-Warner Corp., Chicago, Ill.). U. S. 2,481,015, Sept. 6. 
A barrel formed of sheet metal comprising a hollow she ll; heads 
integral with shell for closing ends, having annular sheet metal 
chimes of angular cross section telescoping the ends of shell in 
abutting relation to shoulder, said chimes having annular regions 
which are free of contact with the shell and heads. 


Dental Kit, J C. White, Swampscott, Mass. U. S. 2,481,056, 
Sept. 6. A dental kit including a tooth brush with straight 
handle, an outer container and positive-lock-type cap together 
defining a carrying compartment for the brush, an inner con- 
tainer and friction-fit-type cap of substantially uniform cross- 
sectional shape placeable with carrying compartment in a posi- 
tion to be opposite handle portion and generally conforming to 
that portion of compartment opposite handle portion, length of 
inner container with its cap and length of brush portion together 
being equal to interior length of outer container, whereby brush 
portion forms an abutment restraining the friction-fit-type cap 
from slipping off the inner container. 


Magazine-Forming and Loading Machine, J. M. Bowen 
(to Gillette Safety Razor Co., Boston, Mass.). U.S. 2,481,070, 
Sept. 6. A magazine-forming and loading machine comprising 
a turret having a plurality of magazine-holding fixtures movable 
intermittently with the turret from station to station thereon, 
separate loading and forming mechanisms located at spaced 
stations about the turret and operating, respectively, to deliver 
blades to the magazine presented by fixtures and from the 
magazines one after another. 


Belt Hook Package, E. P. Claus (to The Bristol Co., Water- 
bury, Conn.). U.S. 2,481,085, Sept. 6. A belt hook package 
comprising a one-piece tubular member of sheet material, said 
member being of polygenal cross-section, slit in its bottom side 
to form a pair of coextensive flaps and having belt hook support- 
ing opening along its lateral sides and a plurality of relatively 
spaced substantially | my hooks having opposed inturned 
prongs at the free ends of the l 


Fireproof Container, M. Essman, New York, N.Y. U. 
2,481,095, Sept. 6. A fireproof container for film rolls com- 
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RICHARDS “ELECTROMATIC” 
50” THROAT SUPER-DIEMAKER 


CAPACITY PLUS 

FOR LARGE DIES 

EFFICIENCY PLUS 
FOR PROFIT 


BENDERS 
CUTTERS 
BRIDGERS 


JIG AND DRILL 
ONLY UNITS 


CIRCULAR SAW 
ONLY UNITS 


TABLE 
SIZE 
42” x $2” 


WRITE 
DEPT. 5 
HARDWOOD FOR ALL 
DIE STOCK DETAILS 


WE MAKE “‘TOUGHTEMPER” STEEL RULE DIES 
FOR EVERY PURPOSE - 50 YEARS EXPERIENCE 


J. A. RICHARDS CO., Kalamazoo, Mich. 


PRECISION MACHINERY SINCE ‘‘1900”’ 
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outlast the contents of the con- 
APPEAL tainer. Important, too, we 
have facilities to receive and 


store your ware before decora- 


Few methods of decoration on 
glass, metal and plastic (in- 


cluding polyethylene) can even 


approach the effectiveness of 


applied color decoration by 


GRAPHIC DECORATORS. 


Designs and lettering with 
exact registration are colorful, 


sharp, clearly visible . . . will 


tion 


GRAPHIC DECORATORS’ 
ability to solve unusual package 
decorating problems is attested 
to by our many satisfied clients. 
May we help you with design 


recommendations. Write today 


GRAPHIC DECORATORS, INC. 


Jersey City 4, N. J. 
HEnderson 3-4897 


372 Johnson Avenue 
Telephone: 
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just 
plug in 


e automatic stapling 


ELECTRICAL .. 
Leaves both hands free to handle 


. fully automatic! 


the work faster. Foolproof . 

cannot skip or repeat. Standard 

staples ... Perfection stapling . 

faster . on bag closures, counter 
merchandise displays, ete Write 
STAPLEX COMPANY 
452-50th St., Brooklyn 20, N. Y. 

Fasten it the Modern 


STAPLEX .., 
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wising complementary, interfitting body and cover portions 
ody and cover portions each having an inner partition defining 
a central inner compartment and an outer compartment and 
fire-retarding material disposed in outer compartment 


Closure Appliance, 5. Bloomfield and R. 5. Wallach (to ¢ 
Earl Hovey, Kansas City, as trustee). U. 2,481,284, Sept 
6. A closure appliance including in combination a pair of arms 
a link pivotally connecting arms, a cup rigidly carried by one of 
arms for forcing a cap into position upon a receptacle, second of 
said arms defining a closed slot to receive the neck of the 
receptacle and supporting same in operative relationship with 
respect to cup, one end of slot having a width greater than the 
width of the cap 


Method of Packing Flexible eng ens ». L. Boss 
meyer (to Dictaphone Corp., New York, U.S. 2,481,285 
Sept. 6. A method of packing endless flexible phonograph 
recording belts including the steps of: forming groups of belt 
into individual nests of belts, each nest having looped end por 
tions with intermediate side portions extending between the 
looped and portions, providing a belt container of width greater 
than the end-to-end length of one belt nest and less than the end 
to-end length of two belt nests, and placing belt nest in the 
container in generally parallel partially overlapping disposition 
with the looped end portion of each nest offset with respect t 
the looped end portion of the next nest 


Carton Closure, J. Cage (to Reynolds Metals Co., Richmond 
Va.). LU. S. 2,481,288, Sept. 6. A carton having side walls 
and end c losure flaps, one of said flaps carrying a tab at its end 
the tab having a fold line and formed with a cut at each edge 
adjacent fold line, tab being progressively decreased in width 
outwardly of fold line, closure flap opposite the tab-carrying 
closure flap having a fold line immediately connecting it to one 
of side walls, the tab when inserted into cut springs back withir 
edge cuts at fold line of the tab to lock the tab in position 


Transparent Display Container With Slide, 5. Fogel 
Montreal, Quebec, Can. U. S. 2,481,302, Sept. 6 display 
container comprising an outer casing having a bottom we yall and a 
transparent top and side portions, the ends of casing being open 
and formed to provide continuous inwardly projecting slide 
retaining beads and a separately formed article-supporting slide 
adapted to be slidably inserted in the casing 


Strip-Cutting Machine, L. Q. Presby (to American Stay Co 
East Boston, Mass S. 2,481,342, Sept. 6. A machine for 
substantially spirally cutting a strip from a circular sheet of 
flexible material, by means of a knife for severing the strip spirally 
from the sheet, and means for supporting the sheet for axial rota 
tion and advancing the sheet radially toward the knife 


Package, H. V. Anderson, Sr. (to Rapinwax Paper Co., Min 
neapolis, Minn.). l. S. 2,481,380, Sept. 6. A carton con 
struction including a heat sealable metal foil liner of relatively 
high heat conductivity, a carton blank of low heat conductivity 
secure to liner space from edges thereof to enable a heat con 
ductive passage from the exterior of the package to its interior 


Carton, R. M. Dunning (to Waldorf Paper Products Co., St 
Paul, Minn.). U.S. 2,481,405, Sept. 6. A carton comprising 
tubularly arranged side walls, end closure flaps issuing from side 
walls, a glue flap on one of side walls adhered to the inner surface 
of an adjacent side wall, a diagonally cut end on glue flap and 
flap means on the closure flap, one side wall having an edge 
engageable against the diagonally cut end of glue-flap means 
being at right angles when one side wall and its closure flap are 
in the same plane 


Closure-Feeding Device, P. Gschwend and J. M. Sharf (t 
Armstrong Cork Co., Lancaster, Pa.). U.S. 2,481,508, Sept. 13 
A closure-feeding and applying device comprising a closure 
support for receiving a closure in inclined position with its skirt 
intersecting the path of movement of a container to be closed 
Apparatus For Packing Coffee, G. A. Moore (to Shellmar 
Products Corp., Mt. Vernon, Ohio U.S. 2,481,611, Sept. 13 
Apparatus for packing coffee, comprising a four-walled chuck for 
retaining a container of smaller dimensions, vibratory means for 
partially packing granular materials held in a container positioned 
in chuck, and four movable compression plates inwardly of and in 
parallel relation with respective walls of chuck 
Closure-Release Mechanism, H. H. Borthwick (to Arm 
strong Cork Co., Laucaster, Pa.). UL. S. 2,481,495, Sept. 13 
In a closure-feeding and applying device a closure release mech 
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For tight sealing 


NEW Siccamlined 


ELLIOTT CASE SEALER 














RESINA HIGH SPEED 
STRAIGHT LINE 
SCREW CAPPER 

@ Flexible 


@ Fast 


@ Fully 
Automatic 


For Further De- 
tails Send for De- 
MODEL XRU  criptive Folder. 


OTHER MODELS AVAILABLE 


RESINA AUTOMATIC MACHINERY CO. Inc. 


Court & Creamer Sts. Brooklyn 31, N. Y. 
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AUTOMATIC, SEMI-AUTOMATIC 
AND HAND MODELS... 
LENGTHS TO SPECIFICATIONS 








Send for free Bulletin No. 100 


For example, take this plastic, tarnish-resistant “step-up” 
chest for children’s silverware . . . molded by Kirk for 
International Silver. A clean break from traditional wooden 
chests, it still preserves the product's dignified elegance 
adds eye appeal and protective features 


Kirk’s ability to mold merchandising magic into clear-view 


and other plastic containers is paying off for International 
Silver. It may pay off for you. Write for Information. | 


F. J..KIRK MOLDING Co. 


CLINTON, MASS. 
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ATTENTION 
FOIL CONVERTERS 


We can supply HEAT 
SEALING FOIL in rolls, 
including widths from 
36” to 50” for laminat- 
ing to other materials. 
Write today for samples 


and prices. 


THE FLOYD A. HOLES COMPANY 
1080 NORTHFIELD ROAD 
BEDFORD, OHIO 








POLYETHYLENE 


MAKE UNEXCELLED ENCLOSURES 


Polyethylene is water tight 
Polyethylene is air tight 
Polyethylene never gets hard—or 
stiff at temperature extremes 
Polyethylene is transparent 





What do you pack that has 
any of these requirements? 





Ask us for quotations on the finest line of Polyethylene 
bags in 12-23 or 4 mil. weights. 


We will be glad to help you 


solve your packaging problems. 
Write today. 


ASSOCIATED BAG & APRON CO. 


218 W. Ontario St. Chicago 10, Ill. 











U.S. Patents Digest 


Continued 


anism comprising an inclined chute down which closures may 
pass, a pair of resilient fingers and means attaching said fingers 
to chute adjacent the lower end thereof for limited flexure, each 
as a unit, each of said fingers comprising a stop, a guide disposed 
above the stop and an attaching shank, stops lying in the path 
of movement of closures down the chute and having closure 
engaging porticns on stops. 


Tape Biepemese, | L. L. Werth (to Eastman Kodak Co., Roches- 
ter, N. Y.). U.S. 2,481,704, Sept. 13. In a tape dispenser, a 
support for a san. ‘roll and comprising opposite sides and a top, 
feedi ing means mounted on top for moving tape thereover, 
severing means for cutting tape into strips and a plurality of stop 
members pivotally mounted in spaced relation along each rod 
which overlies top. 


Shipping Container. D. 1. McKenzie (to Moraine Box Co., 
Dayton, Ohio). U.S. 2,481,855, Sept. 13. A container having 
non-self-supporting walls when placed under load of an article 
adapted to be carried therein, a skeleton frame structure re- 
movably disposed in container consisting of a plurality of indi- 
vidual unattached frame sections positioned adjacent linearly 
contiguous walls of the container. 


Handhole and Card Pocket, R. C. Potts, Takoma Park, Md 
U. S. 2,481,871, Sept. 13. A box having a two-ply vertical wall, 
a lid hingedly connected to said vertical wall, said lid being 
swingable so as to overlie the outside wall, a handhole opening in 
wall and a foldable tongue formed in lid so located as to register 
with handhole so arranged to give access to handhole through lid. 


Sheet Delivery Control For Cut-Off Mechanisms, B. W 
Langston (to Samuel M. Langston Co., Camden, N. J.). U.S 
2,481,934, Sept. 13. In combination with a cut-off mechanism 
for cutting into successive sections a web of stiff sheet material 
traveling at high speed, a plurality of conveyor belts spaced 
apart laterally for receiving the stiff cut-off sections. 


Tape Feeding and Marking Machine, G. Stiegler, Cincinnati, 
Ohio. U. S. 2,482,035, Sept. 13. A device for feeding tape 
relative to the marking anvil of a marking machine, the combi- 
nation of a head having an upper surface forming a tape support 
in substantially the plane of the marking anvil. 


Temperature Control For Weighing Scales, L. S. Williams 
(to Toledo Scale Co., Toledo, Ohio). U.S. 2,482,047, Sept. 13 
In a weighing scale having parts of its weighing mechanism in- 
stalled in regions of different temperatures, a heater for maintain- 
ing the temperature of said enclosure and thermostatic means 
having a first element in the enclosure and a second element 
adjacent the remainder of mechanism for controlling heater 


Handle For Boxes, W. G. Bullock (to Eagle Paper Box Co., 
Tacoma, Wash.). U. S. 2,482,399, Sept. 20. A handle formed 
from a box part — a hand-engaging part defined by 
spaced, generally parallel and co-extensive side cuts in the box 
part and by a cut extending transversely of side cuts and spaced 
from the ends thereof, having means for connecting an end of the 
handle to the wall to permit the end to be raised out of the plane 
of the wall when the bes d is lifted by the handle. 


Vacuum Sealing Machine, 8S. H. Berch (to The Flexible 
Vacuum Container Corp., Los Angeles, Calif.). U.S. 2,482,609, 
Sept. 20. A machine for forming and sealing a package formed 
from a flat sheet of material having a continuous fluid-tight fusible 
inner envelope, the walls of which envelope at the top are free 
from seams and folds between the ends thereof, which comprises 
a member formed with a cavity of the shape to be assumed in the 
final package and within which said envelope is placed, having 
means inserted into envelope to spread the envelope to conform 
to the cavity and to permit the ee to be filled when forming 
means is removed. 


End-Labeling Attachment, T. Jensen (to Ame or an Machine 
& Foundry Co., a corporation of New Jersey). U.S. 2,482,711, 
Sept. 20. In a labeler, the combination with means ‘for inter 
mittently feeding a continuous web of label material by constant 
increments, said web bearing printed indicia which are equally 

yaced along the length of the web at intervals which are shorter 
om: the increments by which said web is fed by said means, of 
devices for forming notches in the lateral edges of web while the 
movement of web is interrupted, a photo-e ‘lectrol control re- 
sponsive to movement of indicia on web into predetermined 
position, for stopping the web feeding means while said device 
forms notches in web, a knife for severing web across the notches 
to form labels whose corners are cut away and mechanism for 
applying the severed labels to a package. 
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SUVER DUST tINAL 
WHITE KING SOAPINE 
OxyYDOL citrus 
CLIMALENE SUPER SUDS 
SWERL KE-NU 
OAKITE SONAR 
FAB 20 MULE TEAM BORAX 
NOLA FELS NAPTHA FLAKES 
IVORY FLAKES NAPSOL 
BLU WHITE KUPIE 


LUX FLAKES 


TO TOP PACKAGING EFFICIENCY 


Wes, the leaders have found top packaging ef- Pneumatic’s high speed packaging equipment at Baltimore plant of Lever Bros. 


ficiency and lower packaging costs with 


Pneumatic machines! 


Proof of that is the great prevalence of Pneumatic 
equipment in their plants whether they are 
makers of soap, pharmaceuticals, foods, liquors 
or dozens of other packaged or bottled products. 
One thing they know, and have proved beyond 
question Pneumatic machines do the job 
speedily, smoothly, efficiently — at “lower cost 


per container.” 


The whys and wherefores of Pneumatic’s superior 


design and construction are many and im- : : 
Pneumatic Scare Corporation, Lrp., 82 Newport Ave., Quincy 71, 


iepecehde You will want to be familiar with them Mass. Branch Offices in New York, New York; Chicago, Illinois; 
before you invest in packaging equipment. San Francisco and Los Angeles, California; Seattle, Washington. 
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PACKAGING 


COSTS 
CAN BE 


CUT 


In today's highly competitive markets every pro- 
gressive manufacturer is trying to cut production 
costs. 

Packaging costs are one of the big items. The 
“Peters Style” cartons set up and closed on Peters 
packaging machines are inexpensive and some of the 
finest cartons available today. 

These cartons, with Peters machines, are wicely 
used in the packaging of lard, shortening, biscuits, 
crackers, macaroni, and a variety of other products. 

Besides the “Junior Model’ machines illustrated 
below, Peters has available a ‘Senior’’ line of pack- 
aging machines to fill high production requirements. 

Send us samples of the cartons you are now using. 
We will gladly make recommendations for your re- 
quirements. 


Member, Packaging Machinery Manufacturers Institute 


This PETERS JUNIOR 
For more than a decade CARTON FORMING 

4 AND LINING’ MA- 
CHINE sets up 35-40 
tubes to meet Grumbacher's cartons per minute, re- 
quiring only one opera- 
tor. After the cartons 
are set up, they drop 
onto a conveyor where 
lines, each requiring a they are carried to be 
variety of color and label filled. Machine can be 
made adjustable to set 
up several different size 
cartons. 


we have supplied quality 


standards. 


Their needs cover many 


insert changes 


THIS PETERS 
JUNIOR CARTON 
FOLDING AND 
CLOSING MA- 
CHINE closes 35- 
40 cartons’ per 
minute, requiring 
no operator. After 


J. S. TURNER WHITE cartons are filed, 
METAL COMPANY on conveyor and 


are automatically 
closed. Canalso be 
1 made adjustable to 
NEW BRUNSWICK NEW JERSEY = | 72% cdivstoble to 
ent size cartons. 








Detroit Office Cincinnati Office St. Louis Office 


. ° ‘ PETERS MACHINERY .COMPANY 


Elliott Sales Service J. A. Baver George C. Kammermeyer 

725 East Fourth Street 521 Broadway Kammer Company | GENERAL OFFICE AND FACTORY 

Royal Oak, Michigan Cincinnati 2, Ohio 4720 San Francisco Avenue | 4700 RAVENSWOOD AVE., CHICAGO 40, ILL 
St. Lovis 15, Mo 
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WE MANUFACTURE 


Rocket Rotogravure Presses, 
Laminating Machines 

and specialized equipment 
for the Converter. 


WE SUPERVISE INSTALLATION 


of complete Rotogravure 
Printing and Converting Plants. 


We also manufacture ROTOGRAVURE BASE PRINTING CYLINDERS 
of all lengths and diameters for all makes of presses. 


INTA-ROTO MACHINE CO., INC. 
BYRD AIRPORT, RICHMOND, VA. 


REPRESENTED BY H.H. HEINRICH, INCORPORATED 200 VaRrick STREET, NEW YORK 14,N. Y. 


IRO CIE IB It 


ROTOGRAVURE PRESSES 
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CODING 
THE MULTIPRESS 


Finest high speed small unit made for every 

type of imprinting on folding cartons, paper 

products, booklets, labels. 6500 impressions 
per hour. Ideal for imprinting batch 
numbers, blockouts, flavors, colors, 
prices, codes, dates, sizes. MULTIPRESS 
solves your coding problems! 


B. VERNER & CO., INC. 


52 DUANE STREET, NEW YORK 7,N.Y. BA7-1466-7 


Packard 
presents 
e 





TWO ROUND) & 
CONTAINERS 5.8 


IDEAL FOR FOOD PRODUCTS 


Housewives acclaim the easy-operating dispensers on these 
Packard spiral wound containers. The small container has a 
push-in closure which allows the proper amount of grated 
cheese to be shaken out. The large container has a cnaelanie 
sealed, readily opened revolving top, perfect for breadcrumbs 
and other granular products. This closure is very inexpensive 
and any size and number of sifter holes are possible. 


Many other closures and iow cost spiral wound containers are 
made by Packard. Various metal end and paper end styles are 
available in all diameters and lengths. Want samples suitable 
for your products?...Tell us what you make. 


Packard Container Corp. 
226 GRAND STREET, HOBOKEN, NEW JERSEY 


PHONE HOBOKEN 2-1970 
NEW YORK CITY TELEPHONE WH-3-0684 











filling machines, F. B. Redington Co., Chicago. 





\ 





Smith Brothers Cough Drops 


(Continued from page 99) made wide use of car-card ad- 
vertising, using black and white cards carrying the por- 
traits of Trade and Mark with a few catch words. The 
cards, like the packages, are no thing of beauty, but 
they are so powerful many other advertisers have re- 
fused to take a position beside them. 

Smith Brothers have also been prodigious samplers, 
before the war distributing six to 10 million miniature 
cough-drop packages a year through Western Union, 
concentrating efforts wherever sales were weak in prac- 
tically every town of over 5,000 population. 

One of Trade and Mark’s first forms of promotion was 
a company blotter on which were reproduced the pic- 
tures of the brothers. Year in and year out, the com- 
pany still holds out enough of its advertising appropria- 
tion to produce the blotters in million lots on the finest 
rag paper they can buy, for distribution with its invoices 
to jobbers and to a list of hotels, schools, institutions and 
other groups. 

Such are the tools of modern business that have 
helped to continue a success story of rugged individual- 
ism in an era of business consolidation and quick change 
The whiskers of the Smith 
Americana 


Brothers are genuine 
all because of a package. 

Crepits: Individual cartons, Fort Orange Paper Co., Castleton 
On-Hudson, N. Y., and American Coating Mills, Div. of Owens 
Illinois Glass Co., Elkhart, Ind. 
for 40’s, Fort Orange Paper Co. 


Cartons for 20's and outer sleeves 
Wared paper liners, Kalamazor 
Vegetable Parchment Co., Kalamazoo, Mich 
pers, E.1.du Pont de Nemours § Co., Inc., Wilmington, Del. Neu 


( Jellophane wrap 


Cellophane-wrap 
ping machines, Package Machinery Co., East Longmeadow, Mass 
Case sealers, Standard-Knapp, Div. of Hartford-Empire Co., Port 
land, Conn. Shipping containers, Container Corp. of America 
Cough-syrup bottles and lithographed metal closures 


Toledo, Ohio 


Chicago 
Owens-Illinois Glass Co., 


Bubble gum 


(Continued from page 106) and coupon premiums are 
handled by an outside agency employed by the company 
One of the 
most important factors is keeping a close check on such 


and run into millions of mailings a year. 


premium handling to see that requests are handled 
promptly. Nothing can queer a product quicker with 
a kid than a long wait for a premium after he has sent 
in his money and wrapper. 

Topps concentrates the lion’s share of its advertising 

dollars on Topps Gum and Bazooka. The novelty 
packages depend greatly on counter appeal and word-of- 
mouth for popularity, which is another reason why the 
package and the counter display carton is of utmost 
importance and value in the creation of a successful sales 
program. 
Crepits: Designs (except for Golden Coin package), Karl Fink 
New York. Wrappers, inserts, labels, etc., Reynolds Metals Co., 
Richmond, Va.; | Milprint, Inc., Milwaukee, Wis.; Lord Baltimore 
Press, Ballimore, Md. Display cartons, William Container Co 
Brooklyn 
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Window Shoppers 


if 
} 


TAN 


Mos women are window shoppers. 
Attractive displays create their interest 
and lead to sales. H-A glass containers 
are designed for window shoppers. The 
quality and goodness of your product 
are displayed in each individual jar. 
You have equal display in store win- 
dow, store shelf, and most important 
of all, home cupboard. 

Your product, H A jars, and eye- 
minded consumers make the perfect 


combination. 
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a 
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PAMARCO (ex 
| } printing press 


PRINTS TWO COLORS AT HIGH SPEEDS, SUITS, 
- PERFORATES, REWINDS IN ONE Phen 
roll to roll 
aniline 
For fine quality printing on pressure sensitive tape, paper, cello 
phane and silk, making labels or printing any paper up to 6” width. 


Exclusive Automatic Dual Unwind 
and Rewind allows machine to 
run continuously while 

operator merely puts 

on unprinted rolls and 

removes printed ones 


ie 


® This rugged machine incorporates 
all the advantages and adjustments 
found on the full-size PAMARCO 
Aniline Press. Features accurate 
infeed, NO-FLEX plate rolls, and 
specially treated impression rolls to 
insure perfect register. Metered ink 
fountains, incorporating Evenfi 
engraved screen rolls, supply ink in 
just the right amoun 
Variable speed motor suy 
ROMOTTEE plied: jog control include 
Parts are standard and 1 
terchangeabk Uses 
eircular pitct 
MODELS 


PAPER MACHINERY 
& RESEARCH °¢ INC. 


ROSELLE © NEW JERSEY 


Builders of ANILINE PRINTING PRESSES, EVENFLO 
ENGRAVED ROLLERS, PAPER CONVERTING MACHINERY 


QUALITY PRODUCTS 
sell better in 


QUALITY CONTAINERS 


. «and they get better protection, too. For best results 
from your containers, choose those that best promote 
and protect your products — sales-building, sturdy litho- 
graphed metal containers. 

Here is where National Can may be of very real help 
to you — in basic container design, in origination of 
layout and illustration, and in color selection. Nearly 
fifty years of experience in the manufacture of litho- 
graphed metal containers backs these National 
Can services 

Improve your containers — make them worthy of 
your products by using the dependable and experienced 
National Can packaging service and supply. For full 
details, contact: 


NATIONAL CAN 


corvpPooreatT it 
Execétive Offices: 110 EAST 42nd STREET, NEW YORK _ NLY 


. pune BALTIMORE, MO CHICAGO, Ht HAMUTON, O10 = BOSTON, maSS. 
ae ores : F INDIANAPOLIS, IND. MASPETH. NY. CANONSBURG, PA. ST. LOUIS, MO. 
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Progress in meat packaging 

A thousand members of the American Meat Institute 
at their recent New York meeting heard Joseph B. Hall, 
president of Kroger Co., predict that “in the not too 
distant future” all meats will be packaged at central 
points. Mr. Hall said that when this time comes “‘you 
will have brand identification on the consumer packages 
and the quality of your products and cutting methods 
used will be as important to you as they are to us now 
He said that the trend toward self service in meat sales 
is accelerating and that last year 700 stores switched to 
complete self service of meats. There is strong con 
sumer acceptance behind self service, he added, with the 
result that pre-packaged meats definitely resulted in 
higher sales volume in relation to total store sales 

This last point was emphasized earlier in a speech by 
James Cooke of Penn Fruit Co. in which he told of that 
company’s experience with pre-packaged meats for sell 
With pre-packaging, * 
can be merchandised on a mass scale comparable t« 
groceries,” Mr. Cooke said. 


audience that self-service meats suffered from many 


service. for the first time meats 


Hlowever, he warned the 


things which were drawing adverse consumer reaction 
Penn Fruit Co. made a survey last spring of what con 
sumers in the Philadelphia trading area thought about 
self-service meats. This survey, Mr. Cooke said, 
showed that a number of consumers disliked self-service 
meats because (1) the merchandise was not fresh or did 
not appear fresh, (2) there was excessive waste, both 
concealed and apparent, and (3) they complained about 
the type, thickness, size and count of the cuts. Many 
of these criticisms were justified, he said, but behind 
them were other problems in the packaging operation 
such as rewrapping, excessive handling, discoloration 
and loss of “bloom” on luncheon meats that had been 
He said that 
the packers could aid retailers by giving them the bene- 


experienced by his company at the start. 


fit of the technical knowledge and “know how”’ they 
had acquired in their own production lines and packag- 
ing lines. 

Jack Manion, Milprint, Inc., 


meat packaging materials and equipment now on the 


presented a review of 


market or under development that would be of interest 
to meat packers. He discussed the many types of 
transparent films that are available and urged that 
transparent packages be used to let the consumer know 
“What it is.’ “How much it is” and “Whose it is.” 
Among new equipment mentioned by Mr. Manion was 
a machine for stretch wrapping of consumer-sized 
lengths of sausage in Pliofilm, a machine that wraps 
wieners in a bun at the rate of 80 per minute and a new 
method of twist wrapping irregularly shaped products. 

One suggestion made by Mr. Manion as a way for 
packers to increase brand identification of fresh meats 
was for the packer to purchase printed cellophane in 
large quantity and sell it to the retail butcher at cost 
He pointed out 
that the butcher’s name could be imprinted on the cello- 


for use as his regular wrapping paper: 
phane for local sales appeal 
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Make the TEKWOOD VERSATILITY TEST 


How many of these material characteristics do you need ? 


How does your present material compare with Tekwood ? 


YOuR YOuR 
PRESENT PRESENT 
TEKWOOD MATERIAL TEKWOOD MATERIAL 


Won't buckle, split, Unusually high 
splinter or warp strength / weight ratio 
The secret of Tekwood’s versatility 
Extraordinary durability lies in the way it’s made. To each 
side of a core of sturdy hardwood, 
Light in weight a tough sheet of Cylinder Kraft 
Takes embossing cleanly paper is bonded. The grain of the 
and permanently > ° 
Routs or folds quickly and easily Kraft goes at right angles to the 
grain of the wood. The resulting 
Ideal undersurface for Self-hinging, when scored “sandwich” is tough, strong, rigid. 
covering materials or cut partly through Write us today for complete data 
on Tekwood. Chances are you 


Takes paint beautifully 


Die-cuts cleanly and easily Remarkably low in price can use it. 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 
Tekwox sa patented prod 7344 


U.S. Pat. No 





Rotogravure pin. 


Acme now offers you a complete etching service 


YES, IT’S TRUE ... Acme will take your order and handle every 
part of the job from layout to finished engraved cylinder. 


e BASE CASTINGS e NEGATIVES e POSITIVES ¢ PROOFING 
¢ COPPER PLATING e LAYOUT e ETCHING ¢ CHROMING 
e SERVICE ° ° ° ¢ QUALITY 


Line or process, continous roll 


and all over patterns. 
Acme Gravure Services, Inc. 
644 S. Clark St 

. Chicago 5, til. 


Sizes up to 40 inches wide and 


: | Gentlemen: Please call on us regarding rotogravure etching. 
virtually any diameter. 


Name__ 





Firm__ 


ACME GRAVURE SERVICES, Inc. _—_—_—ii 


ee oe on a 2 ee oe on eer Chem mame ORB mmm, City and State 
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CUSTOM 
PACKAGING 


OVER 50 YEARS OF 
EXPERIENCE 


COMPLETELY AUTO- 
MATIC EQUIPMENT 


MODERN 100,000 
SQ. FOOT PLANT 








Estimates and Consultation 
without Obligation. 
Co., 


STEVENS-WILEY MEG. inc’ 


1601 W.GLENWOOD AVE.,PHILA. 32, PA. 
acne acc vindindiansiasiiinlacnick 


V5" 6 es “i P%, 
> at 
oninvols OESEN, 


Rubbers 


“PRINTING ROLLERS * 

5 4 » om YF , P « 

i Be es A » owe, 

ga? ff e. > & ‘2 . 
° for aniline printing of & 


= ALL-OVER DESIGNS » 





* Write for 
descriptive 
literature 


33 FLATBUSH AVE. BROOKLYN 17, N.Y. 


Convenience devices 


(Continued from page 77) have been used on sugar 
cartons and are satisfactory so long as the sugar is free 
flowing. If the sugar is allowed to cake, of course, no 
pouring device is of any value. 

5. Perforated side slot openings for dispensing con- 
linuous strip unit packs, which are rolled up inside the 
carton and may be pulled out and torn off one at a time. 
Such carton packs have been used quite widely for dis- 
pensing unit packs of vitamins and other medicinal 
products. Just recently a sampler package for Boraxo 
soap powder has been constructed in this manner. 

6. Aluminum pour spouts. These are among the 
most efficient and inexpensive devices yet developed 
for adding an easy dispensing feature to cartons for 
free-flowing products. The spouts, now made in a 
number of sizes suitable for various types of products, 
are easily installed in any standard carton by means of a 
specially leased machine which is placed in the packag- 
ing line in the user’s plant. The machine inserts the 
spout after the carton is set up and bottom sealed, just 
before it goes to the filling station. Leasing of the ma- 
chines costs about $50 a month and spouts, depending 
on size and quantity, range in price from $1 to not more 
than $2 per thousand, making the cost of the spout a 
negligible addition to the cost of the package. In addi- 
tion to the spout used for the tight-wrapped package of 
Sterling Salt, these devices are now being used success- 
fully on cartons for Armour’s Perk granular soap; for 
the popular household cleaner, Soilax; and for two 
Electro-Sol and Calgonite, 
mended for use in automatic dish washers, where specific 
For the first time 


special detergents, recom- 
quantities must be poured out easily. 
a metal pouring spout has been adopted by Corn Prod- 
ucts Refining Co. for its new free-flowing cold starch 
product called Niagara Laundry Starch. This is a par- 
ticularly interesting application because it involves a 
metal pouring spout on a carton which has a protective 
inner liner. The spout is inserted in the usual manner 
and attached firmly to the carton and the inner liner 
The package 
opens the spout, which tears an opening through the 
carton and the liner. Other products for which the 
metal spout is considered useful are bread crumbs, 


is completely sealed until the consumer 


cracker crumbs, certain dry cereals and other granular 
detergents. An aluminum pour spout of this type is 
not efficient for soap of the flake or chip type (as 
distinguished from granular), oatmeal or the more bulky 
cereals. However, since the t rend in household cleaners 
is definitely toward the granular detergents, many new 
users are expected in this field in the near future. 

7. Click-lop closures provide useful folding lids that 
prevent spilling. The novel construction is achieved by 
a clever interlocking of the lid with specially designed 
flaps which automatically interfold with other flaps on 
the body of the carton. This device was developed for 
pocket tobacco packages of paperboard during the war, 
but now has several new applications. It is being used 
for Serutan and the Spencer Rubber Products Co. is us- 
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Ever 
since 
the 
Gibson 
Girl 


... quality products have sold in fine 
Rowell set-up boxes. 


...and today, just as 50 years ago, the fresh, 
clean-cut line and “expert craftsmanship and 
color printing of a Rowell container provides 
the eye compelling, desire creating combination 
that leads to sales and repeat sales. 


EN. Rowell CO. we 


Manufacturers of Fine Paper Boxes 
ATAVIA, N.Y. 


NOVEMBER 1949 








WE produce printed labels 
exclusively with brand-new press and 
finishing equipment. The men in 
charge of this equipment, however, 
are old hands in the label field. New 
machines, old hands . . . here is 
a combination you will want to know 
more about. Why not reach now 


for your telephone, or 


dictate a short note to us? 


—™ Malier, Printing Company 
satel Qivision 


2001 CALUMET AVENUE 
CHICAGO 16 e Victory 2-0300 





PACKER ' 


GRAVITY LIQUID 
FILLING MACHINE 
rapid 

accurate 

efficient 














Fills pints, quarts, gallon 


cans and bottles 


Used for filling some of America’s leading products*, the 
Packer Gravity Liquid Filling Machine is a precision en- 
gineered unit for maximum production at lowest operating 
cost 
© Accurate, automatic overflow 
bulge cans 
Available with 5, 8, 10 or 12 spouts 


Will not collapse or 


Fills thin, foamy and viscous liquids, hot or cold 
Speeds up to 15 containers per minute 

R apid change from size to size 

Easy to clean, economical to maintain 


Liquid contact parts of stainless steel, and chemical 
resistant plastics 


Write for further information 


* including PREEN (cleaner and floor wax, made by 
A. 8. Harrison Co., So. Norwalk, Conn.) 


PACKER MACHINERY CORP. 


34 IRVING PLACE, NEW YORK 3,N. Y. 


ing it for rubber bands (see ‘Time for a Change,” this 
issue, p. 112). 

8. Shaker-lype carlons—a clever development of the 
war to replace metal shaker cans, but retained for a 
number of applications. Dermaline, a tale for men, is 
in this type of package. The carton has perforations on 
one side providing a sifter for the powder, which may be 
shaken out easily after the perforation marks are 
pricked open. 

9. Unit dispensers for such products as paper nap 
kins, paper diaper liners, facial tissues, paper handker- 
chiefs, etc., are made with any number of constructions, 
depending on patents. Usually contents are arranged 
for continuous dispensing of one unit that pulls another 
into position, as on certain brands of facial tissues and 
paper towels. 

10. Wall dispensers may be made by equipping cat 
tons with properly positioned holes that permit them to 
be hung up. Paper napkins, waxed-paper sandwich 
bags, paper cups and soda straws are often packaged it 
this manner. 

11. Cartons with culling and tearing edges. Rolls of 
waxed paper and aluminum foil have become popular 
consumer items because of convenient carton packages 
which provide a cutting edge on one open side where the 
desired quantity may be pulled out and neatly torn off 
There is also a trend to safer cutting edges, eliminating 
the use of sharp metal strips. The new package for 
Freshrap waxed paper adopted by Badger Paper Mills, 
Inc., is of this type. The cutting edge is merely a folded 
paperboard edge, aluminum-ink printed and it works 
efficiently with no danger of cutting fingers. Another 
interesting example of this type of package is one for 
Twin-Tye cellophane ribbon. The ribbon, on spools 
may be pulled out through a tuck-flap opening and 
broken off by means of a strip of emery paper secured 
along the carton edge. 

The above list of devices is by no means complete 
but it will give the prospective user some idea of what 
types of devices to look for and what they will do. A 
manufacturer whose product could be made more 
acceptable to the consumer by the use of one or more of 
these convenience features should give serious attention 
to the possibilities, particularly today, when conveni- 
ence of package use can win new customers and go a 


long way toward keeping old ones: 


Crepits: Cartons for Duz, A § P Our Own Tea, Jack Frost 
Sugar, Scotties facial tissues and Park paper napkins, Robert Gair 
Co., Ine., New York. Swansdown wrap, Keller-Crescent, Evans 
ville, Ind. Cartons for AG Rice, Dermaline Tale, Mrs. Halfin’s 
Nestling Food, Blackbird Pie Crust, U.S. Printing § Lithograplt 
Scotl’s Weed and Feed, Betler Homes Grass 
Seed and Walgreen Epsom Salts cartons, The Gardner Board ¢ 
Carton Co., Middletown, Ohio. 
Laundry Starch, Perk, Calgonite, Sterling Salt, Soilar, Electro-Sol 
Seal Spout Corp., Newark, N. J. 
wood Male Hormones and Trim-Z, The William Steven Co.. Los 
Angeles, Calif. Cartons for Maywood, Standard Paper Bor Co 


Co., Cineinnati, Ohio 
A/uminum spouts for “Niarara 
Unit packaging for May 
Los Angeles. Carton for Trim-Z, Fibreboard Products, Inc 
San Francisco. Dennison Diaper Liners, Folding Bores, Inc 
Vianchester-by-the-Sea, Conn., and Sample-Durick Co., Inc., Indian 


Orchard Mass. Dennison Pres-a-Ply package, Sample-Durick 
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WRAPPED AUTOMATICALLY 
ON THE HAYSSEN 


Convenient, multiple-unit packs are an im- 
portant factor in today’s marketing trends. 
Performance in wrapping these packs eco- 
nomically and attractively, is the reason for an ever- 
increasing use of Hayssen Wrapping Machines. 
For the Hayssen is low in initial cost . . . sturdily built 
to provide a long operating life . . . keeps the pack- 
ages moving in a steady, automatic wrapping pro- 


cedure . . . supplies perfect registration of printed 


It pays to 

wrap the 

HAYSSEN 
WAY 


overwraps ... is easily adjusted to accommodate a 


wide range of sizes . . . and keeps the wrapping 
cost at a low level. For complete information on the 
many advantages of using a Hayssen, contact the 
nearest representative or write direct to the factory. 


You, too, may find the Hayssen a good investment. 


HAYSSEN MFG. COMPANY . SHEBOYGAN, WIS 


MSSM 


ELECTRIC EVE WRAPPING MACHINES 


FOR BETTER PACKAGING! 


u 


PARTITIONS 

















FLOWERS 


HOLIDAY-IZE ANY PACKAGE 
ANY TIME OF THE YEAR 


Sessa ee @ oe & Vee ws 


Ke 


A bright spot of color on your package, in 
the form of a delicate spray of cloth flowers, 
is a sure stopper of the feminine shopping 
eye. 


These exquisite little blooms are custom 
made in any quantity—color, size and number 
of blossoms in a spray to your specifications 


Prices are low. Service is fast. 


Ask for samples and prices at once 


HO HG HO HO HO HO HO HO HO HO HO HO HO HO KO 4H 
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CARDINAL 


FLOWER AND NOVELTY CO. 
61 East 8th Street, New York, N. Y. 
Gramercy 3-2686 
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THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 


Prompt Deliveries es 
Guaranteed 


Manufacturers of 
Paper Board 
Partitions 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 

















For synchronized package imprinting 


add a MARKOCODER to your line 


Imprints permanent, “print-quality” code-dates, con- 
tents descriptions, etc. on CARTONS, BOXES, CANS, 
CANISTERS, JARS, BOTTLES, PAPER CUPS and 
CONTAINERS of almost any size or shape. Effective 
on any surface . . . Tin, Glass, Glassine, Cellophane, 
Waxed Paper, Paperboard, etc. Operates in conjunc- 
tion with cartoner, carton sealer, capper, filler, etc. at 
speeds of 35-150 units per minute. 
Write for Data Sheet 10.0 and FREE Marking Engineer's Analysis Form 
“MAKING YOUR MARK WITH MARKOCODER,” 
new 15-minute film, available free on loan to responsible 
companies with a package imprinting problem. 


ADOLPH GOTTSCHO, INC. 


MACHINES TO MARK WHATEVER YOU MAKE 
183 Duane Street New York, N.Y. 








NIAGARA'S MODEL 200 
FILLS, VIBRATES 
FOLDS and SEALS 


14,000 Packages 
Per Day With 
>) Only One Operator 


Only this one hand 

operation ... and 20 

to 40 uniform pack- 

ages are completed 

per minute. Any 

dry, free flowing product and any heat sealing prefabri- 
cated bag can be used. Quick set up...easy change from 
one size to another. Model 200 will pay for itself well 
within a year's time. Write today for further information. 


NIAGARA PACKAGING MACHINERY CORP. 


33 CLYDE ST. BUFFALO 15, N. Y 














Co., Ine. Tidy House carton, SUS Boz Co., Ine., Palmer, Mass 
Serulan carton, National Folding Box Co., Inc., New Haven, Conn 
Twin-Tye cellophane ribbon carton, Brooks § Porter, Inc., New 
York. Freshrap carton, John Strange Pail Co., Menasha, Wis., 
and Green Bay Box Co., Green Bay, Wis. Blue Suds carton, 
The Richardson Taylor-Globe Corp., Cincinnati, Ohio. Firestone 
facial tissue package, Berles Carton Co., Inc., Paterson, N. J 
Pillsbury Wheat Bran carton, Waldorf Paper Products Co., St 
Paul, Minn. Special acknowledgment to Utility Packages, Ine 
New York, for helpful information 


Radioactive paper gauge 


The first permanent installation of a beta gauge in a 
paper mill has just been made in the plant of the 
Continental Paper Co., Ridgefield Park, N. J., where 
it is being used to measure the basic weight of paper 
boxboard. This beta gauge is the first of a number of 


industrial measuring and control instruments using 
radioactive isotopes and represents one of the first major 
industrial uses of Oak-Ridge-produced radioisotopes. 

The essential components of the gauge are a source 
of beta radiation obtained from the radioisotope, 
Strontium-90, and a radiation detector. The sheet 
material to be measured is interposed between the source 
and the detector and a part of the radiation is absorbed 
by the sheet material in proportion to its weight per 
unit area or thickness. It is then possible to read the 
sheet thickness on a properly calibrated meter or re- 
corder connected to the detector without any physical 
contact with the sheet. The gauge is comparable to a 
chemical balance in that it will provide the same in- 
formation as is obtained by weighing on a balance « 
known area of the sheet material in question. Moist- 
ure, clay, chemicals, etc., affect results only in proportion 
to their weight in the sheet. Typical uses of the bets 
gauge are for measuring cellophane and thin plastic 
films, plastic and rubber sheets up to #/;¢ in. thick, 
paper ranging from heavy board to thin paper less 
than 0.0002 in. thick, aluminum foil and textiles. 

One of the advantages of the gauge is that no physi- 
cal contact is made with the material being measured 
so that there is no danger of marking or marring the 
surfaces of fragile materials. 


Crepits: Beta gauge, Tracerlah, Ine., Boston, Mass 
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BARECO MICROCRYSTALLINE 
WAXES have, for many years, 
led the “Package Protection” 
field. This PROTECTIVE IN- 
GREDIENT is YOUR insurance 
against expensive loss through 
poilage and contamination. You 
have faith in your product but 
that faith will not control weather 
conditions while that product is in 
transit or storage, therefore, you 
owe it to yourself and your 
product to test Bareco Micro- 
crystalline Waxes. Remember... 
Wax has always been Bareco's 
business; why not take advantage 
of their years of experience and 
specialized knowledge? 





At the Bareco Laboratories 
(a) Melting Point Text (b) 
Color Test (c) Viscos.ty 
Test . .. just three of many 
—. 

Wax Samples fie | in 
Black, White and A 


BARECO OIL COMPANY 


Dept. M— Box 2009 Dept. M— Widener. Bidg. 


TULSA, OKLAHOMA 


NOVEMBER 1949 


PHILADELPHIA, PA. 























The International Salt Company has 





long recognized the sales advantage 
of a Seal-Spouted product. 


They know that housewives prefer 
packages with aluminum pouring 
spouts because they're easier to 
pour—easier to store. 


Let us show you what SEAL-SPOUTS 
will da for your product; send us one 
of your packages. We'll insert a 
SEAL-SPOUT and return it 





*T. M. Reg. U.S. Pat. Of 





SEAL-SPOUT CORPORATION 


363 Jelliff Ave., Newark 8, N. J. 








FOR THE BEST 
IN BAG MACHINES 


WRITE... 
FOR THE FOLDER THAT LISTS 15 REASONS 
WHY IT PAYS ANY CONVERTER TO USE THE 
MATADOR BAG MACHINE 


Ra 
H. H. HEINRICH INC. 


200 VARICK ST. NEW YORK 14 
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Color Decorating 
on all materials 


SILK SCREEN 
OFFSET 


It’s magic the way colorful dec 

orating steps up the sales punch of 
your plastic, glass, metal and wood 
packages. By using either silk 
screen or offset methods to deco- 
rate your packages, Modern Deco 
rating can help move them into the 
‘best-seller’ class 


Important too—vyour decoration 
as performed by Modern 

is inexpensive, lasts for 

the life of the package 

Colors are bright, lettering 

is sharp and clear 


Write for quotations and 
details 


MODERN DECORATING COMPANY 


4914 Hudson Bivd., West New York, N. J 
Phone: UNion 3-5585 Longacre 4-1998 


A look at a lens 


(Continued from page 93 
for the retailer. 


previously agreat hazard 


Both parts of the plastic container are manufactured 
by Bausch & Lomb’s own molding plant. 

Outer packages for the Animar lenses and their 
permanent containers are striking crimson and black 
set-up boxes. A strip label affixed around one corner 
of the cover is printed in black, with the lettering in 
reverse. The plastic container and printed instruction 
manual are held snugly inside the box by a die-cut 
paperboard platform also covered with the glossy red 
box paper. 

According to G. G. Tschume, manager of Bausch & 
Lomb’s photographic sales department, comments from 
more than 200 dealers of photographic supplies were 
unanimous in their approval of the new package when it 
was recently introduced to them. 


Crevits: Set-up bores, Ferdinand Buedingen Co., Inc., Rochester 
ae tervlic (Lucile), FE. 1. du Pont de Nemours § Co., Ine 
Wilmington, Del. Phenolic, Bakelite Corp., New York 


Impact on Cap liners 


(Continued from page 125) used to estimate the mean and 
standard deviation (w,; here is always unity 

In cases where n,’ is less than two, a correction must 
be applied which can be determined by referring to 
Table HI (1 If breaks rather than non-breaks are 
used, the diameters on which there were breaks would 
be numbered from 0 to L, and the subscripts of p’s and 
q's are reduced by one. This change is made where there 
are fewer breaks: than non-breaks. 
hand (Fig. 3), 


For the example at 
the computations are tabulated as fol 
lows, using the data for non-breaks (0) as noted 


m t 
0.6875 0 
0.7500 1 
0.8125 2 
0.8750 3 


0.014 
0.7291 2.70 0.112 
0.3787 0.61 5 0 753 
0.1093 0 123 0 321 


0.2709 
0.6213 
0.8907 
> = 48 2 200 
x 
Here the calculation of probability p; is: 
(0.7500 — 0.7915) /0.068 = 
probability (obtained from the normal error curve area 
of 0.2709. 1: = P; l 0.7291. 


The tables of Fisher and Yates (2) show this value 


— 0.61 corresponding to a 


of x? to be below that for a 5% probability with three 
degrees of freedom. Thus the hypothesis of normal 


distribution is valid for the example shown. 
Limitations of the method 


The statistical analysis and theoretical background 
of the basic method used here are adequately described 
in the original publication. However, in regard to the 


use of this method as a control-testing procedure, it 
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FROZEN FOOD PACKERS 


... opens, fills, closes 125 cartons per minute 


hee LUADING. Fiat cartons are loaded into magazine, then 


set up, ready for filling, by automatic opener. 


istered under rotary filling stations, while the free-running 
foods are fed from hopper into adjustable pockets, and 
the correct volume is dropped into the cartons beneath. 
© SMOOTHING. Vibration of cartons shakes contents down, 


thoroughly, to assure full weight and even pack. 


Q FILLING. Opened cartons are fed along conveyor and reg- 


CLOSING. Filled cartons are automatically closed and 
formed into proper shape; then delivered to overwrapping 
machines or other conveyors. 


Write for detailed information today 
or get in touch with your nearest FMC 
Machinery 


Canning Representative. 





THERE'S ALWAYS ONE PACKAGE 
Which stands out from the rest 
on a retailer’s counter — 


IS IT YOURS?? 


Whether it’s an oval 
transparent plastic hos- 
iery box for Mother's 
Day, or a_ transparent 
can for hardware special- 
ties, WEINMAN contain- 
ers and displays can give 
any product a needed 
boost. Write for cata- 
logues and samples. 


WEINMAN 
BROTHERS, INC. 


Manufacturers 


3260 W. GRAND AVENUE 
CHICAGO 51, ILLINOIS 
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The latest FMC Frozen Food 
Carton Filler combines com- 
plete packaging process in 
one continuous operation. 
It automatically packs both 
loose frozen and fresh gran- 
ular foods. Now in its fourth 
year of nation-wide success- 
ful operation. 


7) FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y 

Bradford, Vt. * Cedarburg, Wis. * Lakeland, Fla. (Florida Division 
San Jose, Calif. (Anderson-Barngrover Division) 





PROBLEMS 


~ 


Does the success of 
your business require 
efficient, economical 

packaging materials? Then you need rib- 
bonzene with this trade mark. Next time 


you buy—order 


Eagle Grand 


This rayon ribbonzene has over twenty- 
five years of successful use in the trade. 
Now available in 22 brilliane colors, and 


to all-purpose widths. 


Sold through Jobbers. For fur 


ther information see your dis 
tributor or write to Dept’ D-2 


NAJRAY SALES CO. 
605 Broad Street 
Newark 2, N. J. 


SALES AGENTS: RAMIE MANUFACTURING COMPANY 


175 





CASE HISTORY 


The ——--~——— Company, manufacturers of Prepared Mixes, 
set up facilities for small scale consumer packaging to meet the 
demand for their product in selected areas. 

. With the opening of their 
sales campaign, these facili- 
ties proved inadequate, and 
high speed production was re- 
quired without the loss of 
valuable time. 

THE EDLAW COMPANY 
was contacted—temporary 
installations were made 
immediate production was 
started—and truckloads of 
finished cases were moving to 
fill current orders. Within 
thirty days automatic equip- 
ment, built within the plant, 
was 1n operation. 

The technique devised for 
handling this mix, has since 
been developed for a number 
of non-free flowing products. 





-Contract 
Packaging 
AT PRE-DETERMINED 
COST 


88-61 76th AVENUE 
GLENDALE, L. I., N. Y. 


CONVERTERS and 


Here's the Modern Way to 
Heat-Seal Plastic Film at 
Low Cost... . 
ris AIR TIGHT 
<2 LIQUID TIGHT 
MOISTURE 
TIGHT 


$59.50 


RETAIL PRICE 


With the Foot-Operated 
CRIMPMASTER 


MODEL “‘B’”’ HEAT SEALER 


@ For Extensive Sealing Operations 
@ Operates on 110 volt A.C. or D.C 
@ Approved by Underwriters Laboratory 


JOBBERS 


wie TT ik ee 











Note: $15.00 additional 
charge for machines 
equipped with Thermo- 
stat and Teflon for seal- 
: ing Pliofilm and Poly- 
pkige ethylene. 


£. 


CLEVELAND LATHE & MACHINE CO. 
Leaders in Lower-Price Heat Sealing Equipment Lines Since 1936 
676 Broadway, Cleveland 15, Ohio, SUperior 6204 
799 Broadway, New York 3, N. ¥. GRamercy 3-7876 








may be of interest to determine what sacrifice in pre- 
cision can be tolerated by a reduction in sample size. 

The data of Fig. 5 indicate the shift of the calculated 
average diameter m and the change in confidence inter- 
val based on the first 30, 60 and 100 tests, respectively 
selected from Fig. 3. For purposes of control testing 
it would appear that 60 impact tests are sufficient to give 
accurate information regarding the sample. 


Commercial analysis of papers 


The method described above has been applied to the 
investigation of impact resistance of various liner- 
facing materials consisting of paper-backed plastic 
films and one- and two-side coated papers. The re- 
sults of these tests are shown in Table IV. 

At present the method is restricted to unmounted 
facing materials, since the effect of variations in the 
resilience of backing boards, felts and cork has not been 
suitably studied. 

References 

1. American Math. Panel, Princeton Uniy.; “Report AMP- 
101.1R/SRG-P-40: A Statistical Analysis of a New Procedure 
in Sensitivity Experiments” (1944). 

2. Fisher, R. A., and Yates, F., “Statistical Tables for Biolog 
ical, Agricultural and Medicine Research” (1938), Oliver and 
Boyd, London 


Western Show again in 1950 


The Third Western Packaging Exposition and Con 
ference will be held in 1950 in the San Francisco Civic 
Auditorium during the week of Aug. 13, it is announced 
by Clapp & Poliak, exposition management. Decision 
to hold the exposition again in 1950 was based on a 
Out of 104 exhibitors, 
Of the 
93, a total of 65 favored an exposition in 1950, 23 
favored 1951 and five voted for 1952. 

Exhibitor preference also was overwhelmingly for 


survey of exhibitor preferences. 
93 stated their views with respect to the show. 


an August show, 56 companies voting for that month. 
The next largest vote was eight for September. With 
respect to city preference, San Francisco was favored 
by 49 exhibitors, Los Angeles by 39. 

“The stated preference of 70% of the exhibitors for # 
show in 1950,” said E. J. Heimer, vice president of 
Clapp & Poliak in charge of the West Coast office. 
clearly establishes the conviction of an impressive 
majority that a third annual show is timely and desir 
able. 

“At the same time, the exposition management be- 
lieves that the views of the minority, representing many 
substantial companies, are deserving of thorough con- 
sideration. The bulk of these companies, while con- 
vinced of the soundness of the Western Packaging 
Exposition, believe that a biennial show would ade- 
quately serve the needs of Western industry and would 
be economically more desirable from the standpoint of 
the supply field. Their views will receive careful 
attention in connection with plans for future shows.” 
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STOKESWRAP 

















PACKAGING 


MACHINES 


for powders @ granules @ 
salted nuts @ small candies 
crackers @ individual pieces 


and frozen foods 


Model BS “Slokeswrap™ 
Packaging Machine 


Model AS “*Stokeswrap” 
Packaging Machine 
The “Stokeswrap" Packaging Machine feeds the film (printed 
or unprinted) from the roll, automatically forms the package, 
fills with the desired amount of the product, and heat seals. 
Production—50 to 100 per minute. Various types of feed- 
ing devises are used to suit the product to be packaged. 


We will gladly send complete details. Also, we will furnish 
sample “‘Stokeswrap" packages if you will send us a small 
quantity of your product. 


We also make a complete line of 


FILLING—PACKAGING —WRAPPING MACHINES 


STOK EQAMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


Subsidiary of Food Machinery and Chemical Corporation 
Frankford, Phila., Philadelphia 24, U.S. A. 





r 
| 
| Exclusive West Coast Distributor: 
Me Anderson-Barngrover Division of FMC 
San Jose 5, California 
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YOU CAN FELL AN OAK 
tang WITH A PEWKNIFE 


. ~\ \ 
v \ A 
wy wn 


... but it takes a long, long time. 


If you had plenty of time, you could fell a mighty 
oak tree by whittling away with your pocket knife 


But there’s a faster, easier way . . 
Use an axe. 


With the proper tool a job’s done with less effort, 
greater profit. 

For many packaging assignments the proper tool is a 
tailor-made paper tube package by Niemand Bros. 
Frequently products which have never before been 
merchandised in tubes, have sold like hot cakes 
when packaged in Niemand Bros. tubes. 


Niemand Bros. makes no stock tubes—only special 
tubes to fit the sales needs of particular products 
Merchandising-conscious designers, using privately 
developed machinery and manufacturing techniques 
help Niemand Bros. to produce lined tubes, lami- 
ninated tubes and other paper tube specialties. 
Remember, a Niemand Bros. tube is often the best 
tool available for a specific selling job. Outline 
your requirements in a letter, and we'll rush full 
particulars. Write 


NEMAND BROS. INC. 


f PAPER TUBE PROD 


37-01 35th Avenue Long Island City 1, N. Y. 
RAvenswood 8-0909 
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PROTECTIVE 


*Sanitape-Sealtite Packaging 


Complete protection is afforded against jars, jolts, 
breakage, moisture, dirt and germs — by this unique 
method which seals each unit in its own air-tight com- 
partment. Protective — attractive — convenient — eco- 
nomical. Superior packaging at less cost. 


IVERS-LEE COMPANY, NEWARK, N. J. 


Sanitape-Sealtite is a unique method for packaging pills, tablets, cap 
ules, creams and powders, by which each unit or unit-dose is sealed in 
wn air-tight 


mpartment—assuring complete protection and mair 


acy. Packages, machines a mett fully vered by L 





NET WEIGHING 


Model B scale filler with Fl gravity flow 
feeder for fast accurate net weighing 
of free flowing products. Beans, rice, 
popcorn, coffee, grass seed, barley, salt 
The model B with 


and similar materials. 


PFK specified for non free flowing items 


The double spout discharge hopper 
permits handling hard to open cellophane 
bags at speeds up to 45 or more | Ib. bags per minute. Rated 
4 ozs. to 3 Ibs. with tolerance of | 16 oz. to perfect 
Ask for our catalog No. 48 for this 
machine and many others operating in 


milligrams to 100 Ibs 





WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET + HLLINOIUS + U.S.A. 





Better industrial packaging 


Industrial packaging can be made an asset that would 
bring a company “millions of dollars annually” if it 
were planned to back up the advertising of the com- 
pany, Egmont Arens, New York industrial designer, 
told members of the Eastern Division, Society of 
Industrial Packaging and Materials Handling Engi- 
neers at their recent meeting. 

Mr. Arens said, “‘it is not consistent for a company t 
spend thousands of dollars each year in trade and in 
stitutional advertising to create brand and product 
acceptance and then abdicate its gains through con- 
tinued use of drab, colorless and uninviting packaging 
Bold, striking use of color and high-impact trademarks 
of great simplicity are hallmarks of successful industria] 
packaging which establish company identity and wit 
users.” 

W. Gordon Bennett, Anaconda Copper Mining Co. 
was re-elected president of the group. KR. Chester 
Reed, The Texas Co.; Dr. Louis C. Barail, U. S 
Testing Co.; Jerome F. Gould, Acorn Packaging & 
Packing Corp., and John Mount, North 
Companies, were elected vice presidents. Paul H 
Paulsen, William H. MeGee & Co., Ine., and Frank 


Cohen, Rentar Packaging Co., Inc., were elected treas 


America 


urer and secretary, respectively. New directors are 
F. Robert) Campbell, Armstrong Cork Co., Inc 
Walter J. Byrd, Standard Brands, Inc.; Robert G 
Anderson, Sperry Gyroscope Co., Inc., and Vincent J 


Reade, Whitehead Metal Products Co., Ine. 


Vinyl-coated milk earton 


Continued from page 85) coating, it is explained, does 
not flake off like wax or paraffin and would not tend to 
clog the machine, requiring frequent servicing. The 
possibility of large vending-machine installations in 
apartment buildings and similar locations has been dis 
cussed, but this development appears to be in the “talk 
ing’ stage only at this time. 

The faith that its manufacturer has in this new con 
tainer is evidenced not only by the time and money 
spent in its development, but in the erection of a huge 
new plant at Fulton, N. Y., to be devoted solely to manu- 
facture of the blanks, in which maximum economies of 
So efficient is the 


packing of these carton blanks into freight cars, that 


mass production will be realized. 


for every four carloads of raw paper that flow into the 
new plant, three carloads of containers will tlow out 
The number of users is expected to multiply rapidly 
when the new plant gets into operation, replacing the 
present pilot-plant set-up. 

(CREDITS Development and manufacture of Sealking plastic-coaled 
carton and carton-forming and filling equipment by Sealright Co 
Inc., Fulton. N.Y 
resin supplied by Bakelite Corp Vew York. Coated aluminum 
foil, Milprint, Inc Vilwaukee, Wis., and Reynolds Metal Co 


Richmond, Va 


Coating ts special formulation of Vinvlite, baste 
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MODERN WRAPPER SEALS 
FLAVOR AND FRESHNESS IN... *, 


MOISTURE OR DRYNESS OUT! ‘= 


This modern mechanical wizard wraps with “Oven 
Freshness” and without breakage at amazing new speeds... 
drastically lower costs! Uses materials of all types such 

as cellophane, glassine, foils, etc., and delivers in continuous 
feed up to 120 units fully glued or heat sealed — 
regardless of shape. Only one operator and one helper 
required, Reduce down-time and eliminate old-fashioned 
packaging bottlenecks now with the Campbell Wrapper. 


Write for illustrated brochure and complete details. 


S S BEVELED SIDES 


Wraps products of all types and shapes 


Standard models — designed 
for individual needs with 
Straight, L, or Hopper feed, 


Ww? ve PF e's 
HUDSON-SHARP MACHINE CO. - GREEN BAY, WIS. 
Marifuclircrs 


FLAT 


New York Office: 
55 West 42nd St. 


A Brand New 


CRCO-NEW WAY 


Labeling 





E MODEL OF THE NEW SERIES E LINE 


For All Types of Cylindrical Containers 


Heavy-Duty! 


Eliminates One Elevator 





Send for complete specifications 
and prices. 











High Speed! 


AND CASING 


OMPANY @F PENNSYLVANIA 
HANOVER. PENNSYLVANIA 


Everything Chisoln:hy ef 


EQUIPMENT 
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Mullen Test 


Recognized the world over 
ae wandard bursting teot 


Motor-Driven Model A Mullen Tester 


Tests specimens with bursting strengths above 
200 pounds per square inch. Note two 
gauge-mounting by use of manifold for 
testing materials of widely different strengths. 
Especially designed for testing corrugated 


as well as other materials. 


Send for booklet illustrating and describing 


the entire Perkins line of Testers. 


B. F. PERKINS & SON, Inc. 


Engineers and Manufacturers 


Holyoke, Massachusetts 


POLYETHYLENE FILM 


for fabricating into 


made only by 


Extruders, Inc. on the West Coast 


Westerners who want polyethylene and other 
packaging films* call on Extruders, Inc. to as- 
sure themselves of the fast service, top quality 
and moderate prices that only an on-the-spot 


producer can supply. 


STANDARD WIDTHS and GAUGES for IMMEDIATE DELIVERY 





Widths 3” to 54” 

Gauges 114 to 8 mils 

Shapes layflat tubing 
gusseted tubing 
flat film (single ply) 


Also available, on special order, in colors 
(opaque and transparent) and in_ special 


widths and gauges 
% vinyl, acrylonitrile vinyls, S-polymers 
Write for Price List Now! 


EXTRUDERS, INC. 


8509-15 Higuera Street Culver City, Calif. 
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and 
THINK... 


consider the 2 fold 
a 


-—S“s“es eee ee ee Be eC eB Bee Ee ee eee 


1S TOOLED FOR 
YOUR JOB:-.:.- 


7 
STRING -OPENING 
LAN HAS 
MANY 


FEATURES ::-:- 








@ Don't pick your packages blindly! 
Look into Sefton’s superior service! 
Sefton is equipped to design the specific 
package you want, no matter what size, 


() shape or type. Sefton’s string - opening 


ALL STANDARD 
OPENINGS AND 
RECLOSURES 


Spiral and Convolute 
Paper and Metal Ends 
Round and 

Irregular Shapes 
Cans, Tubes 

and Heavy Cores 


can is one of its stars, because it has 
so many features; it's factory - sealed 
tamper - proof, is easy to open and close 
again. Stop and think of Sefton. . . for 
packages with sales- appeal! 


DISTRICT OFFICES: @ Los Angeles @Salt Lake City e Denver @ Dallas @ Chicago @ Cincinnatti eNew Orleans @ Boston e@ Detroite New York » St. Paul 
Cleveland e Memphis @ Nashville @ Seattle e Portiand 
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All classified advertisements pay- 


able in advance of publication. Classifie | PAW be Mf ag & tisem enrs Classified Advertising Department, 


Rates: $5.00 up to sixty words; en 
closed in border, $10.00 per inch. 


MODERN PACKAGING reserves the right to accept, reject or censor classified copy. 


EMPLOYMENT + BUSINESS OPPORTUNITIES » EQUIPMENT (USED OR RESALE ONLY) 





For further information address 


MODERN PACKAGING, 122 East 
42nd Street, New York 17, N. Y. 








MACHINERY FOR SALE 





PACKAGING EQUIPMENT for sale: Three (3) complete 
Packomatic automatic lines, 70 cartons per minute, for dry, 
granular or powdered material such as soap, cereal, ete. One 
line essentially new, other two lines have been used one to two 
years. Each unit consists of following equipment—Packomatic 
Model 16 Top and Bottom Sealers, Dryers, complete w/ drives 
and motors, carton size 6” x 2'9” x 8'9", $4,000.00; Packomatic 
Automatic Carton Feeders for Model 16 Top and Bottom Sealers, 
$2,695.00; Packomatic Telescoping Fillers for Rectangular 
Sealed Cartons complete w/ drives and motors, $4,000.00. 


MISCELLANEOUS EQUIPMENT for sale: 8° Niagara Metal 
Shear #196—$195. (2) Royal Bean Pumps 11 gpm—$500 each. 
Frick Ammonia Compressor w nia receiver and coils—8 
(10) Electric Motors, 3 phase, : V. 50 and 60 cycle, 4 to 10 HP. 
, 220 V, 1710850 RPM Electric Motors—895. (2) GE 
220 V, 1710 850 RPM Electric Motors—$75 each. Auto- 
ransporter TW 6760 Platform Type—8600. (2) Automatic 
Transporters, TW 6760 w 1 D-4ten cell Edison Battery—8600 each. 
(2) Baldor Battery Chargers, type 60-F, » V, 60 cycle, 15 amp.. 
with automatic timers—8145 each. Purex Corporation, Ltd., 
9300 Rayo Av . South Gate, Calif., Mr. Latulippe. 








EQUIPMENT FOR SALE: (100) Flats made by Colsen, 42” « 54 
and 11” off floor, w 2-8" hard rubber wheels: also (3) hand jacks 
to lift front of flats—Flats $10 each; Jacks $25 each. Purex 
Corporation, Ltd., 335 Mehle Street, Arabi (New Orleans), La., 


Mr. Turner. 








EQUIPMENT FOR SALE Automatic Transporter TW 6760 
w 1 D-4ten, all Edison Battery and Baldor Charger—8600. Auto- 
matic Transporter, TW 6760 w LI D-4 ten cell Edison Battery— 
$550. Industrial Battery Charger type 60-F, 220 V single phase, 


60 cycle D.C., Code 803 for ten Edison cells—875. Baldor Battery 


1600 Chippewa Street, St. Louis, Mo., Mr. L. J. Pelletier 





Charger ty pe 60-F, 220 V, 60 eycle—8125. Purex Corporation, Ltd.. 








STANDARD KNAPP $429 Automatic Gluer in perfect ~ gc hage= Rea- 
a3 


sonably priced. May be seen in operation at Steiner Mfg. 
nando St., Pittsburgh, Pa. 


MODEL U.N. Universal Brightwood Serial #56 purchased October 1947 
practically new. Box 901, Modern Packaging. 





NOW AVAILABLE at Bargain Prices—Pneumatic Scale Co 
Automatic Car Un « Carton 
al 


pression Units. 

Labeling Mac hine 120 per min. Burt Automatic adjust- 
able aicanciaiaad Can & Jar Labeler. —— & Smi > 
Automatic Duplex Auger Powder Fillers, Cap-press attachment. 
Triangle SHA Auto, Net Weigher and Carton Sealer. 

4 lead S.S. Piste llers. Ceco Auto Carte 
lriangle Ul r, G2C z 
Horix S.S. Rotary Gr y Filler. 
Wrappers. Package Machinery Model F ‘\. n 
Hayssen 3-7, Knapp JS and Scandia SSUI Automatic Wrappers 
Union Standard Equipment Company, 318-322 Lafayette Street 
New York 12, N. Y. CAnal 6-5335 








EQUIPMENT FOR SALE: Automatic Transporter, TW 6760 
w 1 C-4 6 cell Edison Battery; also Baldor Battery Charger w 
time clock—8550. Yale hand lift truck—$125. Purex Corpora- 


tion, Ltd., 6000 Denton Drive, Dallas, Texas, Mr. R. J. Rees 











HELP WANTED 


“HORNE-BILT™ packaging conveyors, Unscramblers, Accumulating 
Tables, Transfer Dises, ete. rte conveyor line 2 di to 
fit all situations. Easy to fp 

State what territory desired 4 : ble. Ma 
rhinery Co., Inc., 1188 Harrison St., San Fre 





WANTED: 
li of rigid, 
ical, 

ped : 
sales. Above coverage—10%—ec » right men. 
All territories now open to aggressive salesr n who qualify with 
experience and ntacts in the packaging field. Write, stating 
your backgrot complete detail. Associated Plastics Com- 
pany, 1011 Diamond Street, Philadelphia 22, Pa. Attn.: Mr 
Stanmyer. 








PACKAGING MATERIALS Salesmen (Also Jobbers) Sell Poly- 
thene Bags & Packaging Materials for Manufacturer. Choice 
Out-of-Town Territories Open. Commission Basis. Packaging 


Plastics, Inc., 256 W. 38th St., New York 18, N. Y. 
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NEW RATES 


MODERN PACKAGING 
CLASSIFIED ADVERTISING 


Effective January, 1950 





60 words 

60 words (boxed 
120 words 

120 words (boxed 
180 words 

180 words (boxed 
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MISCELLANEOUS 





MANUFAC Tt RER —_ IDATING stock of er marking 

fe P i ised at $2.00 each, 

" iquidating price 

In lots of 5,000 units, 39¢ each, 

to purchase a highly success- 

ful plone at less than er’s cost. Also a wonderful 
premium. Box 894, Modern Packaging. 











SHEETING MACHINE wanted, suitable for cellophane, with or without 


electric eye attachment. Box 899, Modern Packaging. 





ATTENTION—MANUFACTURERS of products in container and 
packaging fields: West Coast concern established 42 years as 
jobber and distributor of glass containers, closures, and corru- 
gated boxes, is opening a division for sales and distribution of 
additional items in the packaging, container, supplies and equip- 
ment field on the basis of both warehouse distribution and direct 
factory representation. We are seeking qualified manufacturers 
who want personalized and efficient representation on the West 


Coast for their products. 


A competent sales organization 
Experienced management 
Adequate warehouse facilities, including 5 car spur 
track and approximately 70,000 sq. ft. of space. 
Soundly capitalized. 

Can carry our own accounts 
invited—references exchanged. Can come East to 
proposition in person if preliminary 


Box 898, Modern Packaging. 


Inquiries 
discuss correspondence 


warrants. 














FILLMASTER | 
VIBRATORY 
FILLER 


(HEAVY DUTY) 








Nationally known firms 
have chosen this unit 
because of the trouble- 
free vibratory feature 
which improves their 
weight accuracy and fill- 
ing speed on dry and 
semi-dry products, such 
as cereals, candies, pop 
corn, nut meats, bread 
crumbs, seeds, spices, 
tea, coffee, (all grinds), 
powders, cake mixes, 
freshand frozen peas,etc, 


Gram fraction to 10 pounds 
to 120 fills per minute 


No bridging 

No breakage of delicate products 
Inexpensive 

Noiseless 


STUYVESANT ENGINEERING CO. 


107 Stuyvesant Avenue Lyndhurst, New Jersey 
REPRESENTATIVES IN PRINCIPAL CITIES 


Also available: 

Product Settling Table 

Automatic Container Feeder At- 
tachment 

Automatic Conveyor Attachment 
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Cellulose Acetate, 
© pay top prices for 
Box 781, Modern 


and rejects in any form. 
inyl Polyethylene, ete. 
sited scrap in any quantity. 


WANTED: Plastic serr 
Butyrate, Polystyrene 
clear, colored and 
Packagin.. 


WANTED—SIMPLEX Bag Making Machines—Model #1 and #4. Cello- 
phane Slitters up to 42”. Cellophane Tube Machines. Combination 
Glassine and Cellophane Machine. Beck Sheeter and Electric Eye. 
Schultz Automatic. Potdevin Self-Opening Bag Maker with Printer 
Attached. Box 900, Modern Packaging. 


SITUATIONS WANTED 


INGENUITY FOR sale. Outstanding folding carton specialist seeks 
permanent position with reputable concern. Many patented creations 
— by national accounts (several featured in *“*Modern Packaging’) 

Will design new types of folding cartons, special shapes, closures, also 
regular carton production samples. Unusual set-up boxes, hand or 
machine-wrapped. Salary-bonus or yearly retainer-royalties arrange- 
ment. Sam ries, references, patents—furnished first interview. Box 
897, Modern Packaging. 


EXTRUSIONS, coatings, impregnations: Textiles. 
papers, films, metals. Production and development; both large and 
small company. Technical Director; Executive Vice-President. Wish 
to leave present connection. Available for half-days’ arrangement in 
any technical phase of business. Ph.D. in Chemical Engineering 
New York City area only. Box 895, Modern Packaging. 


LAMINATIONS, 


young art director desires relocation or 

Thoroughly experienced in creating and 
designing an esthetically satisfying package, to suit the product and 
clientele. Familiar with short cuts reproduction, and packaging pro- 
ducing techniques. Expert lettering, layout, roughs, typography, models 
and finished art work. Original designed packages used by national 
accounts. Box 896, Modern Packaging. 


TOP PACKAGE designer 
handle individual accounts. 


SALES MANAGER'S contract terminating. Directing sales of national 

roducer, printed and converted cellophane, acetate, pliofilm, com- 
eae specialties and other transparent products to all packaging 
trades and fields. Excellent trade and promotion background, personal 
sales and executive direction. Desire to make similar or other interesting 
connection same or allied industry with well rated progressive company 
Box 892, Modern Packaging. 





heavy 
spiral 
tube 
winder 


Here's a superbly engineered and constructed 
machine for manufacturing fine cylindrical paper 
products. Tubes produced range from %” to 13” 
I.D. and can have up to 30 plies or 1” wall 
thickness. 

You'll be TICKLED to TICKLE this Winder. 
The Jerk is gone—JOGGLE the Clutch Bar and 
you'll be amazed how the Webs are eased into 
the wind. 

You're out of the JUNGLE of Shafts, Motors, 
Drives and Belts when you thread this Winder. 
Walk around this Winder with surety and safety. 


Send for full particulars 


Machinery and Products Engineering Corp. 


Paper Conversion Machinery 


3630 Frankford Ave. Philadelphia 34, Pennsylvania 
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in addition to adding beauty of 
color, texture and design, your 
material can be costed, gummed 
wened, leca d,s proofed, 
waterproofed, heat sealed, reinforced 
end given similar characteristics with 
WALDRON Machines. Consult us 
on your problem. 





WALDR 


Today, almost any characteristic can be 
imparted to your packaging paper by the 
modern processing methods made possible 
with WALDRON machines. Through the 
use of one or more of the typical machine 
designs illustrated, the most prominent 
manufacturers of packaging materials are 


| PACKAGING 
| MATERIALS _| 


Utility to your 








PROCESSING 
MACHINES 


by adding features of beauty, utility or 
both. With the wide range of WALDRON 
equipment available, the possibilities for 
improving your present products or develop- 
ing a new one are almost limitless. Our 
Development Eng and Testing Labora- 
tory facilities are at your service. 





giving their products greater sales appeal 


JOHN WALDRON CORPORATION ... 


New Brunswick, New Jersey 





@ Specialists in printing labels for glass and metal 

containers—bottles, jars, cans, etc. @ Die-cut, embossed, 

cut single, any quantity @ 30 years’ experience e@ Creative art 
service @ Accent on fast service. 


Yes — labels when you need them! Colorful, quality labels, varnished (where 
specified) to an enduring, protective luster 

Whatever the quantity, FLEISCHER prints labels FAST — at low cost! Large 
organizations requiring exceptionally large quantities will particularly welcome 
FLEISCHER speed — confident that our long experience will result in labels of 
unexcelled quality and beauty! 


NATIONWIDE SERVICE—WE’‘LEL FLY TO YOU! 
Ms Deo 
oe In a few short hours, our representative con be at your side, to give 
your label problem his persona! attention. Wrife us today! t. N 
Ne * 
roll 


HENRY FLEISCHER CO. 


57 WARREN ST., NEW YORK 7, N. Y. 


BArclay 7-0199 
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S here's a billion and a half dollars of drugs 


and chemical sales in the nation’s drug outlets where ancino acids, 
sulfas and pennicilins vie with cough drops and vitamins for the consumer 
dollar. New insecticides alone have accounted for tremendous new business 
and many related products have even greater volume than drugs and chemicals. 
It’s a complicated, highly competitive business. That's 
why, where salesmanship and product protection counts, the drug manufacturers 
buy over 40 million set-up boxes every year. Your product, like drugs, can get the extra 
push of point-of-sale preference from a set-up box. Ask your nearest 


manufacturer of salesworthy set-ups for his ideas today. 


a, NATIONAL PAPER, BOX MANUFACTURERS 


- 
es 
4. 4 


AND COOPERATING SUPPLIERS 
Liberty Trust Building Philadelphia, Penn. 
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CAPEM 


eee APPLIES ANY 
SCREW-CAP AT 2,000 
TO 10,000 AN HOUR 
. « « DELIVERS A LEAK- 
PROOF SEAL .--- AT 
Low cost 


Available in 1, 2, 4,6 and 
8 spindle models 
write for prices 
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Just like decorating the tree, or hanging up the stocking 
the gay and friendly Christinas Seals have become part of 
the Yuletide ritual in millions of homes throughout America 

They're Santa’s biggest bargain 
much for so little 

They give added protection to family, friends, and the 
entire community against tuberculosis. And since 1904 they 
have he Iped to spare more than 100,000 lives a vear 

You can help Santa help you by supporting this once-a 
year appeal for the year-round program of prevention and 
control carried on by the National Tuberculosis Association 
ind its affiliates 

So, please, buy and use Christmas Seals 
contribution, today 


Buy Christmas Seals 


MODERN PACKAGING 


because they give so 


Se nd in vour 


NOVEMBER 1949 


CONSOLIDATED PALKALIME MALHIWERY LORP 


UFFALO 13 , N.Y. 





PACKAGING 
-MACHINES 


FAST e ACCURATE 
QUIET « INEXPENSIVE 





In the experience of LEADERS of 
the PACKAGING INDUSTRY, the 
FAMOUS WHIZ-PACKER fills from 
the tinest up to 10 pounds at any prac- 
tical speed desired withamazing accuracy. 


POP CORN CRYSTALS NOODLES 
FROZEN FOODS CEREALS BEANS 
POWDERS SPICES NUTS 
CANDIES SEEDS ETC 


SCIENTIFICALLY ENGINEERED AGITATION 
SUPPLIED TO SUIT ANY PRODUCT 











SOLE DISTRIBUTORS 
EASTERN STATES WESTERN STATES 
Amsco Packaging Machinery, Inc Simplex Wrapping Machine Co 
31-31 48th Ave. Long Island City, N. Y, 534 23rd Ave. Oakland, Cal 


MID-WESTERN AND SOUTHERN STATES 
Miller Wrapping and Sealing Machine Co., 18 Clinton St., Chicago, Ill. 


MANUFACTURED BY 


en & Sou 


334 CORTLANDT ST., BELLEVILLE 9, N.J. 
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Send for your 

Free copy... 

“PACKAGE IN 
PLASTICS” 





10! selling ideas for 


I00! businesses...perhaps YOURS 


Many manufacturers are finding that 
it takes more than just a good product 
to secure sales today. It takes a selling 
package, too. 

“Package in Plastics” is Monsanto’s 
new 24-page booklet chuck full of 
ideas on how to speed sales . . . increase 
profits with plastic packages. 
Monsanto gathered packaging ideas 
from dozens of industries producing 
hundreds of different articles—show- 
ing how they use packages of Monsanto 
plastics to speed their sales . . . opaque 


and erystal-clear boxes, cartons and 
cases; plastic tops, hinged lids and 
closures; re-use containers; fabricated 
packages of transparent Vuepak* and 
molded containers of durable Resinox* 
and colorful Lustrex*. 

If you are not using plastics in pack- 
aging now, you will want a copy of 
this booklet immediately. 

Even if you are already using plastics 
for packaging, “Package in Plastics” 
will show you entirely new ideas and 
methods. 

Just clip the handy coupon below. 


*Reg. U. 8 Pat. Off 


MONSANTO CHEMICAL COMPANY, PLASTICS DIVISION 


Dept. MPKP 18, Springfield 2, Mass. 


Please send me your new booklet “Package in Plastics.” 


MONSANTO 7 


Company 


CHEMICALS ~ PLASTICS 


Address 


Witte. 


City 





SERVING INDUSTRY...WHICH SERVES MANKIND 


MODERN PACKAGING 
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Dependably UNIFORM... 
Uniformly DEPENDABLE! 
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BALL BROTHERS COMPANY 
General Offices: 


MUNCIE, INDIANA 





A FAMOUS BRAND IN A 7-&-ele Feeckage 


Hershey is a name long synonymous with fine 
chocolate products. The newest of these is Semi- 
sweet Chocolate Dainties. those convenient little 
chocolate pieces that work wonders in cookies and 
other homemade desserts. To make them easy to buy 
and easy to use, to give them maximum protection 
from counter to kitchen, they're packaged in cello- 


phane, attractively printed by Shellmar. A real 


garcia 
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plus-value package, it combines the famous Hershey 
name and colors with full-color, photographic 
reproduction of the product, and permits high- 


speed filling and sealing on automatic machinery. 


There’s a Shellmar Packaging Counselor located 
without obligation, he'll gladly help 


ROGr YORU . .« 


vou design a Plus-Value package for your product. 








